Here’s  the  1953  Score*  Showing  MAGAZINE  PROMOTION 
ADVERTISING  in  Chicago  Daily  Newspapers: 

NEWSPAPER  LINAGE 

CHICAGO  DAILY  NEWS  .  .  .  267,250 

Daily  Tribune .  242,187 

Daily  Sun-Times . 10,004 

Daily  American . 7,727 

SOURCE  MEDIA  RECORDS.  INC 

The  Chicago  Daily  News  is  the  calculated  choice  for  the 
promotion  of  practically  every  -important  magazine  in 
America.  Its  editorial  character  and  selective  coverage 
make  it  the  consistent  preference  of  these  publications. 
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CHICAGO  DAILY  NEWS 


Chicago's  HOME  Newspaper 


JOHN  S.  KNIGHT,  Publisher 


‘*No  doubt  about  it-- 

COLOR  -  with 

SCOTT  PRESSES 

has  the  punch  that 
advertisers  wanV' 


One  Example  of  Equipment  for  Variable  Color  Page  Location 

The  above  diagram  shows  a  press  equipped  to  enable  any  two  adjacent  units  to  print  4  colors  on  either  side  of 
one  web  and  allowing  the  turning  over  of  one-holf  of  the  web  when  desired  to  vary  the  color  page  location. 


^^^EWSPAPER  admen  are  hailing  COLOR  as  the 
most  effective  linage  booster  on  the  newspaper 
scene  today.  Advertisers  welcome  the  opportunity 
to  put  punch  into  "tired”  black-and-white  presen¬ 
tations,  and  newspapers  offering  ROP  color  report 
substantial  and  consistent  gains  each  year. 

It  is  of  vital  importance,  however,  that  the  color 
equipment  employed  will  reproduce  full  -  tone, 
perfect  -  register  color  at  high  speed  newspaper 
production.  For  although  the  use  of  color  is  still 
attractive  as  a  novelty  to  many  advertisers,  they 
may  be  expected  to  become  more  critical  of  printed 
results  as  this  development  comes  into  wider  use. 


SCOTT’S  experience  in  designing  and  building 
color  equipment  for  newspapers  extends  over  so 
many  years  that  SCOTT  leadership  in  this  field 
has  been  long-established.  For  excellence  of  color 
printing  at  high  speed  —  for  greatest  diversifi¬ 
cation  —  flexibility  of  color  positioning  —  adapt¬ 
ability  to  conditions  of  the  individual  newspaper 
pressroom,  SCOTT  equipment  stands  alone. 

Write  today  for  the  booklet  describing  the  out¬ 
standing  advantages  of  SCOTT  printing  units 
when  employed  to  add  color  to  newspapers  by 
either  of  the  two  basic  methods. 


Buy  with  CONFIDENCE  -  -  -  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 
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Maryland  schools  receive  current 
up-to-the-minute  news  reels  of 
world  and  national  events  as  a  reg¬ 
ular  educational  feature  of  The 
Baltimore  Sunpapers. 

It  is  the  monthly  issue  of  the 
“News  Magazine  of  the  Screen,”  a 
timely,  dramatic,  informative  and 
factual  presentation  of  news  events 
on  sound  films. 

The  very  timeliness  of  these  films 
marks  a  radical  departure  from 
the  usual  type  of  educational  films 
that  are  placed  in  film  libraries. 
Each  film  has  a  scheduled  release 
date  for  each  of  the  ten  months  of 
the  school  year.  And  each  copy  is 
distributed  throughout  the  schools 
of  Maryland  under  a  specially  de¬ 
vised  plan  that  will  assure  speedy 
circulation  and  the  greatest  possi¬ 
ble  audience. 

It  is  offered  at  no  cost  to  the 
schools  as  a  public  service  by  the 
Baltimore  Sunpapers  in  coopera¬ 
tion  with  the  Baltimore  and  Mary¬ 
land  Schools  Systems. 

The  films  are  produced  by 
Warner  Pathe  News,  world’s  larg¬ 
est  producers  of  newsreel  films. 

The  same  veteran  cameramen 
that  roam  the  world’s  news  fronts 
for  Warner  Pathe  have  specific  as¬ 
signments  to  shoot  films  for  the 
exclusive  use  of  “News  Magazine 
of  the  Screen.” 

Films  for  Maryland  schools  is 
another  Baltimore  Sunpapers’  con¬ 
tribution  to  the  community  they 
serve. 


Films  for 
Maryland 
Schools 


Combiii«d  Daily  Circulation  (Fivo  Day  Avorago) . .  ,  3M,t70  Sunday  Circulation  .  .  .  30t,569 


THE  Sunpapers 


MORNING-EVENING 

SUNDAY 


OF  BALTIMORE 


Valitul  lcyrcscniaiiv*i:  Crtiatr  ft  Wtaiwarl,  he..  Haw  Terk,  Saa  Fraaciiea  ft  Lai  Aagalai;  Scalara,  Naakar  ft  Scail,  Ckicaft  ft  Dalratt 
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another  FIRST  for 


lA/liat  Our  deaden 


CENTRAL  NEW  YORK 


% 


INCREASE 


in  Business  Firms  ^ 


2000  NEW  FIRMS  IN  6  YEARS 
(1947-1953) 

LEADING  ALL  OTHER  UP-STATE 
NEW  YORK  ECONOMIC  AREAS 


Whether  you  call  it  the  Syracuse  Economic 
Area,  as  designated  by  the  New  York  State 
Department  of  Commerce,  or  the  Central  New 
York  Market,  as  we  sell  it,  this  key  5-County 
market  again  proves  its  leadership  in  general 
business  activity.  This  increase  in  business 
firms  is  reflected  in  the  pace-setting  population 
growth  and  sales  records  consistently  made  in 
this  leading  market. 

‘  reported  in  the  current  issue  of  Com¬ 
merce  Revieto,  monthly  publication  of 
\etv  York  State  Department  of  Com¬ 
merce. 

COMPLETE  MARKET  COVERAGE 
at  one  low  cost 

In  this  5-County  primary  market  of  162,587 
occupied  dwellings,  The  Syracuse  Newspapers 
daily  circulation  is  179,260  and  Sunday  circula¬ 
tion  is  186,416.  For  testing  or  general  sales 
expansion  of  your  products  in  this  great  market, 
buy  The  Syracuse  Newspapers  .  .  . 


74e  SYRACUSE  'UetmfMftend 


HERALD  JOURNAL  -  POST  STANDARD 

(Evening)  (Morning) 

HERALD-AMERICAN  POST- STANDARD 

(Sunday)  (Sunday) 


General  Advertising  Representatives:  MOLONEY,  REGAN  &  SCHMiTT 


AU  MKMESS 

BLOCAL! 


!  Meaning  of  'Facsimile' 

To  THE  Editor:  The  recent  stor¬ 
ies  on  the  use  of  facsimile  for  re¬ 
cording  newsphotos  tend  to  imply 
that  the  term  “facsimile”  is  used 
only  to  designate  direct  recording 
processes. 

Many  years  ago  it  was  suggested 
that  the  term  facsimile  be  used  to 
designate  only  black  and  white 
processes.  No  end  of  difficulties 
resulted  so  the  Institute  of  Radio 
Engineers  in  1941  defined  facsimile 
I  transmission  as  “the  transmission 
I  of  signal  waves  produced  by  the 
'  scanning  of  fixed  graphic  material 
including  pictures  for  reproduction 
I  in  record  form.” 

I  The  definition  of  facsimile  re- 
I  ceiver  is  “the  apparatus  employed 
to  translate  the  signal  from  the 
I  communication  channel  into  a  fac- 
i  simile  record  of  the  subject  copy.” 

I  The  term  facsimile  includes 
I  wirephoto,  soundphoto,  telephoto, 
i  radiophoto,  telefax,  etc.,  whether 
(  the  recording  be  on  photographic 
I  film,  photographic  paper,  electro¬ 
lytic  recording  paper  or  dry  direct 
I  recording  paper. 

I  It  has  taken  us  a  long  time  to 
develop  the  idea  that  facsimile  is 
not  limited  to  black  and  white  re¬ 
cording.  I  hope  that  usage  does  not 
develop  a  definition  of  facsimile 
I  which  limits  it  to  direct  recording. 

I  A.  G.  Cooley, 

I  Vicepresident 

Times  Facsimile  Corporation 
,  New  York  City. 

I  Just  Keep  On  Reading 

To  the  Editor:  The  old  saying, 
j  “everything  comes  to  him  who 
I  waits,”  certainly  rang  true  in  your 
I  March  13  issue.  There  were  so 
many  good  items  to  read,  and  a 
change  from  the  usual  chatter. 

I  I  am  sure  that  others  beside  my- 
I  self  enjoyed  the  article  by  Dwight 
I  Bentel  .  .  .  “Denver  ‘Night  School’ 

'  Gives  Beginners  Break.”  Also 
I  Prof.  Roscoe  Ellard’s  ‘Top  ‘Pros’ 
!  List  Tips  On  Art  of  Interviewing," 
!  “How  To  Be  A  Reporter  (In  One 
;  Easy  Lesson)”  and,  “Journalist 
I  Role  Made  Harder  By  New  Con- 
;  cepts.” 

i  All  in  all,  human  nature  is  de- 
j  picted;  there  is  warmth,  humor, 
and  sense  in  all  of  these  human 
;  interest  stories.  May  we  have  more 
I  of  them. 

I  Herman  E.  Kurland 

I  New  York  City. 

I 

:  Merrill  Lord's  Help 

To  THE  Editor:  Recent  death 
notices  about  Merrill  Lord  out¬ 
lined  his  long  career  as  a  newspa¬ 
per  man  and  government  services 
rendered  since  the  outbreak  of  the 
Korean  War.  but  they  fell  far 


short  of  indicating  the  great  help 
he  gave  many  small  dailies  and 
weeklies  in  1951  and  1952. 

When  the  Korean  War  brok« 
out,  Merrill  became  Chief  of  tht 
Newspaper  Branch  of  the  Print 
ing  &  Publishing  Division  of  the 
NPA,  and  in  this  position  carried 
on  a  voluminous  correspondena 
with  paper  brokers  throughout  the 
country  and  with  hundreds  of 
newspapers.  He  thus  verified  the 
worthy  distress  cases  brought 
about  by  spotty  newsprint  short 
ages  in  certain  sections  of  tht 
country.  He  then  secured  230 
tons  of  newsprint  from  large  dij 
ies  and  381  tons  from  othe 
sources  and  had  the  rolls  sheeted 
for  the  use  of  824  small  dailie 
and  weeklies.  He  also  found  oc 
that  weeklies  were  using  31  stand¬ 
ard  sizes  and  many  special  sizes  of 
newsprint  sheets  and  instituted  i 
move  to  standardize  them. 

These  are  cold  statistics  but  the 
fact  remains  that  here  was  a  for 
mer  newspaper  man,  become  i 
government  servant,  who  worked 
with  courtesy  and  tact  and  grea: 
diligence,  and  so  prevented  wha; 
I  tHelieve  would  otherwise  have 
become  a  very  serious  newsprin: 
situation  for  many  small  publish 


Charles  E.  Moreu 


Orange,  N.  J. 


aSliort  ^aLe!f 

Filler  in  the  Burlington  (Iowa' 
Hawk-Eye  Gazette:  “Many  Io»- 
ans  don’t  eat  enough  Iowa  State 
College  research  workers.” 

■ 

Fire  story  in  the  New  York 
Times:  “A  fire-alarm  fire  was 
wind-whipped  through  eight  Har¬ 
lem  stores.” 

■ 

Sports  story  in  the  Buffalo 
(N.  Y.)  Courier-Express:  Tfe 

Niagara  team  leads  the  nation  in 
fewest  personal  fowls.” 

■ 

Church  story  in  the  Pte- 
burgh  (Pa.)  Sun-Telegraph:  “.^n 
individualist,  Mrs.  Blank  acted  as 
minister  during  the  services,  read¬ 
ing  from  the  Episcopal  Book  of 
Common  Prayer  and  nodding 
when  it  was  time  for  others  to  re¬ 
cite  or  sin.” 


Police  story  in  the  Little  R<X‘ 
Arkansas  Gazette:  ‘The  repor 
also  recommended  that  mor: 
State  Patrolmen  be  hired  so  the 
troopers  would  not  be  required  B 
work.” 
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Fifth  in  a  series  of  friendly  talks  about  the  movies 


editor 


Comes  the  MovieTax  Cut...? 


There  is  one  fact  about  the  reduction  of  ad¬ 
mission  taxes  on  April  1  that  we  have  made 
perfectly  clear  to  Congress  and  we  would 
like  to  have  understood  by  everybody. 

Many  theatres  will  be  able  to  pass  the  tax 
saving  on  to  the  public  in  the  form  of  low¬ 
ered  admission  prices. 

But,  as  we  have  tried  to  make  clear  in  these 
advertisements,  there  are  others  that  will 
find  such  a  reduction  in  price  impossible. 

The  reason  for  this  is  easy  to  understand: 

Prevented  from  adequately  raising  their 
prices  during  inflation  by  the  20  percent  Fed¬ 
eral  admission  tax,  which  acted  as  a  ceiling, 
these  theatres  have  been  operating  at  a  loss 
for  years.  If  they  don’t  keep  for  themselves 
the  slight  saving  represented  in  the  admis¬ 
sion  tax  cut  they  will  have  to  go  out  of 
business. 

All  this  was  made  clear  by  spokesmen  for 
the  motion  picture  industry  when  they  ap¬ 


peared  before  the  House  Ways  and  Means 
Committee  last  April  at  the  start  of  the 
movement  for  admission  tax  relief.  “Maybe 
one  man  (meaning  an  exhibitor)  will  give  It 
all  back,  maybe  his  neighbor,  the  man  across 
the  street,  will  try  to  give  back  part  of  it,  and 
perhaps  some  who  are  in  a  desperate  state 
will  retain  it  all  and  still  struggle.’’  That  wa.** 
the  testimony  of  Pat  McGee,  of  Denver,  one 
of  the  industry’s  representatives. 

Members  of  the  House  Ways  and  Means 
Committee  were  quick  to  congratulate  the 
industry  spokesmen  for  their  frankness.  “I 
want  to  congratulate  you,’’  said  Representa¬ 
tive  Forand,  “for  not  trying  to  kid  us  or  kid 
the  customers.’’ 

We  give  you  these  facts  because  when  April 
1  comes  and  there  may  not  be  any  general 
cutback  in  movie  tickets  in  your  community 
some  people  may  wonder  why. 

We  have  tried  to  make  sure  that  you  know 
why. 


Questions,  anyone?  Well  be  glad  to  answer  them. 

The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.  Y. 


PUBLISHER  lor  March  27.  1954 


(MORE  TO  COME  NEXT  WEEK) 


IN  HOUSTON  64.2%  OF  ALL 

LOCAL  ADVERTISERS 


say..;'The  CHRONICLE 
is  the  most 

RESUL  TFUL 

Medium!" 


CHRONICLE... 


64.2% 


POST... 


23.0% 


PRESS. 


m% 


IN  1953 


out  of  a  total  of  2455  Local 


Advertisers,  1575  (or  64.2%)  placed  the  bulk 


of  their  advertising  in  The  Chronicle! 


THERE  CAN  BE 
ONLY  ONE 
REASON . . . 


The  Houston  Chronicle 


JESSE  H.  JONES.  Publisher  R.  W.  MCCARTHY.  Advertising  Director 

JOHN  T.  JONES.  JR..  President  M.  J.  GIBBONS.  Netienal  Advertising  Mgr. 

IK  BRANHAM  COMPANY — Notional  Repretentativet 


a 


Ray  Erwin's 


ippinaA 


s^olumn 


Calling  All  Columnists 

Suggestion  made  here  that  the  Ameiican  Press  Institute, 
Columbia  University,  hold  a  seminar  for  local  columnists  met 
with  happy  response.  J.  Montgomery  Curtis,  director,  writes: 

“Many,  many  thanks  for  thinking  of  the  Institute  in  connection  with 
a  possible  seminar  for  local  columnists.  1  read  your  column  March  13 
(as  I  always  do)  with  great  interest. 

“The  idea  is  attractive.  Scheduling  such  a  seminar  depends  upon 
two  factors. 

“First,  could  such  a  seminar  be  made  productive  in  ideas,  materiil 
and  stimulation  for  the  columnists  and  their  newspapers?  We  haven't 
explored  this  thoroughly  but  we  are  inclined  to  believe  the  answer  is 
yes. 

“.Second,  do  the  newspapers  want  us  to  hold  this  seminar?  Would 
they  send  their  columnists?  This  will  have  to  be  determined.  Late 
each  Spring  we  ask  the  newspapers  in  a  questionnaire  what  they  want 
the  Institute  to  schedule.  The  response  weighs  importantly  in  our 
decisions.  We  shall  list  this  seminar  on  the  questionnaire  and  learn  the 
results.” 

So,  guys  and  gals  who  contrive  columns,  put  pressure  on  the 
hoys  (your  eds  and  your  pubs)  and  get  them  to  vote  for  a  col¬ 
umnists'  seminar  in  the  .\PI  fwll  when  it  is  made.  study  session 
of  that  sort  would  be  stimulating.  And  a  permanent  Columnists’ 
C'ircle  for  the  exchange  of  ideas  and  information  would  he  profit¬ 
able  and  provocative. 

Incidentally,  a  new  column  was  born  -March  7  in  the  Las  Vegas 
(N'ev.)  5««.  It’s  called  “Vegas  Daze  and  Nights"  and  is  conducted 
by  Ralph  Pearl,  who  used  to  do  a  look-alike  feature,  “Seeing 
Double,”  for  the  Newhouse  Newspaper  Syndicate.  A  picture  of 
the  gem  (Pearl)  and  a  guy  named  Crosby  (Bing)  accompanied 
the  initial  offering  of  the  pillar  about  “people,  things  and  stuff” 
and  the  lead  read: 

“This  is  the  story  of  a  wandering  newspaperman,  fresh  out  of  the 
smoggy  New  York  and  Los  Angeles,  who  came  to  Vegas  for  a  couple 
of  days  and  now  winds  up  a  full  fledged  resident  with  bright  ideas  of 
acquiring  a  ranch  or  two  and  maybe  a  couple  of  oil  wells. 

“Needless  to  say.  I’ve  just  done  away  with  the  other  half  of  my 
round  trip  ticket  and  bought  myself  a  snazzy  yellow  cowboy  shirt  and 
a  ten  gallon  hat.  So,  ranch  or  no  ranch,  oil  wells  or  not.  Las  Vegas 
here  I  am! 

“However,  in  order  to  he  able  to  follow  the  strict  advice  of  my 
doctor,  who  says  I  must  eat  twice  daily  in  order  to  stay  well  and  iin- 
hungry,  I  will  write  pieces  about  people  who  are  too  eager  or  not  eager 
enough,  the  disgruntled,  the  indignant  and  the  benign.  Also  about  those 
who  go  through  life  either  whistling,  grinning  or  cutting  coupons  all 
day  long. 

“All  others  (?)  apply  elsewhere.” 

The  advertising  news  columnist  for  the  A^eia  Yor^  World-Tele¬ 
gram  and  Sun,  Charles  M.  Sievert,  has  been  appointed  an  -Admiral 
in  the  Great  Navy  of  the  State  of  Nebraska  by  Governor  Robert 
R.  Crosby,  who  wrote  him:  “As  you  no  doubt  know  there  is  but 
one  rank  in  our  Navy.  We  are  all  -Admirals  and  enjoy  the  same 
privileges.” 

George  M.  Barmann,  Springfield  (Ohio)  Sun  farm  reporter,  was 
commissioned  to  similar-same  splendid  rank.  Pipe  them  aboard 
the  prairie,  mates. 

Columnists  are  not  the  only  newsmen  who  bestow  orchids. 
James  Wright  Brown,  Chairman  of  the  Board,  Editor  &  Publisher. 
wintering  on  warm  Waikiki’s  matchless  strand,  Honolulu,  planed 
in  a  cargo  of  multi-hued  orchids  for  members  of  the  staffs  of  all 
departments  of  his  journal,  which  happened  to  he  70  years  old  last 
week. 

★  ★  ★ 

Byline:  U.  S.  Mail 

Hugh  Buillie,  president.  United  Press  Associations: 

“Many  thanks  for  the  Clipping  about  my  father’s  old  friend, 
Watson  Berry.  Not  only  w’as  Mr.  Berry  a  reporter  on  the  old 
\eu>  Yorlc  Tribune  with  my  father,  David  Baillie,  but  he  really 
broke  in  on  the  job  under  my  grandfather.  Major  John  B.  Hays, 
who  was  president  of  the  City  Hall  Reporters  .Association  at  that 
time.” 
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No.  Two  of  a  Series 


It  Started  with  Plato 


PLATO,  the  great  Greek  philosopher,  broke 
the  bonds  of  "hidebound,”  custom-restrict¬ 
ed  thinking.  His  doctrine  of  independent, 
investigative  thought  and  practice  was  basic  to 
the  development  of  all  the  professions  as  we 
know  them  today.  In  this  ancient  era,  man 
began  to  break  from  superstitions  and  to  apply 
logical  thinking  to  the  art  of  healing  the  mind 
and  body.  Plato  pointed  out  that  every  living 
thing  is  activated  by  an  inherent  "vital  princi¬ 
ple,”  which  we  speak  of  today  as  "nerve  energy.” 

It  was  then,  too,  that  Hippocrates  set  forth 
new'  laws  of  health  and  gave  new  stature  and 
dignity  to  the  art  of  healing.  He  was  first  to 
recognize  the  fundamental  principles  now  in¬ 
corporated  in  the  science  known  as  chiropractic. 
He  advised  his  colleagues  to  "look  well  to  the 
spine  for  the  cause  of  disease.”*  Hippocrates’ 
spinal  theories  were  followed  by  Galen,  who 
pointed  to  the  nervous  system  as  the  key  to 
maximum  health.  Like  many  other  great  works 
of  the  early  Greeks  and  Romans,  the  principles 
of  spinal  health,  as  practiced  by  noted  physicians 
of  that  age,  were,  somehow,  lost  for  centuries. 

Then,  in  1895,  those  ancient  healing  truths 
found  rebirth.  Through  exhaustive  research  the 
forces  and  principles  of  healing  inherent  in 
spinal  and  neural  normality  w’ere  rediscovered 
and  reaffirmed. 

In  little  over  half  a  century,  chiropractic  has 
so  completely  filled  a  vacuum  in  the  conquest  of 
human  disorders  that  it  is  now  the  second  larg¬ 
est  healing  profession. 

Recent  surveys  reveal  that  the  nearly  25,000 
doctors  of  chiropractic  of  the  United  States  and 
Canada  annually  treat  more  than  2,000,000  new 
patients.  Some  32,000,000  persons  have  ex¬ 
perienced  the  health  benefits  of  chiropractic 
treatment  through  the  years. 

•"How  Ancient  Healing  Govern.';  Modern  Therapeutics” 

Yes,  since  the  days  of 
Plato,  the  doctrine  of  free¬ 
dom  of  thought  and  prac¬ 
tice  has  been  cherished  and 
guarded  by  professional 
men.  The  chiropractic  pro¬ 
fession,  like  the  publishing 
profession,  is  constantly- 
striving  for  higher  stand¬ 
ards  and  increased  oppor¬ 
tunities  to  serve. 


Upon  request  we  w-ill  be  pleased  to  furnish  further  infor¬ 
mation  about  any  phase  of  this  modern  science  of  healing. 


NATIONAL  CHIROPRACTIC  ASSOCIATION 

WEBSTER  CITY,  IOWA 
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When  Travis  Fabrics,  Inc.,  first  scheduled  advertising  in  The  New  York 
Times  Magazine,  President  David  A.  Travis  felt  it  was  a  mistake. 

Travis  is  probably  tbe  largest  producer  of  nylon,  orlon  and  dacron 
fabrics.  Its  advertising  had  been  confined  to  trade  publications  to  win 
manufacturer  acceptance. 

Now  Travis  wanted  to  build  consumer  acceptance.  The  budget  was 
small.  Marshall  Bachenheimer,  of  Bachenheimer-Lewis,  New  York 
advertising  agency,  suggested  frequent  use  of  small  ads  in  The  New 
York  Times  Magazine. 

‘T  felt  sure  it  would  not  succeed,”  Mr.  Travis  said,  giving  his  reluctant 
okeh.  But  from  the  very  first  advertisment.  The  New  York  Times  Mag¬ 
azine  brought  results. 

•  Consumers  wrote  to  manufacturers  and  retailers  men¬ 
tioned  in  the  ads; 

•  Retailers  wrote  to  manufacturers  for  the  merchandise 
shown  in  the  ads; 

•  Manufacturers  who  had  not  yet  dealt  with  Travis  now 
wanted  to; 
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•  Travis  built  up  a  new  retail  business,  selling  its  materials 
over  department  store  counters. 

“In  1953  we  spent  our  entire  advertising  budget  in  The  New  York 
Times  Magazine,”  Mr.  Travis  notes.  “We  are  continuing  that  policy.  I 
don’t  make  the  same  mistake  twice.” 

And  it’s  no  mistake  that  advertising  in  The  New  York  Times  is  so 
productive.  Because  New  York  Times  readers  get  more  out  of  The 
Times,  advertisers  do  also.  That’s  why  The  New  York  Times  has  been 
first  in  advertising  in  the  world’s  first  market  for  35  straight  years. 

Ntto  Hork  0iinea 
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I  Public  Relations  War  Waged 
I  Over  N.  Y.  Central  Control 


Robert  R.  Young  and  William 
White  Hurl  News  and  Ads 

By  Ray  Erwin 

N'hwsHAPtK  KhADERs  are  apt  to  personalize  the  current  titantic 
struggle  lor  control  of  the  sprawling  New  York  Central  System 
m  terms  of  principal  protagonists — railroaders  Robert  R.  Young 
and  William  White. 

Newspajter  reporters  arc  apt  to  personalize  the  ilrama-packcd 
linancal  battle  in  terms  of  their  principal  public  relations  general 
issimos — Thomas  J.  Deegan,  Jr.,  and  Raymond  F.  Blosser. 


The  hot  war  raging  for  a  Midas- 
rich  prize  produces  almost  hourly 
campaign  communiques  from  the 
front  lines,  where  with  subtle 
strategy  and  seething  skirmishes 
the  fight  goes  on  for  proxies  from 
65,000  stockholders. 


V-I)a>  ill  May 

V-Day  for  Young  (Deegan)  or 
White  (Blosser)  dawns  May  26. 


when  the  annual,  stockholders' 
meeting  takes  place  in  Albany.  A 
final  showdown  is  expected  then 
on  whether  Mr.  White,  $120,000- 
a-year  president  for  the  last  20 
months  of  the  New  York  Central, 
and  the  present  administration 
shall  remain  in  control  or  whether 
Mr.  Young,  president  of  the  .Alle¬ 
ghany  Corporation  and  former 
president  of  the  Chesapeake  & 
Ohio  Railroad,  and  his  associates, 
large  shareholders  in  the  Central, 
shall  succeed  in  their  seven-year- 
old  drive  to  take  o\er  the  $2  bil¬ 
lion  property. 

Press  relations  in  the  warring 
camps  vary  vastly  in  their  ap¬ 
proach.  Ihey  are  almost  diamet¬ 


Milliam  White,  president  of  the  New  York  Centrai  Railroad  meets  the 
press  in  his  office  in  the  modern  manner.  Some  of  the  decor,  how¬ 
ever,  suggests  a  flashback  to  the  days  of  taciturn  moguls. 


rically  opposite  in  their  technique. 

Mr.  White’s  representatives  rely 
on  traditional  and  conventional 
saturation  coverage  provided  by 
the  railroad’s  Public  Relations  De¬ 
partment,  aided  by  a  national  pub¬ 
lic  relations  firm  and  a  large  ad¬ 
vertising  agency.  Press  releases 
roll  off  the  mimeographs  in  un¬ 
stinted  volume.  News  conferences 
.ire  called,  often  on  short  notice. 

Mr.  Young’s  representatives  re¬ 
ly  on  mobility  and  availability. 
Dniy  one  press  release  has  been 
issued,  one  back  in  January  an¬ 
nouncing  the  plan  and  purpose  of 
the  campaign  and  only  one  press 
conference  has  been  called.  In¬ 
stead.  Mr.  Young  and  Mr.  Deeg¬ 
an  depend  on  making  themselves 
available  anytime,  anywhere  to 
answer  any  question  by  any  re¬ 
porter.  They  feel  they  have  great¬ 
er  speed  and  flexibility  by  instant¬ 
ly  answering  all  questions  without 
going  through  channels  to  reach 
the  top  and  without  waiting  for 
preparation  and  distribution  of 
statements. 

{^Continued  un  page  56) 
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J.  P.  Fishburn 
Dies;  President 
Roanoke  Corp. 

Roanoke,  Va. 

Junius  Parker  Fishburn,  58, 
president  of  the  Times-World 
Corporation,  publishers  of  the 
Roanoke  Times  and  the  Roanoke 
World-News,  died  of  a  cerebral 
hemorrhage  in  Washington,  D.  C., 
March  24. 

Mr.  Fishburn  became  ill  as  he 
was  leaving  a  Federal  Communi¬ 
cations  Commission  hearing  where 
he  had  been  a  witness.  Times- 
World  and  Radio  Roanoke.  Inc., 
are  competing  applicants  for  a 
television  station.  Mr.  Fishburn, 
accompanied  by  his  wife,  had  been 
in  Washington  for  the  last  10  days 
and  had  testified  several  times  at 
the  FCC  hearing. 

On  Wednesday  Mr.  Fishburn 
became  ill  during  a  recess.  He 
died  in  Fmergency  Hospital. 

Active  in  Many  Croups 

Mr.  Fishburn  tOi)k  an  active 
part  in  numerous  civic  and  busi¬ 
ness  organizations  and  he  urged 
his  employes  to  do  likewise.  He 
had  been  president  of  Times- 
World  Corp.  since  1923  and  he 
was  publisher  of  the  two  Roanoke 
dailies  from  1923  until  he  relin¬ 
quished  these  duties  to  M.  W. 
.'Nrmisted.  Ill,  two  months  ago. 

I  imes-World  also  operates  a  radio 
station. 

Mr.  Fishburn  suffered  from 
high  blood  pressure  and  some 
years  ago  he  took  the  “Rice  Treat¬ 
ment”  at  Duke  University  Hos¬ 
pital. 

A  son  of  Junius  Blair  Fishburn 
and  the  late  Grace  Parker  Fish- 
burn,  he  was  born  in  Roanoke  on 
Sept.  30,  1895.  He  was  gradu- 
.ited  from  Mercersburg  (Pa.) 
.Academy  in  1914  and  received  a 
degree  of  Bachelor  of  I^etters 
from  Princeton  University  in  1919. 
He  was  awarded  a  master  of  arts 
degree  from  Columbia  University 
in  1923  and  in  1936  was  awarded 
an  honorary  degree  of  Doctor  of 
C'ommcrcial  Science  from  Wash¬ 
ington  and  L.ee  University. 
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Junius  P.  F'ishburn,  when  he 
started  new  Roanoke  press. 


He  served  in  World  War  I  as 
chief  petty  officer  and  later  en¬ 
sign  in  the  U.  S.  Naval  Reserve 
and  a  year  later  was  commis¬ 
sioned  an  ensign  in  the  U.  S. 
Navy. 

Ill  Charge  of  Fiditorial  Page 

Mr.  Fishburn  became  vicepres¬ 
ident  of  Times-World  in  1918  and 
in  1921  he  became  editor  in 
charge  of  the  editorial  page  of 
the  World-News. 

He  was  a  member  of  the  board 
of  visitors  of  Virginia  Polytechnic 
Institute  and  of  the  board  of 
trustees  at  Hollins  College.  He 
also  was  a  member  of  Southern 
Newspaper  Publishers  Association, 
■American  Newspaper  Publishers 
.Association.  .American  Society  of 
Newspaper  Fditors,  American 
Historical  Association,  .American 
Economics  Association.  .American 
Association  of  Political  Science. 
Phi  Beta  Kappa,  National  Press 
Club,  Princeton  Club  of  New 
York,  and  University  Club  of 
New  York. 

Director  of  RR 

He  was  a  director  of  the  Nor¬ 
folk  and  Western  Railway,  a  di¬ 
rector  of  Chesapeake  and  Potom¬ 
ac  Telephone  Company,  First  Na¬ 
tional  Exchange  Bank,  Old  Do¬ 
minion  Fire  Insurance  Company. 
Pocahontas  Land  Company,  and 
a  mi'mbcr  of  the  board  of  regents 
of  Mercersburg  Academy. 

Besides  his  father,  he  is  sur¬ 
vived  by  his  wife.  Katherine  Nel¬ 
son  Fishburn:  one  daughter,  Mrs. 
George  Fulton,  Jr.,  and  one  son, 
Robert  Nelson  Fishburn.  a  junior 
at  Washington  and  I.ee.  He  also 
leaves  two  sisters. 

■ 

Special  Credentials 
Needed  for  Geneva 

Washington 
News  correspondents  assigned 
to  cover  the  Geneva  Conference 
beginning  April  26  must  be  ac¬ 
credited  in  advance  even  if  they 
already  are  abroad  and  assigned 
to  Geneva,  the  State  Department 
has  announced. 

.Applications  in  writing  must  be 
made  by  .April  10,  addressed  to 
Henry  Suydam,  State’s  news  divi¬ 
sion  chief.  Names  of  persons  who 
will  represent  the  applicant  medi¬ 
um  and  time  of  arrival  at  Geneva 
'~<"st  be  sopnlied. 


Win  Employes' 
Help  in  Pinch, 
Slocum  Urges 

Phii.adelphia 
Richard  W.  Slocum,  general 
manager  of  the  Philadelphia  Hiille- 
tin,  called  on  the  Newspaper  Per¬ 
sonnel  Relations  Association,  at  its 
sixth  annual  conference  here  this 
week,  to  inform  employes  of  the 
present  serious  problems  in  the  in¬ 
dustry.  He  theorized  tha*  newspa¬ 
per  WoHffers.  when  flUly  arid  jJrop- 
erly  informed,  will  help  prevent 
newspaper  casualties  or  drastic 
curtailment  of  public  service. 

“Newspapers  must — particularly 
in  the  larger  cities  and  in  due  time 
it  will  catch  up  with  the  smaller 
areas  —  bring  their  revenues  and 
exnenditures  into  a  more  favorable 
relationship.”  Mr.  Slocum  de¬ 
clared. 

“Ours  is  a  business.”  he  said. 
“It  is  fundamental  that  we  accept 
no  subsidy.  The  newspaper  indus¬ 
try.  like  any  other  indiis'ry,  mu^t 
pay  its  own  way  and  make  a  p-ofi! 
to  survive. 

“We  face  serious  problems. 

“In  revenues,  we  cannot  entirely 
escape  the  current  business  reces¬ 
sion.  I  don’t  care  what  you  call  it 
— rolling  rc.adjustment.  downtown, 
dip.  contraction,  inventory  reces¬ 
sion.  an  orderly  return  to  par — 
something  is  going  on  which  is 
contracting  our  receipts.  lota! 
advertising  linage  has  dropped.  ,Al 
least  in  major  cities  look  at  the 
drop  in  classified  linage.  Help 
wanted  ads  are  off  50-75%  in 
some  places. 

“.And  then  let’s  not  write  off 
television  too  fast.  I  see  oninions 
of  some  newspap  r  re-sn':  about 
the  non-effect  of  televMon.  but  1 
think  we  would  do  better  if  we 
face  up  frankly  to  the  fact  that  if 
TV  is  not  cutting  down  our  reve¬ 
nues,  it  is  certainly  making  in¬ 
creased  revenues  more  difficult. 

“There  is  no  bright  outlook  for 
generally  increased  revenues.  Rais¬ 
ing  prices  is  not  the  answer.  The 
7  and  10  cent  daily,  the  20  and  25 
cent  Sunday,  if  they  pay  off  in  the 
net.  mean  diminished  readers,  a 
smaller  newspaper  orbit,  some 
abandonment  of  our  role  as  a  mass 
medium. 

“Increased  advertising  rates  gen¬ 
erally  will  mean  less  linage,  less 
work  for  employes,  less  offerings 
and  less  interest  for  the  reader. 

“The  key  to  action  is  people. 
We  can  build  better  machines,  de¬ 
velop  better  processes  or  what  you 
will,  but  none  of  it  will  be  success¬ 
ful  without  the  cooperation  of 
people. 

“We  must  get  across  to  them  the 
importance  to  them  of  new  proc¬ 
esses  as  they  are  being  developed. 
Sometimes  they  are  tagged  as 
labor-savers,  a  term  that  is  sup¬ 
posed  to  invite  resistance  by  the 
employes  concerned. 

“We  must  have  them  understand 
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that  in  fact  they  are  labor-savers, 
but  the  real  labor  saving  is  sav¬ 
ing  their  labor  opportunity.  They 
may  mean  less  new  people  em¬ 
ployed  but  they  certainly  mean 
greater  security  for  those  now  em¬ 
ployed. 

“We  must,  by  facts  freely  given 
where  necessary,  explode  the  idea 
that  in  every  newspaper  there  is 
a  pot  of  gold  or  a  junior  Fort 
Knox.” 


L.  A.  Times  Names 
Washington  Chief 


Hartmann  F'rancis 


Washington 

Robert  T.  Hartmann,  who  re¬ 
cently  completed  his  15th  year  as 
member  of  the  staff  of  the  Los 
Angeles  Times,  has  become  Wash¬ 
ington  corrc>pondcnt  for  the 
paper,  succee;ling  Warren  B.  Fran¬ 
cis  who  has  headed  the  bureau 
for  more  than  20  years. 

Mr.  Hartmann  has  been  writing 
editorials  for  six  years.  He  served 
in  Navy  public  information  dur¬ 
ing  World  War  II  and  was  a  re¬ 
cipient  of  a  Reid  Fellowship. 

Mr.  Francis  has  joined  the  staff 
of  Sen.  Thomas  H.  Kuchel.  His 
wife.  Lorania  K.  Francis,  who  has 
been  the  .second  member  of  the 
Times’  Washington  bureau,  also 
has  resigned  and  Ls  opening  an  of¬ 
fice  to  write  oil  trade  news. 

■ 

Boston  Post  Buys 
Radio  Station  WCOP 

Boston 

John  Fox.  publisher  of  the 
Boston  Post,  intensified  the  com¬ 
petitive  struggle  here  this  week  by 
acquiring  a  radio  station,  WCOP. 
to  which  the  Post  will  supply  news 
facilities.  Studios  will  be  in  the 
Post  building. 

The  purchase  of  the  profitable 
non-network  station  from  local  and 
Nashville  interests  is  .subject  to  the 
approval  of  the  Federal  Commu¬ 
nications  Commission. 

The  Herald-Traveler  is  the  only 
other  paper  here  with  a  radio  out¬ 
let. 

In  connection  with  the  announce¬ 
ment,  Mr.  Fox  declared:  “One  of 
the  papers  now  in  Boston  will  not 
be  here  on  Christmas  Eve,  1954. 
He  would  not  elaborate. 

The  publisher  asserted  the  Post 
has  been  making  gains  in  lina^ 
and  circulation,  the  latter  due  pri¬ 
marily  to  its  strong  pro-McCarthjf 
stand. 
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Washington  Post  Produces 
Gigantic  Edition  in  Hurry 


Staff  Had  Only  Few  Hours'  Notice 
After  T-H  Purchase;  228  Pages 


Washington 

Publishing  a  newspaper,  nearly 
double  normal  size,  on  only  a  few 
hours'  notice,  six  hours  earlier 
than  usual,  and  simultaneously  op¬ 
erating  a  major  employment  agen¬ 
cy,  is  a  dramatic  newspaper  pro¬ 
duction  story  still  unfolding  here. 

The  story  began  officially  at 
12:44  p.m.  Wednesday,  March  17, 
with  an  announcement  of  the 
Wdshinfiton  Post's  purchase  of  the 
Washini'ton  Times-Hvrald.  (F&P, 
March  20.  page  9.) 

It  reached  a  hectic  climax  in 
the  early  hours  of  Sunday,  March 
21.  with  the  running  off  of  nearly 
.^00.000  copies  of  the  largest  edi¬ 
tion  ever  isiued  by  the  Washington 
Post  Company — a  228-page  news¬ 
paper  comprising  six  black  and 
while  news  sections  of  104  pages, 
two  12-page  color  comic  sections, 
American  H'cckly  and  Parade 
magazines,  of  .46  pages  each,  and  a 
new  Post-produced  tabloid  maga¬ 
zine  of  28  pages.  The  Show  and 
TV-Radio  H'eek.  The  first  Sunday 
Hashiiiftton  Post  and  Times-Her- 
ald  weighed  two  pounds  and  five 
ounces. 

Graham  Praises  Staff 

"In  three  hours  you  put  out  a 
completely  new  edition.  In  three 
days  you  prepared  and  produced  a 
Sunday  paper  that  surpassed  any¬ 
thing  ever  published  in  this  com¬ 
munity,”  President  and  Publisher 
Philip  L.  Graham  told  his  staff  on 
Monday. 

"Kverybody,”  he  said,  “rose  to 
challenge  after  challenge  after 
challenge.” 

As  matters  stood  on  Wednesday, 
the  Post  had  on  hand  some  2(M).0()() 
copies  of  Parade  and  in  the  Times- 
Herald  building  were  only  enough 
American  Weekly  copies  to  cover 
its  287.000  Sunday  customers.  The 
same  went  for  the  two  comic  sec¬ 
tions. 

I  he  decision  was  to  insure  a 
complete  newspaper,  and  that’s 
what  happened.  Parade  and  Amer¬ 
ican  Weekly  plates  we?c  recast  and 
thousands  of  supplements  and 
comics  were  re-run  and  trucked 
from  New  V'ork  and  Pennsylvania, 
all  arriving  here  by  Saturday  morn¬ 
ing. 

Coiistriidiuii  .lob 

Another  hurry-up  job  meant 
knocking  a  hole  through  the  rear 
of  the  Post's  four-year-old  plant  to 
erect  a  third  chute  from  the  mail 
room.  Another  was  building  a 
third  alley  entrance  to  handle  the 
mcreased  number  of  trucks  moving 
from  the  loading  dock  to  the 
street. 


Still  another  challenge  was  en¬ 
larging  the  mail  room  by  one- 
third  between  Wednesday  and  Sat¬ 
urday. 

And  perhaps  the  biggest  job  was 
integrating  two  separate  newspa¬ 
per  staffs — without  time  for  con¬ 
sidered  organizational  planning — 
to  produce  and  deliver  the  greatly 
enlarged  newspaper  for  nearly 
doubled  the  number  of  customers. 

To  perform  the  task,  the  Post 
immediately  absorbed,  on  a  tempo¬ 
rary  basi.s.  almost  the  entire  Times- 
Herald  circulation  department  of 
more  than  300  men,  many  press 
and  composing  room  employes  and 
about  30  editorial  department  em¬ 
ployes.  As  of  last  Monday  more 
than  500  Times-Herald  employes 
were  working  for  the  Post  and 
limes-Herakl. 

In  the  mail  room,  more  than 
200  college  students  were  hurried¬ 
ly  recruited  to  “stuff”  comics  and 
supplements  in  the  Sunday  editions. 

Here’s  what  it  was  like  around 
the  Washington  Post  building  dur¬ 
ing  the  week  of  the  purchase. 

Told  Secret  on  Sunday 

Sunday  night,  March  14.  Rugene 
Meyer,  president  of  the  board  of 
the  Washington  Post  Company, 
Mr.  Graham  and  John  W.  Sweet- 
erman,  general  manager,  met  with 
key  men  on  the  paper  to  let  them 
in  on  the  secret;  to  warn  them  that 
in  three  days  they  better  be  ready 
to  meet  the  biggest  job  of  their 
live-, — to  publish  a  greatly  enlarged 
newspaper  (with  two  extra  edi¬ 
tions)  and  on  only  three  hours’ 
notice. 

"Ihe  only  trouble.”  said  Pio- 
duction  Manager  Harry  F.ybers, 
“was  that  we  couldn’t  work  in  ad¬ 
vance  without  our  subordinates. 
We  could  just  talk  to  ourselves.” 
The  six  top  men  met  almost  con¬ 
tinuously  the  next  two  days  in 
downtown  hotel  rooms,  drawing 
up  operating  plans. 

At  6:30  a.m.  Wednesday — pur¬ 
chase  day  —  Managing  F.  d  i  t  o  r 
James  Russell  Wiggins  arrived  at 
the  office  and  set  Chief  Switch- 


Wiggins  Gladstein 


board  operator  Mollie  Parker  to 
calling  in  reporters.  They  were  or¬ 
dered  to  report  to  work  anywhere 
from  one  to  five  hours  earlier  than 
usual.  Why?  they  asked. 

“Because  today  we’re  going  to 
start  matching  the  Times-Herald 
editions,”  they  were  told.  An  all- 
out  newspaper  war  Ls  on,  reporters 
guessed.  First  copy  deadline  would 
be  3  p.m.  Instead  of  the  usual 
9  p.m.  close. 

Mr.  F.ybers  did  the  same  with 
his  mechanical  department,  doubled 
the  daily  shipment  of  newsprint 
from  the  Alexandria,  Va.,  ware¬ 
house  and  just  waited. 

Wailed  for  Ihc  Word 

■At  10  a.m.  he  called  his  top  me¬ 
chanical  department  personnel  in¬ 
to  a  nearby  hotel  room.  He  told 
them  the  Post  hoped  in  the  next 
couple  of  hours  to  own  another 
newspaper,  and  that  they  better 
plan  to  put  out  for  the  first  time 
in  Post  history  an  afternoon  paper 
that  day.  He  released  his  men  only 
when  the  official  word  came 
through. 

'vVhen  the  news  came  from  the 
seventh  floor  “front  office”  that  it 
was  now  "the  Washington  Post  and 
Times-Herald."  some  800  Post  em¬ 
ployes.  .staggered  by  the  stunning 
news,  went  to  work. 

Mr.  Wiggins  dispatched  reporter 
.Aubrey  Graves  to  the  Times-Herald 
Building  five  blocks  away  to  act 
as  liaison  during  the  changeover. 
Within  a  half-hour  after  the  sale 
was  announced,  Bernard  Harter, 
assisting  night  managing  editor  of 
the  Times-Herald.  arrived  in  the 
Post  city  room  with  an  armful  of 
Time.s  -  Herald  features,  many  of 
which  were  promptly  sent  down 
the  tube  into  the  composing  room 
for  the  first  “Green  Streak”  run. 

Meanwhile,  Post  Advertising 
Director  Donald  Bernard  had  his 
men  rounding  up  ads  previouily 
scheduled  for  the  Times-Herald. 
All  ads  were  dropped  from  the 
first  edition  to  facilitate  getting  the 
first  run  away  on  time.  The  late 
editions  of  the  first  day's  paper, 
however,  carried  the  combined  ad- 
verti.sing  of  both  newspapers. 

One  minute  after  the  announce¬ 
ment.  Post  Circulation  Director 
Ha’^ry  Ciladstein  was  on  the  phone 
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to  his  opposite  number  at  the 
Times  -  Herald,  Charles  A.  Cor¬ 
coran.  Soon  the  top  personnel  of 
the  two  departments  were  meeting 
to  exchange  suKscription  lists  and 
to  make  plans  for  deliveries. 

(Mr.  Corcoran  is  going  to  the 
Chicago  Tribune  as  administrative 
assistant  to  J.  Howard  Wood,  busi¬ 
ness  manager.) 

Sold  Out  Quickly 

The  first  copy  of  the  first  edition 

o. ''  the  Washington  Post  and  Times 
Herald  came  off  the  press  at  4:01 

p. m.  This  street  sale  run  of  30,- 
000  sold  out  immediately.  By 
early  evening  copies  were  selling 
for  $1  apiece. 

The  first  edition  away,  Mr.  (ilad- 
stein  met  with  the  combined  cir¬ 
culation  organization  and  urged 
them  to  get  busy  on  their  one  big 
customer  problem — elimination  of 
duplicate  orders. 

The  Sunday  drive  began  about 
9  p.m.  Friday  when  the  first  200 
extra  employes  started  “.stuffing” 
supplements.  It  was  this  operation 
which  caused  delays  since  many  of 
the  supplements,  normally  on  hand 
well  in  advance,  didn’t  all  arrive 
until  Friday  night  and  Saturday 
morning. 

There  were  other  hitches.  A 
trailer  truck,  carrying  40,(K)0 
pounds  of  comics,  went  into  a 
ditch  20  miles  outside  of  Wash¬ 
ington.  .A  crane  truck  was  dis¬ 
patched  in  the  middle  of  the  night 
to  tow  the  trailer  onto  the  high¬ 
way. 

Ivong  Press  Kiin 

Press  run  for  the  Sunday  paper 
began  at  7  a.m.  Saturday  and  went 
continuously  until  e.irly  Sunday 
morning. 

■All  day  and  night  the  presses 
were  "producing”  the  paper  out  of 
the  building.  Available  storage 
space  was  temporarily  used  up.  By 
midnight  S.iturday,  papers  were 
•slacked  in  long  rows  in  the  park¬ 
ing  lot  in  the  rear  of  the  Post 
plant.  At  that  time  more  than  100 
delivery  trucks  were  waiting  to 
pick  up  papers. 

By  early  Sunday  when  the  big 
run  was  completed,  an  estimated 
100  million  pages  had  been  turned 
out  and  well  over  300  million 
hand  insertions  by  the  mail  room 
crew  had  been  performed. 

While  all  this  was  happening, 
another  department  also  was  work¬ 
ing  overtime  on  a  task  of  equal 
high  priority.  That  was  the  per¬ 
sonnel  Department. 

(Continued  on  page  10) 
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Under  terms  of  the  purchase, 
the  Post  agreed  to  absorb  as  many 
Times-Herald  employes  as  its  own 
limited  expansion  would  permit,  to 
pay  terminal  settlements  to  those 
it  could  not  hire  and  to  assist  the 
latter  in  finding  employment. 

Absorbed  immediately,  many  on 
a  temporary  basis,  were  more  than 
500  of  the  1,138  Times-Herald  un¬ 
employed.  An  employment  clear¬ 
ing  house  is  operating  in  the  Times- 
Herald  Building,  under  direction  of 
Robert  E.  Thurston,  former  chief 
accountant  of  the  Times-Herald. 
Cost  of  this  office  is  being  met  by 
the  Post. 

Mr.  Graham  immediately  sent 
out  an  announcement  to  publish¬ 
ers  and  managing  editors  through¬ 
out  the  country  to  send  collect  tele¬ 
grams  on  any  employment  open¬ 
ings.  Advertisements  are  appear¬ 
ing  in  trade  papers  and  national 
advertising  representatives  have 
been  alerted. 


Salesmen  in  Demand 


Of  the  147  T-H  editorial  em¬ 
ployes,  22  moved  over  to  the 
Post  on  a  permanent  basis.  Among 
them  were  Bob  Addie,  sports  ed 
itor;  Patty  Cavin.  women's  page. 
Harry  Gabbett.  humorist;  Eliza¬ 
beth  Ford,  society  editor,  and 
Maury  Fitzgerald,  golf  expert. 

Bernie  Harrison,  radio-1  V  ed 
itor  of  the  T-H  was  taken  by  the 
Daily  News. 

The  employment  bureau  found 
its  biggest  demand  for  personnel 
in  the  advertising  sales  field 
Queries  came  from  37  states  and 
Alaska. 

Sam  Hill,  former  advertising 
director  of  the  T-H.  said  he  had 
received  job  offers  for  “three  or 
four  times”  the  number  of  peo¬ 
ple  on  his  staff. 

“Newspapers  in  other  cities  fig¬ 
ure  that  an  advertising  salesman 
who  could  make  a  living  here 
must  be  on  the  super  side,"  he 
remarked. 

Washington  real  estate  and  in¬ 
surance  firms  also  asked  for  sales 
help  and  trade  associations  here 
sought  advertising  copy  writers 
and  some  reporters. 

The  Newspaper  Guild  set  up  its 
own  employment  bureau  and 
placed  about  half  a  dozen  mem¬ 
bers  in  other  cities.  Complaint 
was  made  that  slowness  in  hand¬ 
ling  .severance  pay  w;ls  delaying 
some  reporters  from  moving  to 
other  cities.  One  of  those  affected 
has  a  spot  open  in  Anchorage, 
Alaska,  but  no  funds  to  get  there, 
the  guild  said. 

Mechanical  employes  appeared 
to  have  no  serious  problem,  as 
Washington,  for  several  years,  has 
experienced  a  shortage  of  press¬ 
men  and  compositors. 

Bazy  McCormick  Tankersley. 
Colonel  McCormick’s  niece,  and 
her  husband,  who  were  defeated 


by  time  in  their  bid  to  buy  the 
Times  -  Herald,  took  full-page 
space  in  the  Star  and  the  News 
to  thank  friends  who  praised  their 
efforts,  who  expressed  sorrow  at 
the  passage  of  a  newspaper,  and 
who  are  aiding  “the  splendid  staff 
of  the  Times-Herald  in  procuring 
new  positions.” 

The  Star,  only  Sunday  compet¬ 
itor  of  the  Post  and  Times-Her- 
.ild.  first-paged  an  announcement 
that  its  Sunday  run  for  March  21 
would  be  held  down  to  normal 
demand,  rather  than  sell  editions 
not  including  supplements.  But 
the  paper  promised:  “This  is  a 
temporary  situation  and  will  be 
remedied  immediately.” 

Competition  .\livc 

“No  one  need  fear  that  thi.s  (the 
consolidation  of  the  Post  and 
Times  -  Herald »  ends  newspaper 
competition  in  Washington,”  the 
"new"  paper  said  editorially. 
"Washington  will  retain  three  vig¬ 
orous  daily  newspapers.  (The  Star 
and  the  "^ews  publish  evenings). 
We  believe,  and  we  are  confident 
that  our  newspaper  colleagues 
.ig''ee,  th.it  competition  for  reader- 
ship  and  for  the  patronage  of  ad¬ 
vertisers  is  a  healthy  .American  tra¬ 
dition." 

The  consolidation  is  being  stud¬ 
ied  by  the  anti-trust  division  of  the 
Department  of  Justice  but  Attor¬ 
ney  General  Herbert  Brownell  as¬ 
sured  it  was  routine. 

The  practice  is  to  send  a  series 
of  questions,  in  letter  form,  to  all 
parties  to  a  sale  involving  the  en¬ 
tire  assets  of  a  corporation.  Usu¬ 
ally  the  reply  ends  the  matter. 

Tribune  Style  Goes  Out 

T  he  Scripp.s-Howard  Daily  News 
remains  militantly  pro-Eisenhower, 
the  Washington  Star  leans  toward 
Ike  but  does  not  hesitate  to  ex¬ 
press  dissenting  views  on  some  Ad¬ 
ministration  performances,  and  the 
Post  has  editorially  been  impatient 
at  the  President's  attempt  to  meet 
Senator  McCarthy's  head-on  as¬ 
saults  with  lectures  on  etiquette. 

Gone  with  the  Times-Herald  are 
the  isolationist  editorials  which 
began  when  Col.  Robert  R.  Mc¬ 
Cormick  arrived  here  for  the  ex¬ 
press  purpivse  of  “bringing  the 
United  States  to  Washington.” 

Also  out  of  print  are  such  .spell¬ 
ings  as  "sherif."  “fotograf"  “frater” 
( freighter ».  and  other  letter  com¬ 
binations  which  were  born  on  the 
Chitiigii  Tribune  and  transplanted 
to  Washington  by  Colonel  McCor¬ 
mick. 

Background  Story 

Edward  T.  Folliard.  longtime 
"star  reporter”  of  the  Post,  told 
the  background  of  the  fabulous 
deal  in  the  big  Sunday  edition. 

"The  exploratory  phase  of  the 
transaction.”  he  related,  "had  be¬ 
gun  six  weeks  before.  It  began 
when  a  mutual  friend  of  Eugene 
Meyer  and  Colonel  McCormick 
brought  up  the  possibilities — and 


advantages — of  negotiations  look¬ 
ing  to  a  sale. 

“The  determining  factor  in  the 
transaction  was,  of  course.  Colonel 
McCormick’s  decision  to  sell 
rather  than  Mr.  Meyer’s  willing¬ 
ness  to  buy.  That  Mr.  Meyer  had 
long  w  anted  to  purcha.se  the  Times- 
Herald,  and  thereby  give  Greater 
Washington  an  enriched  newspaper 
with  a  stronger  economic  base, 
was  well  known  here  and  through¬ 
out  the  newspaper  world. 

“Mr.  Meyer  had  made  efforts  to 
buy  the  Times-Herald  at  the  time 
the  late  Eleanor  Patterson  acquired 
the  Times  and  the  Herald  from 
William  Randolph  Hearst,  com¬ 
bined  them,  and  began  publishing 
on  a  round-the-clock  schedule. 
He  tried  to  buy  the  Times-Herald 
again  after  Mrs.  Patterson’s  death 
in  1948.  However,  the  seven  as¬ 
sociates  to  whom  she  left  the  paper 
decided  to  sell  to  Colonel  McCor¬ 
mick,  editor  and  publisher  of  the 
powerful  Chicago  Tribune. 

No  Haggling  on  Price 

"Why  did  Colonel  McCormick 
decide  to  sell  the  Times-Herald 
to  the  Washington  Post?  As  he 
^aid  on  Wednesday,  his  health  had 
not  been  good  and  his  doctors  had 
.idvi,sed  him  to  do  less  work.  This 
was  an  important  factor  —  but 
there  was  another.  The  Times- 
Hcald,  with  circulation  and  ad¬ 
vertising  down,  had  been  losing 
money,  a  lot  of  it.  The  prospect 
was  that  it  would  continue  to  lose 
money.  Colonel  McCormick,  no 
amateur  in  the  publishing  field,  ob¬ 
viously  did  not  care  to  put  up 
longer  with  such  a  drain. 

“Colonel  McCormick  could,  no 
doubt,  have  found  another  buyer 
for  the  Times-Herald,  but  he  want¬ 
ed  it  to  go  to  Mr.  Meyer,  no  ama¬ 
teur  him.self  after  21  years  with 
the  Post.  There  was  no  haggling 
over  the  purchase  price.  (Report¬ 
edly  $8,500,000). 

“Once  the  exploratory  phase  was 
over,  lawyers  for  the  Washington 
Post  and  the  Chicago  Tribune 
moved  into  the  picture  and  began 
laying  the  groundwork  for  the  sale. 

“Colonel  McCormick  knew  that 
a  long-drawn-out  transitionary  pe¬ 
riod  would  have  a  demoralizing 
effect  on  the  staff  and  employes 
of  the  Times-Herald.  He  asked, 
therefore,  that  the  negotiations  and 
the  transfer  of  the  one  paper  to 
the  other  be  carried  out  quickly. 

Closed  in  Chicago 

“At  noon  last  Sunday,  officials 
»)f  the  Post  and  the  Chicago  Trib¬ 
une  came  together  in  the  World 
Center  Building  here  specifically 
in  the  offices  of  the  Tribune’s  at- 
torney.s. 

“On  Tties.lay  afternoon,  John  S. 
Haves,  president  of  WTOP,  Inc., 
and  vicepresident  of  the  Post  Co., 
left  for  Chicago  on  the  Capitol 
Limited.  In  his  briefcase  was  a 
check  made  out  to  him  for  $1,500,- 
000.  This  was  the  down  payment 
on  the  Times-Herald. 


“Hayes  met  with  the  Chicago 
Tribune  officers  the  next  morning 
— Wednesday.  At  10:30  a.m.  a 
telephone  wire  was  opened  be¬ 
tween  Publisher  Graham’s  office 
and  an  ante  room  of  the  board 
room  in  the  Tribune  Tower. 

“Hayes,  keeping  Graham  abreast 
of  developments,  reported  at  12:15 
p.m.  that  there  had  been  a  hitch. 
It  had  been  discovered  that  the 
stock  certificate  which  was  to  be 
transferred  to  the  Post,  thus  giving 
it  ownership  of  the  Times-Herald, 
was  not  available;  it  was  in  a  Chi¬ 
cago  bank.  Hayes  reported  to 
Graham  that  somebody  had  gone 
to  the  bank  to  get  it. 

“At  12:44  p.m.,  Hayes  came  on 
the  telephone  with  the  big  news. 

“  ‘I’ve  got  it,’  he  told  Graham. 
‘Let  me  tell  you  about  it.  .  .  .’ 

“  ‘Good-bye,’  said  Graham,  and 
flashed  the  word  to  Managing  Edi¬ 
tor  J.  R.  Wiggins  and  other  key 
men  that  it  was  now  ‘the  Washing¬ 
ton  Post  and  Times-Herald.’ 


Committee  in  Control 

The  voting  stock  of  the  Wash¬ 
ington  Post  and  Times-Herald  is 
held  by  Mr.  and  Mrs.  Graham. 
They  may  not  sell  it  except  with 
the  approval  of  a  committee  that 
was  appointed  by  Mr.  Meyer  in 
1948.  "This  committee,  which  was 
authorized  to  pass  on  any  future 
changes  of  control,  was  named 
so  as  to  insure  that  the  news¬ 
paper  would  continue  as  “an  in¬ 
dependent  newspaper  dedicated  to 
the  public  welfare.” 

The  members  of  the  committee 
are  Chester  I.  Barnard,  president 
of  the  Rockefeller  Foundation; 
James  B.  Conant,  former  president 
of  Harvard  University  and  now 
U.  S.  High  Commissioner  in  Ger¬ 
many;  Colgate  W.  Darden,  presi¬ 
dent  of  the  University  of  Virginia; 
Bolitha  J.  Laws,  Chief  Judge  of 
District  Court,  and  Mrs.  Millicent 
C.  McIntosh,  President  of  Barnard 
College. 

The  bulk  of  the  non-voting  stock 
is  held  by  the  Meyer  Foundation, 
the  income  of  which  goes  to  char¬ 
itable  causes  mainly  in  the  Greater 
Washington  area. 

Some  of  the  remainder  of  the 
non-voting  .stock  is  held  by  21 
executives  of  the  newspaper  com¬ 
pany. 

Profit  Sharing  Plan 

In  addition,  a  profit-sharing  plan 
provides  that  10  per  cent  of  the 
company’s  earning.s  before  taxes 
are  contributed  yearly  to  an  em¬ 
ploye  profit-sharing  fund.  All  em¬ 
ployes  with  five  years’  service  on 
the  Post  are  eligible. 

The  Post  announced  that  em¬ 
ployes  hired  by  the  newspaper  will 
be  given  credit  for  their  years  at 
the  Times  -  Herald  in  connection 
with  the  profit-sharing  plan. 

Publisher  Graham  estimated  that 
something  more  than  a  half-million 
dollars  will  be  paid  out  in  termina¬ 
tion  .settlements. 
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lAPA  Optimistic  on  Press 
Freedom  in  the  Americas 


Office  of  Certified  Circulation 
Ready  to  Start  Audit  Operation 
By  Elliot  Emerson 


tioned  a  declaration  of  its  inten¬ 
tion  to  declare  freedom  of  the 
press,  he  was  told  by  the  Colom- 


Coior  Ad  Used 
In  Colombia 

Down  in  Colombia,  South 
America,  Almacen  Ancla,  Kohler 
Co.  electric  plant  distributor  in 
Bogota,  has  been  conducting  an 
intensive  promotional  campaign 
through  newspaper  advertisements 
in  Bogota’s  El  Espectador  to  in¬ 
crease  usage  of  Kohler  electric 


bian  Ambassador  and  other  <^i-  for  stand-by  electric  power 


San  Juan,  Puerto  Rico 
An  optimistic  report  on  free- 


“The  situation  in  the  Domini¬ 
can  Republic  remains  unchanged. 


cials  that  it  was  impossible  at  that 
time  to  abolish  press  cen.sor.ship  in 
Colombia. 

Mr.  Wallace  said  that  an  ofti- 


and  for  generating  electricity 
where  central  power  is  not  avail¬ 
able. 

On  Feb.  10,  this  firm  ran  a 


dom  of  the  press  in  the  Americas  There  is  no  opposition  press. 


cial  of  the  government  urged  him  half  page  ad  in  two  colors  in  El 


and  the  establishment  of  the  Office  “In  Colombia  there  is  a  gradual  h>  withdraw  a  statement  he  had  Espectador  —  the  first  time  that 
of  Certified  Circulation  for  audit-  transition  towards  full  press  free-  made  to  the  Associated  Press  in  any  Colombian  newspaper  pub- 
ing  the  circulation  of  members  in  dom  but  it  is  impossible  to  include  Colombia  to  the  effect  that  “if  the  lished  a  two-color  advertisement, 

the  southern  part  of  the  hemi-  this  nation  among  those  where  the  dictator  in  Colombia  wantetl  to  according  to  information  received 

sphere  highlighted  the  semi-annual  press  is  free  until  the  state  of  siege  declare  freedom  of  the  press  he  from  the  distributor, 

meeting  of  the  board  of  directors  decree  which  authorizes  prior  cen-  could  do  it.”  Mr.  Wallace  said  ■ 

of  the  Inter-American  Press  Asso-  sorship  is  revoked.”  ffiat  “1  was  set  upon  by  everyone  “while  this  country  has  been 

ciation  here  March  19-21.  In  a  country-by-country  break-  'i  Colombia  that  freedom  of  the  among  those  which  en- 

Delivered  by  Jules  DuBois,  Chi-  down  of  the  situation  Mr.  DuBois  press  was  jiust  around  the  corner.”  j^y  freedom  of  expression,  this  is 
cago  Tribune,  lAPA’s  Freedom  of  stated  that  in  Colombia  “there  Mr.  Mantilla  remarked  that  in  jone  at  this  time  because  up  to 
the  Press  Committee  report  cov-  is  full  freedom  to  criticize  all  ad-  his  opinion  “the  Secretary  of  In-  now  President  Anastasio  Stimoza 

cred  the  period  from  the  annual  ministrative  acts  of  the  govern-  formation  of  Colombia  has  con-  has  not  enforced  the  Law  of 

meeting  in  Mexico  City  last  Oc-  ment.”  He  said  a  bi-partisan  Na-  trol  over  even  the  thoughts  of  news-  Freedom  and  Diffusion  of  Opin- 

tober  to  the  present.  On  its  way  tional  Press  Committee  in  that  papermen.”  He  questioned  the  ab-  ion  which  continues  to  be  a  threat 

to  approval  by  the  board  parts  of  country  —  which  is  equivalent  to  sence  of  Colombian  members  of  to  editors  who  continue  to  pub- 

the  2.S-page  document  ran  into  ob-  the  American  Society  of  Newspa-  the  lAPA  at  the  last  two  meetings  jj^h  all  the  news  which  their  re¬ 
jections  voiced  by  Tom  Wallace,  per  Editors’  Freedom  of  Informa-  and  asserted  that  there  is  a  defi-  pi>rters  can  obtain  and  express  their 
editor  emeritus  of  the  Louisville  tion  Committee — rejected  an  order  nite  semi-censorship  in  Colombia  opinions  with  courage.”  The  words 
(Ky.)  Times  and  honorary  presi-  issued  recently  by  the  government,  virtually  .self-imposed  by  editors  “which  continue  to  be  a  threat  to” 
dent  of  lAPA:  Hernan  Robleto.  due  to  the  intervention  of  for-  who  are  afraid  to  go  too  far  in  originally  had  been  “to  curtail  the 
owner  and  editor  of  Flecha  in  eign  diplomatic  representatives  “to  their  criticisms  of  the  government,  activities  of’  but  were  changed  in 
Managua.  Nicaragua,  and  Jorge  .show  total  and  ab.solute  respect  for  He  asked  Mr.  DuBois  to  exert  all  deference  to  Mr.  Robleto  on  the 
Mantilla,  co-owner  of  El  Comercio  the  Chiefs  and  persons  of  States  pressure  upon  the  Colombian  gov-  suegestion  of  Alberto  Gainza  Paz 
in  Quito,  Ecuador.  with  which  Colombia  maintains  ernment  to  revoke  the  order  to  of  La  Prensa,  Buenos  Aires,  Ar- 

Freedom  Roll  Call  friendly  relations.”  newsmen  to  refrain  from  criticiz-  gentina. 

Mr.  Dubois  stated  there  is  now  Flim-Flam  Charged  'ng  Chiefs  and  persons  of  friendly  \Ii-_  Robleto  contended  that  the 

freedom  of  the  press  in  Alaska.  Mr.  Wallace,  remarking  on  a  **^*^^-  bo3f*l  requested  that  situation  which  existed  in  Nica- 

Canada,  the  United  States  of  trip  he  made  with  other  newsmen  Dubois  fhe  rnatter  up  ragua  last  October  “if  anything, 

America,  Mexico.  Guatemala.  Cu-  to  Colombia  last  August,  before  P^’^sonally  with  the  Colombian  has  grown  worse.”  He  said  the 
ba,  Haiti,  El  Salvador,  Honduras,  Mr.  DuBois’  present  report  was  Foreign  Minister  who  will  be  seen  government  is  applying  the  feared 
Nicaragua.  Casta  Rica,  Panama,  written,  contended  that  there  is  week  by  Mr.  DuBois  in  Cara-  “muzzle  law”  through  subtle  meth- 


Ecuador,  Brazil,  Uruguay,  Chile,  “feigned  freedom  of  the  press  in 
Puerto  Rico.  Bermuda.  Bahamas,  Colombia  and  flim-flam  as  to  the 
Jamaica,  Trinidad.  British  Guiana,  approach  to  freedom  of  the  press 


eas.  Venezuela.  ods  disguised  in  legality.  “There 

Exception  on  Nicaragua  is  a  certain  apparent  independence 

Hernan  Robleto,  owner  and  edi-  criticize  ai^  attack  the  govem- 


French  Guiana,  Dutch  Guiana,  there.”  He  reviewed  events  of  the  tor  of  Flecha  in  Managua,  look  trretit  in  my  country  but  it  cannot 
Aruba,  Curacao.  Martinique,  Do-  trip  and  said  that  even  after  the  exception  with  sections  of  Mr.  Du-  freedom  of  the  press  because  of 
minica,  Antigua.  St.  Lucia,  the  Government  of  Colombia  sane-  bois’  report  on  Nicaragua  which  {Continued  on  page  12) 
Virgin  Islands  and  Bonaire. 

“In  Peru.”  his  report  stated, 

“the  press  is  free  except  for  organs 
of  outlawed  political  parties  which 
were  closed  more  than  five  years 
ago.  In  Paraguay  the  government 
recently  authorized  the  opposition 
to  start  a  newspaper,  which  is 
scheduled  to  begin  .soon.” 

The  report  went  on: 

“In  Bolivia  the  press  is  free  as 
long  as  it  avoids  criticism  of 
the  governmental  reform  policies 
whereupon  a  fate  similar  to  that  of 
Los  Tiempos  of  Cochabamba  may 
be  anticipated. 

“During  the  10th  Inter-.Ameri- 
can  Conference  there  has  been  no 
^asorship  in  Venezuela  on  incom¬ 
ing  or  outgoing  news  dispatches  op 
news  relating  to  the  conference. 

But,  unfortunately,  mail  of  news¬ 
men  has  gone  astray. 

“In  Argentina  the  state  of  in¬ 
ternal  war  which  has  existed  since 
Sept.  28,  1951,  continues  in  force 
and  thus  precludes  free  expression 
by  the  press. 


AMERICAS  GROl'P  on  way  to  1APA  directors’  meeting  includes  (left  to  right)  Marshall  Field,  Ir., 
Chicago-bun-Times;  Fioyd  Miller,  Royal  Oak  Tribune;  John  S.  Knight,  Knight  Newspapers;  Raoul  Al¬ 
fonso  Conse,  El  Mundo,  Havana:  and  Rodrigo  de  Llano,  Excelsior,  Mexico  City. 
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ON  TO  SAN  JUAN — Boarding  Pan  American  Clipper  in  Miami  for 
trip  to  lAPA  meeting  in  Puerto  Rico  are  Francisco  Aguirre,  puhlishtr 
ot  Oiurio  de  Las  Americas,  Miami  Springs,  P'la.;  Heman  Koblelo. 
director  of  La  Flecha,  Managua,  Nicaragua,  and  lloracio  Aguine, 
director  of  Diario  dc  Las  Americas. 


BOARD  MEETING — John  Reitemeycr  of  Hartford  Courant,  Dr. 
Alberto  Gainza  Paz  of  Buenos  Aires,  and  Miguel  Lanz  Duret  of  Mex¬ 
ico  at  the  Inter-American  Press  Association  meeting  in  San  Juan.  Mr. 
Duret  is  president. 


Mr.  Mantilla  affirmed  that  the  ac-  with  LAPA  in  handling  news  and 
lion  of  the  association  was  of  posi-  photo  publicity, 
tive  and  definite  value  in  the  re-  The  next  annual  meeting  of 

opening  of  El  Comcrcio.  Inter- American  Press  Association 

Other  lAPA  activities  included:  will  take  place  in  Sao  Paulo  and 
Preventing  the  deportion  from  Rio  de  Janiero,  Brazil,  Oct.  4-12. 
Trinidad  of  David  J.  Nelson,  a  The  following  attended  the  San 
Guardian  staff  member.  .hian  meeting: 

Urging  the  U.  S.  government  to  James  G.  Stahlman,  Nashville 
revoke  postal  increases  that  would  (Tenn.)  Banner. 
have  been  highly  detrimental  to  Miguel  Lenz  Duret  (lAPA 
U.  S.  publications  distributed  in  President),  El  Universal,  Mexico. 
Latin  America.  Other  publishers  Joshua  B.  Powers,  New  York 

and  organizations  took  similar  ac-  (Publishers  Representative), 
tion.  Result:  increase  was  re-  S.  G.  Fletcher,  Daily  Gleaner, 
duced  from  some  200%  to  Kingston,  Jamaica. 

33-1 /J%.  Marshall  Field,  Jr.,  Chicago 

“Of  course.”  Mr.  Reitemeycr  .  .  v, 

stated,  “we  cannot  stress  stroncly  Knight  N.wspa- 

enough  that  the  return  of  I.a  ^  ...  , 

Prensa  (in  Argentina)  to  its  right-  Herbert  L.  Matthews,  New  York 

fill  owners  will  continue  to  be  one  ^  ,  o  »  twr  t  \ 

of  the  main  objectives  of  JAPA.”  W-  H.  Cowles.  .Spokane  (Wash.) 

The  board  approved  a  list  of  Spokesman-Reyiew. 

3fi  new  members  at  the  session.  ^ 'if ‘  i  n  i 

bringing  JAPA  membership  now  I' 

iin  to  336  newspapers  and  maga-  <'J'ch.)  Tnhiine.  ,  „ 

zincs  in  the  Americas.  ,  Alberto  Gamza  Paz,  La  Prensa, 

■At  the  operimg  of  the  meeting  Reitemeycr,  Hartford 

on  Saturday,  March  20.  a  welcome  .  Coarant 

address  was  delivered  by  Fernando  Imparcial. 

Sierra  Berd^ia  Secretary  of  La-  Cuiatemala. 

bor  of  Puerto  Rico.  Jules  Dubois.  Chicago  Tribune. 

Gov.  Luis  Munoz  Marin  gave  jom  Wallace.  Louisville  Times. 
a  buffet  supper  for  the  directors  Hernan  Robleto.  Flecha.  Man- 
and  their  wives  at  La  Fortaleza  aoua. 

on  Sunday  night  at  which  he  was  '  |  eo  G.  Permiiv.  Trinidad 
presented  with  a  copy  of  the  LAPA  Ciiardian.  Trinidad, 
resolution  expressing  the  directors’  Chauvet.  Le  Noiivelliste, 

“admiration  of  the  democracy  and  jjaitj. 

progress  which  is  maintained  in  JuHq  Ciarzon.  La  Prensa.  New 

this  country:  their  appreciation  of  York. 

the  admirable  and  right  thinking  join  Kerney.  Trenton  (N.  J.) 
policy  towards  the  press  so  elo-  Times. 

fluently  expressed  in  the  speech  jorge  Mantilla.  El  Comercio, 

by  Fernando  Sierra  Berdccia.  and  Quitoi 

their  thanks  to  His  Excellency  for  ^ngel  Ramos.  El  Mundo.  San 
his  kind  hospitality;  and  their  most  juan. 

hearty  good  wishes  to  the  govern-  jg  Bittencourt.  Correio  de 

ment  and  people  of  Puerto  Rico  \fanha.  Rio. 
for  their  continued  advancement  Rodrigo  de  Llano,  Exebior, 
along  the  path  of  democracy  and  Mexico  City, 
progress.”  Poy  w.  Howard,  Scripps-How- 

The  Hamilton  Wright  organiza-  ard  Newspapers, 
tion.  which  represents  the  govern-  Raoul  Alfonso  Gonse,  El  Mundo. 
dor  were  treated  contemptuously,  ment  of  Puerto  Rico,  cooperated  Havana. 
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gin  operations  immediately.  For 
iGport  the  first  time  this  will  give  Latin 

continued  from  page  1 1  American  newspapers  a  respon- 

-  sible  svstem  of  auditing  circula- 

irship  imposed  by  fear,  tion  -limilar  to  the  United  States 
is  there  is  no  press  free-  Bureau  of  Circulations.  Ac- 

icar  icin  ”  he  said  membership  will  be  limited  to 

hleto  referred  to  the  case  members  of  lAPA  .and  .audits  will 
dro  Joaquin  Chamorro’s  by  international  accoimt- 

1,  of  Managua,  which  is  Arms  of  recognized  standing 
ly  the  government  in  a  upproyed  by  the  Committee  on 
with  h.aving  published  a  Advertising.  A.ichts  will  be 

y  which  was  uncompli-  made  once  a  year,  dated  June  30^ 

)f  the  labor  relations  in  V 

owned  by  the  sons  of  lo  more  th.an  h.as  been  set  up 
.Somoza.  “There  are  no  ^’^pending  upon  size  of  circidation 
whatever  for  the  charges  .  ^"’1"  Reitemeyer,  publ^hcr  of 
■esident’s  family  against  ((”onn.)  Courant. 

.”  Mr.  Robleto  said.  He  chairman  of  the  Executive 

I,:..  Committee,  reported  on  activities 

nd  his  paper  have  been  ^ 

our  times  in  one  case  i.m /x  smet  me  .-vicxico  y  iiy 

as  a  result  of  defending  f  T’”’’  V"" 

igainst  a  “governmen't  'cs  m  which  JAPA  took  part  were 

who  demanded  30,000  f 

ment  from  Flecha  an-  'I!""''" 
was  started  for  an  addi-  T.empos  of  Cochabamba,  who  was 
nnn  tirrcstcci  ncici  incommiinicndo 

000  peso  payment.  <•  n  •  .u  i  •  r  u- 

,  .  ,  ,  following  the  sacking  of  his  news- 

bois  commented  that  no  by  a  mob  last  November 

ippy  ^er  the  situ^ion  ^  trumped  up  charge  of  insti- 

gua.  He  s:ud  Dr.  Cha-  gatinc  a  revolution.  TAPA  also 
rcntly  told  him  that  the  instrumental  in  getting  permis- 
it  was  trying  to  fine  La  j^j^.,r,  f^r  him  to  leave  the  country. 
It  of  business  .and  that  Earlier,  in  a  statement  to  the 
^r.  watch  the  case  itjrectors,  Mr.  Canelas  credited  the 

But,  he  told  Mr.  Rob-  reneated  and  insistent  commiini- 
law  under  which  Dr.  cations  of  l.APA  to  the  Bolivian 
u^m®  prosecuted  is  government  with  effecting  his  free- 
if  the  land  and  a  pro-  ,ir,m  and  saving  his  life.  Mr.  Du- 
in^order  from  the  LAPA  hois,  in  his  report,  recommended 
le.  It  IS  up  to  the  news-  ,hat  the  Board  cable  President 
1  incessantly  victor  Paz  Estenssoro  of  Bolivia 

I.  Mr.  Dubois  said,  r’qiiestine  that  government  to  in- 
his  report  he  reiter.ated  demnify  Dr.  Canelas  for  the  de- 
r  and  exclusively  profes-  struction  of  his  newspaper  plant 
iracter  of  his  committee  and  personal  property  and  permit 
res  not,  and  cannot,  be-  him  immediately  to  reestablish  his 
rived  m  the  internal  po-  enterprise,  with  full  protection  by 
ihes  of  any  county  .  ,he  authorities. 

;d  a  remiest  by  Mr.  Rob-  Reitemeyer  also  listed  TAPA 

mend  his  report  saying  energetic  efforts  as  instrumental  in 
iragua  has  freedom  of  (he  re-opening  of  El  Comercio  of 
'•  Quito.  Ecuador,  which  had  been 

w  Office  of  Certified  Cir-  closed  for  refusing  to  publish  a 


OiA  «up(/ 


SPRING  HAS  ITS  HAZARDS.  ACCORDING  TO  THE  EDITORIAL  ARTISTS 


BEWARE  THE  HEAVY  FOOT! 

Knox,  Xashi-ille  (Tenn.)  Banni-r 


SPRING  TRAINING 

Conrad,  Denver  (Cot.)  Post 


SPRING  IS  HERE! 

.-l/fruMv  (X.  Y.)  Knickerbot'ker  Neam 
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McCarthy  Libel 
Case  Dismissal 
Basis  for  Ad 

Dismissal  of  a  libel  suit  by 
Senator  Joseph  R.  McCarthy 
against  former  Connecticut  Sena¬ 
tor  William  Benton  on  the  grounds 
that  the  former’s  lawyers  were 
unable  to  find  anyone  who  would 
testify  that  he  believed  anything 
Benton  had  said,  formed  the  basis 
of  an  ad  run  last  week  in  the  New 
York  Post  by  Artistic  Modern, 
Inc.,  furniture  store. 

Headlined.  “McCarthy,  whom 
do  you  think  you’re  fooling?’’  the 
200-line  ad  on  two  columns  said: 

“McCarthy  said  that  his  lawyers 
had  been  unable  to  find,  anywhere 
in  the  U.S.,  anyone  who  would 
testify  that  he  believed  anything 
Benton  had  said.  Therefore,  he  de¬ 
clared.  it  was  not  possible  to  prove 
he  had  suffered  any  damage  from 
Senator  Benton’s  remarks.” 

Copy  in  the  ad  went  on  to  cite 
some  of  Benton’s  charges  and  con¬ 
tinued: 

“We  believe  Benton’s  charges. 
We  are  willing  to  testify  in  court 
to  that  effect.  In  our  opinion,  mil¬ 
lions  of  other  Americans  believe 
Benton’s  charges  and  would  like 
to  volunteer  to  testify  in  court.  If 
!  you  are  among  them  speak  out! 
Fill  out  and  mail  the  coupon  be¬ 
low.  We  shall  forward  your  ex¬ 
pression  of  support  to  Senator 
Benton.” 

The  coupon  carried  the  sen¬ 
tence:  “I  believe  Benton’s  charg¬ 
es.”  and  left  room  for  name  and 
address. 

This  week.  Harry  Shapiro,  pres¬ 
ident  of  Artistic  Modern,  told 
Editor  &  Publisher  that  more 
than  2,800  coupons  had  been  re¬ 
turned;  that  one  half  of  one  per 
cent  of  this  total  favored 
McCarthy. 


He  added  that  in  addition  to 
the  2.800  coupons  received  from 
all  over  the  U.S.,  his  firm  had  got¬ 
ten  hundreds  of  phone  calls  and 
personal  visits  from  people  in  all 
walks  of  life. 

■ 

McCarthy  Studies 
Press  'Infiltration' 

Senator  Joseph  R.  McCarthy 
said  this  week  he  has  undertaken 
a  “personal  project” — not  under 
the  auspices  of  his  Senate  subcom¬ 
mittee — to  expose  Communist  in¬ 
filtration  of  the  press  and  other 
information  media,  particularly  in 
Washington. 

“For  months,”  the  Senator  said, 
“I  have  been  carefully  and  pains¬ 
takingly  preparing  a  report  on  the 
aims  of  the  Communist  Party  to 
infiltrate  and  control  every  media 
of  information,  such  as  radio, 
newspapers  and  television  and  the 
extent  to  which  they  have  suc¬ 
ceeded,  and  how  some  politicians 
are  in  mortal  fear  of  and  there¬ 
fore  to  some  extent  guided  by 
them.” 

He  did  not  say  when  he  would 
make  his  report  public. 

Speaking  to  a  group  of  New 
York  City  teachers.  John  B.  Oakes, 
editorial  writer  of  the  New  York 
Times,  said  the  Senator’s  proposed 
investigation  of  the  press  was  “an 
obvioas  attempt  at  political  in¬ 
timidation.” 

“But,”  Mr.  Oakes  added,  “we 
welcome  it  because  we  have 
nothing  to  hide  and  know  we  will 
not  be  intimidated.” 

Senator  McCarthy  also  charged 
Drew  Pearson,  the  columnist,  with 
two  espionage  act  violations  in  con¬ 
nection  with  obtaining  “secret”  in¬ 
formation  from  two  former  gov¬ 
ernment  employes. 

Mr.  Pearson  said  he  would  like 
to  have  the  whole  matter  investi¬ 
gated  by  the  Department  of  Jus¬ 
tice. 
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Furlong  Named 
CE;  2  Promoted 
At  Chicago  Trib. 

Chicago 

Announcement  of  a  new  city 
editor  and  two  assistant  managing 
editors  at  the  Chicago  Tribune  was 
made  this  week  by  W.  D.  (Don) 
Maxwell,  manag¬ 
ing  editor. 

Thomas  R. 
Furlong,  for  the 
past  two  years 
managing  editor 
of  the  Washington 
(D.  C. )  Times- 
Herald,  has  been 
named  city  edi¬ 
tor.  He  succeed-s 
Stewart  D.  Owen, 
who  has  been  city 
editor  since  May, 
1951.  Mr.  Owen  has  been  named 
assistant  managing  editor  in  the 
news  department. 

A.  M.  Kennedy,  Sunday  editor, 
has  been  appointed  assistant  man¬ 
aging  editor  in  charge  of  the  Sun¬ 
day  department  and  features. 
Lloyd  Wendt  continues  as  assistant 
Sunday  editor. 

Mr.  Furlong  became  a  Tribune 
reporter  in  1928  and  .served  as  fi¬ 
nancial  editor  for  12  years  before 
his  appointment  as  managing  edi¬ 
tor  of  the  Times-Herald  in  Janu¬ 
ary,  1952. 

Mr.  Owen  began  as  a  Tribune 
copyreader  in  1928.  He  was  ap¬ 
pointed  assistant  sports  editor  in 
1930  and  was  assistant  news  editor 
from  1939  to  1941,  when  he  be¬ 
came  news  editor.  He  was  named 
city  editor  in  1951. 

Mr.  Kennedy  joined  the  Tribune 
staff  in  1932,  becoming  Sunday 
editor  two  years  later. 

E.  R.  Noderer,  who  was  recently 
appointed  editor  of  the  Times- 


Kvnnedy 


Owen 
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Herald  editorial  page,  after  serv¬ 
ing  for  many  years  on  the  Tribune 
local  and  Washington  staffs,  is  re¬ 
turning  to  the  Tribune  news  staff. 

Ed  Holland,  Times-Herald  edi¬ 
torial  cartoonist,  is  also  returning 
to  the  Tribune. 

■ 

McCarthy  Recall 
Move  in  Legal  Snag 

Sauk  City,  Wis. 

Editor  Leroy  Gore’s  campaign 
to  force  Senator  Joseph  McCarthy 
to  face  a  recall  election  bogged 
down  in  a  constitutional  question 
this  week  after  thousands  of  sig¬ 
natures  had  been  obtained  on  a 
petition. 

More  than  400,000  signatures 
are  required  under  Wisconsin  law, 
but  even  if  they  are  obtained  there 
was  a  .serious  doubt  that  a  recall 
would  be  legal.  The  U.  S.  Con¬ 
stitution  (Art.  1)  makes  the  Sen¬ 
ate  the  sole  judge  of  its  members* 
qualifications. 

The  weekly  Sauk-Prairie  Star 
gained  national  attention  by  its 
editor’s  activity.  The  response  be¬ 
came  so  big  he  had  to  get  outside 
help  so  he  could  get  his  paper  out 

Mr.  Gore  has  had  a  wide  exper¬ 
ience  in  journalism  since  complet¬ 
ing  a  course  at  the  University  of 
Nebraska  in  1928.  He  held  jobs 
on  the  Omaha  (Neb.)  Bee  Newg 
and  Des  Moines  (la.)  Register  be¬ 
fore  becoming  editor  of  several 
weeklies  in  Wisconsin. 
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New  ‘Local  Sunday 
Paper  Proves  a  Hit 


Racine,  Wis. 

A  Sunday  newspaper,  designed 
to  meet  the  challenges  and  reading 
habits  of  an  electronic  age,  made 
its  debut  here  last  month. 

Although  new  in  almost  every 
respect,  in  reality  it  is  a  remodel¬ 
ed,  rehabilitated,  completely 
changed  version  of  the  Sunday 
Bulletin,  published  by  the  Racine 
Journal-Times  for  more  than  20 
years. 

Cast  Aside  Tradition 

The  new  Sunday  Bulletin 
emerged  from  the  drawing-boards 
after  six  months  of  conference  and 
experiment.  Conferees  cast  some 
newspaper  traditions  to  the  winds 
in  styling  and  engineering  a  prod¬ 
uct  which,  they  reasoned,  would 
prove  useful  and  acceptable  in  a 
radio-TV  age. 

In  their  laboratory  sessions,  the 
executives  were  guided  by  experi¬ 
ence  and  formulas  that  had  en¬ 
abled  the  Journal-Times  to  recent¬ 
ly  win  a  national  award  for  typo¬ 
graphical  excellence.  The  Journal- 
Times  has  a  circulation  in  excess 
of  30,000. 

For  proof  of  their  contention 
that  the  Bulletin  has  dared  to  be 
revolutionary,  the  publishers  point 
to  the  first  page.  Described  as  a 
“pictorial  index,”  page  1  consists 
almost  entirely  of  photos  that  are 
indexed  to  features  on  inside 
pages.  Headlines  that  call  attention 
to  stories  elsewhere  in  the  paper 
complete  the  first  page  make-up. 

The  publishers  agreed,  early  in 
the  planning  stage,  that  the  new 
Sunday  Bulletin  must  (1)  accept 
community  responsibility.  (2)  fill 
community  needs.  (3)  be  useful 
as  well  as  packed  with  reader  in¬ 
terest.  Therefore  the  Bulletin  is 
concentrating  on  “local.”  Even  the 


touch.  Consider,  for  instance,  a 
syndicated  story  on  child  rearing. 
Every  week,  the  article  is  local¬ 
ized  with  a  two  or  three  column 
photo  of  a  Racine  mother  and  one 
or  more  of  her  children.  A  recipe 
column  gets  the  same  treatment. 

One  of  the  principal  features  of 
the  woman’s  page  is  a  “Cook-of- 
the-Week”  story  in  which  some 
well  known  Racine  woman  shares 
her  culinary  secrets  with  Bulletin 
readers.  This  feature  always  is  il¬ 
lustrated  with  a  photo  showing  the 
cook-of-the-week  on  the  job  in  her 
kitchen. 

To  some  extent,  the  Bulletin 
staff  has  used  photos  of  Racine 
women  to  localize  features  on  buy¬ 
ing  for  the  home,  fashions,  inte¬ 
rior  decorating,  and  other  stories. 
Even  the  Hollywood  column  has  a 
local  angle,  for  it  is  written  for 
NEA  Service  by  Erskine  Johnson, 
former  Racine  man. 

Other  columns  which  the  edi¬ 
tors  propose  to  illustrate  from 
time  to  time  with  local  pictures 
include  those  on  gardening,  how¬ 
to-do-it-yourself,  chess,  sports. 


hobbies,  health,  religion,  radio-TV. 

However,  unless  some  Racine 
novelists  hurry  to  the  rescue,  the 
Bulletin  will  be  unable  to  localize 
its  mystery  novelettes.  Every  week 
the  Bulletin  publishes  a  mystery 
novelette,  offered  as  a  unique  and 
distinctive  feature,  because  each 
story  is  complete,  from  beginning 
to  end,  in  each  issue. 

Editorial  Page  UitFcrent 

The  editorial  page,  too,  is  dif¬ 
ferent.  Actually,  the  publishers  re¬ 
fuse  to  call  it  an  editorial  page. 
They  prefer  to  refer  to  it  as  a 
“page  of  opinion.”  The  editorials 
themselves  are  short,  usually  illus¬ 
trated,  and,  most  of  the  time,  con¬ 
fined  to  local  issues.  On  this  page, 
too,  a  large  share  of  the  material 
is  in  the  form  of  contributions 
from  the  public  —  letters  from 
readers. 

Long  before  it  went  to  press, 
J.  D.  McMurray  and  Harry  R. 
Le  Poidevin,  co-publishers,  insist¬ 
ed  that  the  Bulletin  must  be  a 
Sunday  paper  “of  the  people  and 
for  the  people.”  But  subscribers 
have  added  the  words  “and  by  the 
people.” 

“Every  reader  has  become  a  re¬ 
porter,”  the  editors  explain.  “As  a 
result,  we  are  getting  local  fea¬ 
tures  we  never  would  have  dream- 
el  about.” 
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60-40  Ad  Ratio 
Still  Prevails; 
Papers  Bigger 

A  Media  Records  report  shows 
that  newspapers  are  maintaining  a 
60-40  percentage  in  favor  of  adver- 
ti-sing  content,  in  reverse  of  the 
60-40  percentage  in  favor  of  edi¬ 
torial  content  in  1941. 

On  the  average,  papers  are  larg¬ 
er  now  than  in  1941  but  the  com¬ 
pilation  indicates  that  there  is 
about  10%  less  editorial  matter  in 
them  today  than  there  was  13 
years  ago. 

The  quantitative  analysis  for 
1953  covered  96  morning  papers, 
144  evening  papers  and  134  Sun¬ 
day  papers.  The  ratio  of  total  ad¬ 
vertising  to  total  content  rose  to  i 
new  high  in  1953 — 59.4%.  The 
previous  high  year  was  1951,  with 
59.3%.  In  1941  the  advertising 
ratio  was  40.1%. 

In  1953,  evening  papers  carried 
more  advertising  in  relation  to  to¬ 
tal  content  than  morning  papers; 
60.6%  of  the  evening  newspapen 
was  devoted  to  adverti.sing.  a  figure 
which  was  exceeded  only  by  the 
61.1%  advertising  content  of  1951. 

The  relationship  of  news  to  total 
content  was  higher  in  Sunday  pa¬ 
pers  (41.8%)  than  in  either  morn¬ 
ing  (40.3%)  or  evening  newspa¬ 
pers  (38.4%)  in  1953. 

The  374  newspapers  covered  in 
this  study  carried  almost  4Vi  bil¬ 
lion  lines  of  total  advertising  com¬ 
pared  to  a  little  more  than  3  bil¬ 
lion  line.s  of  editorial  content. 

In  1953,  the  average  morning 
paper  published  31  standard  sized 
pages.  Evening  papers  nublished 
33  pages  and  Sundays  100  pages 

In  1941  the  morning  paper  aver¬ 
aged  23  pages;  evening.  25  pages: 
Sunday,  74  pages. 

The  greatest  amount  of  editorial 
content  was  measured  in  the  Los 
Anpeles  (Calif.)  Times  for  1953. 


syndicated  material  is  given  a  lo¬ 
calized  touch  or  angle  whenever 
possible. 

To  explain  “useful”  news,  the 
publishers  submit  as  “exhibit  A” 
a  series  of  articles  backgrounded 
and  authenticated  by  the  Wiscon¬ 
sin  and  Racine  Bar  Associations. 
The  first  of  the  series  required 
active  cooperation  and  participa¬ 
tion  of  the  Racine  Police  Depart¬ 
ment,  Racine  Bar  Association, 
judge  and  clerk  of  the  Municipal 
Court,  and  Racine  Theater  Guild. 
Members  of  these  groups  posed 
for  a  page  of  action  pictures  to 
illustrate  a  story  of  “What  To  Do 
If  You  Are  Arrested.” 

Localize  Syndicate  Material 

A  week  later,  deputies,  an  am¬ 
bulance  crew,  a  garage-man,  at¬ 
torneys.  clerk  of  the  Circuit  Court, 
a  bartender  and  amateur  actors 
were  pictured  in  action  in  a  “What 
To  Do  If  You  Are  Involved  In  An 
Accident”  story. 

“Exhibit  B”  reveals  how  syndi¬ 
cate  features  are  given  a  local 


With  a  65-35  ratio  in  favor  of  ad¬ 
vertising,  this  newspaper  published 
more  than  17,000,000  lines  of  newi 
and  features.  The  closest  runner- 
up  was  the  New  York  Times,  with 
16.000,000  lines  in  a  55-45  ratio 
In  the  evening  field,  three  news¬ 
papers  gave  readers  more  than 
14,000,000  lines  of  news  content: 
the  Long  Beach  (Calif.)  Press 
Telegram,  Montreal  (Qiie.)  Stor, 
and  Oakland  (Calif.)  Trihunt. 
Not  far  behind,  in  the  over-13, - 
000.000  lines  bracket,  were:  Chi¬ 
cago  (111.)  Daily  News,  Houston 
(Tex.)  Chronicle,  Los  Angeles 
(Calif.)  Herald  Express,  Newark 
(N.  J.)  News,  New  York  World- 
Telegram  and  Sun,  Sacramento 
(Calif.)  Bee,  and  Toronto  (Ont.) 
Telegram, 

With  32.8%  editorial,  the  Los 
Angeles  Times  on  Sunday  gave 
readers  more  than  9,000,0()0  lines 
of  news  content.  The  8,000,000- 
line  class  included:  Miami  (Fla.) 
Herald,  with  a  60-40  ratio,  and 
New  York  Times.  74-26. 


Each  photo  and  headline  on  the  first  page  of  the  new  Sunday  Bulletin, 
published  by  the  Racine  (Wis.)  Journal-Times,  is  indexed  to  a  story 
or  feature  printed  elsewhere  in  the  paper. 
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Movie  House  Owners  Dae  JSt.VSStig? 

To  Be  Surveyed  on  Rates  rpelrzr'.naTow-irr^  Shows  io.r<>  Dip 


For  several  years  motion  pic-  “It  should  be  emphasized  that 
ture  exhibitors  across  the  nation  this  is  not  an  ‘attack’  upon  news- 
have  been  trying  to  persuade  news-  papers,  but  rather  an  effort  to  aid 
naoers  to  cut  theater  advertising  the  exhibitor  obtain  a  more  equit- 

r  I _ I  _r _ ,.UI„ 


rates  down  to  the  level  of  retail  able  deal  as  a  local  merchant 
tariffs.  ■ 


_  New  York's  $19  billion  an- 

consumer  expenditures — who 
l/ff  Spends  them  and  how — are  ana¬ 

lyzed  in  a  new  market  study  is- 
“It  should  be  emphasized  that  sued  this  week  bv  the  Ne^-  York 
is  is  not  an  ‘attack’  upon  news-  Times. 

pers,  but  rather  an  effort  to  aid  Prepared  by  the  Times  research 
e  exhibitor  obtain  a  more  equit-  department,  the  studv  is  based  on 
le  deal  as  a  local  merchant,  official  figures  supplied  by  the  U.  S. 

■  Bureau  of  Labor  Statistics.  The 


February  linage  in  52  cities 
measured  by  Media  Records.  Iik., 
was  off  2.9  per  cent,  or  5.383,214 
lines  under  last  February's  18f>.- 
114.916  lines. 

Gains  were  clocked  in  only 


Next  week,  in  an  effort  to  ob-  Up  25%; 

tain  a  clear,  up-to-date  picture  o  pj  e  2I<4vrfTsr'«»  Q9®/ 
the  rate  situation  in  newspapers  SLo  /kavance  /q 


Bureau’s  figures  provide  a  financial  three  out  of  the  four  major  linage 
profile  of  the  New  York  sales  classifications:  General.  0.1  per 


across  the  U.S.,  the  Theatre  Own¬ 
ers  of  America,  will  release  a 
questionnaire  to  all  members. 


Newspaper  line  rates,  on  a  cost 
per  thousand  basis,  have  increased 
an  average  of  24.9%  since  Janu- 


market. 

It  shows  how  man>  families 
there  are  in  different  income 
groups  and  how  much  money  each 


cent;  .Automotive,  6.0  per  cent; 
families  Financial,  3.3  per  cent, 

income  The  following  losses  were  report- 
ev  each  cd;  Display,  0.3;  Classified,  10.1: 


Included  with  the  form  will  be  ^ry,  1939,  according *to  a  study  by  ■'^Pcnds  on  a  wide  variety  of  Department  Store 

a  copy  of  the  TOA  Bulletin  which  standard  Rate  &  Data  Service,  Inc.  P*’®^*^cts.  •  u  •  a  .  t  c  v. 


will  read  as  follows: 


“Most  publishers  prefer  to  stand  morning  newspapers  are  up  34.7%, 
pat,  many  of  them  arguing  th^  f^j.  evening  papers  23.2%,  and  for 
they  never  discussed  rates  with  24.7%  in  the  15- 

their  customers  just  as  exhibitors  period. 

do  not  discuss  admission  prices  During  this  same  period,  the 
with  their  patrons.  Cost  of  Livinc  Index  of  ihe  Rn- 


C  ity-by-city  figures  for  Febru- 
iry  will  be  found  on  page  52. 


Line  rates  -  per  -  thousand  for  The  new  study  classifies  New  ^  '‘'■‘’'.''''y  ngures  lor 
morning  newspapers  are  up  34.7%,  York  City  and  suburban  families  •‘’’V  found  on  page 

for  evening  papers  23.2%,  and  for  hy  seven  income  groups.  It  then  ■ 

all-day  papers  24.7%  in  the  15-  a"  f«rage  income  of  Watch  Plans 

year  period.  S4.587.15  per  family.  Two-third*  ^  *  TA  * 

During  this  same  period,  the  families  have  less  than  that  20  PllC©  L/Ut  Uri3 

Cost  of  Living  Index  of  the  Bu-  average  income.  The  top  third  Etc 


ith  tneir  patrons.  Living  Index  of  the  Bu-  average  income.  The  top  third 

“Moves  by  exhibitors  to  attain  reaii  of  Labor'Stati*tics  rose  from  spends  $10,742,104,889  while  the 


a  reduction  in  rates  have  led  to 
several  local  adjustments,  but  a 


20%  Price  Cut  Drive 

Elgin,  111. 

.\  “Spring  Time  Savings”  pro- 


100.2  to  192.6. 


bottom  two-thirds  spend  $8,502.-  motion  is  planned  by  Elgin  Na- 


The  sample  used  in  measuring  391.868.  or  more  than  S2  billion  tional  Watch  Company,  using 


few  of  these  resulted  in  a  reduc-  average  trends  included  24  morn- 


newspapers,  magazines  and  TV 


tion  of  rates  with  the  elimination  jpg  newspapers  (19.5%),  72  eve-  The  Times  points  out  that  it  spot  announcements  for  its  short- 
of  free  publicity.  However,  many  ning  papers  (5.7%)  and  43  all-  takes  2.632  “have  less”  families  to  term  20%  price  reduction  on  its 
exhibitors  hold  that  news  of  the  day  paper  combinations  (23.4%).  account  for  as  much  money  a'  entire  line. 

theatre  should  stand  or  fall  on  its  Circulation-wise  the  papers  in  the  '-OIK)  “have  more”  familie.s.  Large -space  newspaper  ads  in 

own  as  news  rather  than  be  sample  represent  70.5%  of  the  cir-  Copies  of  the  study  in  btroklet  150  metropolitan  newspapers  are 


charged  to  advertising. 

“Although  no  accurate  statis 


sample  represent  70.5%  of  the  cir-  Copies  of  the  study  in  booklet  150  metropolitan  newspapers  are 
culation  of  all  morning  dailies,  form  are  available  on  request  on  scheduled  for  April  22  and  mid- 


30.4%  of  the  evening  dailies,  business  letterhead  from  Harry 


•All  jewelers  are  being  sup- 


tics  are  available  on  the  present  51.9%  of  the  all-day  papers,  and  Rosten,  re.search  manager,  the  New  plied  with  newspaper  mats  for  lo- 


status  of  amusement  ad  rates  52.2%  of  all 
throughout  the  nation.  ‘Boxof- 
fice’  recently  made  a  survey  and 
reported  that  61  per  cent  of  the  ^  i  ■WilllflW 
dailies  charge  special  theatre  g  laj 
rates  higher  than  those  scheduled  J  rieWS| 
for  local  stores.  m  , 

“The  Newspaper  Advertising  J  advertisir 
Executives  Association,  ‘Boxof-  M  item  in  tl 
fice’  noted,  reported  93  per  cent  3  tor  Com] 
of  the  big  dailies,  (over  100,000  J  ization 
circulation)  charged  premium  g  tion  atU 
rates.  For  middle-sized  papers  j  importan 
(between  35,000  and  100.0(K)  cir-  3  newspapt 
culation)  higher  rates  were  fixed  3  Ben  I 
by  78  per  cent.  The  figure  for  pa-  J  director 
pers  under  35,000  was  42  per  cent,  p  sales  prc 
“TOA  is  anxious  to  obtain  a  g  though  F 
clear,  up-to-date  picture  of  the  g  by  the  : 
theatre  ad  rates  situation  in  news-  g  sell  them 
papers  of  the  United  States.  H  “Each 

“You  are  urgently  requested  to  g  ncssman 
fill  in  the  attached  form  and  re-  j  ing  me 
turn  it  to  the  TOA  headquarters  g  identifies 
in  New  York  as  soon  as  possible.  munity  i 
The  results  of  this  survey  will  be  fi  vertising. 
mailed  to  all  members.  y  paper  cir 

“In  particular,  we  are  seeking  H  centrated 
your  comments  and  counsel  with  3  areas,  oi 
the  hope  that  we  may  be  able  to  g  direct  thi 
compile  enough  data  and  pertinent  H  their  n 
arguments  to  help  persuade  pub-  g  Contin 
lishers  of  the  value  of  the  theatre  3  says: 
to  the  community  and  neighbor-  g  ffi®  si; 
ing  merchants  and  that  theatres  g  of  insert 
should  not  be  burdened,  in  addi-  g  budgetar 
tion  to  Federal  and  local  taxation,  g  “Look; 
with  discriminatory  boosts  in  ad-  S  ingly  c< 
'ertising  rates.  ^jimtiiiiiinn  |:i|;ij|||iiin|| 


52.2%  of  all  papers  in  the  country.  York  Times. 


cal  adverti-sing  use. 


LINAGE  LEADER 

'Newspapers  Largest  Item  in  Combined  Ford-Dealer  Budget' 


g  The  fact  that  newspaper 
S  advertising  is  the  largest  single 
g  item  in  the  combined  Ford  Mo- 
3  tor  Company  and  dealer  organ- 
3  ization  advertising  appropria- 
g  tion  attests  forcefully  to  the 
g  importance  Ford  places  on 
3  newspaper  advertising. 

3  Ben  R.  Donaldson,  Ford’s 
g  director  of  advertising  and 
g  sales  promotion,  .says  that  al- 
g  though  Ford  builds  its  products 
3  by  the  millions.  Ford  dealers 
g  sell  them  one  by  one. 

3  “Each  dealer  is  a  local  busi- 
j  ncssman  and  no  other  advertis- 
g  ing  medium  so  adequately 
g  identifies  him  with  his  com¬ 
munity  as  does  newspaper  ad- 
3  vertising.  Also,  because  news- 
y  paper  circulation  is  largely  con- 
y  centrated  in  specific  market 
g  areas,  our  dealers  are  able  to 
g  direct  their  advertising  message 
3  to  their  most  logical  customers." 
y  Continuing,  Ford’s  ad  men- 

g  tor  says:  “TTie  remarkable  de- 
3  in  the  size,  frequency  and  style 
8  of  insertion  required  to  meet 
g  budgetary  conditions. 

B  “Looking  toward  an  increas- 

g  ingly  competitive  automotive 

gji!m"iii"iii|:i|;iii||jii|'i||||||i|i"H!,'""i''. . . 


grce  of  flexibility  of  newspapers 
also  makes  possible  variations 


Ben  R.  Donaldson 

Fonl  Motor  Company 

market,  we  see  no  lessening  of 
the  important  role  played  by 
newspapers  in  our  advertising.” 

Ben  has  been  with  Ford  since 
1919.  He  is  a  native  of  Eaton 
County.  Mich.,  attended  West¬ 
ern  Michigan  College  of  Edu¬ 
cation  at  Kalarrtazoo,  taught 
‘"""'llllilil  nil"!"  ■5sii'iii!"'irii;i  'I'l- 


school  for  three  years.  Today 
he  lives  in  Dearborn,  is  mar¬ 
ried  and  has  two  son.s — ^Wilbur 
M.,  a  Ford  dealer  (naturally) 
in  Bryan,  Ohio,  and  David  D., 
a  doctor  of  medicine. 

Joining  Ford  as  head  of  the 
mailing  department  of  the 
Dearborn  Independent,  Ben 
iater  became  an  as.sociate  ed¬ 
itor;  also  editor  of  Ford  plant 
publications.  He  handled  pro¬ 
grams  for  Ford’s  commercial 
station  WWI,  and  wa.s  one  of 
the  earliest  radio  announcers. 

In  1927  he  took  over  the 
Ford  Tractor  advertising;  later 
become  export  manager. 

Among  other  things,  he  is 
current  chairman  of  the  Asso¬ 
ciation  of  National  Advertisers 
and  treasurer  of  the  Advertis¬ 
ing  Federation  of  America.  He 
is  also  on  the  Projects  Com¬ 
mittee  of  the  Advertising  Re¬ 
search  Foundation. 

Hobbies?  Ben  says  he  is  in¬ 
terested  in  photography,  wood¬ 
working.  and  book  collecting. 
He  boasts  a  notable  collection 
of  Bibles.  iiKluding  many  rare 
early  editions. — R.  B.  Mel. 

;i  No.  13  of  a  Seriegpiiiiiiiiiii!iiii ' 
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Newspaper  Color  Ads 
*Best  Bet*  to  Sell  Fashion 


Dallas,  Tex.  and  pretty  soon  they  come  up  with 
When  you’re  selling  fashion,  a  Turkish  Delight  or  Royal  Heather, 
newspaper  ad  is  your  best  bet,  and  •  *  j 

a  newspaper  color  ad  used  cor-  .  Ads 

rectly  is  an  even  better  bet.  That’s  .  Institutional  advertising  plays  a 
the  word  from  Stanley  Marcus,  Neiman  -  Marcus  and 

president  of  Neiman  -  Marcus,  color  plays  a  big  part  in  the  insti- 
world-fabulous  women’s  specialty  tutional  ads. 

store.  ^  prize  ad  introduced  a  new 

■‘We  use  the  newspaper  for  pure,  color  combination.  Milk  and 
hatd  selling,”  says  Mr.  Marcus.  Honey.  The  ad  showed  a  huge  ■ 

“1  don’t  believe  you  can  sell  over  I*I^ck  cat  sipping  a  dish  of  golden 
television  for  longer  than  a  min-  cream  against  a  honey  -  colored 
ute  or  two.  And  I  don’t  believe  background  dotted  with  black 
retailers  can  afford  entertainment 

that  will  compete  with  entertain-  thing  Stanley  Marcus 

ment  offered  by  the  national  brand  ^oesn  t  understand  is  why  more 
people.”  merchants  don’t  run  institutional 

How  does  the  newspaper  ad  do  ^*1^  newspapers.  He  thinks  its 
its  pure,  hard  selling  for  the  re-  Partly  the  fault  of  the  papers 
tailers?  Ibeir  ad  salesmen  don’t  take  the  COLOR  AD  PROOFS  are  checked  by  Stanley  Marcos,  presideat 


low  t  P  ’hi  r  t  trouble  to  point  out  the  advan-  Neiman-Marcus,  and  Jane  Trahey,  advertising  director  of  the  stort 

,  e  os  tages  of  institutional  ads  to  re- 

It  reaches  the  largest  selective  tailers  who  are  too  small  to  hire  newspaper  ads,  colored  and  other-  BoatinCf  Linaoe 

public  at  the  lowest  possible  cost,  staffs.  wise.  There  is  usually  enough  ..  cno/  •  ivt  ^ 

It  reaches  them  when  the  majori-  Every  time  there’s  a  Cotton  white  space  in  them  to  hold  a  tit-  UP  /q  111  .NS'WSpCipGIS 
ty  of  them  who  can  buy  want  to  gowl  game  or  a  convention,  a  tat-toe  tournament.  Artists  and  Retail  advertising  linage  on 
buy.  And  it  is  Relatively  inexpen-  chaste  Neiman  -  Marcus  ad  wel-  copywriters  often  go  irreverent  and  recreational  boats,  marine  en- 

sive  to  produce,  says  Mr.  Marcus,  comes  visitors  and  their  wives  to  off-trail  in  their  treatment  of  mer-  gines  and  nautical  accessories  and 

As  for  color  ads,  Neiman  s  first  Dallas  in  general  and  to  the  store  chandi.se.  services  appears  to  be  on  the  up- 

ran  in  a  D^las  paper  in  1947,  the  passing.  When  the  presi-  “This  is  one  of  the  few  stores  swing  in  daily  and  weekly  news- 

Trahey  became  adver-  of  Turkey  visited  in  Dal-  in  the  country,”  says  ad  director  papers  in  many  sections  of  tht 

tising  director.  ,  .  las  recently  Neiman’s  used  a  half-  Jane  Trahey,  “where  no  store  country. 

coS^  ad^s  ^n'"thr  "oaMas  na^^s'  National  Association  of 

^nnlp  in  thl  thinV  ff  ic  i^n’  tonguc.  Worthy  causes  are  ad  comes  out  in  the  paper.  That  Engine  and  Boat  Manufacturers, 

Sb  the  JorS  use?fco  L^  plugged  in  Neiman’s  ads,  Christ-  way  you  can  have  personality  in  New  York  City,  reports  that  the 
The  mf.  J  an  ^'’^etings  are  given  your  ads.”  demand  for  the  current  edition  of 

The  correct  use  of  color  ads,  ac-  javish  space,  and  the  store  often  ,  ,heir  annual  advertisina  mat  sers 

XSohv  /s^^ru^illiT^them^onW  readers  to  attend  ice,  “Boating  Means  Business,’ 

when  the  ioTor  iZ  malT  news  ""  L-  A.  Herald  ExpreSS  inereased  by  more  ftan  50  ,, 

in  the  ad.  ‘Point  of  View’  Film  Shown  by  AMA  over  last  year.  This  is  basri 

Stanley  Marcus  proved  that  he  An  institutional  ad  that  was  Mr.  .  gnior  movie  released  hv  the 


in" thVad. """"  ‘Point  of  View’  Film  Shown  by  AMA  over  last  year.  This  is  basri 

Stanley  Marcus  proved  that  he  An  institutional  ad  that  was  Mr.  ^  movie  released  by  the  Sl’s/thr”?  weeTs  aft^ 

thinks  newspaper  color  advertising  Marcus  own  brain  child  has  be-  (Calif.)  Herald  Ex-  of  the  maTs  had  be^n  maiW  ^ 

IS  here  to  stay  by  buying  altogether  come  almost  a  Dallas  institution  desrrihina  the  erowth  of  ^  looo  j  j  " 

195.607  hnbs  „t  i,  i„\he  U,s  in  i, self  dunng  .h«  pa.s,  four  years.  l„s  tg'eler  mtlCli.an  K  Zkl  =s 

Mornmg  Ne^s  and  the  Dallas  It  is  a  column  captioned  Point  ^,,own  this  week  be-  lot. 

Times  Herald  last  year.  of  View,  set  double  column  and  f  luncheon  meetine  of  the  From  its  beginnings  in  1938. 

His  ad  director.  Miss  Trahey,  run  twice  a  week  on  the  right  side  ^  'Vork-  Chanter  of  the  Ameri-  National  Association’s  annua 
warns  that  “unless  color  is  used  of  the  half-page  Neiman-Marcu-s  Marketing  Association  service  has  grown  in  demand 

carefully  it  will  lose  punch.”  ad  on  the  first  local  page  of  the  .  ,  ...  ,  .  .  ’  ,  „  ^^^h  year,  indicating  a  steady  in 

Ta-ste,  not  money,  determines  Dallas  Morning  News.  Los  Angeles,  crease  in  linage  sales  to  recrea 

Neiman’s  color  budget.  Actually  “Point'of  View”  is  written  under  •be  film  described  business  oppor-  tional  boating  accounts, 

there  is  no  color  budget  because  the  pseudonym  “Wales”  by  a  young  tunities  existent  in  t  e  ir  ^rg-  results  of  a  survey  re¬ 
color  is  used  just  as  often  as  Miss  Neiman-Marcus  executive,  Warren  market  in  e  u.  oo  e  s,  leased  last  August  by  the  NAEBM. 

Trahey  thinks  there’s  a  bona  fide  Leslie,  who  used  to  be  a  News  uusea  on  e  m  sc^  .  are  jj  pQjpfgj  newspa- 

excuse  for  it.  There  is  at  least  one  reporter.  There  is  no  pressure  on  availanle  oy  wri  mg  o  oney,  recreational  boat 

Neiman’s  color  ad  in  a  Dallas  pa-  Wales  to  plug  the  store  —  some-  c  mi  ,  nc.,  na  lona  what  it  could  be. 

per  every  week.  About  four  times  times  as  many  as  half  a  year’s  col-  represen  a  ives  or  e  estimated  $14,000,000  avail- 

a  year  when  something  big  comes  umns  won’t  mention  merchandise.  Herald  xpress.  recreational  boating  ad- 

up,  like  a  new  Neiman  -  Marcus  The  columns  are  funny  pieces,  A*  paH  of  >•*  luncheon  pro-  vertising  produced  only  about 

fashion  color,  there  will  be  a  color  personality  sketches,  movie  re-  gram,  the  AMA  featured  speakers  $198,000  worth  of  linage  in  thf 

ad  every  day  for  a  week  at  a  time,  views  —  practically  anything  that,  D*"-  Virgil  D.  Reed,  vicepresident  three  major  boating  markets  of 

When  the  store  concocts  a  new  strikes  Wales’  fancy.  associate  director  of  research.  New  York,  Boston  and  Washing- 

hue  it  goes  all  out — ^has  manufac-  Neiman-Marcus  sends  tear  I-  Walter  Thompson  Co.,  and  Dr.  ton,  D.  C. 

turers  dye  fabrics  and  leathers  to  sheets  on  the  Wales  columns — and  Gould,  managing  director.  With  an  estimated  number  of 

exact  specifications  before  they’re  on  its  color  ads — to  make  them  do  Market  Statistics,  Inc.  5,000,000  recreational  craft  afloa: 

made  up  into  the  dresses,  shoes  and  double  duty  as  promotion  pieces.  Mr.  Reed  told  of  the  growth  of  on  both  Federal  and  inland  wa 
hats  to  be  pushed  in  the  Neiman’s  Sometimes  as  many  as  200  tear  urban  markets  in  the  U.  S.  and  ters  of  the  United  States,  thers 

ads.  So  ordinary  inks  won’t  do  at  sheets  on  a  single  ad  go  out  to  the  accelerated  growth  on  the  are  approximately  16,000,000  pW' 

all  —  practically  all  inks  used  in  agencies,  manufacturers  or  prac-  Pacific  Coast,  specifically  in  Los  pie  who  participate  in  boating- 

Neiman’s  color  ad  campaigns  have  tically  anybody  apropos.  Angeles.  Dr.  Gould  described  a  key  market  for  those  who  wouk 

to  be  mixed  to  order  in  Dallas.  Understatement  and  a  general  methods  by  which  his  firm’s  mar-  advertise  their  boating  product- 

Miss  Trahey  will  send  a  swatch  elegant  throwing-away  of  space  ket  estimates  have  accurately  fore-  and  services  in  newspaper  advtt- 

or  a  shoe  over  to  the  ink  people  trademark  all  Neiman  -  Marcus  cast  this  growth.  tising. 


From  its  beginnings  in  1938. 
the  National  AsscKiation’s  annua 
mat  service  has  grown  in  demand 
each  year,  indicating  a  steady  in 


This  is  Philadelphia 


Philadelph  ia,  annual  site  of  the  Army-Navy  Game,  the 
Mummers’  Parade  and  the  f’enn  Relays,  is  daily  the  scene 
of  intense  business  activity. 

Industrial  might,  like  the  refining  equipment  above,  is  con¬ 
stantly  being  added  to  the  area.  Capital  expenditures  are  at 
an  all-time  high— in  oil,  steel,  chemicals  and  dozens  of 
other  fields.  Throughout  the  vast  14-county  Greater  Phila¬ 
delphia  Market,  Philadelphians  are  building  a  bigger,  bet¬ 
ter  tomorrow  for  themselves  and  their  families. 

With  all  this  business  excitement,  Philadelphians  rate  home 
first  and  foremost.  They  constitute  a  rich,  rewarding  Market 
for  the  energetic  seller;  you  can  count  on  them  to  buy  your 
product,  once  it  has  proved  itself. 

The  Evening  and  Sunday  Bulletin  serves  this  growing 
Market,  reflecting  the  character,  needs  and  interests  of  the 
busy,  prosperous  people  of  the  entire  region. 

The  Bulletin  is  Philadelphia’s  favorite  newspaper— Phila¬ 
delphians  buy  it,  read  it,  trust  it  and  respond  to  its  adver¬ 
tising.  The  Bulletin  is  Philadelphia. 
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In  Philadelphia  nearly  everybody 
reads  The  Bulletin 


Advrfiting  OAccs:  Phlladalphia,  Filbart  and  Junipar  Stt.;  Naw  York, 
2tS  Madison  Ava.;  Chicago,  S20  N.  Michigan  Ava.  Raprasantotlvas:  Sawyar 
Farguson  Walkar  Company  in  Datroil  *  Atlanta  *  Los  Angalas  •  San  Francisco 


Advertiser  •  Newspaper 


Bigelow-SanfordAdChief 
Describes  Retail  Support 


Hot  Springs,  Va. 

How  Bigelow-Sanford  Carpet 
Co.’s  1953  Fall  campaign  brought 
the  greatest  retail  participation  in 
the  company’s  history  and  how  it 
“produced  by  far  the  largest  vol¬ 
ume  of  retailer  tie-in  advertising 
linage  of  any  campaign  ever  un¬ 
dertaken  by  Bigelow,”  was  de¬ 
scribed  by  R.  Richard  Carlier,  di¬ 
rector  of  advertising  and  sales  pro¬ 
motion  for  Bigelow-Sanford  at  the 
Association  of  National  Advertis¬ 
ers’  45th  Spring  meeting  here  last 
week. 


He  told  how  last  Fall  he  put  all 
the  advertising  into  Life  magazine 
— seven  full-page  color  ads — and 
then  backed  it  with  newspaper  ad 
mats  and  other  promotional  tools. 

Mr.  Carlier  admitted  that  this 
type  of  campaign  “cannot  succeed 
unless  retail  stores  cooperate  by 
running  tie-in  ads  in  their  local 
newspapers  and  make  good  use  of 
other  promotional  materials.” 

Linage  Up  33% 

In  reporting  results  of  the  cam¬ 
paign,  Mr.  Carlier  said  that  in  ad¬ 
dition  to  direct  tie-in  linage  on  the 


the  Wlima  Market 

The  Worcester  SUNDAY  TELEGRAM  FEATURE  PARADE 

#  Locally  Edited 

Every  issue  captures  the  .interest  of  young  and  old  alike  — 
with  articles  and  illustrations  tailored  by  feature  writers, 
artists  and  photographers  to  the  reading  interests  of 
central  Massachusetts  people. 

#  Letterpress  Printed 

Feature  Parade  is  nationally  recognized  as  one  of  the 
finest  letterpress  Sunday  supplements. 

#  Color  Availability 

Feature  Parade  offers  high  quality  Black  and  White,  spot 
color,  two,  three  and  full  color  reproduction. 

#  Complete  Coverage 

...  of  more  than  103,000  Worcester  Market  families 
every  Sunday. 

#  Low  Cost 

Black  and  White  rates  are  same  as  ROP.  Color  rates  are 
unusually  low. 

Worcester  Telegram-Gazette  Circulation: 

Daily  155,552;  Sunday  103,099. 

V' 

f  WORCESTER,  MASSACHUSETTS 

George  F.  Booth,  Publisher 


MOLONEY,  REGAN  &  SCHMITT,  Inc. 

National  Repretentatives 


specific  rug  and  carpet  grades  ad¬ 
vertised  in  Life,  the  momentum  of 
the  campaign  also  helped  to  pull 
up  Bigelow-Sanford’s  general  lin¬ 
age  by  33  per  cent — ^general  lin¬ 
age  meaning  regular  dealer  news¬ 
paper  advertising  of  Bigelow 
grades  other  than  those  promoted 
in  the  campaign. 

“The  overall  gain  in  both  cam¬ 
paign  tie-in  and  general  linage  in 
local  dealer  advertising  was  99.6 
per  cent  over  the  same  period  in 
1952,”  he  declared. 

9-Point  Check  List 

A  nine-point  check  list  said  to 
help  decide  ideas  for  producing 
ads  that  sell  was  offered  ANA 
members  by  George  J.  Abrams, 
advertising  manager,  BIcKk  Drug 
Company,  a  heavy  user  of  news¬ 
paper  space  (E&P,  Jan.  16,  page 
15). 

The  list,  which  Mr.  Abrams  de- 
■  scribed  as  “a  mental  suggestion 
tickler,”  follows:  1)  Association; 
2)  Adaption;  3)  Addition  or  mag¬ 
nification;  4)  Minification  or  omis¬ 
sion;  5)  Reversal;  6)  Timing  or 
Frequency;  7)  Do  the  unexpected; 
!8)  Sensory  Appeal,  and  9)  Other 
I  uses. 

He  emphasized  that  certain  well 
known  advertising  factors  —  such 
as  getting  attention,  inserting  the 
“you”  element,  or  using  first-rate 
advertising  production  —  are  basic 
to  the  use  of  this  list. 

“In  other  words,”  Mr.  Abrams 
said,  “our  immediate  goal  is  to  get 
the  idea.  Our  second  step  is  then 
concerned  with  its  form  of  presen¬ 
tation.” 

Mr.  Abrams  pointed  out  that 
!  Block  Drug  is  virtually  without  a 
sales  force;  that  30  per  cent  of  its 
sales  dollar  goes  into  advertising. 
“And,  since  we  do  no  cooperative 
promotion,  this  30  per  cent  is  al¬ 
most  completely  advertising  aimed 
directly  at  the  consumer  in  the 
hope  of  stimulating  demand  at  the 
retail  counter,”  he  declared. 

Mr.  Abrams  concluded:  “I’m 
not  standing  here  and  suggesting 
that  you  live  your  advertising  life 
by  a  check  list.  .  .  .  Not  a  bit. 
What  1  am  suggesting  is  that  you 
keep  these  principles  in  mind;  that 
you  start  asking  questions  by  the 
dozen  about  your  product  and 
your  advertising. 

“And  perhaps  that  wild  idea 
we’ve  heard  about  so  often  will 
emerge.  Not  as  a  wild  idea  alone, 
but  as  an  idea  wild  with  oppor¬ 
tunity  for  you  and  the  products 
you  .sell!” 

Increasing  Sales  Power 

Practical  ways  to  increase  the 
sales  power  of  advertising  dollars 
were  presented  by  Alfred  Politz, 
i  president,  Alfred  Politz  Research, 
Inc.  His  finding:  It  is  a  relatively 
simple  task  to  double  the  adver¬ 
tising  effectiveness  by  means  of 
research  if  research  accepts  its  full 
responsibility. 

To  back  up  his  coiycntion,  Mr. 
Politz  produced  two  ads  with  the 

I  same  basic  copy  but  with  different 
headlines.  One  of  the  two  pro¬ 


duced  five  times  as  many  saia 
than  the  other.  ‘That  is  to  say, 
the  same  advertising  dollar  can 
have  the  effect  of  five  dollars  if 
accompanied  by  a  different  head¬ 
line. 

“Creative  research,  safe-guarded 
by  rigid  design,  does  not  confine 
itself  to  the  problem  of  headlines, 
but  encompasses  the  foundation 
on  which  the  whole  advertisinj 
policy  rests,”  Mr.  Politz  declared. 

Must  Discriminate 

The  problem  of  management 
according  to  Mr.  Politz,  is  not 
whether  or  not  to  employ  con¬ 
sumer  research,  but  to  discrimi¬ 
nate  between  impractical  statistical 
or  psychological  exercises  and  real 
research  that  combines  scientific 
methods  and  practical  knowledge 
for  the  purpose  of  predicting  the 
effect  of  management’s  decision! 
in  reference  to  products  or  to  ad¬ 
vertising  policy. 

“If  the  critical  advertiser  has 
evidence  that  he  is  confronted  with 
actual  research,  rather  than  with 
statistical  or  psychological  exer¬ 
cises,”  Mr.  Politz  asserted,  “then 
he  should  have  the  courage  to  em¬ 
ploy  it  wholeheartedly  as  a  profit- 
increasing  device. 

“The  reason  that  it  is  relatively 
easy  for  valid  research  to  double 
the  effectiveness  of  advertising  b 
not  a  mystery  of  research,  but  the 
otherwise  unavoidable  mystery  of 
advertising.” 

■ 

118  Retail  Firms 
Picked  by  BNF 

One  hundred  and  eighteen  retail 
firms  have  been  cited  for  1953 
Brand  Name  Retailer-of-the-Year 
awards  to  be  given  at  the  April  28 
Brand  Names  Day  dinner  in  the 
Waldorf-Astoria  Hotel,  New  York 
City. 

Announcement  of  the  winnen 
was  made  by  Henry  E.  Abt,  presi¬ 
dent,  Brand  Names  Foundation, 
Inc.  The  Foundation  sponsors  tht 
Brand  Name  Retailer-of-the-Year 
competition  annually  to  honor  r^ 
tailers  in  25  categories  of  retailing 
for  outstanding  year-round  presen¬ 
tation  of  manufacturers’  advertised 
brands  to  the  public. 

Winners  named  last  week  are 
located  in  metropolitan  and  grass 
roots  areas  of  32  states  and  the 
District  of  Columbia.  Prominent 
on  the  list  are  two  women  who  won 
highest  honors  in  the  gasoline 
service  station  field  and  the  chil¬ 
dren’s  wear  field.  They  are  Mrs. 
Carmen  Walker,  operator  and  own¬ 
er  of  Walker’s  Esso  Servicenter, 
New  Iberia,  La.;  and  Mrs.  Freda 
Manishen,  owner  of  The  Bon  Ton 
Kiddie  Shop,  Manchester,  N.  H. 
■ 

Tulane  U.  Runs  Ads 

In  an  effort  to  keep  the  com¬ 
munity  acquainted  with  its  d^ 
velopments,  Tulane  University. 
New  Orleans,  La.,  now  schedula 
page  ads  annually  in  all  local 
newspapers  as  part  of  an  institu¬ 
tional  campaign. 
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That’s  Your  Detroit  Market 


Greatest  in  History! 


Over  1 ,350,000  working  in  stores,  offices,  factories— today. 


®  Their  annual  income  is  close  to  754  billion  dollars 


®  They  own  1,000,000  cars 


®  Factory  workers  average  $89.31  per  week— $2.1 8  per  hour 


•  Annual  factory  output  approximates  13  billion  dollars 


#  There  are  920,000  families. ..over  570,000  home  owners 


®  These  families  have  average  annual  incomes  over  $7,500 


®  DMB... Detroit  Means  Business— BIG  BUSINESS! 


Approximate  tivurei  —  supplied 
by  Detroit  Board  of  Commerce 


There  are  3  daily  and  Sunday  newspapers  in  Detroit,  but  only 
one  —  THE  DETROIT  NEWS  —  is  the  sales-producing  medium. 

The  proof  is  that  THE  NEWS  carries  nearly  twice  as  much 
advertising  linage  as  either  one  of  the  other  2  newspapers! 


Weekday  Circulation  443,791 
Sunday  Circulation  544,622 
ABC  9/30/53 


The  Detroit  News 


THE  HOME  NEWSPAPER 
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Advertiser  •  Newspaper — CAMPAIGNS 

Esquire  Socks  Initiates 
Three-Market  Test  Drive 


A  13-week  test  advertising  cam¬ 
paign  (via  Ross  Roy,  Inc.)  in 
three  major  markets  was  launched 
this  week  by  Esquire  Socks,  a  di¬ 
vision  of  Chester  H.  Roth  Com¬ 
pany,  New  York. 

The  campaign  includes  full- 
color  and  black  and  white  roto¬ 
gravure  ads,  full-page  newspaper 
ads,  color  car  cards,  and  televi¬ 
sion  programs. 

George  Guglielmone,  vicepresi¬ 
dent  and  general  manager  of  Es¬ 
quire  Socks,  reports  that:  “Most 
of  the  stores  are  expected  to  tie-in 
heavily  with  the  campaign  through 
newspaper  ads  and  TV  spots  of 
their  own.” 

Flo-Ball  Pen  Writes  Check 
In  Newspaper-TV  Ccnnpaign 

Patterned  after  its  successful 


San  Francisco  operation,  Flo-Ball 
Pen,  San  Gabriel,  Calif.,  has 
opened  a  newspaper  and  television 
advertising  campaign  (via  Erwin, 
Wasey  &  Co.,  Ltd.)  in  Denver, 
Colo.,  as  a  follow-up  to  its  recent 
month-long  concentrated  store  dis¬ 
tribution  program  in  the  Colorado 
market. 

The  Denver  campaign  is  using 
the  Denver  Post  and  spots  on 
KEEL-TV  and  KB-TV,  spread 
over  a  two-month  period.  As  in 
the  San  Francisco  Bay  area  where 
the  Examiner,  News,  Oakland 
Tribune  and  Berkeley  Gazette 
were  used,  the  key  line  of  “de¬ 
pendable  as  a  fine  watch”  is  used 
presenting  the  $2.00  automatic  re¬ 
tractable  pen  as  being  a  “new 
kind  of  preci.sion  writing  instru¬ 
ment.” 


Gellis  Annoxmces  Passover 
Ad  Program  in  N.  Y.  Dailies 

The  Isaac  Gellis  Company, 
New  York  Kosher  provision 
manufacturers,  announced  this 
week  that  it  is  commencing  an 
advertising  campaign  featuring  its 
Passover  meats. 

The  drive  gets  under  way  two 
weeks  prior  to  the  holiday  and 
will  feature  250-  and  500-line  ads 
in  the  New  York  Post,  the  Jour- 
nal-American,  the  Jewish  Forward, 
Jewish  Day,  the  New  York  Times, 
the  World  Telegram  and  Sun,  and 
National  Jewish  Monthly. 

G.  Krueger  To  Open  Quart 
Promotion  Drive  in  April 

Plans  for  an  intensive  April 
promotion  on  Krueger  beer  and 
ale  quarts  have  been  announced 
by  G.  Krueger  Brewing  Company, 
Newark,  N.  J. 

The  quart  promotion  will  be 
keyed  to  the  theme,  “Time  for  a 
party,”  with  special  newspaper 
and  trade  magazine  ads,  point-of- 
purchase  materials,  and  radio-TV 
coverage. 


amoii)$  ALL 


Evening  Newspapers 

Sell  the  NEWS  READERS  and  You  Sell 
the  Whole  BUFFALO  MARKET  of  over  1,400,000  People 

Buffalo  Evening  News 

EDWARD  H.  BUTLER  KELLY^MITM  CO. 

Editor  ond  Pobliihor  National  Roprosontativos 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


ao 


Butcher  Polish  Co.  Plans 
Ad  Push  for  New  Wax 

Newspaper  ads  in  New  Eng¬ 
land  markets  plus  additional  mar¬ 
kets  to  be  opened  in  other  parts 
of  the  U.  S.  will  be  used  by  Butch¬ 
er  Polish  Company,  Boston  man¬ 
ufacturer  of  floor  and  furniture 
wax,  to  launch  Green  Stripe 
Liquid  self-polishing  wax. 

Ads  (via  N.  W.  Ayer  &  Son) 
will  point  up  the  washable  qual¬ 
ities  of  the  new  wax. 

;  Candy  Carnival  Week 

I  Prompts  Full-Page  Ads 

!  Full-page  ads  in  the  Chicago 
(111.)  Sun  Times  and  the  Chicago 
Tribune  will  be  run  during  the 
week  of  March  29-April  5  as  part 
of  a  Candy  Carnival  Week  pro¬ 
motion  planned  by  20  of  Amer¬ 
ica’s  leading  candy  manufacturers. 

Copy  (via  Bozell  &  Jacobs,  Inc.) 
will  feature  an  all  -  expense  paid 
tour  to  Biloxi,  New  Orleans  for 
the  best  answer  to  “I  like  candy 
because  .  .  .” 

Rowntree  in  Newspapers 
Rowntree’s  Dairy  Box  choco¬ 
lates,  imported  from  York,  Eng¬ 
land,  through  Drake  America 
Corp.  and  sold  only  in  grocery 
stores,  has  released  advertising 
(via  Abbott  Kimball  Co.)  to  a 
limited  number  of  Eastern  news¬ 
papers  and  radio  stations. 

Simoniz  in  Simday  Mags 
National  and  local  magazine 
sections  of  Sunday  newspapers 
have  been  scheduled  by  Simoniz 
Company,  Chicago.  Ad  mats  are 
available  to  dealers. 

Dealer  Listing  Ads 
Newspaper  ads  with  dealer  list¬ 
ings  are  being  used  by  Thor  Cor¬ 
poration  as  part  of  its  Spring  pro¬ 
motion  for  washers  and  dryers. 


Newspapers 
Show  Interest 
In  Carpet  Copy 

Widespread  retailer  participa¬ 
tion  and  strong  newspaper  support 
is  backing  this  year’s  Spring  Car¬ 
pet  Bazaar,  the  annual  industry¬ 
wide  promotion  of  carpets,  which 
got  under  way  March  22  and  runs 
through  March  31.  Over  1,000 
daily  and  weekly  newspapers  have 
requested  special  editorial  and  ad¬ 
vertising  material  for  use  during 
the  Bazaar,  the  Carpet  Institute, 
sponsor  of  the  event,  reported. 

A  special  two-page  clip  sheet 
containing  editorial  copy,  features 
and  pictures  was  mailed  to  all 
daily  newspapers  and  1,000  top 
weekly  newspapers  a  few  weeks 
ago.  A  Retail  Sales  Plan  Book  was 
sent  early  in  the  year  to  the  same 
papers  and  over  12,000  carpet  re¬ 
tailers.  Sets  of  mats  of  advertise¬ 
ments  featured  in  the  book  were 
offered  newspapers  free  of  charge. 

Reports  coming  to  the  Carpet 
Institute  indicate  many  newspapers 
throughout  the  country  will  pub¬ 
lish  special  sections  and  partici¬ 
pate  in  special  promotions  during 
the  Bazaar  period,  utilizing  ma¬ 
terial  from  the  clip  sheet  and  the 
plan  book.  Special  radio  and  tele¬ 
vision  features  are  also  scheduled. 

In  many  towns,  community-wide 
promotions  are  taking  place. 

This  year’s  Bazaar  also  has 
widespread  advertising  support  by 
carpet  manufacturers  in  national 
magazines,  radio  and  television 
and  in  local  papers  across  the 
country. 

■ 

Ronson  Introduces 
Shaver  in  Far  West 

A  German  -  developed  electric 
shaver  is  being  introduced  by 
Ronson  Art  Metal  Works,  Inc., 
cigarette  lighter  manufacturer. 

Distribution  will  begin  in  April 
to  dealers  in  specific  areas,  com¬ 
mencing  with  the  far  west  and 
working  eastward  as  production 
increases. 

Introduction  of  the  shaver  will 
be  supported  by  newspaper  adver¬ 
tising  built  upon  the  theme,  “The 
World’s  Greatest  Shaver.” 


Hi-Fi  Section  Has 
33,000  Ad  Lines 

Chicago 

A  16-page  section,  devoted  to 
high  fidelity  phonographs  and  re¬ 
corders,  appeared  in  the  Chicago 
Sunday  Tribune  for  March  7.  The 
section  contained  more  than  33,- 
000  lines  of  advertising,  represent¬ 
ing  27  different  firms. 

The  Tribune  merchandised  the 
special  section  by  providing  300 
eight-foot  banners  for  store  dis¬ 
plays,  urging  people  to  “come  in 
and  hear  sensational  realism  of 
high  fidelity  as  featured  in  the 
Chicago  Sunday  Tribune.” 
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What  makes^ 
a  newspaper 
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A  number  of  things.  Three  of  the  most  important  are  CIRCULA* 
TION.  INFLUENCE-WITH-READERS  and  SERVICES.  In 
every  respect  The  Baltimore  New's-Post  is  a  big-league  newspaper  in  a 
big-league  city. 

.  .  .  The  News-Post  has  the  largest  evening  CIRCULA¬ 
TION  in  Baltimore  (225,453  net  paid).  That’s  coverage  of  more- 
than-half  of  Baltimore’s  families. 

.  .  .  When  it  comes  to  INFLUENCE-WITH-READERS, 
Baltimoreans  have  respect  for  and  faith  in  its  fine  editorial  staff.  For 
example,  it  was  Rodger  Pippen,  News-Post  Sports  Editor,  who  spear¬ 
headed  the  crusade  for  the  new  Memorial  Sports  Stadium — despite 
vigorous  opposition.  No  other  factor  was  more  important  than  his 
hard-hitting  columns  in  gaining  public  support  for  the  stadium  that 
brought  big-league  baseball  back  to  Baltimore. 

.  .  .  SERVICEIS!  The  News-Post  is  in  a  class  by  itself. 
Manpower  for  merchgindUing.  consumer  buying  panel  reports,  TV 
merchandising,  product  research  and  complete  market  facts  are  among 
the  free  services  always  available  to  News-Post  adveidisers. 
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IVanl  more  information 
about  the  largest  evening 
neivspaper  in  the  Nation  s 
6th  City?  Contact  the  Hearst 
Advertising  Service  repre¬ 
sentative  in  your  territory. 


Baltimore  News-Post 

and  Sunday  American 

Bought  and  read  by  nioie-than-half  of  Baltimore’s  families 
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Advertiser  •  Newspaper 


Study  Cautions  Against 
Cutting  Ad,  Sales  Budgets 


American  business  this  week  was 
cautioned  against  automatically 
cutting  advertising  and  sales  bud¬ 
gets  should  sales  decline  in  a 
study  released  by  the  Research 
and  Policy  Committee  for  Eco¬ 
nomic  Deveopment. 

The  50-page  report,  “Defense 
Against  Recession:  Policy  for 
Greater  Economic  Stability,”  is  a 
long-range  appraisal  of  the  coun¬ 
try’s  ability  to  resist  and  recover 
from  economic  declines. 


moderate  recession  can  now  be 
relatively  mild.” 

Creative  Process 


Strengthen  Defenses 

The  committee  found  that  while 
“our  national  defenses  against 
economic  declines  are  strong — 
stronger  than  ever  before,”  they 
can  and  should  be  strengthened. 

“Changes  since  before  the  war 
in  our  financial,  budgetary  and 
psychological  situation  have  great¬ 
ly  reduced  the  tendency  of  our 
economic  system  to  multiply  a  de¬ 
flationary  impact,”  the  report  said. 
“While  this  does  not  guarantee 
that  there  will  be  no  recessions, 
it  does  mean  that  what  in  earlier 
circumstances  might  have  turned 
out  to  be  a  severe  depression 
would  be  a  moderate  recession 
and  what  might  have  been  a 


The  report  noted  that  demand 
is  created  by  letting  people  know 
what  goods  and  services  are  avail¬ 
able  to  satisfy  wants.  “Obvious¬ 
ly,”  the  report  pointed  out,  “there 
can  be  no  demand  for  a  product 
unless  people  know  of  its  exist- 
ance  and  its  advantages.  One  way 
such  information  spreads  is 
through  the  selling  and  advertising 
effort  of  business.  .  .  . 

“Recenlly  the  conviction  has 
been  growing  that  what  American 
business  needs  to  do  is  to  ‘get 
out  and  sell.’  TTiis  is,  in  our 
opinion,  a  healthful  attitude.  How¬ 
ever,  repetition  of  the  phrase  ‘get 
out  and  sell’  tends  to  give  an  over¬ 
simplified  view  of  what  is  re¬ 
quired.” 

The  study  found  that  three 
things  are  required:  1)  Market  re¬ 
search;  2)  Informing  consumer 
of  products  that  might  serve  his 
wants  better;  and  3)  Increase  ef¬ 
ficiency  and  reduce  costs  of  dis¬ 
tribution. 

Sales  Effort  Cut 

Pointing  out  that  the  sales  ef¬ 


Highest  Average  Family  Income’ 
in  Pennsylvania  m 
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Delaware  County's 
ONLY 
Home  Town  Daily 


you  cun'f  ioi 
fop  seofo  in  fhk 
fieh  mfkof 
inithout  if! 


*  Delaware  County'it  job 
force  of  156,295  wage 
earner*  make*  an  average 
family  income  of  $4400. . . 
the  highest  in  Pennsylvania. 


fort  of  business  is  often  one  of 
the  first  things  cut  when  sales  de¬ 
cline,  the  report  said:  “This  is 
partly  because  sales  effort  is  easy 
to  cut  and  partly  because  adver¬ 
tising  budgets  are  commonly  de¬ 
termined  by  a  rule-of-thumb 
ratio  to  sales. 

“In  some  situations  this  may 
be  justified.  The  market  for  par¬ 
ticular  products  may  become  so 
unresponsive  to  selling  effort  that 
the  return  per  dollar  of  sales  ef¬ 
fort  declines.  But  this  is  not  uni¬ 
versally  true,  especially  in  a  re¬ 
cession  in  which  a  decline  of  con¬ 
sumers’  discretionary  spending 
plays  a  large  part. 

“Such  a  situation,  with  funds 
available  but  spending  deferred,” 
the  report  said,  “offers  opportu¬ 
nities  for  profitable  sales  effort, 
particularly  in  the  promotion  of 
improved  products.” 


Agencies  Urged 
To  Train  Young 
Media  Buyers 


Fitz-Gibbon  Talk 
Reprints  Available 

Eull-page  promotion  ad  con¬ 
taining  the  complete  text  of  a  talk 
made  by  Miss  Bernice  Fitz-Gib¬ 
bon,  former  advertising  director  of 
Gimbels,  New  York,  before  the 
January  convention  of  the  Na¬ 
tional  Retail  Dry  Goods  Associa¬ 
tion,  is  being  made  available  to 
member  newspapers  by  the  Bureau 
of  Advertising,  ANPA. 

According  to  the  Bureau,  100 
dailies  have  already  ordered  mats 
of  the  ad  for  local  publication. 
The  Bureau  has  also  reprinted  the 
speech  in  booklet  form.  More 
than  400  newspapers  have  ordered 
some  40,000  copies  for  local  dis¬ 
tribution. 


Berkowitz,  Jr.  Joins 
N.  Y.  Post  Ad  Staff 


Mortimer  Berkowitz.  Jr.  has 
been  appointed  national  advertis¬ 
ing  manager  of  the  New  York 
Post  by  Harry  Rosen,  advertising 
director.  He  will  assume  his  du¬ 
ties  April  12. 

Mr.  Berkowitz  has  resigned  as 
eastern  advertising  manager  of 
Woman’s  Day.  Previously  he  was 
on  the  sales  staff  of  the  American 
Weekly  and  with  George  A.  Mc- 
Devitt  Company.  After  graduatine 
from  Dartmouth  College  in  1937 
he  spent  two  years  as  a  reporter 
on  the  Boston  (Mass.)  Herald  and 
Cleveland  (Ohio)  News.  He  was 
on  the  local  advertising  staff  of 
the  New  York  Post  in  1939  and 
1940. 


Speaking  at  a  meeting  of  the 
Media  Buyers  Association  in  New 
York  last  week,  Peter  Benziger. 
vicepresident  of  the  New  York 
Chapter  of  the  American  .\ssocia- 
tion  of  Newspaper  Representatives, 
said,  “Complexities  of  media  buy¬ 
ing  today  force  a  degree  of  speciid- 
ization  that  may  deprive  apprentices 
of  the  opportunity  to  develop  broad 
media  concepts.” 

Mr.  Benziger,  general  manage: 
of  Ridder-Johns,  Inc.,  newspaper 
representatives,  gave  the  talk  in  a 
turn-about  which  saw  a  represent¬ 
ative  voicing  an  opinion  about 
media  buyers. 

He  recommended  that  steps  be 
taken  to  see  that  young  buyers 
understand  fully  the  really  creative 
function  of  the  media  department 

“Actually,  media  selection  is  the 
final  act  toward  culmination  of  the 
agency  team’s  entire  effort,”  Mr. 
Benziger  said. 

“Experience  alone.”  he  contin¬ 
ued,  “probably  cannot  provkle 
enough  training,  particularly  in 
larger  agencies  where  years  of  ex¬ 
perience  may  be  limited  to  tsro. 
or  at  most  three,  types  of  media 
Intensive  internal  training  pro¬ 
grams  may  be  the  answer,  but  that 
is  ea.sier  said  than  done.” 

Mr.  Benziger  asserted  the  Media 
Buyers  Association  has  a  big  stake 
in  the  problem  involving  the  fact 
that  young  media  buyers  must  bt 
well  grounded  in  all  communka 
tion  areas  if  the  trend  toward 
strong,  aggressive,  competent  me¬ 
dia  departments  are  to  continue. 

“Agency  managements,”  he  con¬ 
cluded,  “also  have  a  stake  in  the 
problem  and  in  the  Media  Buyer' 
Association,  but  I  question  whether 
they’ve  been  really  sold  on  it.” 


«  National  Representatives:  Story,  Brooks  &  Finley,  Inc. 


Ohio  Select  List 
Holds  Annual  Clinic 

The  Ohio  Select  List  Ad  Clinic 
held  in  Columbus,  Ohio,  March 
13-14,  was  attended  by  some  196 
people  representing  35  daily  news¬ 
papers.  As  in  past  years,  the 
clinic  was  prepared  for  both  dis¬ 
play  and  classified  advertising. 

Feature  speaker  at  a  dinner 
winding  up  the  two-day  clinic  was 
LeRoy  Newmyer,  advertising  di¬ 
rector,  the  Toledo  (Ohio)  Blade. 


Cunningham  Heads 
Firm;  Walsh  Chairman 

Cunningham  &  Walsh,  Inc.  ha' 
announced  the  election  of  Fred  H. 
Walsh  as  its  first  chairman  of  tht 
board  and  John  P.  Cunningham  as 
president. 

Mr.  Walsh  has  been  presiden: 
of  the  agency  since  Newell-Em- 
mett  Company  became  Cunning 
ham  &  Walsh  in  1950.  He  will 
continue  to  devote  his  time  to  tht 
agency’s  largest  client,  Liggett  k 
Myers  Tobacco  Company.  Mr 
Cunningham  was  formerly  execu 
tive  vicepresident. 


BBDO's  Major 

Ralph  H.  Major,  Jr.  has  been 
promoted  to  director  of  public  re 
lations  of  Batten,  Barton,  Durstint 
&  Osborn,  Inc.  He  joined  BBDO 
in  1953,  after  being  public  rela¬ 
tions  consultant  to  Standard  OS 
Company  (New  Jersey)  and  Hill 
&  Knowlton,  Inc.  He  was  once  i 
reporter  for  the  Kan.sas  City  (Mo.) 
Star. 
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Help  yourself 
to  some  choice 
food  buyers  I 

%  Sales  Management’s  Survey  of  Buying  Power  shows 
Michigan  food  store  sales  highest  among  all  surrounding 
states! 

85%  of  all  Michigan  retail  grocery  buying,  outside  of  Wayne 
County  and  the  Upper  Peninsula,  takes  place  in  the  8 
Booth  Michigan  Newspaper  Meukets. 

Your  dealers  and  Booth  Michigan  Newspapers  are  long¬ 
standing  friends!  Let  Booth  Newspapers  show  you  how 
they  work  with  you  among  your  Michigan  dealers. 


For  latest  market  folder,  call 


/  A.  H.  Kuch, 

I  110  E.  42nd  Stri 
I  New  Yorh  17,  N 
1  Onford  7-1280 


•  w  York 


Sholdon  t.  N«>wman 
435  N.  Mkhigan  Avenu* 
Chkogo  11,  Hlinoit 
Swporior  7*4680 


BOOTH  Michigan  Newspapers 

"YOUR  MICHIGAN  MARKET  OUTSIDE  DETROIT" 

GRAND  RAPIDS  PRESS  •  FLINT  JOURNAL  •  KALAMAZOO  GAZETTE  •  SAGINAW  NEWS 
JACKSON  CITIZEN  PATRIOT  •  MUSKEGON  CHRONICLE  •  BAY  CITY  TIMES  •  ANN  ARBOR  NEWS 
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LOUISVILLE  BELONGS 
ON  ANY 

SUPPLEMENT  SCHEDULE 


DID  YOU  KNOW? 

Louisville  is  the  2nd  laruest  market 
offering  supplement  advertisitur.  yet  not 
served  by  one  of  the  3  national  supple¬ 
ments.  Many  advertisers  usine  one  or 
more  of  tlie  3  national  supplements, 
used  the  Louisville  Courier-Journal 
Sunday  Matrazine  to  eomiiliUe  their 
national  supplement  schedules.  For  ex¬ 
ample.  This  Week  10.52  advertisers  also 
placed  a  total  of  23(1.4110  lines  in 
the  lyouisville  Courier-Journal  Sunday 
Magazine. 

Send  lor  your  free  copy  of  o  new  factual 
$ludy  of  newspaper  supplements.  Writ* 
to:  Fromolion  Deportment,  The  Courier- 
Journal,  louitville  2,  Kentucky. 

*  THE  LOUISVILLE 

tfDttritr'fDnmal 

SUNDAY  MAGAZINE 

Sunday  Courier-Journal  Circulotion  303,* 
238  •  Member  of  The  Locally-Edited 
Group  •  Represented  Nationally  by  The 
8ranham  Company. 


Ranking  31st  in  the 


Entire  Nation  in 
Per  Capita  Income 


ROCKFORD 

At  the  Top  in  Illinois 


ROCKFORD  MORNING  STAR 

fiorkforb  firgifttnr'firpubllr 

Kotkford,  lllinoit 
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Furniture  Men 
Told  to  Keep 
Eye  on  Ads 

Buffalo,  N.  Y. 

Furniture  store  owners  and  ex¬ 
ecutives  must  spend  more  time 
and  effort  directing  their  own 
newspaper  advertising  programs 
this  year  to  keep  sales  at  a  high 
level,  nearly  500  members  of  the 
trade  were  told  at  the  annual  ban¬ 
quet  of  the  Western  New  York 
Retail  Furniture  Dealers  Associ¬ 
ation  in  Hotel  Lafayette. 

The  warning  was  made  by 
Edward  A.  Lifson,  chairman  of 
the  board  of  directors  of  the  Na¬ 
tional  Retail  Furniture  Association 
and  operator  of  three  furniture 
stores  in  the  Elizabeth,  N.  J.,  area. 

“In  the  past  few  years  almost 
any  ad,  however  poorly  merchan¬ 
dised.  was  likely  to  produce  re¬ 
sults,”  Mr.  Lifson  told  his 
audience.  “This  slip-shod  method 
does  not  work  any  more.  In  fact, 
it  is  a  serious  waste  of  money. 

“When  you  approve  an  ad  that 
is  badly  designed  and  that  lacks 
selling  punch,  you  are  guilty  of  ex¬ 
travagance  and  inefficiency.  If 
your  ads  are  bad,  don’t  blame 
your  ad  man,  blame  yourself.  You 
okayed  them.” 

Mr.  Lifson  told  retailers  not  to 
“expect  miracles”  from  newspa¬ 
per  ads.  “Last  year’s  ad  can  lay 
an  egg  this  year.” 

He  urged  the  furniture  men  to 
give  their  ad  planning  more  at¬ 
tention,  spending  more  time  in 
planning  and  studying,  reading 
I  competitors’  ads,  checking  out  of 
town  ads,  keeping  posted  on 
trends,  ideas  and  techniques  and 
devoting  more  effort  to  improving 
j  art  work,  layouts  and  the  mer- 
I  chandise  featured  in  the  ad. 

“Don’t  advertise  cheap,  shoddy 
merchandise,”  warned  the  nation¬ 
al  association  chairman.  “A  good 
sale  is  one  that  stays  sold,  that 
satisfies  the  customer.  If  the  mer¬ 
chandise  advertised  and  sold  is 
shoddy  and  comes  back,  or  if  it 
disappoints  the  customer,  you  have 
defeated  your  own  purpose  and 
wasted  your  own  good  money.” 

Mr.  Lifson  suggested  that  store 
owners  and  executives  spend  more 
time  with  their  ad  man,  trying  to 
inspire  him  to  use  more  freshness, 
originality  and  sound  selling  in 
newspaper  ads.  He  said  most  ad 
men  are  creative  if  given  a  chance 
to  create,  but  if  subjected  to  con¬ 
stant  criticism  and  blue-penciling, 
“you  cannot  blame  him  for  tak¬ 
ing  the  easy  way  out  by  trying  to 
give  you  what  he  thinks  you  want 
instead  of  what  he  feels  is  better 
and  right.” 

Mr.  Lifson  stressed  the  need  for 
getting  back  to  the  fundamentals 
of  selling  from  the  customer’s 
point  of  view,  “instead  of  your 
own.”  This  can  be  done  by  re¬ 
learning  how  to  create  desire  for 
merchandise,  by  selecting  and 


stressing  features  that  will  appeal 
to  the  shoppers. 

“You  should  dig  out  the  facts 
about  each  piece  of  merchandise 
with  your  buyers.  Your  ad  man 
should  be  told  about  these  points. 
Impress  upon  everyone  in  your 
organizatipn  that  you  want  the  ad 
man  to  know  all  there  is  to  know 
about  every  piece  of  merchandise 
advertised.  If  you  give  him  the 
facts,  if  you  work  with  him  to  find 
the  best  headlines,  if  you  enthuse 
with  him,  you  will  get  more  pro¬ 
ductive  and  profitable  advertising.” 

■ 

'Operator  25'  Taken 
Over  Entirely  by  W.U. 

Western  Union  Operator  25 
‘service,  which  supplies  the  names 
of  local  dealers  of  nationally  ad¬ 
vertised  products  to  prospective 
customers,  will  now  be  handled  ex¬ 
clusively  by  the  telegraph  com¬ 
pany,  it  was  announced  this  week 
by  the  Distribution  Council  of 
National  Advertisers,  developers  of 
the  service  with  Western  Union. 

Fred  D.  Wahlstrom,  president. 
Distribution  Council  of  National 
Advertisers,  Inc.,  said  their  organi¬ 
zation  would  disband,  now  that 
the  service  is  operating  success¬ 
fully  and  the  pioneering  phase 
carried  out.  “Through  the  coop¬ 
eration  of  the  Association  of  Na¬ 
tional  Advertisers,  which  spon¬ 
sored  the  Council,”  said  Mr,  Wahl¬ 
strom,  “many  leading  advertisers 
have  contributed  to  the  successful 
development  of  the  service.” 

Paul  B.  West,  ANA  president, 
added,  “The  ANA  board  of  di¬ 
rectors  approved  the  decision  to 
dissolve  the  Distribution  Council 
following  the  report  that  Western 
Union  recognized  the  need  for  this 
service  and  will  carry  on  its  suc¬ 
cessful  operation.  In  discussing  the 
decision  to  discontinue  the  Dis¬ 
tribution  Council  many  ANA  di¬ 
rectors  commented  very  favorably 
on  the  part  which  Fred  Wahlstrom 
has  played  in  pioneering  this  serv¬ 
ice  and  in  carrying  it  through  to 
a  successful  conclusion.” 

■ 

Dryer  Give-Away 
Is  a  Linage  Booster 

Denver 

More  than  16,000  lines  of  addi¬ 
tional  retail  advertising  and  entries 
from  over  76,000  readers  —  that’s 
the  record  chalked  up  in  the  Den¬ 
ver  Post's  Dryer-A-Day  contest. 

The  brainchild  of  Alexis  Mc¬ 
Kinney,  assistant  to  the  publisher, 
the  contest  drew  entries  from  read¬ 
ers  in  states  as  far  away  as  Dela¬ 
ware  and  New  Jersey. 

To  win  one  of  the  17  automatic 
clothes  dryers  given  away  in  the 
contest,  readers  were  asked  to  sub¬ 
mit  their  reasons  why  a  dryer 
would  be  helpful  in  their  homes. 
The  dryers  were  contributed  by 
local  appliance  firms. 

Dryer  linage  from  Feb.  14 
through  March  14  totaled  22,988 
lines — more  than  triple  the  6,585 
lines  the  Post  carried  during  the 
same  period  last  year. 
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Media  Buyers 
From  East  Tour 
Calif.  Market 

Long  Beach,  Calif. 

Four  top  media  executives  from 
the  New  York  offices  of  four  ad¬ 
vertising  agencies  were  guests  of 
the  Long  Beach  Independent  and 
Press-Telegram  March  12-14  on  a 
tour  of  the  Long  Beach  market. 

Participating  in  the  tour  were 
Frank  Nolan  of  Kudner  Advertis¬ 
ing,  Inc.;  James  Short  of  J.  Walter 
Thompson  Company;  Harry  Torp 
of  Dowd,  Redfield  and  Johnstone 
Advertising;  and  Austin  Brew  of 
Batten,  Barton,  Durstine  and  Os¬ 
born,  Inc.  They  were  accompa¬ 
nied  by  Warren  Mitchell  of  Ridder- 
Johns,  Inc.,  national  advertising 
representatives  of  the  Long  Beach 
newspapers. 

“Many  of  the  sales  credited  back 
east  to  Los  Angeles  are  actually 
in  Long  Beach,”  declared  Mr. 
Torp.  “I  am  impressed  by  the  po¬ 
tential  purchasing  power  of  the 
Long  Beach  area  because  of  its 
terrific  diversification  of  industry. 
So  often,  we  don’t  realize  that  it’s 
not  part  and  parcel  of  Los  An¬ 
geles.” 

The  advertising  men  were  taken 
on  a  tour  of  the  Star-Kist  Tuna 
plant  and  Douglas  Aircraft  plant. 

Ralph  Taylor,  promotion  man¬ 
ager  of  the  Ridder-owned  newspa¬ 
pers,  told  them  that  Long  Beach 
had  the  largest  percentage  gain  in 
daily  general  advertising  of  any 
city  in  the  country  last  year,  ac¬ 
cording  to  Media  Records  statistics. 
The  Independent  and  Press-Tele¬ 
gram  had  a  gain  of  48%. 

“The  gain  is  based  on  the  1953 
comparisons  with  all  those  news¬ 
papers  which  were  in  continuous 
publication  throughout  1952  and 

1953, ”  Mr,  Taylor  said. 

“With  a  gain  of  5,902,416  lines. 
Long  Beach  is  second  only  to  De¬ 
troit  in  total  daily  advertising  lin¬ 
age  gains  for  1953. 

“These  gains  in  advertising  re¬ 
flect  the  rapid  growth  of  the  Long 
Beach  market  from  a  population 
of  286,055  in  1953  to  362,177  in 

1954,  an  increase  of  26% ,” 

■ 

Legal  Ad  Iniormation 
Appears  on  Page  One 

Royal  Oak,  Mich. 

A  small  box  on  page  one  of  the 
Royal  Oak  Daily  Tribune  has  been 
added  as  a  service  to  improve  the 
effectiveness  of  legal  advertising 
run  by  the  paper. 

Philip  F.  Miller,  vicepresident, 
points  out  that,  since  legal  adver¬ 
tising  is  usually  run  in  six  point 
type,  these  ads  are  not  particularly 
easy  reading.  To  remedy  this  the 
Daily  Tribune  ha.s  started  insert¬ 
ing  a  box  on  the  front  page,  head¬ 
ed  “You  Ought  to  Know,”  telling 
readers  briefly  what  the  legal 
notices  are  about,  on  what  page 
they  appear,  and  why  they  are  im¬ 
portant. 

PUBLISHER  for  March  27,  1951 


J 


24 


THOMAS  LFLUNKfTl 
VTTY  X  ICaXPEIL 
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A  ring  for  his  mother . . 
from  a  man  nine  years  dead 


Time  passes,  men  forget . . .  Not  so 
long  ago  the  big  B-29S,  loaded  with  gas 
and  bombs,  lumbered  off  the  Okinawa 
strips  at  midnight  on  the  thousand  mile 
mission  to  Tokyo. ..hazarding  the  dark, 
the  high  cold,  headwinds  of  incredible 
force,  the  vagaries  of  weather,  ground 
batteries  and  swarming  Zeros,  empty 
gas  tanks.  Some  planes  did  not  return. 

By  now  the  missing  men  are  ware¬ 
housed  records,  dimming  memories  to 
friends,  fading  photographs  to  their 
families  . . .  l  ime  passes,  men  forget. 

On  .August  5,  the  news  ticker  tapped 
out  a  four  line  dispatch  from  Reuter’s, 
datelined  8-4-53.  ^  plo"  of  Hideo 
r.bihara,  farmer  of  Funaho  Milage, 
Honshu  Island,  Japan,  had  turned  up  a 
gold  ring  with  the  seal  of  Xavier  I  ligh 
School,  New  York, and  initials  \’.\K. 

1  he  News  telegraph  desk  passed 
the  storv  along  to  cit\’  desk  to  follow 
up.  Joe  .Martin,  News  reporter,  called 
on  .Xavier  High  School.  Father  (lerard 
Fagan. headmaster,  reviewed  records,  ^ 
found  a  name  that  matched  the 
initials  \'.XK — Vity  Karfell,  ’40. 

I  lusky  Staff  Sergeant  \’ity 
Karfell,  radio  operator  on  a  B-29, 
died  on  his  twentieth  mission  . . .  when 
his  plane  crashed  in  C'hiba,  Japan,  .May 
2.6, 1 94  5 .  His  IkxIv  was  cremated  by  the 
Japanese.  I  lis  ashes  rest  in  .Arlington. 


A'.XK  initials.  Y’es,  Mty  had  such  a 
ring.  She  didn’t  have  the  fifteen  dollars 
it  cost,  but  the  parish  priest  had  liked 
Mty,  made  him  a  present  of  the  ring. 
W  as  there  a  way  .she  could  get  it  back? 

Joe  .Martin  decided  to  try.  1  le  phoned 
a  pal  in  the  State  Department,  told  the 
story,  and  State  promised  help.  1  le  also 
phoned  another  friend,  an  .Air  Forces 
Public  Information  Officer.  1  he 
wheels  started  to  turn. 

State  requested 
that  the  Japan  Foreign 
.Ministry  release  the  ring 
to  the  US  .Army  Far  Fast 
('x)mmand.  By  order  from 
the  Pentagon,  the  ring  was 
“hand  carried”  by  a  .Military 

1  ransport  pi  lot  toW  ashi  ngton .  f 

Martin  was  told  that  it  would  I  ^  Y 
arrive  at  Governor’s  Island  * 

Friday  morning,  Septcml)cr  1 

iAlartin  called  .Mrs.  Karfell,  s.iid^^H 
he  would  like  to  stop  in  Friday  morning. 
gpK  He  picked  up  Gol.  R.  J.  Hern, 
First  .Army  chaplain  and  l.ieut. 
Donald  Smousc,  drove  them  over. 
Col.  I  lern  gave  the  ring.  .Mrs.  Karfell 
covered  the  chaplain’s  hand  with  kisses. 

“Miracles  do  happen,”  she  sobbed. 
“Now  I  have  a  little  bit  of  Mty  again.” 

1  he  largest  newspaper  circulation 
in  .America  is  variously  explained  .  .  . 
1  he  News  is  published  in  New  York, 
Joe  Martin  checked  at  Mty’s  old  has  a  big  population  to  draw  on.  It’s 
address  and  found  his  mother,  Mary  tabloid,  convenient  in  the  subways. 
Karfell,  a  gentle  gra\  ing  woman  who  Pc’oplc  like  its  pictures,  columnists, 
cleans  offices  at  nisjht.  She  paled  when  comics.  It’s  mass  edited.  .And  so  forth. 

Martin  told  her  of  the  ring  with  the  Perhaps  another  reason  is  that  1  he 


News  is  really  interested  in  the  people 
it  serves;  and  that  its  readers  return 
the  interest  ...  I  here  may  Ik;  a  iKtter 
basis  for  an  advertising  medium,  but  at 
the  minute  we  can’t  think  of  any. 
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CLASSIFIED  CLINIC 


Want  Ads  Push  Used 
Trailer  Sales  Up  31% 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald-Tribune 


The  interesi  shown  by  many 
automobile  manufacturers  in  the 
effectiveness  of  Classified  in  mov¬ 
ing  used  cars  off  their  dealers’ 
lots  is  now  a  matter  of  record. 
Either  through  direct  advertising 
or  via  automobile  dealer  commit¬ 
tees,  the  manufacturers  have  taken 
to  the  used  car  columns  to  help 
sell  trade-ins. 

Now,  one  of  the  nation's  top 
trailer  manufacturers,  Fruehaiif, 
tells  how  a  classified  advertising 
program,  conducted  through  its 
dealers,  led  to  a  42.5%  jump  in 
its  monthly  dollar  volume  on  used 
trailer  sales  and  a  31%  increase 
in  monthly  unit  sales. 

Roy  Fruehauf,  president  of 
Fruehauf  Trailer  Company,  De¬ 
troit,  says  in  a  trade  magazine. 
“Because  of  this  success  we  now 
have  on  a  permanent  basis  a  reg¬ 
ular  branch  budget  allocation  to 
be  used  exclusively  for  used 
trailer  classified  newspaper  adver¬ 
tising.  In  all  probability  this  will 
be  increased  as  warranted  by  re¬ 
sults.” 


Suggested  classified  advertising 
campaigns,  designed  to  move  fleets 
of  recently  traded  trailers  ranging 
from  20  to  200  and  more,  are  sent 
to  branches  by  the  parent  com¬ 
pany’s  advertising  agency,  .Allman 
Company,  Detroit.  These  cam¬ 
paigns  are  geared  to  run  a  week 
or  two  or  more  and  ad  sizes  range 
from  3  inches  by  one  column  to 
5  inches  by  three  columns,  de¬ 
pending  on  the  number  of  trailers 
to  be  sold. 

Brand  Names  Week 

One  of  ANCAM's  projects 
which  performs  a  real  service  for 
national  manufacturers  and  adds 
to  classified  linage  at  the  same 
time  is  Brand  Names  Week.  Rob¬ 
ert  L.  Leuckel,  CAM,  Reading 
(Pa.)  Eagle  Timex  and  Brand 
Names  Week  Chairman,  offers 
the  following  to  promote  the  event, 
•April  25-May  1 : 

1.  Have  a  staff  meeting  the 
week  before  April  25,  to  explain 
to  all  your  salespeople  the  advan¬ 
tages  of  suggesting  that  people 
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NEWSPAPERS 


name  the  brand  of  merchandise 
they  are  selling.  Have  a  contest. 

2.  Make  up  promotion  ads  to 
run  ROP  during  BRAND  NAMES 
WEEK  using  the  cuts  and  ideas 
supplied  by  your  mat  service. 
Make  up  classified  promotion  ads 
to  run  daily  during  BRAND 
NAMES  WEEK.  Run  streamers 
across  the  classified  pages  promot¬ 
ing  BRAND  NAMES  WEEK. 

3.  If  you  have  use  of  display 
window  area,  make  up  a  BRAND 
NAMES  WEEK  display. 

4.  Mention  BRAND  NAMES 
WEEK  celebration  and  dates  on 
all  outgoing  correspondence. 

5.  If  you  have  access  to  postage 
meter  advertising,  write  a  slogan 
that  can  go  on  all  your  outgoing 
envelopes. 

6.  Write  at  least  one  letter  to  a 
manufacturer  in  your  area  that 
will  benefit  by  BRAND  NAMES 
WEEK  promotion,  pointing  out  to 
him  just  how  he  will  benefit. 

7.  Pick  any  single  day  during 
BRAND  NAMES  WEEK,  and 
tabulate  your  results  on  the  form 
that  will  be  supplied  you,  and 
send  to  Mr.  Leuckel.  The  deadline 
for  the  contest  is  June  1. 

'Do  It  Yourself' 

Kenneth  R.  Orwig.  CAM,  To¬ 
ledo  (Ohio)  Blade,  has  started  a 
fine  “Do  It  Yourself’  feature  with 
a  heading  that  shows  a  couple  of 
home  craftsmen  at  work.  The  copy 
in  the  head  says:  “Do  It  Yourself 
— This  classification  recognizes 
the  importance  of  ‘Do  It  Your- 
I  self  in  modern  living.  You  will 
I  find  the  items  advertised  here  of- 
I  fer  you  a  convenient  guide  to 
urge  you  to  do  something  con- 
xtructive."  The  ads  feature  such 
'  items  as  pre-fabricated  garages, 

I  lumber,  asphalt  tile,  paint,  etc. 

]  Spring  and  Want  Ads 

With  the  Spring  Equinox  hav¬ 
ing  just  come  into  evidence,  it  re¬ 
mained  for  the  Tacoma  (Wash.) 
Sewx  Tribune  to  editorialize  on 
the  matter  by  pointing  out  that 
the  surest  signs  of  Spring  can  be 
found — where  else? — in  the  Want 
I  Ads.  Says  the  editorial: 

;  "The  changing  nature  of  the 
want  ads  heralds  Spring’s  approach 
just  as  surely  as  the  first  shy  cro¬ 
cus.  Revel  for  a  moment  in  the 
j  offering  of  garden  supplies,  with 
their  promise  of  green  lawns  and 
'  luxuriant  flowers;  turn  to  Classi- 
i  fication  79  and  embark  for  a 
I  cruise  on  the  Sound  in  a  new  or 
I  used  boat;  notice  how  the  offer¬ 
ings  of  waterfront  property  and 
j  suburban  acreage  have  grown,  all 
I  in  response  to  the  primeval  urge 
!  that  runs  through  a  man’s  veins 
j  at  this  time  of  year;  turn  to  the 
!  livestock  column,  and  play  with 
I  the  thought  of  being  foster  parent 
i  to  some  baby  chicks,  or  perhaps 
a  pig;  and  see  how  the  workmen 
specialists  who  will  build  you  a 
fence,  prune  your  shrubbery  or 
paint  the  kitchen  seek,  in  their 
ads.  to  capitalize  on  the  Spring 
house  and  yard  cleaning  fever  that 
runs  like  a  virus  through  the  com- 


800  Realty  Men 
At  Phila.  Seminar 

Philadelphu 

The  Philadelphia  Inquirer's  clas¬ 
sified  advertising  department,  head¬ 
ed  by  Joseph  H.  Hopkin.s,  enter¬ 
tained  800  real  estate  brokers  of 
Delaware  Valley,  D.S.A.  at  lun¬ 
cheon  March  23  in  connection 
with  a  three-day  seminar  on  .sales 
problems.  Ray  Smith  of  Oakland, 
Calif,  conducted  the  sessions.  A 
nominal  fee  was  charged  for  one 
of  the  lectures. 

munity  at  this  time  of  the  year. 

“It  makes  no  difference  if  this 
Sunday’s  paper  has  to  be  deliver¬ 
ed  through  four  feet  of  snow. 
Spring  is  just  around  the  corner 
and  the  want  ads  prove  it.” 

■ 

Car  Dealer's  Boost 
For  Classified  Printed 

Memphis 

■An  eight-page  booklet  prepared 
by  the  promotion  department  of 
the  Memphis  Publishing  Co.,  pub¬ 
lishers  of  the  Commercial  Appeal 
and  Memphis  Press-Scimitar,  sell¬ 
ing  the  merits  of  classified  adver¬ 
tising  in  the  used  car  field,  has  just 
come  off  the  presses. 

Its  topic,  ‘There  is  no  other  me¬ 
dium  that  can  even  approach  the 
results  received  from  Classified 
Advertising  to  sell  used  cars,”  is 
a  quote  from  Joe  Schaeffer,  owner 
of  J  &  S  Motors  in  Memphis,  from 
a  recent  issue  of  Editor  &  Pub¬ 
lisher.  Mr.  Schaeffer,  who  seven 
years  ago  started  his  business  with 
one  jalopy  and  his  own  car,  now 
sells  over  $4,000,000  in  cars 
year.  He  said,  “I  have  tried  radio, 
TV,  direct  mail  and  I  have  given 
away  all  the  gadgets  you  can  im¬ 
agine.  . . .  There  is  nothing  to  com¬ 
pare  with  newspapers  when  it 
comes  to  selling  automobiles — that 
I  know.” 

■ 

Mill  Production  Up/ 
Newsprint  Use  Do-wn 

Newspapers  reporting  to  the 
American  Newspaper  Publishers 
Association  consumed  345,642 
tons  of  newsprint  in  February 
1954  compared  with  346,035  tons 
in  February  1953  and  348,630 
tons  in  February  1952.  This  was 
an  0.1%  decrease  under  February 
1953  and  a  0.9%  decrease  under 
February  1952. 

Stocks  of  newsprint  on  hand 
and  in  transit  at  the  end  of  Febru¬ 
ary  were  47  days’  supply  for  the 
average  of  all  daily  newspapers 
reporting  to  the  ANPA.  This  is  a 
decrease  of  one  day’s  supply  com¬ 
pared  with  the  end  of  January. 
There  were  52  days’  supply  at  the 
end  of  February  1953. 

Output  in  the  United  States 
mills  in  February  was  88,197  tons 
and  shipments  were  86,219  tons 
while  Canadian  production 
amounted  to  the  record  February 
high  of  457,927  tons  and  ship¬ 
ments  to  437,780  tons. 
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What  it  takes  to  get 

picture-perfect 
records  of  your 
newspaper 

As  you  see  it — 

XewspajKT  files — hound  or  unhound — \ou  simply 
send  your  hack  issues  to  the  nearest  Recordak 
Mierofilining  Center,  In  short  order  you  receive 
conipaet  Reeordak  Microfilm  Kdil ions,  which  make 
n'ferenee  a  pleasure  .  .  .  storage  a  snap. 

But  nhat  hapjx'ns  in  botnven  is  also  north  know¬ 
ing  and  renwnibi'ring. 


1.  It’s  an  exacting  |ob — the  recording  of  large  newspa|M“r 
pages  as  tiny  images  on  a  strip  of  fdiii.  And  all  the  harder 
when  the  page-cpiality  varies,  which  is  usually  the  ease  in 
older  issues.  But  skilled  Reeordak  technicians,  using  s|M‘ciallv 
designed  Micro-File  machines,  give  you  uni  form,  picture- 
iwrfect  records  of  j)age  after  page. 


2.  Film  Procesiing  vitally  important,  too.  And  here  again 
you'll  find  skilled  technicians  .  .  ,  and  specially  designed 
professional  equipment.  Also,  the  strictest  requirements.  Every 
roll  of  film  is  processed  to  meet  the  high  specifications  of  the 
Bureau  of  Standards  for  archival  films.  Your  assurance  of 
exceptional  legibility  year  after  year, 
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3.  Painstaking  inspection  completes  the  job.  Added  assur¬ 
ance  that  your  Reeordak  Microfilm  Editions  will  he  picture- 
|»erfwt,  roll  after  ndl! 


This  completely  professional  wrviee — microfilming,  film  proe- 
es.sing,  ins|K‘ction — is  yours  at  the  nearest  Reconlak  Micro¬ 
filming  Onter — San  Francisco,  Chicago,  Dallas,  New  York. 


Costs  ore  surprisingly  low 

Just  tell  us  a[)proximately  how  many  pages  you  |Hihlish  |)er 
year.  ^  e'll  give  you  the  low  cost  for  putting  BIX)  or  14(K)  pages 
on  a  100-ft.  roll  of  35mm.  Rentnlak  Microfilm. 


Write  to  Rec«>rdak  Q>rpuration  (Subsidiary  of  Kastman 
Kfxlak  Company),  Fl-t  .Madison  Avenue.  New  York  22,  N.  Y. 


(Subsidiary  of  Eastmam  Kodak  Compamy) 

originator  of  modern  microfiiming — 
and  its  newspoper  application 

“’Rerordak"  is  a  trade-mark 
27 


Nieman  Applications 
Deadiine 

April  15  is  the  final  date  for 
filing  a  completed  application 
for  a  Nieman  Fellowship  for 
the  college  year  opening  at 
Harvard  in  September. 

Forms  for  application  will  be 
sent  on  request  to  the  Nieman 
Foundation,  44  Holyoke  House, 
Cambridge,  Mass. 

The  following  newspapermen 
will  serve  on  the  selecting  com¬ 
mittee  for  the  1954  fellowships: 
Sevellon  Brown  3d,  editor. 
Providence  Journal  and  Bul¬ 
letin;  Carroll  Binder,  editor, 
editorial  page,  Minneapolis 
Tribune;  Harry  Montgomery, 
traffic  manager.  Associated 
Press. 

Candidates  must  have  at 
least  three  years’  newspaper 
experience,  be  under  40,  and 
be  able  to  secure  leave  of 
absence  for  the  college  year 
September  to  June. 


TUBULAR 

VACUUM 

CASTING 

BOXES 


Consistently  occurato  — 
in  dosign  and  porformonco. 


With  outomatlc  vacuum 
pump,  vistblo  gauge,  odiustoble 
woterilow  control, 
cam-action  lock  and  other 
GOSS  features.  Write: 

THE  30SS  PRINTING  PRESS  CO. 
S601  W.  31st  St. 

Chicago  50,  til. 


NEWSPAPER  LAW 

2  Rulings  on  Copyright 
Notice  and  Protection 

By  Albert  Woodruff  Gray 


An  action  against  the  Webster 
City  (Iowa)  Graphic  for  copyright 
infringement  and  unfair  competi¬ 
tion  by  Metro  Associated  Services, 
Inc.,  of  New  York  City  ended  with 
a  decision  by  the  Federal  Court 
in  the  Graphic’s  favor.  (117  Fed. 
Suppl.  224.) 

Metro  provides  approximately 
3,500  newspapers  with  advertising 
cuts  and  illustrations,  each  carry¬ 
ing  the  copyright  symbol  of  that 
company  of  a  small  “c”  in  a  circle 
surmounted  by  a  capital  “M.” 

A  booklet  published  by  the  Web¬ 
ster  City  (Iowa)  Freeman  Journal 
for  a  county  fair  association  had 
carried  an  illustration,  “Come  to 
the  Fair,”  furnished  by  Metro  un¬ 
der  its  subscription  agreement  with 
this  newspaper,  on  which  was  lack¬ 
ing  Metro’s  copyright  symbol  and 
notice  and  later  the  same  illustra¬ 
tion  appeared  in  the  Graphic. 

Other  Metro  illustrations  pub¬ 
lished  from  time  to  time  by  Iowa 
newspapers  were  carried  by  the 
Graphic.  The  copyright  notice  was 
lacking  except  in  one  instance  in 
which  there  appeared  in  the  pub¬ 
lished  picture  a  small  and  obscure 
symbol  on  the  border  of  the  frame. 

Two  features  in  these  circum¬ 
stances  served  to  absolve  the 
Graphic  from  the  charge  of  in¬ 
fringement,  the  defective  and  half- 
obliterated  copyright  notice  in  the 
one  instance  and  the  ab.sence  of 
such  notice  in  other  publications. 

Notice  Not  Required 

“Metro  Service  conceded,”  said 
the  court,  “that  its  name  as  the 
copyright  proprietor  was  never 
printed  by  any  of  its  subscribers 
in  connection  with  their  publica¬ 
tion  of  Metro  illustrations.  There 
is  no  evidence  that  Metro  ever 
requested  or  advised  its  subscribers 
to  publish  its  name  as  the  copy¬ 
right  proprietor  of  the  Metro  il¬ 
lustrations  and  Metro  does  not 
claim  that  it  did. 

“The  subscribers  were  authorized 
to  publish  the  Metro  illustrations 
and  there  is  no  claim  on  the  part 
of  Metro  Services  that  the  publica¬ 
tion  by  its  subscribers  of  the  illus¬ 
trations  without  the  name  of  Metro 
appearing  in  connection  therewith 
as  the  copyright  proprietor,  was  an 
unauthorized  form  of  publication.” 

Copyright  material  published 
without  the  statutory  notice  has  the 
legal  characteristics  of  a  wild  ani¬ 
mal  when  it  has  escaped  from  a 
cage.  So  long  as  the  copy  is  within 
the  provisions  of  the  Copyright 
Act  through  the  published  notice 
of  copyright  it  remains  like  an 
animal  in  a  cage  the  property  of 
its  owner.  Once  published  without 
that  notice,  the  animal  becomes 


free  of  the  cage  and  the  property 
of  whomever  acquires  it. 

“Copyright  owners  are  given  cer¬ 
tain  monopolistic  rights  by  statute,” 
said  the  court,  “but  they  can  be 
maintained  only  by  complying  with 
the  terms  of  the  statute  which 
provides  .  .  .  the  notice  containing 
either  the  word  ‘copyright’  or  Its 
abbreviation,  accompanied  by  the 
name  of  the  proprietor  or,  if  the 
work  comes  within  the  category  of 
drawings,  photographs,  prints  or 
pictorial  illustrations,  it  may  con¬ 
sist  of  the  letter  ‘c’  enclosed  with¬ 
in  a  circle  accompanied  by  the 
initials,  monogram,  mark  or  sym¬ 
bol  of  the  copyright  proprietor.” 

Of  the  inadequacy  of  the  capital 
letter  “M”  superimposed  on  an  en¬ 
circled  “c,”  the  court  added,  “Such 
symbol  appearing  without  the  name 
of  the  copyright  proprietor  does 
not  meet  and  fulfill  the  statutory 
requirements.” 

In  its  dismissal  of  the  charge  of 
unfair  competition,  the  court  con¬ 
cluded,  ‘The  general  rule  is  that 
the  appropriation  of  another’s  ad¬ 
vertising  matter  or  method  is  not 
of  itself  unfair  competition  al¬ 
though  it  may  become  such  where 
it  induces  or  may  induce  the  pub¬ 
lic  to  suppose  that  in  dealing  with 
the  appropriator  they  are  dealing 
with  or  obtaining  a  product  or  serv¬ 
ices  of  the  originator. 

“The  situation  of  which  Metro 
complains  was  largely  occasioned 
by  the  authorizing  or  acquiescing 
in  the  publication  of  its  illustrations 
without  notice  of  the  ownership 
or  indication  as  to  their  source.” 

Grandma  Moses  Painting 

A  Federal  Court  in  New  York 
refused  to  enjoin  the  publishers  of 
This  Week  magazine  from  publish¬ 
ing  and  selling  reprints  of  a  Grand¬ 
ma  Moses  painting  entitled  “Over 
the  River  to  Grandmother’s  House,” 
because  there  was  a  technical  fail¬ 
ure  by  the  artist  to  comply  with 
copyright  regulations.  (117  Fed. 
Suppl.  348.) 

Last  Oct.  25  This  Week  pub¬ 
lished  a  reproduction  of  the  paint¬ 
ing  and  an  order  blank  for  re¬ 
prints. 

Anna  Moses  had  painted  a  pic¬ 
ture  on  Feb.  28.  1944  which  she 
called  “Over  the  River  to  Grand¬ 
ma’s  House.”  Three  weeks  later, 
on  March  22,  1944,  she  painted 
another  picture,  substantially  a 
duplicate  of  the  first  which  she 
also  titled  “Over  the  River  to 
Grandma’s  House.”  This  second 
painting  she  sold  on  the  day  it 
was  painted  to  a  purchaser  whose 
name  she  did  not  know. 

Over  three  years  before  these 
pictures  were  painted  this  artist 
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had  agreed  to  sell  all  of  her  paint¬ 
ings  to  a  Louis  J.  Calder  and  had 
appointed  him  “sole  agent  and 
representative  for  any  exhibition 
and  for  resale  of  her  works  or  re¬ 
production  thereof.”  Subsequent¬ 
ly  this  contract  was  assigned  to 
Grandma  Moses  Properties,  Inc. 

Early  in  1953,  the  second  “Over 
the  River  to  Grandma’s  House” 
appeared  on  exhibition  at  a  New 
York  Art  gallery  and  was  pur¬ 
chased  by  the  editor  of  This  Week. 

Sold  Without  Restriction 

Grandma  Moses  Properties  sub¬ 
mitted  an  affidavit  of  the  artist 
that  she  simply  had  sold  the  paint¬ 
ing  with  no  agreement  whatever 
relating  to  the  right  of  the  pur¬ 
chaser  to  reproduce  the  picture 
or  market  copies. 

The  court  in  refusing  to  enjoin 
This  Week  from  the  sale  of  these 
copies  said  that  “the  right  to  re¬ 
produce  this  second  painting  went 
with  the  sale  of  the  picture.” 

The  artist  must,  if  he  wishes  to 
retain  or  protect  the  reproduction 
right,  make  some  reservation  of 
that  right  when  he  sells  the  art. 

“The  common  law  right  is  lost 
by  the  general  publication  or  un¬ 
restricted  sale  of  a  single  copy,” 
the  court  said.  “Thus,  regardless 
of  whether  this  picture  was  an 
original  or  a  copy  of  the  preced¬ 
ing  painting  the  unrestricted  sale 
carried  to  its  purchaser  and  his 
successors,  including  This  Week 
Magazine,  the  untrammeled  right 
to  reproduce  at  least  the  second 
painting  unless  the  procurement  of 
the  statutory  copyright  of  the 
earlier  picture  in  May  of  1948  dic¬ 
tates  otherwise. 

“If  the  second  picture  was  a 
copy  of  the  earlier,  the  unrestric¬ 
ted  sale  of  that  copy  simultan¬ 
eously  ended  the  artist’s  common 
law  copyright  of  the  original.” 

■ 

El  Paso  Herald-Post 
Loses  in  libel  Case 

El  Paso,  Tex. 

A  $25,000  verdict  in  favor  of 
Mayor  Fred  Hervey  in  his  suit 
against  the  El  Paso  Herald-Post 
should  be  set  aside,  R.  E.  Cunning¬ 
ham  and  William  E.  Ward,  the 
paper’s  attorneys,  said  this  week. 

The  attorneys  said  they  will  ask 
District  Judge  Roy  Jackson  to  set 
aside  the  verdict  because  the  jury, 
in  answer  to  one  of  the  questions 
submitted  by  the  Judge,  said  the 
publication  and  circulation  of  a 
Herald-Post  article  did  not  cause 
anyone  to  hate  or  despise  Mayor 
Hervey. 

The  attorneys  maintain  that  the 
answer  is  inconsistent  with  the 
verdict. 

The  Mayor  was  awarded  $20.- 
000  in  actual  damages  and  $5,000 
in  exemplary  or  punitive  damages. 
He  asked  $125,000. 

The  case  stemmed  from  a  story 
in  the  Herald-Post  of  Aug.  19, 
1953.  The  Mayor  contended  that 
business  in  his  string  of  restau¬ 
rants  and  grocery  stores  fell  off 
and  he  lost  friends. 
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Announcement 


The  Washington  Post  announces  that  it  purchased  the 
Times-Herald  on  March  17  and  on  that  date  conunenced 
publication  of  a  single  and  enlarged  newspaper. 


tPai0lliiti0ton  flosit 


and 


The  bringing  together  of  the  best  features  and  news-gath¬ 
ering  facilities  of  these  two  great  newspapers  assures  both 
the  reader  and  advertiser  the  most  thorough  coverage 
offered  by  any  newspaper  in  the  rich  Washington  market. 


About  our  policy. . . 

“We  of  the  staff  of  The  Post  —  owners,  managers,  and 
employees  —  know  that  only  as  we  conduct  our  affairs 
with  integrity,  courage  and  high  purpose  can  we  earn  the 
respect  of  the  people,  the  community  and  the  nation  we 
live  to  seiA’e.  We  pledge  The  Washington  Post  and  Times- 
Herald  to  such  ser\  ice.” 

PHILIP  L.  GRAHAM 

President  and  Publisher 

EUGENE  MEYER 

Chairman  of  the  Board 


Nationally  represented  by: 

'  Sawyer,  Ferguson,  Walker  Company;  The  Hal  Winter  Company, 
Miami  Beach,  Florida;  Metropolitan  Sunday  Newspapers; 
and  The  Joshua  Powers  Company,  Ltd.,  London,  England 
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An  Every-Season  Market 
Welcomes  the 
BLUEBIRD! 


PROMOTION 


It  f»  parhap*  inevitabit 
that  many  markets  have 
seasonal  Huetuations,  gov¬ 
erned  by  crops,  industrial- 
production  time-schedules, 
winter,  spring,  summer, 
fall  demand. 

The  Altoona  market  is 
f  ortunate  in  a  year- through 
balance  of  both  prosperity 
and  buying  power.  When 
people  have  assured  in¬ 
comes,  12  months  of  each 
y^nr,  seasons  are  not  par¬ 
ticularly  important. 

With  buds  beginning  to 
smile,  it  seems  timely  to 
announce  a  discovery  we've 
made.  Brother  Robin  is  not 
the  true  harbinger  of  spring: 
a  scientist  says  the  bluebird 
is  the  first  migrant  of  spring. 

And  so.  Altoona  again  sings 
a  song  of  continuous  pro¬ 
gress,  its  Metropolitan  Area 
of  143,151  again  blossoming 
out  with  its  vigorous  over- 
$161,000,000  income.  This  all- 
season  market  spends  well 
over  80%  for  retail  goods 
and  services.  In  practically 
all  departments  of  buying, 
sales  build  up  handsomely. 

That  bluebird  might  well  sing 
a  pretty  spring  song  of  the 
Mirror's  coverage  of  its 
market— 95.1%,  City  Zone— 
over  80%,  Metropolitan  Area. 

The  Mirror's  unique  facilities 
for  color  printing  seems  def¬ 
initely  appropriate,  as  spring 
tiptoes  in. 


Alftoona  Pennsvfvdflia't 
Onfy  (v«nifi5  Newspaper 


Office  Ad  Whisks  Clouds 
From  Gloomy  *News* 


RICHARD  t.  iEELER. 
Advcrtiiin)  Manager 


By  T.  S.  Irvin 

ANOiHbR  splendid  example  of 
how  newspaper  promotion  depart¬ 
ments  can  help  counteract  reces¬ 
sion  talk  by  publishing  the  facts 
about  economic  conditions  in  their 
markets  comes  from  Belden  Mor¬ 
gan,  PM,  Hartford  (Conn.)  Cour- 
ant. 

Several  weeks  ago  we  mention¬ 
ed  an  excellent  ad  Belden  had  run 
in  the  Courant  listing  10  facts 
about  the  economic  situation  in 
Greater  Hartford  which  should 
explode  any  recession  talk,  for  his 
market  at  least,  sky  high. 

“Here’s  an  even  better  case,” 
he  now  reports.  “Last  Wednesday 
(March  10)  we  ran  a  job  round¬ 
up  story.  It  put  the  bad  news  first 
(unemployment  up),  a  disease 
from  which  many  newspapers 
seem  to  suffer.  TTic  second  half  of 
the  story  had  some  remarkably 
good  news  (employment  up  in 
Hartford)  —  available  to  anyone 
who  read  that  far. 

Inter-Office  Survey 

“Wednesday  afternoon  I  took  a 
pad  and  pencil  and  went  around 
the  building  asking  a  hypothetical 
question:  ‘If  the  number  of  peo¬ 
ple  at  work  in  Greater  Hartford 
was  200,000  in  January  1953, 
what  do  you  think  the  number  was 
in  January  19547’  Ten  out  of  the 
13  I  asked  thought  the  number 
was  less,  some  by  as  much  as 
25%  less.  Five  of  the  13  said  they 
had  seen  the  article  and  of  those 
five  only  one  thought  jobs  were 
up. 

“I’m  afraid  if  the  survey  had 
been  taken  outside  a  newspaper 
office  the  result  would  have  been 
worse.  Obviously  people  who  think 
jobs  are  down  are  going  to  spend 
less  than  those  who  know  that 
jobs  are  up. 

“I  grabbed  a  full  page  in 
Thursday’s  Courant  for  an  ‘ad’ 
and  ran  it  again  on  Sunday.  I  put 
quotes  around  ‘ad’  because  I  de¬ 
liberately  left  any  active  sell  out 
of  it. 

“Naturally  a  newspaper  can¬ 
not  ‘eliminate  the  negative’  in  its 
news  reports.  But  if  it  fails  pro¬ 
perly  to  ‘accentuate  the  positive’ 
the  promotion  department  has 
means  at  its  disposal  (generally 
with  management’s  blessing)  to 
provide  the  proper  accentuation. 

“And  I’m  going  to  keep  right 
at  it  so  long  as  there’s  a  cloud  in 
the  sky.” 

Down  in  the  Story 

Because  the  Hartford  situation 
may  be  similar  to  situations  in 
many  other  cities  over  the  coun- 
[  try,  it  might  be  well  to  take  a 
I  sharp  look  at  it.  The  story  Belden 
I  refers  to  was  headlined:  “Job  Pic¬ 


ture  Is  Bright  In  City,  State.  Ma¬ 
chinists,  Nurses,  Engineers,  Cleri¬ 
cal  Help  Being  Sought.” 

The  lead  on  the  story  read: 
“Although  unemployment  is  up 
3.9%  in  Connecticut  compared  to 
the  same  period  a  year  ago  .  .  . 
the  overall  problem  is  even  less 
serious  than  the  low  percentage 
figure  would  indicate.” 

The  story’s  second  paragraph 
said  that  “Hartford  is  the  only  re¬ 
maining  area  in  the  nation  .  .  . 
which  still  has  a  critical  labor 
shortage.”  Several  paragraphs 
later  the  story  said  that  “Unlike 
the  majority  of  the  state.  Greater 
Hartford  employment,  despite  lay¬ 
offs,  is  well  above  a  year  ago.” 

Belden’s  page  ad  was  headlined 
“Many  more  people  have  jobs  hi 
the  Greater  Hartford  labor  mar¬ 
ket  area  than  a  year  ago.”  It  cit¬ 
ed  figures  to  show  that  there  was 
a  gain  of  6,460  in  total  employ¬ 
ment  in  the  area  in  January  1954 
over  January  1953,  and  a  gain  of 
5,470  in  February  1954  over 
February  1953. 

Many  people  will  say  that  this 
treads  on  delicate  ground,  that 
promotion  people  have  no  business 
trying  to  tell  the  news  people  how 
to  write  or  play  the  news,  that 
promotion  people,  because  of  the 
very  name  they  bear,  are  prejudic¬ 
ed  on  the  side  of  favorable  news. 

Facts  in  ‘.Ad’ 

This  may  very  well  be  true. 
But  as  a  simple,  ignorant  reader, 
it  seems  to  us  that  we  got  more 
facts  more  quickly  from  Beldcn’s 
ad  than  from  the  news  story,  al¬ 
though  admittedly  the  ad  selected 
only  part  of  the  story  to  tell. 
However,  even  if  Belden  had  put 
all  the  facts  that  were  in  the  story 
in  his  ad,  it  would  have  punched 
them  over  faster.  Of  course,  the 
display  of  a  full  page  cannot  com¬ 
pare  with  that  of  a  single  news 
column. 

But  it  isn’t  even  necessary  to  get 
into  an  argument  with  the  news 
department  over  this  situation.  If 
the  news  people  think  unemploy¬ 
ment  makes  better  news  than  em¬ 
ployment.  that  clouds  are  more 
newsworthy  than  blue  skies,  that’s 
all  right.  One  reason  for  the  news 
is  to  alert  us  to  the  bad,  and  we 
should  raise  hell  if  all  it  did  was 
to  lull  us  into  believing  all  is 
good. 

By  that  very  token,  one  reason 
for  promotion  is  to  alert  us  to 
the  good.  There  are  right  now 
more  positive  elements  in  our 
economy  than  negative  ones,  if  we 
can  believe  the  economists  and 
the  figures  and  what’s  actually 
happening  in  business.  There  are 


enough  positive  elements  to  make 
plenty  of  good,  factual,  positive 
promotion  for  markets  all  over 
the  country.  And  that  promotion, 
boldly  and  aggressively  engaged 
in  right  now,  would  do  one  whale 
of  a  job  in  countering  and  answer¬ 
ing  any  loaded  recession  talk. 

Correction 

Several  weeks  ago  we  referred 
to  Paul  Kearney,  author  of  the 
“Drive  Better  and  Like  It”  series, 
as  a  staff  member  of  the  Grand 
Rapids  (Mich.)  Press,  which  had 
used  the  series  and  a  booklet  re¬ 
print  with  great  success.  Mr.  Kear¬ 
ney  wrote  the  series  for  United 
Features. 


:cond  paragraph  S-T  Gets  Into 

•d  IS  the  only  re- 

L-'erS" Hand  m  Glove 
r  Tnte  Promotion  Act 

he  state.  Greater  Chicago 

nent,  despite  lay-  No  matter  which  way  you  look 
;  a  year  ago.”  at  it.  the  Chicago  Sun -Times 
id  was  headlined  doesn’t  miss  a  bet  to  impress  ad- 
ple  have  jobs  in  vertisers  with  its  famous  slogan: 
ford  labor  mar-  Chicago  It  Takes  Two.” 

^ear  ago.”  It  cit-  Recently,  the  Chicago  Tribune 
w  that  there  was  Pot  out  a  “hand  in  glove”  promo- 
in  total  employ-  t'on,  attaching  a  single  work  glove 
in  January  1954  lo  an  announcement  concerning 
3,  and  a  gain  of  >1*  Spring  Men’s  Apparel  Guide 
ary  1954  over  scheduled  for  publication,  April  7. 

The  announcement  told  of  the 

vill  say  that  this  T' 

ite  ground,  that  earned  the  cheery  reminder: 
have  no  business  “^e’d  like  to  work  ‘hand  in  glove 
news  people  how  ^'*h  you. 

'  the  news,  that  S-T  Sends  2nd  Glove 

;,  because  of  the  The  Sun-Times,  through  its  ad- 
ear,  are  prejudic-  vertising  director,  Laurence  Knott, 
favorable  news.  conceived  the  idea  of  tying  into 
n  ‘Ad’  the  Tribune  promotion  by  sending 

y  well  be  true,  apparel  retailers  another  work 
ignorant  reader,  lo  complete  the  pair,  empha- 

lat  we  got  more  ^'^ing  again  that  “In  Chicago  It 
ly  from  Beldcn’s  Takes  Two.” 

E  news  story,  al-  The  S-T  promotion  piece  point- 
y  the  ad  selected  ed  out,  “No  single  daily  newspaper 
e  story  to  tell,  covers  more  than  half  of  the  men 
'  Belden  had  put  and  boys  in  Chicago’s  $400,000,- 
were  in  the  story  000  men’s  and  boys’  wear  market, 
lid  have  punched  any  more  than  a  single  glove  gives 
.  Of  course,  the  you  more  than  half  the  coverage 
sage  cannot  com-  you  need.”  At  the  bottom  of  the 
)f  a  single  news  promotion,  the  Sun -Times  ex¬ 
plained: 

1  necessary  to  get 

^thTs'situafior'lf  Chicago  newspapers  are 

tViiTiir  .in»mnir.v  Competitive,  one  hand  doesnt 
.r  riAwc  thtiFem  ^^ow  what  the  Other  is  doing.  So 

-tniirtc  ore  mnrp  fnaybc  you  now  are  the  proud  pos- 
Elouds  are  more  ■'  r  ,, 

blue  skies  that’s  ''ight— or  left— work 

fnr  tti).  g'oves.  If  SO,  Call  SUpcrior  7-0100 

ison  for  the  news  ..  ,  C  \  j  a, 

the  bad,  and  we  ^^nbune  phone  number)  and  de- 

if  all  it  did  was  adjustment! 

believing  all  is  Barker,  S-T  promotion  di¬ 

rector,  hastened  to  tell  E&P. 
oken,  one  reason  “Don’t  get  the  idea  that  we  are 
5  to  alert  us  to  working  hand  in  glove  with  the 
:  are  right  now  Tribune.  Chicago  newspaper  com- 
ilements  in  our  petition  continues  to  be  as  it  al- 
gative  ones,  if  we  ways  was.  But  it  is  easy  to  see 
economists  and  that  if  you  want  to  do  a  good  two- 
what’s  actually  handed  job,  you’ve  got  to  have 
siness.  There  are  coverage  for  both  hands.” 
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STEREOTYPER'S 
CENTRIFUGAL  DRY  MATRIX 
SCORCHER 

FOR  USE  WITH  TUBULAR  PRESS 


FEATURES: 

Heat  Indicator 

Completely  automatic 

Precision  Time  Control 

Electric  Brake  Motor 

Outside  Removable  Heaters 

Selective  Temperature  Control 

Thermostatically  Controlled  Heat 

Forms  and  dries  the  mat  by  centrifugal 
force 


Model  "SE"  Form-O-Scorch 


•  B  n 


Floor  Space  28"  x  38" 
Shipping  weight — 600  lbs. 


Working  Height  36" 
Net  weight  494  lbs. 


The  Model  “SE”  Centrifugal  scorcher  is  completely  automatic,  with  ther¬ 
mostatically  controlled  heat.  Precision  time  control  in  conjunction  with 
self -braking  motor.  The  precision  timer  can  be  set  to  operate  the  machine 
for  any  desired  interval.  Heating  units  are  fitted  to  a  slide  box  arrangement 
and  can  be  easily  removed  for  examination  or  replacement.  Thermostat  and 
oven  heat  indicator  are  in  full  view  of  operator  at  all  times. 

PRICE:  f.o.b.  Factory 

Standard  voltage  220  volts,  3  phase,  60  cycle. 

FOR  AC:  $1,650.00  FOR  DC:  $1,760.00 

Special  voltage,  cycles  and  phases 
FOR  AC:  $1,815.00  FOR  DC:  $1,935.00 

AMERICAN  PUBLISHERS  SUPPLY,  INC. 

P.  O.  Box  421  Lynnfield,  Massachusetts 
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Multi-Colored  Machine 
Tried  for  Safety  Sake 
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By  Merle  J.  Hill 

The  Old  Operator  returned  the 
morning  paper  to  the  exchange 
desk  in  the  newsroom.  He  glanced 
at  the  office  clock,  confirming  a 
feeling  that  it  must  be  about  two 
minutes  to  7. 

It  was  time  to  lead  the  parade 
to  the  “back  room”  at  the  La 
Crosse  Tribune.  This  ritual  had 
seldom  varied  for  30  years. 

But  the  Old  Operator  had  taken 
not  more  than  two  of  his  confi¬ 
dent,  leisurely  steps  in  the  “back 
room”  today  when  he  stopped  ab¬ 
ruptly.  He  wouldn’t  have  stopped 
quicker  had  he  walked  into  a 
brick  wall. 

He  stood  stunned  and  gaping 
.  .  .  and  unbelieving.  Today  some¬ 
thing  was  different — violently  dif¬ 
ferent — about  the  familiar  double 
row  of  black  machines.  One  ma¬ 
chine  over  toward  the  end  seemed 
to  leap  out  of  its  row  of  black 
sentinels  —  because  it  was  no 
longer  black.  As  a  matter  of  fact, 
nothing  on  it  remained  black,  ex¬ 
cept  some  of  the  gear  facings  and 
other  meshing  parts. 

The  Old  Operator  recovered  his 
senses  enough  to  walk  hesitantly 
over  to  “The  Thing.”  This  ma¬ 


chine  was  painted  green,  and  a 
cream,  orange,  aluminum. 

After  a  few  moments  the  Old 
Operator  was  able  to  gasp  lightly: 
“What  the  hell!  What  .  .  .!”  The 
other  operators  and  printers,  the 
men  from  ad  alley,  and  the  ap¬ 
prentices  quickly  gathered  around 
him  and  then  the  impressions  and 
reactions  came  in  a  flood. 

“Somebody  nuts  or  something?” 

“Well,  I’ll  be  damned!  All  we 
need  now  is  that  Marilyn  Monroe 
calendar  from  the  pressroom  hung 
on  this  thing  and  we’ll  really  have 
the  joint  jazzed  up.”  This  from  an 
apprentice. 

Another  of  the  younger  men 
commented:  “I  suppose  tomor¬ 

row  we’ll  find  Mother  Goose  de¬ 
cals  all  over  it.  What’s  this  all 
about?” 

A  printer  held  up  his  makeup 
rule.  “Here,  somebody  want  to 
paint  this  green?”  (This  crack 
was  overheard  and  the  next  morn¬ 
ing  when  the  printer  donned  his 
apron  he  found  that  the  makeup 
rule  was  painted  green.) 

But  the  Old  Operator  could 
manage  little  more  than:  “But, 
why  .  .  .” 
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Better  Promotion 


for  Bigger  Business 

Ju.st  what  you’re  thinking  about  for  your  newspaper. 
It’s  the  hard-hitting  theme  of  this  year’s  NNPA  con¬ 
vention.  Come  and  learn  at  shirt-sleeve  clinic  .sessions 
how  working  promotion  and  research  men  plan  and  put 
over  successful  promotions.  Learn  how  promotion  and 
research  builds  general,  retail  and  classified  adverti.s- 
ing;  boosts  circulation;  assures  greater  reader  interest. 

NATIONAL  NEWSPAPER 
PROMOTION  ASSOCIATION 

24th  annual  convention,  May  9-12 
Andrew  Jackson  Hotel,  Nashville,  Tennessee 

Write  today  for  full  information: 

Charles  Ayidrews,  Sales  Promotion  Manager, 
Banner  and  Tennessean,  Nashville  1 ,  Tenn. 


1  •  The  “why”  was  furnished  by 

UXim©  Tribune  Production  Manager  E.  L 
Burgess  and  Chief  Machinist  C.  R. 

1  (Bud)  Hourihan. 

Mr.  Burgess,  who  is  also  plant 
safety  director,  had  been  toyinj 
with  the  idea  for  some  time.  He 
had  read  and  heard  about  certain 

umfnum*  others.  He  had  seen  it 

loments  the  Old 

•  to  easD  liEhtlv  “• 

Jvhat  Burgess  consulted  optical 

md  primers,  the  companip  ^d  learned 

tbe  color  combination  which 

gSh  ^’a^uTd' 

told  Mr.  Hourihan  to  try  it  on  a 
1  a  ^ood  machine  which  could  be  taken  out 

■  of  production  for  awhile  without 

s  or  something?  making  too  much  difference, 
lamned.  All  we  ^hat  does  Mr.  Hourihan, 

Marilyn  Monroe  veteran  machinist  think  about 
:  pi^sroom  hung  experiment?  ‘The  idea’s  not 
'y,®  ^  2ll  good  and  not  all  bad,”  he  said. 

3.  This  from  an  machine  painted  with  a  light, 
enamel  finish  is  much  easier  to 
le  younger  men  keep  clean.  On  the  old  black  fin- 
suppose  tomor-  ish  a  drop  of  oil  is  hard  to  see 
other  Goose  de-  and  dust  settles  on  it  and  soon 
What’s  this  all  you  have  grime.  On  the  light  sur¬ 
face  you  can  see  it  at  once  and  a 
up  his  makeup  swipe  of  the  cleaning  rag  removes 
mebody  want  to  the  grease.  Another  thing,  it’s 
(This  crack  easy  to  see  if  a  pin  is  getting  lubri- 
d  the  next  morn-  cation  this  way,  while  on  a  dull, 
inter  donned  his  dark  finish  you  have  to  look  close, 
that  the  makeup  “This  color  combination  is 
green.)  bound  to  be  safer  to  work  around. 

Operator  could  stationary  parts  are  a  soft 
ore  than:  “But,  Parts  are  fo<al 

white  or  cream,  a  non-glarmg 

_  color;  whirling  gears  and  other 

danger  spots  are  a  warning  orange 
in  color,  and  the  electric  motor  is 
painted  aluminum  color.  It’s  easy 
'  to  see  where  to  keep  your  finger 

■■N  away  from.” 

But  the  painting  should  be  done 
at  the  factory,  not  after  the  ma¬ 
chine  has  been  delivered  to  the 
newspaper  plant,  he  advised. 

C  First,  of  all,  he  said,  is  the  fact 

that  some  of  the  tolerances  in 
moving  parts  are  so  minute  that  a 
coat  of  paint  is  liable  to  gum 
new.snaper  works.  Another  thing,  it  is 

’  ^  '  impractical  to  take  a  complex  ma- 

NNPA  con-  chine — a  $20,000  ad  machine,  for 

nic  .ses.sion.s  instance  —  out  of  production  for 

,  j  .  several  weeks  to  paint  the  thing, 

ilan  ana  put  allow  time  for  the  paint  to  dry, 

imotion  and  and  then  reassemble  it. 

jd  advertis-  ■ 

ier  interest.  Pictures  in  Paper 

Trap  2  Fugitives 

k  Miami 

L  Two  women,  being  sought  as 

fugitives  who  helped  their  bank 
robber  husbands  escape  from  jail, 
were  captured  by  FBI  agents  here 
a  few  hours  after  the  picture  of 
1 2  one  of  the  women  appeared  in  the 

Miami  Herald. 

inGSSGG  A  reader  recognized  the  woman 

and  tipped  the  police,  who  notified 
the  FBI.  She  was  arrested  at  a 
•'  drive-in  where  she  worked  under 

nager,  an  asBumed  name.  The  othef 

J,  woman  was  picked  up  later. 

The  Herald  has  regularly  pub¬ 
lished  pictures  of  the  FBI’s  most 
wanted  fugitives  for  several  yean- 
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Would  Invite 
Press  to  Parley 
On  Bar  Code 

Syracuse,  N.  Y. 

A  member  of  the  New  York 
State  Bar  Association’s  committee 
on  civil  rights  said  here  recently 
that  he  would  recommend  that 
representatives  of  the  press  attend 
the  next  meeting  of  the  commit¬ 
tee — the  group  that  has  proposed 
a  state  law  to  bar  attorneys  and 
police  officials  from  divulging  in¬ 
formation  on  criminal  cases  be¬ 
fore  the  trial. 

William  J.  Mackey,  Syracuse  at¬ 
torney  and  former  agent  of  the 
Federal  Bureau  of  Investigation, 
told  about  50  members  of  the 
Syracuse  Press  Club  he  would  also 
recommend  a  “code  of  coopera¬ 
tion”  for  lawyers  and  newsmen, 
instead  of  the  state  law  called  for 
by  the  committee. 

Answering  objections  from 
newsmen  that  the  law  would 
“gag”  the  press  in  the  state,  Mr. 
Mackey  posed  two  questions: 

1.  Is  the  press  leaning  too  far 
towards  what  the  public  ought  to 
know  and  too  little  towards  the 
right  of  defendants  in  criminal 
cases? 

2.  Should  not  newsmen  evaluate 
criminal  case  information  on  the 
basis  of  ethics  as  it  involves  the 
rights  of  defendants? 

•  «  * 

Acknowledging  the  condemna¬ 
tion  of  the  Waldman  proposal  by 
the  New  York  State  Society  of 
Newspaper  Editors,  Hunter  L. 
Delatour,  president  of  the  State 
Bar  Association,  has  advised  that 
there  is  no  intention  on  the  part 
of  the  lawyers  to  gag  the  press. 

“Personally,”  Mr.  Delatour 
wrote  to  Burrows  Matthews,  pres¬ 
ident  of  the  society,  “I  feel  that 
there  is  room  for  improvement 
both  on  the  part  of  the  press  and 
the  bar  in  the  reporting  of  some  of 
the  more  sensational  trials  that 
take  place,  but  there  is  no  reason 
at  all  why  this  cannot  be  done 
without  in  any  way  limiting  the 
press  in  its  coverage  of  trials.” 
■ 

Best  Farm  News 

Atlanta,  Ga. 

The  Atlanta  Constitution  has 
been  awarded  first  prize  for  the 
best  daily  farm  news  coverage  in 
Georgia  during  1953.  The  con¬ 
test  is  sponsored  by  the  Agricul¬ 
tural  Extension  Service  and  the 
Georgia  Press  Association.  Jack 
Gilchrist,  farm  editor,  received  the 
bronze  plaquj  for  the  paper. 

■ 

Reporter  Honored 

Spartanburg,  S.  C. 

Gene  Parker,  Herald  -  Journal 
courts  reporter,  received  a  citation 
from  the  Lions  Club  recently  in 
recognition  of  investigative  stories 
dealing  with  lack  of  funds  for  the 
school  lunch  program  and  uncom¬ 
pleted  appeals  in  criminal  cases. 
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The  Dallas  Morning  News  is  the  only 
newspaper  that  covers  the  larger,  72- 
county  Dallas  Market  that’s  effectively 
sold  and  merchandisable  only  through 
the  Dallas  News. 
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VJvy  DALLAS'  LARGEST  NEWSPAPER 

Circulation,  1 83,583  —  Sundays,  190,318 

More  people  BUY  The  News  . . .  more  people  READ  The  News  . . . 
more  people  are  INFLUENCED  by  The  News  than  any  other 
North  Texas  newspaper. 
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CUTTING  AD  BUDGETS 

ONE  OF  the  things  traditionally  wrong  with 
American  businessmen  is  that  they  run 
for  the  shelters  the  minute  the  economic  wind 
starts  to  blow  in  another  direction.  “Retrench¬ 
ment”  is  the  usual  word  for  it.  When  sales 
have  declined  in  the  past,  businessmen  sought 
ways  to  cut  expenses  and  the  easiest  way, 
they  found,  was  to  reduce  selling  expense. 
Thus,  advertising  budgets  were  among  the  first 
to  be  trimmed. 

This  has  been  a  result  of  fear  reaction,  as 
well  as  one  of  short-sightedness.  It  seems  to 
have  been  predicated  on  the  theory  that  no 
one  is  going  to  buy  anything  so  why  try  to 
sell  your  product.  Most  experience  ^si- 
nessmen  will  admit  privately  that  a  period  of 
declining  sales  calls  for  harder  and  more  ex¬ 
tensive  sales  effort.  But,  in  actual  practice, 
they  tend  to  follow  a  contrary  theory. 

With  a  few  rare  exceptions,  U.  S.  business¬ 
men  are  going  right  down  the  line  making 
the  same  old  mistake  in  1954.  The  Media 
Records  linage  report  for  February  indicates 
retail  and  department  store  advertisers  are  the 
worst  offenders.  National  advertisers  seem  to 
be  holding  their  own,  and  automotive  adver¬ 
tisers  are  leading  the  way  towards  reversing 
the  declining  sales  trend  through  more  ag¬ 
gressive  advertising  and  selling. 

The  auto  manufacturers  haven’t  been  rest¬ 
ing  on  their  oars.  Faced  with  rising  inven¬ 
tories  in  spite  of  reduced  output,  the  manufac¬ 
turers  have  increased  their  advertising  budgets 
and,  as  a  result,  January  sales  of  355,000 
cars  have  been  increased  to  402,000  cars  sold 
in  February,  and  an  anticipated  510,000  cars 
in  March. 

With  high  per  capita  income  and  a  vast 
backlog  of  savings,  other  manufacturers  and 
merchants  can  do  the  same  thing  if  they’ve 
got  confidence  in  their  product.  Increased 
sales  effort  holds  the  key  to  reactivating  lag¬ 
ging  production  schedules. 

Newspaper  advertising  managers  are  pro¬ 
vided  this  week  with  some  ammunition  to 
combat  the  budget  cutting  fever.  The  re¬ 
search  and  policy  committee  of  the  Commit¬ 
tee  for  Economic  Development  has  cautioned 
American  business.  “Obviously,  there  can  be 
no  demand  for  a  product  unless  people  know 
of  its  existence  and  its  advantages,”  the  re¬ 
port  states.  “One  way  such  information  spreads 
is  through  the  selling  and  advertising  effort 
of  business.” 

Noting  the  inclination  to  cut  sales  effort, 
the  committee  said;  “This  is  partly  because 
sales  effort  is  easy  to  cut  and  partly  because 
advertising  budgets  are  commonly  determined 
by  a  rule-of-thumb  ratio  to  sales. 

“In  some  situations  this  may  be  justified. 
The  market  for  particular  products  may  be¬ 
come  so  unresponsive  to  selling  effort  that  the 
return  per  dollar  of  sales  effort  declines.  But 
this  is  not  universally  true,  especially  in  a  re¬ 
cession  in  which  a  decline  of  consumers’  dis¬ 
cretionary  spending  plays  a  large  part. 

“Such  a  situation,  with  funds  available  but 
spending  deferred,  offers  opportunities  for 
profitable  sales  effort,  particularly  in  the  pro¬ 
motion  of  improved  products.” 

This  extremely  sound  logic  applies  equally 
well  to  manufacturers  and  retailers — and  also 
to  media.  The  latter  cannot  expect  to  get  its 
share  of  the  sales  dollar  unless  they  also  in¬ 
tensify  their  sales  and  advertising  effort. 


Hold  fast  that  which  is  good. — I  Thessalon- 
ians,  V;  21. 


CLASSIFIED  PLAN 

THE  significance  of  the  8%  loss  in  classified 
advertising  linage  for  February,  indicated 
by  the  Media  Records’  Report,  cannot  be 
taken  lightly  for  two  reasons:  1.  This  first 
substantial  decline  in  classified  after  many 
years  of  consistent  growth  appears  to  be 
only  the  beginning  of  a  steep  downward  curve 
based  on  important  “Help  Wanted”  adver¬ 
tising  losses,  a  classification  which  defies  the 
best  selling  techniques  when  the  economic 
pattern  changes;  2.  Since  classified  currently 
constitutes  approximately  25%  of  total  news¬ 
paper  linage,  a  sharp  drop  in  want  ads  may 
carry  the  total  newspaper  advertising  figure 
for  the  year  down  with  it. 

In  a  recent  Editor  &  Publisher  Classified 
Clinic  column,  Dan  Lionel  urged  publishers 
to  step  up  their  classified  promotional  efforts 
aiKl  at  the  same  time  suggested  that  the 
Bureau  of  Advertising's  classified  advertising 
project,  which  was  initiated  several  years 
ago  and  has  been  virtually  encased  in  moth¬ 
balls  ever  since,  be  “re-evaluated  and  ac¬ 
tivated.” 

One  aspect  of  the  Bureau’s  program  was 
aimed  at  further  development  of  “Merchan¬ 
dise  fof  Sale”  or  “Miscellaneous  for  Sale" 
columns  by  obtaining  factory  support  for 
dealer  advertising  in  classified  which  fea¬ 
tures  used  or  obsolete  models.  It  is  generally 
conceded  that  the  whole  tempo  of  the  ap¬ 
pliance  business  could  be  stepped  up  if 
dealers  could  find  a  ready  market  for  traded 
merchandise  or  obsolete  1953  models. 

Just  as  Ford  Motors,  Buick,  Packard  and 
other  auto  manufacturers,  in  some  cases 
through  their  dealer  advertising  committees, 
have  moved  into  classified  to  spur  sale  of 
used  cars  with  outstanding  success,  so  ap¬ 
pliance  manufacturers  should  be  urged  to 
move  in  this  direction. 

Dealers  could  move  obsolete  or  traded 
merchandise  quickly  through  the  ideal  mar¬ 
ket  place  for  this  type  of  goods  and  thus 
have  more  money  to  spend  on  new  model 
advertising  in  display. 

To  develop  this  type  of  program,  top  level 
contacts,  which  the  Bureau  has,  would  have 
to  be  made.  When  one  thinks  of  the  com¬ 
petitive  era  now  upon  us — a  factor  that  is 
particularly  true  in  the  appliance  field — this 
does  seem  a  worth-while  road  to  take  in 
quest  of  new  sources  of  classified  advertising 
linage. 

It  should  be  noted  that  newspapers 
in  their  unique  classified  advertising  columns 
have  a  monopoly  in  the  market  place  for 
used  and  obsolete  merchandise.  They  can 
perform  a  much-needed  service  for  the  ap¬ 
pliance  industry. 


ED 


IMPACT  OF  COLOR  TV 

YOU  HEAR  all  sorts  of  opinions  these  days. 

on  what  effect  color  television  is  going  to 
have  on  newspapers.  Some  experts  attempt 
to  scare  us  with  dire  predictions  of  the  great 
inroads  color  TV  will  make  upon  Sunday 
magazine  sections,  color  comics,  and  other 
parts  of  the  Sunday  papers.  On  the  other 
side  of  the  argument,  David  P.  Crane,  director 
of  media  coordination  for  Benton  &  Bowles, 
told  the  Association  of  National  Advertisers 
last  week  newspapers  and  magazines  don’t 
have  to  worry  about  being  supplanted  by  tele¬ 
vision,  even  when  color  arrives,  because  TV 
does  not  fulfill  the  same  need  that  newspapers 
and  magazines  do.  We  agree. 

Twice  now,  in  a  little  more  than  two  dec¬ 
ades,  newspapers  have  been  “threatened”  with 
extinction  by  the  emergence  of  a  new  and 
attractive  medium.  The  first  “threat”  came 
when  network  radio  replaced  the  crystal  set 
days.  Radio  made  .some  inroads  on  newspa¬ 
pers,  with  a  tremendous  assist  from  a  seri¬ 
ous  depression,  but  newspapers  came  back 
stronger  in  advertising  and  circulation  vol¬ 
ume  than  ever  before.  The  second  “threat” 
was  television  —  it  was  going  to  replace  all 
other  media,  according  to  some  dreamers. 
But  it  didn't  even  have  the  same  impact  that 
radio  did  years  before.  Newspapermen  had 
learned  to  roll  with  the  punch,  and  this  time 
there  was  very  little  perceptible  effect  from 
the  new  medium.  Newspapermen  talked  a 
lot  about  what  TV  might  do  to  them,  but 
the  buzz  saw  turned  out  to  be  a  gnat.  News¬ 
paper  circulation  and  advertising  volume  con¬ 
tinued  to  rise  to  new  highs. 

We  think  color  TV  will  have  just  about 
the  same  impact.  Newspapers  are  still  the 
primary  medium  of  information  and  tele¬ 
vision  is  an  entertainment  medium.  If  news¬ 
papermen  will  capitalize  on  their  virtual  mo¬ 
nopoly  in  the  information  field,  and  not  try 
to  compete  with  TV  in  the  entertainment  field, 
they  have  nothing  to  fear,  in  our  opinion. 

LOST  PRODUCTION 

“THE  gradual  shortening  of  the  work  hours 
places  on  all  the  responsibility  of  pro¬ 
ducing  more  work  in  less  time.  Today  we 
have  more  productive  equipment  and  im¬ 
proved  supplies.  It  is  up  to  the  combined 
efforts  of  management  and  labor  working  to¬ 
gether  to  develop  and  employ  methods  that 
will  produce  the  greatest  volume  of  work 
which  has  made  these  shorter  hours  possible. 
A  few  minutes  lost  today  may  be  a  greater 
loss  than  several  hours  some  years  ago  when 
the  hours  were  longer,  the  equipment  and 
supplies  less  expensive,  the  wages  less.  Any 
worker  who  wastes  time  or  loses  production 
through  ignorance  or  carelessness  is  guilty  of 
an  offense  to  his  fellow  workers  because  by 
so  doing  he  jeopardizes  the  gains  made 
throughout  the  years,  and  what  is  true  of  the 
worker  and  his  responsibility  is  likewise  true 
of  management  and  its  responsibility.” 

This  statement  appears  in  the  February  is¬ 
sue  of  The  American  Pressman,  official  mag¬ 
azine  of  the  International  Printing  Pressmen 
and  Assistants’  Union.  It  is  particularly  ap¬ 
propriate  in  this  era  of  high  costs  and  ex- 
isensive  overtime.  Officials  of  the  pressmen’s 
union  are  to  be  congratulated  for  this  prac¬ 
tical  viewpoint  which  applies  equally  well  to 
every  department  in  a  newspaper  plant. 
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PERSONAL 

MENTION _ 

Clarence  W.  Mcxmjy,  editor 
and  publisher,  Burlington  (Iowa) 
Hawk-Eye  Gazette,  was  honored 
as  Burlington  Citizen  No.  1  for 
1953  at  the  annual  American 

Business  Club  dinner. 

*  *  « 

C.  D.  McNamee,  editor,  Mus¬ 
kegon  (Mich.)  Chronicle,  has  re¬ 
ceived  the  Silver  Beaver  Award 
from  the  Timber  Trails  Council, 
Boy  Scouts  of  America. 

•  •  ♦ 

Lee  M.  Woodruff,  editor. 
Grand  Rapids  (Mich.)  Press,  is 
improving  and  expects  soon  to  be 
released  from  Butterworth  Hos¬ 
pital  in  Grand  Rapids,  where  he 
has  been  undergoing  treatment. 

*  *  « 

Ralph  R.  Cronise,  publisher, 
Albany  (Ore.)  Democrat-Herald, 
and  Herb  C.  Grey,  editor,  Med¬ 
ford  (Ore.)  Mail-Tribune,  have 
been  elected  to  the  board  of  direc¬ 
tors  of  the  Oregon  State  Motor 
Association. 


On  The  Business  Side 

Mark  F.  Collins,  retail  adver¬ 
tising  manager,  Albany  (N.  Y.) 
Times-Union  for  about  five  years, 
has  accepted  a  position  in  the  ad¬ 
vertising  department  of  the  Bos¬ 
ton  (Mass.)  Post. 

«  *  * 

Paul  Carter  has  been  ad¬ 

vanced  to  the  position  of  manager 
of  the  feature  advertising  division 
of  the  Spokane  (Wash.)  Spokes¬ 
man-Review, 

*  *  * 

Joe  N.  Croom,  Jr.,  has  resigned 
as  advertising  manager  of  the 

Wewoka  (Okla.)  Times  to  become 
manager  of  the  E/v  (Nev.)  Times. 

*  *  * 

Don  McGovern,  formerly  with 
the  Lewiston  (Idaho)  Tribune, 
is  now  a  salesman  with  the  Spo¬ 
kane  (Wash.)  Daily  Chronicle’s 
general  advertising  division,  suc¬ 
ceeding  Ralph  Shotwell.  who 
has  joined  the  staff  of  the  Virgil 
A.  Warren  Advertising  Agency. 

*  *  * 

Charles  B.  Morris,  cashier  of 
the  circulation  department  of 
Madison  (Wis.)  Newspapers,  Inc., 
has  completed  30  years  of  service. 

*  *  * 

Wallace  Bright  has  been 
switched  from  classified  to  retail 
advertising  salesman  at  the  Cin¬ 
cinnati  (Ohio)  Enquirer.  Ralph 
Hieatt,  a  classified  salesman  for 
14  years,  has  quit  to  become  ad¬ 
vertising  manager  for  May  Stern 
Co.,  a  furniture  store. 

«  *  * 

Ron  Tangen  ha.s  been  named 
national  advertising  manager  for 
the  Yakima  (Wash.)  Morning 
Herald  and  Yakima  Daily  Re- 
i  I  public.  He  succeeds  Merris  Hea- 
I  resigned  to  accept  a  sim- 

)  I  ilar  job  with  the  Eugene  (Ore.) 
I  Register-Guard. 


BEHIND  THE  SCENES 
of  TV  and  radio 


with 


Mildred  Gorman  has  been  em¬ 
ployed  in  the  classified  advertising 
department  of  the  Yakima 
(Wash.)  Morning  Herald  and  Ya¬ 
kima  Daily  Republic  as  a  tele¬ 
phone  and  counter  saleswoman. 
She  replaces  Lydia  Burnes,  who 
resigned. 

*  *  * 

Lloyd  Eder  became  classified 
advertising  manager  of  the  St. 

Petersburg  (Fla.)  Times  and 

Charles  Frank  was  named  na¬ 
tional  advertising  manager.  Mr. 

Eder  formerly  was  national  adver¬ 
tising  manager  and  Mr.  Frank  was 
his  assistant. 


In  the  Editorial  Rooms 


George  J.  Flynn,  formerly  on 
editorial  staff  of  the  Washington 
(D.  C.)  Times-Herald,  has  joined 
the  weekly  New  Milford  (Conn.) 
Times  as  editor. 

*  «  * 

Julius  Trotter  has  joined  the  | 
Montgomery  (Ala.)  Journal  as  a  | 
general  assignment  reporter. 

*  «  * 

Larue  P.  Daniels,  dog  editor 
of  the  Cleveland  (Ohio)  Plain 
Dealer,  has  been  named  secretary 
of  the  Dog  Writers’  Asociation. 

*  «  * 

Harry  McCauley,  Quebec 
Chronicle-Telegraph  columnist,  is 
ill  in  the  Quebec  Jeffrey  Hale  Hos¬ 
pital. 


FAYE  EMERSON 

Frank 

Intimate 

Sincere 

A  radio-TV  devotee  who  can 


NEW  MEMBER  of  the  25-Year-Club  at  the  New  York  News  receives 
his  watch.  He  is  F.  M.  Flynn,  president  and  general  manager.  Left 
to  right — Arthur  Wrobel,  club  chairman;  August  F.  Hempel,  Mr. 
Flynn,  Wilbur  J.  Hayward  and  Leo  J.  Devane. 


Carolyn  Carter,  staff  pho¬ 
tographer,  Atlanta  (Ga.)  Journal- 
Constitution  Sunday  magazine, 
won  two  first  place  awards  at  the 
annual  convention  of  the  South¬ 
eastern  Photographers  Asociation. 

*  V  * 

Odell  A.  Hanson,  state  editor 
of  the  Associated  Press  at  Omaha, 
was  named  correspondent  in 
charge  of  the  AP’s  Lincoln,  Neb., 
Bureau.  Basil  C.  Rafferty,  an 
editor  on  the  Omaha  staff  since 
1944,  was  named  to  succeed  Mr. 
Hanson.  Randall  W.  Blake,  Lin¬ 
coln  correspondent,  will  come  to 
Omaha  as  sports  editor  and  night 
news  supervisor. 


William  (Bill)  Dykes,  for-  j 
mer  staff  photographer,  Quebec  \ 
Chronicle-Telegraph,  has  resigned 
to  return  to  Toronto.  Walter  | 
Edwards  has  been  appointed  staff 
photographer.  1 

*  *  * 

Joel  Y.  Rickman,  for  the  last 
five  years  with  the  San  Jose  (Calif.) 
Mercury  -  News,  has  been  named 
publicity  director  of  the  Redwood  i 
Empire  Association.  A  former  city  ' 
editor  of  the  Los  Angeles  Daily  \ 
News,  he  was  associate  publicity  j 
director  for  the  1932  Olympic 
Games  and  publicity  director, 
Hollywood  Turf  Club,  before  go¬ 
ing  to  San  Jose. 

(Continued  on  page  36) 
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continued  from  page  35 


Thomas  R.  Glass  has  returned 
to  the  staff  of  the  Lynchburg 
(Va.)  Daily  Advance  after  a  tour 
of  duty  with  the  U.  S.  Air  Force 
and  a  period  as  reporter  for  the 
Houston  (Tex.)  Chronicle.  Scott 
Glore,  another  Air  Force  veteran, 
has  resigned  as  reporter  for  the 
Daily  Advance  to  take  charge  of 
a  weekly,  the  Adair  County  News, 
Columbia,  Ky. 


ly  a  society  reporter  for  the  Ral¬ 
eigh  (N.  C.)  News  and  Observer, 
has  been  named  society  editor  of 
the  Durham  (N.  C.)  Herald. 

*  *  * 

Albert  L.  Douthitt  has  be¬ 
come  news  editor  of  the  Nowata 
(Okla.)  Daily  Star,  replacing 
Charles  Bales,  who  is  now  in  the 
University  of  Tulsa  public  rela¬ 
tions  department. 

*  *  * 

Jerry  Cohen,  Louisville  (Ky.) 
Times  rewrite  man  and  television 
columnist,  is  rejoining  the  New 
Orleans  (La.)  Item  news  staff. 


WiLLtAM  B.  Whitley,  reporter, 
Durham  (N.  C.)  Herald,  has  ob¬ 
tained  a  leave  of  absence  to 
handle  the  publicity  for  the  U.  S. 
Senate  campaign  of  former  Gov¬ 
ernor  W.  Kerr  Scott. 

♦  ♦  * 

Mrs.  Suzzanne  Jones,  former- 


EDITOR  &  PUBLISHER 


Tkt  OUtst  PuUisiurs'  and  Adaertisns’ 
at-  L  i.-  J^^rpaptT  in  Amtrica 
.*Si- U  "“'I'd  The  Journaliit, 

Newtpaperdom, 
March  1^;  Fourth  Esute,  March  1,  1894; 
l^tor  &  Publuher,  December  7,  1901;  Adver- 
Utii«,  Februa^  1,  1925.  Titlea  Patented  and 

The  EoiToa  a  Pubusbee  Co.,  Inc. 
^MEB  WeIOBT  BeOWN 
Chairman  d  tkt  Board 
Robebt  U.  BaowN 

_ Prrsidmt  and  Editor 

Smrral  PuUieation  Offictj; 

,  ^venteenth  Floor,  Timet  Tower 
«Znd  St.  and  Broadway,  New  York  36,  N.  . 
_  Ttltpkonej: 

IBRyant  9-^2,  3053,  3054,  3055  and  3056 
BEOME  H.  Waleee,  Extcntior  Editor;  Dwight 
**tel.  Eduction  Editor;  JayEs  CoLUNOa, 
Eewih,  ^tbee  C.  WALLit,  Ftoturtt; 
Io«.TR®ir  Advrrtuint  Nrms; 

^SIAH  B.  Keebet,  Marktttnr  and  Rtjtarch 
Manattr;  Jawet  Haslett,  Ivorian. 
^ELES  T  Stuaet,  PniJi/Aer;  J.  W.  Beowb, 
PtMtsktr;  Leach  Lanet, 
Hanattr;  Beenadette  Boeeies, 
Adurtutni  Production  Manager;  Wy.  L. 

—  Creatioe;  Aeline 
Gtoege  S.  McBeide. 
Cwndadon  ^rector;  Geoege  H.  Steate, 
Manager;  Evelth  Z.  Kou)jat! 
fMusiJied  Manager. _ 

(^■^•reau,}AHE» J.  Butlee, 
11^  JVrtuHiaJ  Prets  Bldg.,  Telephonet, 
MEtropoImn  84)623.  84)824.  8-0825!^  ^ 

aicago  BwtoK  703  London  CuaronUe  W 
North  Michigan  Ave..  Chi- 
tago  /,  Itt.  Tel.  STate  2-4898-99.  Geoege  A. 
Buhdehbueg,  Editor;  Haeet  B.  Mullimix, 

fr  tsUm  Advtritstng  Mcnagtr, _ 

^Oadeiphia  Bureau,  1046  Commercial  Trust 
B  *•’/•?** PhOadeiphia  3, 
DEAGMirrn^***°^°'*’*  J“*®™  W. 

Pw/ic  Coast  Editor.  ClAypBELL  Watson,  Mills 
wt.,  San  Franco  4.  Tel.  GArfield  1-7950. 
ractju  Coast  Advertising  Representative;  Dun- 
A.  Scott,  SuiU  2,  Penthouse.  Mitts  Bldg., 
*■  Tel.  GArfield  1-7950;  297i 
^Mtrr  Bhd..  Los  Angeles  5.  Tel.  DUnkirk 


Poris,  Fratue.  Editor,  G.  Langelaan,  4S, 
A^ue  de  Pans,  Fincennes  (Seine).  Copiet 
ot  Loitoe  A  PuBLUBEE  are  available  at  the 
Amenun  Information  Service,  20,  rut  Duphot, 
Pans  (ler),  France. _ 

f  Member  Audit  Bureau  of  Grculationt. 
Member  Attodated  Buiineti  Publication!. 
«  mo.  average  net  paid  to  June  30, 1953—19,136 
(at  filed  with  A.B.C.,  tubject  to  audit). 

Average  renewal  for  7  yeart . 78.67% 

For  Subtcription  Ratet  tee  Page  2. 


DISPLAY  ADVERTISING  RATES' 


Agate 

Linea 

1 

Time 

6 

Timet 

13 

Timet 

26 

Timet 

52 

Timet 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

no 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

e  e  * 

Thomas  Inman  has  resigned  as 
a  staff  photographer  of  the  Dur¬ 
ham  (N.  C.)  Herald  to  take  a 
similar  post  on  the  Raleigh  (N. 

C. )  News  and  Observer. 

♦  *  * 

Joseph  A.  Felmet  has  been 
shifted  from  the  New  Britain, 
Conn.,  bureau,  to  the  state  desk 
at  the  Hartford  (Conn.)  Times. 

no* 

Mrs.  Joy  Gallagher  has  re¬ 
signed  as  a  reporter  for  the  Albu¬ 
querque  (N.  M.)  Journal. 

♦  *  * 

Robert  V.  Twilling,  formerly 
with  the  Indianapolis  (Ind.)  Star 
and  News,  is  now  a  member  of 
the  Des  Moines  (Iowa)  Register 
and  Tribune  promotion  depart¬ 
ment. 

0  *  * 

Richard  H.  Hopkins  has  joined 
the  editorial  writing  staff  of  the 
Des  Moines  (Iowa)  Register  and 
Tribune. 

0  *  * 

Marguerite  Hercules,  society 
editor  of  the  Tyler  (Texas)  Cour- 
ier-Times-Telegraph,  has  been  no¬ 
tified  that  she  is  a  grand  prize 
winner  in  the  Dodge  All-America 
Contest.  She  will  receive  an  all- 
expense-paid  vacation  for  two 
weeks  and  double  the  amount  of 
her  regular  salary. 

♦  *  ♦ 

John  H.  Lycette,  news  editor, 
Buffalo  (N.  Y.)  Evening  News, 
has  been  promoted  to  Air  Force 
colonel. 

Harold  O.  Powell  has  suc¬ 
ceeded  the  late  Granville  Bar- 
RERE  as  editor  of  the  Hillsboro 
(Ore.)  News-Herald.  Mr.  Powell 
has  been  news  editor  eight  years. 
Jesse  R.  Shaffer,  Jr.,  a  reporter 
since  1951,  becomes  news  editor. 

♦  *  ♦ 

Robert  B.  Klaverkamp,  a  Uni¬ 
versity  of  Minnesota  journalism 
graduate,  has  joined  the  Chicago 
bureau  of  the  United  Press.  He 
formerly  was  on  the  staffs  of  the 
Cincinnati  (Ohio)  Post  and  the 
Faribault  (Minn.)  Daily  News. 

no* 

Darrel  Burkhardt,  Minnesota 
journalism  graduate  who  has  been 
telegraph  editor  of  the  Minot  (N. 

D. )  Daily  News,  has  joined  the 
copydesk  of  the  Binghamton  (N. 
Y.)  Press. 

B  *  * 

Cathrine  C.  Laughton,  head 
of  Mary  Cullen’s  Cottage,  home 
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the  copy  and  selected  the  recipes 
in  a  new  cookbook  which  is  being 
distributed  free  of  charge  by  the 
West  Coast  Lumbermen’s  Assoc. 

*  V  * 

George  D.  Taylor,  Jr.,  has 
left  the  Lynchburg  (Va.)  News, 
where  he  was  assistant  telegraph 
editor,  to  fill  a  newly  created  po¬ 
sition  in  the  Richmond  (Va.)  bu¬ 
reau  of  the  Associated  Press.  H. 
Stafford  Bryant,  Jr.,  formerly 
on  the  staff  of  the  News,  is  now 
with  the  Savannah  (Ga.)  Press. 

*  *  * 

Ray  Hanson  has  been  appoint¬ 
ed  manager  of  the  news  bureau  of 
the  Janesville  (Wis.)  Daily  Ga¬ 
zette  at  Fort  Atkinson,  Wis.,  cov¬ 
ering  Jefferson  County.  He  for¬ 
merly  worked  on  the  Milwaukee 
(Wis.)  Journal,  and  Watertown 
(N.  Y.)  Daily  Times. 

*  ♦  ♦ 

Tom  Hutton,  formerly  region¬ 
al  reporter  for  the  A  marillo 

(Texas)  Daily  News,  has  joined 

the  staff  of  the  Denver  (Colo.) 
Post  as  a  reporter.  A  graduate  of 
the  University  of  Colorado,  Mr. 
Hutton  worked  for  the  Anchor¬ 
age  (Alaska)  Daily  Times  before 
joining  the  Daily  News. 

Jim  McKone  has  resigned  as 


join  the  sports  staff  of  the  Corpus 
Christi  (Texas)  Caller  and  Times. 

OP* 

Jim  Roles,  assistant  editor  of 
the  Cottage  Grove  (Ore.)  Sentinel, 
has  been  named  chairman  of  the 
1954  Red  Cross  drive  in  the  area. 

*  *  * 

Vernon  Bourdette  has  re¬ 
signed  from  the  McAllen  (Texas) 
bureau  of  the  San  Antonio  News 
and  Express  to  manage  press  re¬ 
lations  for  the  congressional  cam¬ 
paign  of  State  Rep.  Joe  M.  Kil¬ 
gore  of  McAllen. 

*  *  * 

Jerome  F.  Sheldon,  former 

copyreader  on  the  Modesto  (Cal¬ 
if.)  Bee  valley  desk  and  onetime 
reporter  of  the  Roseburg  (Ore.) 
News-Review,  has  joined  the  Fair¬ 
banks  (Alaska)  Daily  News-Min¬ 
er  as  news  editor. 

*  *  * 

Mel  Mencher  has  resigned  as 
state  capital  correspondent  in 

Santa  Fe  for  the  Albuquerque  (N. 
M.)  Journal. 

*  *  * 

Frankie  McCarty  has  resigned 
as  society  editor  of  the  Raton  (N. 
M.)  Range  to  take  a  job  as  re¬ 
porter  for  the  Albuquerque  (N. 
M.)  Journal. 


HEWS 

\iPS 


— a  low-cost  news  tips  service 
that  hits  your  desk  every  week 
with  dozens  of  hot  news  and 
feature  ideas  for  every  section 
of  your  newspaper  ,  .  .  CJet  at 
the  local  angle  in  the  national 
story  every  time  .  .  .  Saves 
time  and  effort  for  you  and 
your  staff. 

Write  now  for  rates  and 
EXCLUSIVE  RIGHTS  IN 
YOUR  AREA! 


THE  WORLD'S  LEADING  INDEPENDENT  SYNDICATE 


GENERAL  FEATURES  CORPORATION 

250  PARK  AVE.  PLAZA  1-2470  NEW  YORK  17.  N.  Y. 
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If  it’s  CHEMCO 

...it’s  BEST  FOR  PLATE-MAKING 


PLANNING  SiRViaS  WITHOUT  OBLIGATION! 


PHOTOPRODUCTS  COMPANY.  INC.  glen  cove,  n.  y. 


NEW  YORK  •  CHICAGO  •  DETROIT 
BOSTON  •  NEW  ORLEANS  •  ATLANTA  •  DALLAS 


WRITE  FOR  ALL  THE  FACTS,„AND  USE  CHEMCO^S  ADVISORY  AND 


CHEMCO  MODEL  901  LEVER  CON- 
Ir  TROLUD  nCHER-Safe  fume-fre«, 
rapid  production  with  eye-level 
operation.  This  is  the  finest 
etcher  investment  you  can  make! 


CHEMCO  MODEL  310  BURNING- 
IN  OVEN  AND  COOUR-Perfect 
heat  control,  easy  operation 
and  rapid,  even  buming-in  . .  . 
plus  instant  cooling!  Fourteen 
ribbon  type  burners  give  even 
heat  flow  over  entire  plate 
area.  MODEL  101— Dia¬ 
phragm  type  with  foot  lever. 
MODEL  102— Flow  type  using 
running  water,  with  foot  valve. 


CHEMCO  EQUIPMENT 

best  for 

hotoengravingl 


^7ive  your  photoengraving  plant  the 
tremendous  advantages  of  best  produc¬ 
tion,  easiest  maintenance  and  year-after¬ 
year  economy!  You  can  do  it  with  these 
outstanding  Chemco  products. 


CHEMCO  MODEL  f  ROU  FILM  CAMERA 
—Used  in  the  daily  production  of 
about  47,000,000  copies  of  the 
53,000,000  newspapers  printed  each 
day.  Outside  controls,  roll  film  cut 
off,  side  arm  control  and  dozens  of 
other  conveniences  assure  precision 
negatives  at  highest  production  rates. 


flii^hiiiiiiiiiiniiiiiiiimiiii^^^i^v 

ROOM  SINK -Just  set  the 
dial  for  automatic  tempera¬ 
ture  control  of  processing 
solutions!  MODEL  911  — 
For  use  where  hot  water  is 
available  and  cold  water 
supply  is  always  lower  than 
temperature  desired  for 
processing. 


CHEMCO  MODEL  1300  AUTOMATIC 
GAS-ELECTRIC  PLATE  WHIRLER  -  Pro¬ 
duces  uniformly  sensitized  plates 
with  all  types  of  enamel  in  about 
a  two  minute  cycle.  Set  dial  for 
speed,  press  the  starter  button  .  .  . 
no  other  attention  needed  during 
the  cycle! 

CHEMCO  MODEL  3000  COLD  GRID 
PRINTER— Four  minutes  average 
printing  time  ...  in  half  the  space 
needed  for  frame  and  arc  set-ups. 
No  glare,  fumes,  smoke,  and  no 
excessive  heat.  Operates  on  one- 
fifth  of  the  electric  power  used  by 
the  average  printing  arc!  _ 


Small  Papers’  Parley 
On  Production  in  June 


4.  Humidification  of  press 
rooms  and  paper  storage  areas. 

5.  Production  analysis. 

6.  Fire  protection  equipment. 

7.  Paper  testing. 

8.  Newsprint  storage. 

Mr.  Lewis  announced  that,  for 
the  first  time,  the  ANPA  will  con¬ 
duct  a  “Non-Metropolitan  News¬ 
paper  Production  Problems”  ses¬ 
sion  at  its  Mechanical  Conference 
in  .Atlantic  City,  June  7-9. 

Howard  N.  King,  president.  In¬ 
ternational  Association  of  Print- 
ng  House  Craftsmen,  called  for 
careful  analysis  of  the  potentials 
of  new  printing  equipment. 

He  predicted  that  in  the  not  too 
distant  future  newspapers  may  be 
given  a  new  and  revolutionary 
plate. 

“It  would  eliminate  the  stereo¬ 
type  process,”  he  said.  “This  in 
itself  will  allow  you  to  print  a 
much  finer  screen  and  will  make 
it  much  easier  to  secure  good 
close  register.  This  new  light¬ 
weight,  high  quality  plate  should 
insure  your  being  able  to  produce 
e.xcellent  ROP  color.” 

Mr.  King  said  the  use  of  mag¬ 
nesium  as  a  photoengraving  me¬ 
tal  is  increasing  throughout  the 
industry. 


Harrisburg,  Pa. 

Methods  of  increasing  efficien¬ 
cy  in  newspaper  production  de¬ 
partments,  many  of  which  have 
undergone  revolutionary  equip¬ 
ment  changes  in  recent  years,  was 
one  of  the  themes  at  the  Mid- 
Atlantic  Newspaper  Mechanical 
Conference  here  March  18-20. 

More  than  400  mechanical  ex¬ 
perts  attended  the  meeting,  joint¬ 
ly  sponsored  by  the  Pennsylvania 
Newspaper  Publishers’  Association 
and  the  New  Jersey  Press  Associ¬ 
ation. 

Richard  F..  I,ewis,  manager, 
ANPA  Mechanical  Department, 
said  that  despite  improvements 
and  higher  speed  equipment,  pro¬ 
duction  problems  on  every  news¬ 
paper  arc  greater  than  they  have 
ever  been. 

Mr.  I.ewis  said  that  the  leading 
requests  for  information  from  the 
ANPA  were: 

1.  Mechanical  changes  involve.1 
in  changing  to  narrower  columns 
and  narrower  newsprint  rolls. 

2.  Analysis  and  recommenda¬ 
tion  for  changes  to  improve  half¬ 
tone  reproduction  quality. 

3.  Data  and  information  on 
construction  of  new  buildings  or 
additions  to  present  buildings. 


Breakfast  Briefs 


“Spring  Styles  so  Airy  They 
Float,"  says  a  New  York  news¬ 
paper  headline.  And  many  a  hus¬ 
band  had  better  prepare  to  float 
a  loan. 


It  has  just  been  revealed  that  a 
new  national  cold  record  of  70 
'legrees  below  zero  was  set  on  Jan. 
20  at  Rogers  Pass,  Mont.  That  is 
several  degrees  colder  than  the 
previous  record  set  on  March  4, 
1932  when  Hoover  and  Roosevelt 
rode  to  the  Capitol. 

From  The  Cleveland  Plain  Dealer 


For  28  years  New 
Y ork’s  leading  inde¬ 
pendent  news  service. 


280  Broadway,  New  York 


CHAS.  T.  MAIN,  INC 


COMPLETE  SERVICES 


NEWSPAPER  AND  PRINTING  PLANTS 

Layout!.  Oetigm,  Spedficatiom  and  SuDervition 
of  Construction 

Walter  E.  Wines  Consultant 

80  Federal  Street  317  South  Tryon  Street 

Boston.  Moss  Charlotte.  N.  C 


This  messa^  is  the 
fifth  of  a  series 


How  well  are  we 
using  your  taxes? 


A  major  proltlem  in  our  country  today  is  how  to  itiiild 
and  inuintuin  an  adequate  defense  without  im|N>sinv  t<M)  ^reat 
a  load  of  puhlic  ex|)enditure  in  terms  of  taxes  an<l  piihlic  debt. 

'I'he  Ihn'ing  Aiqilane  Oimpany  is  one  of  the  largest  con¬ 
tractors  to  the  government  in  the  national  defense  program. 
^  e  are  highly  conschtus  of  our  res[K>nsihility  for  efficient  and 
economic  use  of  public  funds.  )Ae  l)elieve  that  you  as  a  tax¬ 
payer  will  l>e  interested  to  know  what  |M>licies  and  pnM'ediires 
we  have  in  force  to  accomplish  this  objective,  and  how  we  are 
getting  along  toward  accomplishing  it. 

On  each  contract  that  we  hold,  we  are  concentrating  first 
of  all  on  designing  and  building  the  most  effective  article  |)os- 
sihle.  Toward  this  eiul  we  are  constantly  making  heavy  in¬ 
vestment  from  our  own  funds  in  research  and  facilities  to 
improve  our  engineering  and  manufacturing.  Such  investments 
have  resulted  in  more  efficient  «)[)eratiun,  more  capacity,  l»etter 
products  with  l>etter  p<*rformance  and  reductions  in  cost. 

During  the  past  twelve  years  Boeing  has  reinveste<l  in  the 
business  70  |)er  cent  of  its  net  profits,  in  a  constant  effort  to 
strengthen  our  ability  to  design  effective  aircraft  and  to  build 
them  efficiently.  The  net  profit  itself  has  l»een  low — approxi¬ 
mately  two  per  cent  of  total  income  from  sales  as  compared 
with  five  to  six  |)er  cent  for  industry  generally,  after  de«luction 
of  taxes. 

Most  of  our  contracts  with  the  military  are  "fixed-price- 
incentive-type”  contracts.  This  form  of  contract,  the  tax¬ 
payer  will  be  reassured  to  know,  provides  a  positive  incentive 
to  the  manufacturer  to  reduce  his  costs — with  resultant  sav¬ 
ing  to  the  taxpayer.  We  start  by  negotiating  a  "target”  price, 
agreeable  to  lioth  the  Air  Force  and  ourselves,  and  based  on 
past  experience.  If  we  produce  the  article  at  less  than  the 
agreed  price,  80  per  cent  of  the  saving  is  passed  hack  to  the 
government  while  we  retain  20  per  cent  as  our  "incentive” 


to  achieve  such  savings.  If  we  exceed  the  target  price,  20  |)er 
cent  of  the  amount  by  which  we  exceed  it  is  deducted  from 
our  pmfit. 

All  Ihx'ing  employees  are  encouraged  to  do  a  l)etter  job 
through  a  constant  program  of  training  for  pn)motion.  An 
active  suggestkm  system  pays  employees  a  percentage  of 
the  savings  resulting  fn>m  wtirkahle  suggestions  turned 
in  by  them.  Last  year,  for  example,  employees  turned 
in  9, lU)  suggestions  of  which  1,671  were  acceptable.  One 
suggestion  alone  will  result  in  annual  savings  of  $.)00,0(M)  in 
pnxiuction  cost. 

Boeing  also  has  an  award  system  operating  at  all  levels 
of  management  as  a  continuing  im-entive  to  institute  and  fol¬ 
low  up  methmis  of  pnHiut’ing  more  efficiently,  at  lower  cost. 

To  keep  a  constant  check  on  the  effec-tiveness  of  its  efforts, 
the  company  requires  mitnthly  re|x)rts  from  each  department 
showing  savings  made  through  the  institution  of  new  ideas 
anti  practices,  and  an  overhead  budget  committee  watches 
closely  over  departmental  ex|)enditures. 

Results  of  this  over-all  effort  have  l»een  encouraging.  B-47 
jet  Ixtmliers  are  Ixlng  built  totlay  with  less  man-hours  per 
|)ound  t)f  airplane  than  were  requiretl  in  the  prtxluction  of 
much  less  complicated  B-29s  during  WOrld  War  II.  Savings 
of  l>etwt*en  forty  and  fifty  millittn  dollars  have  lieen  achieved 
in  the  B-17  program  as  compared  with  the  "target”  price.  The 
last  order  of  KC-97  tanker-transports  has  also  l)een  turned 
out  at  a  cost  several  million  dollars  less  than  originally  esti¬ 
mated.  The  result  of  these  two  achievements  has  been  a  major 
saving  to  the  government  and  a  l)enefit  to  the  company 
under  its  incentive  contract. 

Boeing  will  continue  to  concentrate  company-wide  effort 
looking  to  the  improvement  not  only  of  its  products  hut  of 
the  efficient  processes  for  their  manufacture. 


SEATTLE,  WASHINGTON;  WICHITA,  KANSAS 
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RADIO  AND  TV 

Paper  Pleads 
'Economic 
Injury'  by  TV 

Washington 

Clarksburg  (W,  Va.)  Publishing 
Company  has  petitioned  the  Fed¬ 
eral  Communications  Commission 
to  set  aside  its  grant  of  a  Channel 
12  TV  station  to  Ohio  Valley 
Broadcasting  Corporation,  author¬ 
ized  about  a  month  ago,  on  the 
ground  that  establishment  of  the 
station  would  result  in  “economic 
injury”  to  the  papers  published  by 
petitioner. 

FCC  officials  said  it  was  the  first 
time  that  it  has  received  a  com¬ 
plaint  from  a  newspaper  against  a 
television  station. 

The  petitioner,  which  publishes 
the  morning  Exponent,  Evening 
Telegram,  and  Sunday  Exponent- 
Telegram  in  Clarksburg,  claimed 
the  newly  authorized  station  would 
be  in  “direct  competition  for  the 
advertisers’  dollars,”  and  added 
that  “.  .  .  adding  another  television 
station  cannot  fail  to  result  in  sub¬ 
stantial  loss  to  the  petitioner.” 
(fi&P,  Feb.  27,  page  49). 

The  petition  said  that  Clarks¬ 
burg  residents  now  get  their  TV 
programs  via  two  subscription 
services  piped  in  which  bring  them 
programs  from  Wheeling,  Pitts¬ 
burgh,  and  Johnstown  stations. 

Also,  the  publishing  company 
said,  Ohio  Valley  controls  or  is 
affiliated  with  the  controlling  in¬ 
terests  of  all  the  daily  papers  in 
nine  cities  of  West  Virginia,  in 
which  state  there  are  21  cities  with 
daily  papers,  as  well  as  radio  sta¬ 
tions  in  Clarksburg,  Parkersburg 
and  a  radio  and  television  station 
in  Wheeling,  “.  .  .  so  that  appli¬ 
cants’  owners  already  control  the 
press  in  a  substantial  part  of  the 
state.” 

Clarksburg  Publishing  asks  that 
the  grant  be  set  aside  pending  a 
hearing,  or  rescinded. 

Ohio  Valley’s  connections  are 
with  the  News  Publishing  Com¬ 
pany  which  owns  substantial  in¬ 
terests  in  the  Weirton  Printing  & 
Publishing  Company,  Parkersburg 


Sentinel  Company  (which  in  turn 
owns  the  Point  Pleasant  Register 
Company  and  Williamson  Daily 
News  Company),  Welch  Publish¬ 
ing,  Elkins  Inter  Mountain  Com¬ 
pany,  Fairmont  Newspaper  Pub¬ 
lishing  Company,  Martinsburg, 
and  Station  WKWK-TV  Corp.,  as 
well  as  having  some  connection 
with  the  Evening  Journal  Publish¬ 
ing  Company,  Martinsburg. 
a 

2  Newspaper  Stations 
Get  duPont  Citations 

The  panel  of  judges  for  the  Al¬ 
fred  I.  du  Pont  Awards  gave 
special  commendation  this  week 
to  two  newspaper-affiliated  tele¬ 
vision  stations  for  public  service 
in  1953. 

For  the  second  year  in  a  row, 
the  Hearst-owned  station  in  Balti¬ 
more,  WBAL-TV,  was  praised  by 
the  panel  which  serves  under  the 
Lee  Memorial  Journalism  Founda¬ 
tion  at  Washington  and  Lee  Uni¬ 
versity.  The  1953  citation  was  for 
the  station’s  public  service  leader¬ 
ship  in  an  emergency  created  by  a 
school  strike.  Air  time  was  cleared 
for  instruction. 

The  panel  recognized  WHAS- 
TV,  the  Louisville  (Ky.)  Times 
and  Courier-Journal  station,  for  its 
“consistently  energetic  and  gener¬ 
ous  support  of  many  civic,  health 
and  charitable  agencies,”  and  for 
a  pioneering  telecast  of  a  lung 
operation  in  support  of  a  cam¬ 
paign  to  alert  the  public  to  the 
cancer  problem. 

Pauline  Frederick,  the  only 
woman  network  news  analyst  on 
the  air,  was  named  winner  of  the 
$1,000  commentator’s  award. 

The  judges  paid  Miss  Frederick 
tribute  “for  exemplifying  the  best 
traditions  of  news  commentary 
through  thoughtful,  original,  ob¬ 
jective,  and  responsible  reporting 
and  interpretation  of  the  news,”  in 
her  NBC  radio  presentations. 

They  cited  her  for  “avoiding  the 
slickness,  automatic  orthodoxy  and 
superficial  sensationalism  charac¬ 
teristic  of  much  news  commentary 
totlay.” 

Miss  Frederick  received  her  ba¬ 
sic  training  as  a  reporter  with  the 
North  American  Newspaper  Alli¬ 
ance  in  the  U.S.A.  and  overseas. 


Cline -Westittffhouse 

DRIVE  EQUIPMENT 

Unit  and  Group  Press  Drives 
Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  real  production  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  world. 

Cline  Electric 

MANUFACTURING  COMPANY 
3405  W.  47th  St.,  Chicago  32 
Son  Francltce  •  •  New  York  17 


Attendance 
At  Librarians' 
Parley  Urged 

Cincinnati 

Roscoe  Eads,  Enquirer  librarian, 
ballyhooing  the  Special  Libraries 
Association  cemvention  here  May 
17-20,  says: 

“The  newspaper  branch  of  this 
association  has  a  history  of  some 
25  years,  and  as  an  entity  is  just 
coming  into  its  own — for  news- 
paper  publishers  throughout  the 
North  American  Continent  are 
awakening  to  the  importance  of 
libraries  as  being  prerequisite  in 
the  writing  of  today’s  news. 

“Without  sufficient  background 
material  many  an  editor  has  found 
himself  in  a  precarious  situation 
with  no  choice  but  to  abandon  the 
use  of  a  story  or  use  it  with  the 
attending  dangers  of  libel,  etc. 

“Unfortunately  there  is  no  def¬ 
inite  science  in  the  manner  of  han¬ 
dling  material  taken  from  the 
newspapers,  magazines,  and  other 
media  from  which  the  newspaper 
reference  room  is  built;  conse¬ 
quently  the  method  used  by  the 
individual  librarian  lacks  uniform¬ 
ity,  and  a  trained  librarian  would 
be  lost  in  some  news-libraries. 

Access  to  New  Ideas 

“For  this  reason  it  is  important 
that  librarians  from  the  newspa¬ 
per  establishments  throughout  the 
continent  should  have  access  to 
new  ideas,  new  methods  and  new 
equipment;  and  that  such  a  group 
should  band  itself  together  from 
time  to  time  to  stimulate  one  an¬ 
other  to  greater  effort,  and  to  at¬ 
tempt  to  bridge  the  gap  of  inde¬ 
cision  that  has  kept  the  profession 
dormant  for  so  long. 

“Publishers  with  an  eye  to  the 
future  of  their  newspapers  should 
be  thinking  in  terms  of  their  ref¬ 
erence  departments;  for  it  is  to 
that  department  that  they  must  turn 
in  the  writing  of  today’s  news. 

“It  is  the  purpose  of  this  con¬ 
vention  to  dig  deeply  into  the 
needs  of  the  newspaper  librarian 
in  both  equipment  and  quarters, 
and  that  it  shall  be  a  .symposium 
for  the  exchange  of  ideas;  for  the 
program  of  the  convention  con¬ 
cerns  itself  with  every  problem  of 
the  newspaper  ‘morgue’  in  relation 
to  the  needs  and  demands  of  the 
editorial  departments. 

“The  librarian  attending  this 
convention  will  return  to  his  or 
her  home  resolved  to  broaden  his 
perspective  and  to  enlarge  upon  his 
performance;  for  if  he  lives  up  to 
his  name  he  will  certainly  be  en¬ 
titled  to  the  recognition  that  must 
follow. 

“It  must  be  remembered  that 
many  a  ‘Big  Story’  has  been  writ¬ 
ten  because  the  reporter  had  at 
his  hand  a  functioning  library  to 
which  he  could  turn  for  the  back¬ 
ground  necessary  —  for  reporters 
are  notoriously  lax  in  keeping  cop¬ 
ies  of  their  own  masterpieces.” 


Solons  Legalize 
11 -Pica  Ad  Line 

Albany,  N.  Y. 

The  “new  look”  in  newspapers 
received  official  recognition  when 
the  State  Legislature  approved  a 
bill  making  an  11-pica  line  stand¬ 
ard  for  legal  and  other  public  ad¬ 
vertisements.  The  average  words- 
per-line  will  be  changed  from  six 
to  five. 

The  New  York  lawmakers  de¬ 
feated  a  proposal  to  void  legal 
notices  in  free  circulation  newspa¬ 
pers.  Senator  George  Metcalf, 
news  editor  of  the  A  uhurn  Citizen- 
Advertiser,  was  one  of  the  bill’s 
sponsors. 

N.  C.  Press  Women 
Make  Many  Awards 

Chapel  Hill,  N.  C. 

Frances  Griffin,  special  writer 
for  the  Twin  City  Sentinel,  Win¬ 
ston-Salem,  and  retiring  president 
of  the  North  Carolina  Press  Wom¬ 
en,  won  first  prize  for  feature 
writing  and  divided  a  first  prize 
in  layout  with  Jean  Cunningham, 
Sentinel  photographer,  at  the  first 
annual  institute  for  women’s  page 
editors  and  writers  here.  The  in¬ 
stitute  was  sponsored  by  the  North 
Carolina  Press  Women. 

Alicia  Patterson  Speaks 

Dotty  Cameron,  Raleigh  News 
and  Observer,  won  first  place  in 
news  writing  and  Zoe  Kincaid 
Brockman,  Gastonia  Gazette,  was 
first  in  column  writing.  Women 
on  the  Winston-Salem  Journal  and 
Sentinel  staffs  won  1 1  out  of  20 
press  awards. 

“Newspaper  women  have  had 
a  long  and  wearisome  climb  up 
the  ladder  of  recognition  and  they 
have  made  great  progress,  but  the 
top  rung  has  not  yet  been 
reached,”  asserted  Alicia  Patter¬ 
son,  editor  and  publisher  of  News- 
day  (Long  I.sland). 

“Although  women  have  cracked 
the  city  room  and  the  columns, 
there  is  one  field  in  which  they 
still  lag — that  is  the  realm  of  the 
editor,”  she  said. 

■ 

Mahoning  Valley 
Leaders  Cite  Maag 

Youngstown,  Ohio 

William  F.  Maag,  Jr.,  editor 
and  publisher  of  the  Youngstown 
(Ohio)  Vindicator,  was  honored 
by  700  Mahoning  Valley  industrial 
leaders  for  his  50  years  of  work 
in  making  the  region  a  better 
place  in  which  to  work  and  live. 
He  was  given  a  framed  citation 
and  a  bronze  medallion  by  Earl 
Walker,  president  of  the  Mahon¬ 
ing  Valley  Industrial  Management 
Association. 

Mr.  Walker  said  that  Mr.  Maag 
was  chosen  for  the  honor  with 
unanimous  approval  of  his  asso¬ 
ciation  membership  of  4,000  men, 
representing  all  echelons  of  indus¬ 
trial  management  from  foreman 
to  company  president. 
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All  newspaper-owned . . . 


WBEN-TV 

owned  by  Buflalo  Evening  News 

WFMY-TV 

owned  by  Greensboro  Daily  News 

W  DA  F-T  V 

owned  by  The  Kansas  City  Star 

W  HAS -TV 

owned  by  The  Louisville  Courier-Journal 

WTMJ-TV 

owned  by  The  Milwaukee  Journal 

All  txpresented  by . .  •  the  one  representative  in  advertising  who  really 

appreciates  the  importance  of  television,  fhese  well-known 
newspaper-owned  TV  stations  recognize  the  inherent  and  vital 
differences  among  media,  d'heir  owners  (like  the  non-newspaper 
owners  of  WAAM  and  WM'I  W)  have  found  that 
representation  concentrating  e.xclusively  upon  television  has  merits 
attainable  onlv  with  Harrington,  Righter  and  Parsons,  Inc. 


Harrington,  Richter  and  Parsons,  Inc.  Baltimore 

iriiExerr  BuUaio 
Xezi  York  frFMY-Tr  C.recnshoro 
Chicago  irD.lF-TI’  Kansas  City 

San  Francisco  imaS-TF  Louisville 
ll'TMJ-Tl'  Mihiaukee 

television  —  the  only  medium  we  serve  if'MTfF  Mt.ifasiiingtc 
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SYNDICATES 

Varying  Strip  Size 
Problems  Minimized 


By  Mather  Wallis 

The  question  of  comic  strip 
sizes  and  the  occasional  difficulty 
of  titling  them  at  the  newspaper 
in  which  they  are  to  appear  has 
been  brought  up  once  more  (E.  & 
P.,  July  14,  1951,  page  46),  this 
time  by  Robert  M.  Beer,  presi¬ 
dent  of  the  Ashland  (Ohio)  Times- 
Gazette. 

Mr.  Beer  said  that  varying 
widths  of  the  strips  from  the  four 
syndicates  from  which  he  gets 
comics  defy  attractive  stacking  or 
placement  of  title  lines,  but  one 
syndicate  spokesman  puts  a  lot  of 
whatever  other  complaints  there 
may  be  right  back  in  the  front 
hallways  of  the  newspapers  them¬ 
selves.  Preferring  to  remain  an¬ 
onymous,  he  put  it  this  way: 

“Actually,  the  papers  them¬ 
selves  don’t  all  want  standardiza¬ 
tion.  For  instance,  leaving  a  spot 
for  top  morticing  (for  the  title  of 
a  strip)  doesn’t  do  any  good  for 
the  editor  who  prefers  to  make 
up  his  page  with  vertical  titles  on 
the  sides.  Another  problem  is  that 
some  editors  want  a  certain  kind 
of  type  for  their  titles,  and  some 
of  these  are  very  large.  You  can 
mortice  from  hell  to  breakfast  and 
still  not  have  enough  room  for 
editors  who  want  titles  in  over¬ 
size  type.  Still  other  papers  jam 
their  strips  so  close  together  that 
it  looks  as  if  the  horizontal  strips 
are  actually  vertical  ones. 

“Contrary  to  general  opinion, 
incidentally,  the  majority  of  the 
big  papers,  as  far  as  circulation  is 
concerned,  still  use  wide  columns. 


“If  standardization  of  sizes  and 
titling  were  ever  set  up  by  a  syn¬ 
dicate  group  the  move  would  cre¬ 
ate  far  more  problems  than  we 
have  now.  Such  action  would 
force  newspapers  to  take  the 
norms  decided  upon.  Newspapers 
that  are  content  would  suddenly 
have  a  host  of  problems  where 
none  now  exist.  Another  thing  is 
that  the  editors  would  probably 
only  accept  standards  if  they  con¬ 
formed  to  those  already  existing 
in  their  own  papers.  An  editor 
who  is  perfectly  happy  with  a 
panel,  say,  would  be  pretty  upset 
if  any  sort  of  standardization 
committee  scaled  that  panel  to  a 
different  size.” 

A  check  with  some  of  the  larg¬ 
er  syndicates  indicates  the  prob¬ 
lem  is  not  particularly  wide¬ 
spread,  and  most  all  agree  that 
to  make  plates  and  mats  for  all 
the  sizes  in  which  newspapers  ap¬ 
pear  would  break  any  syndicate 
that  attempted  it. 

Mildred  Bellah,  editor  of 
McNaught  Syndicate,  said  that 
no  efforts  at  standardization  have 
been  tried  that  she  knows  of. 
“Most  of  our  strips,”  she  contin¬ 
ued,  “are  made  so  that  the  title 
can  be  slotted  in,  but  most  of  our 
papers  don’t  slot  their  titles  any¬ 
way.  We  have  shortened  up  our 
strips  in  compliance  with  ANPA 
recommendations,  and  this  would 
allow  a  paper  of  larger  measure¬ 
ment  to  run  the  title  down  the 
side  if  it  chose.”  She  concluded 
by  saying  that  complaints  to 


Meeting  folks  is  FIJIV 


.  for  Newt  and  Nellie  Nibac  at  their  new  motel, 
with  cars  from  fourteen  states  .  . .  and  a  new  cabin 
by  the  river,  away  from  the  road  . . .  which  soon 
will  have  a  strange  new  tenant,  with  slant  eyes  and 
sharp  ears  like  a  bat!  The  coming  sequence  is 
packed  with  suspense  and  new  adventures  for 


Orphan  Annie 


America’s  sweetheart,  a  lovable  moppet,  and  light  hearted  human 
never  downed  by  tragedy . . .  who  always  conquers  adversity  with 
courage  and  common  sense!  Good  for  circulation,  with  all  family 
readership,  Annie  wins  subscribers  and  newsstand  buyers!  For 
proofs  and  prices,  phone,  wire,  or  write,  Mollie  Slott,  Manager.. . 


Chicaga  Trihune^'New  Yark  JYetvs 

A>fr«  Bulidlnt/,  .Vpir  York 
{:3gWUaECaEe  THhun*-  Towr,  f'htrava 


McNaught  have  been  few  and  far 
between. 

The  Herald  Tribune  Syndi¬ 
cate,  according  to  Ben  Martin, 
editor,  believes  in  adequate  space 
being  left  for  morticing  in  the 
title.  Said  he,  “We  don’t  have  any 
balloons  or  essential  material  in 
the  top  left  part  of  the  first  panel. 
We  also  work  it  so  the  left  edge 
can  be  morticed  for  those  papers 
which  like  a  vertical  title.  We  also 
leave  space  for  routing  on  the 
right  margin.  Our  strips  go  out  in 
four  13-em  columns.  Those  papers 
using  1 1  Vi  pica  columns  can  cut 
the  right  and  left  margins  on  the 
mats  and  the  strip  will  fit  without 
difficulty.  We  provide  for  any  rea¬ 
sonably  sized  title.” 

An  official  at  King  Features 
said  he  thinks  his  organization  has 
complaints  stopped  by  using  two 
sets  of  mats;  one  is  a  standard 
mat  for  papers  using  the  wider 
column  widths  and  the  other  is  a 
high  shrinkage  mat  for  those^  dai¬ 
lies  using  narrower  column  widths. 
Titles  are  provided  for  by  having 
no  vital  material  in  the  top  left 
of  the  first  panel  so  morticing  can 
be  done. 

George  Little,  president  of  Gen¬ 
eral  Features  Core.,  said,  “we 
use  a  basis  of  1 1  Vi  ems  and  have 
had  no  complaints  in  a  long  time. 
Our  artists  are  trying  to  leave  an 
opening  at  the  top  of  the  first 
panel  for  morticing  in  the  title. 
After  all,  four  or  five  sets  of  mats 
or  plates  wouldn’t  be  feasible. 
Most  of  the  papers  that  can  afford 
it  work  from  glossies.” 

At  Post-Hall  Syndicate  the 
picture  is  much  the  same  as  far 
as  titles  are  concerned.  Helen 
Staunton,  P-H  editor,  said,  “Many 
syndicates  make  up  their  strips  in 
different  ways.  To  standardize 
them  would  be  to  sacrifice  quality. 
Some  have  special  designs  for  cut¬ 
ting  the  plates  without  sacrificing 
quality,  ^me  rescale  their  strips 
and  this,  of  course,  makes  for 
quality.” 

■ 

Baby  Care  Feature 

A  NEW  column,  titled  “Baby,”  is 
being  offered  by  NEA  Service  as 
a  new  women’s  page  feature.  Com¬ 
posed  of  short,  filler  type  articles, 
it  deals  with  children  from  birth 


to  pre-school  age  and  gives  advice 
on  such  matters  as  care,  feeding, 
clothing  and  instruction  of  babies 
and  toddling  little  people.  “Baby” 
appears  on  the  Homemaking  Page 
of  the  Women’s  Package  twice 
weekly. 

■ 

News  and  Notes 

The  United  States  Signal 
Corps  Supply  Agency  has  receiv¬ 
ed  permission  to  reprint  the  Sun¬ 
day  “Beetle  Bailey”  strip  of  Feb¬ 
ruary  28  for  posters  and  bulletin 
boards  throughout  the  Agency. 
The  King  FEATURES-distributed 
strip  by  Mort  Walker  shows 
“Beetle”  making  a  suggestion  fpr 
saving  the  Army  money  and  wind¬ 
ing  up  causing  more  trouble  than 
anything  else.  Permission  has  also 
been  granted  to  the  Air  Force  to 
use  the  same  strip  in  the  Manage¬ 
ment  Improvement  Digest  pub¬ 
lished  by  the  Tactical  Air  Com¬ 
mand. 

■ 

NANA  Expands  Staff 
With  Two  Additions 

John  Hunt,  formerly  night  city 
editor  of  the  Richmond  (Va.) 
Times-Dispatch,  is  now  the  editor 
of  North  American  Newspaper 
Alliance.  A  Magna  Cum  Laude 
graduate  of  Notre  Dame  in  1942, 
Mr.  Hunt  spent  the  next  few  years 
in  the  Quartermaster  Corps,  fol¬ 
lowed  by  graduation  from  the  Co¬ 
lumbia  Graduate  School  of  Jour¬ 
nalism  in  1946.  He  has  been 
United  Nations  correspondent  for 
the  United  Press  and  prior  to  mov¬ 
ing  to  Richmond  was  the  manag¬ 
ing  editor  of  the  Beckley  (W.  Va.) 
Post-Herald. 

Another  addition  to  the  NANA 
.staff  as  chief  of  the  Washington 
Bureau  is  David  Barnett,  formerly 
senior  assistant  city  editor  of  the 
Richmond  (Va.)  News  -  Leader. 
While  there  he  was  chief  corres¬ 
pondent  at  the  Virginia  State  Capi¬ 
tol,  and  after  his  army  service  he, 
too,  graduated  from  the  Columbia 
Graduate  School  of  Journalism 

Edward  K.  Nellor  remains  in  the 
Washington  Bureau. 

■ 

N.  Y.  News  Orders 
$2,000,000  Press 


better  church  pages 

FOR  BETTER  HEWSPAPERS 


atR  RBVtRTISIHR  SERVICt] 

Mrr  IE,  SlIAIMR®'  VIIWMIA 

400  Ad* 


I 


The  New  York  News  signed  a 
$2,000,000  contract  March  19  with 
the  Goss  Printing  Press  Company 
of  Chicago  for  the  purchase  of  37 
newspaper  press  units  and  seven 
folders.  This  press  equipment  will 
be  installed  in  the  Brooklyn  Plant. 

The  purchase  of  the  presses  is 
the  first  step  in  a  $10,000,000 
program  for  replacement  of  all 
News  presses  and  related  equip¬ 
ment.  The  new  machinery  will 
enable  the  News  to  reduce  the 
width  of  double  tabloid  pages 
from  22%  inches  to  21  Vi  inches, 
resulting  in  a  substantial  saving 
in  newsprint. 

The  first  of  the  new  presses  is 
scheduled  for  operation  in  April, 
1955,  and  the  entire  program  for 
sometime  in  1957. 
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Only  STEEL  can  do  so  many  jobs  so  well 


They  Chew  Their  Way  to  Wealth  .  These  teeth  are  capable  of  rhewinf;  through  earth,  sand 
and  rock  for  thousands  of  feet  until  they  reach  Nature’s  buried  treasures  of  gas  and  oil. 
Rock  bits  like  this  need  super  strength,  amazing  toughness,  high  resistance  to  impact, 
abrasion,  and  shock.  So,  many  of  them  are  made  from  USS  Alloy  Steels.  And  United 


Scoop!  And  a  big  one,  too  ...  it  can  scoop 
out  21.5  cubic  yards  of  earth  per  minute,  has 
a  boom  215  feet  long!  The  drag  lines,  boom 
support  cables  and  hoisting  ropes  on  a  behe¬ 
moth  like  this  must  have  great  strength, 
durability,  flexibility,  fatigue  resistance.  Tiger 
Brand  Wire  Ropes,  made  by  U.  S.  Steel,  meet 
all  requirements. 


States  Steel  also  provides  many  other  essentials  for  oil  drilling,  such  as  wire  lines,  drill 
pipe,  cement,  drilling  rigs. 


You  Know  Where  You  Are  with  this  traffic 

lane  marker.  For  if  you  veer  out  of  your 
traffic  lane,  and  your  car  tires  roll  on  the  cor¬ 
rugations  of  the  lane  separator,  it  actually 
sounds  a  plainly  audible  warning  to  you. 
These  concrete  lane  markers  that  “talk  back” 
to  you  are  also  plainly  visible  day  or  night, 
because  they  are  made  of  Atlas  White  Ce¬ 
ment,  a  product  of  U.S.  Steel’s  Universal 
Atlas  Cement  Company. 


STEEL 


A  Man  Needs  a  Cookie  once  in  a  while!  And  when  cookies  are  kept 

in  a  tight  cookie  tin  like  this,  they’ll  be  fresh  and  appetizing  for 
him.  The  can  is  steel,  of  course  .  . .  made  out  of  the  same  USS  Tin 
Plate  that  is  produced  by  U.S.  Steel  to  make  millions  of  “tin”  cans 
every  year  for  the  protection  of  food,  oil,  paint  and  countless  other 
things. 


This  trade -mark  is  your  guide  to  quality  steel 


UNITED  STATES  STEEL 


For  fttrther  information  on  any  product  mentioned  in  this  advertisement,  write  United  Stales  Steel,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 
AMERICAN  IRIDGE  . .  AMERICAN  STEEL  (  WIRE  and  CYCLONE  FENCE  . .  COLUMRIA-GENEVA  STEEL  . .  CONSOLIDATED  WESTERN  STEEL  . .  GERRARD  STEEL  STRAFFING  . .  NATIONAL  TORE 
OIL  WELL  SUFFLY  . .  TENNESSEE  COAL  t  IRON  .  .  UNITED  STATES  STEEL  FRODUCTS  .  .  UNITED  STATES  STEEL  SUFFLY  .  .  Diyidos,  at  UNITED  STATES  STEEL  CDRFORATIDN,  FIHSIURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUFFLY  COMFANY  •  UNITED  STATES  STEEL  EXFORT  COMFANY  •  UNIVERSAL  ATLAS  CEMENT  COMFANY  4-a94 
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CIRCULATION 

Punch  Card  Accounting 
Helpful  in  Allentown 

By  George  A.  Brandenburg 


The  value  of  business  machines 
for  circulation  department  ac¬ 
counting  is  made  clear  by  Edwin 
R.  Horn,  Allentown  (Pa.)  Call- 
Chronicle.  His  department  has  been 
using  IBM  machines  since  1937; 
meanwhile  the  two  papers  have 
gained  considerable  circulation. 

During  this  period,  the  staff  of 
clerks  who  have  handled  the  ma¬ 
chine  operations  has  not  been  in¬ 
creased,  though  the  machine  load 
has  increased  proportionally  with 
a  gain  of  26,000  copies  on  the 
combined  morning  and  evening 
papers  and  a  corresponding  gain 
of  26,500  copies  on  Sunday. 

Stabilizes  Accounting  Staff 

“We  believe  the  machines  can 
carry  additional  circulation  gains 
without  additional  operators  for  at 
least  another  10  years,”  said  Mr. 
Horn.  “When  peak  loads  are  hit, 
the  need  for  speed  and  accuracy 
still  remains,  but  the  machine  re¬ 
lieves  the  clerks  of  responsibility 
for  error,  and  because  of  greater 
speed,  the  tension  of  all  concerned, 
is  reduced. 

“If  we  did  not  have  IBM  equip¬ 
ment.  we  would  need  three  addi¬ 
tional  clerks,  to  give  us  approxi¬ 
mately  the  same  comprehensive 
circulation  control  job  we  are  now 
doing.  It  is,  of  course,  impossible 
to  set  a  dollar  and  cents  value  on 
time  saved  by  elimination  of  a 
per  cent  of  clerical  errors,  also 


to  determine  the  value  of  speed 
when  it  is  most  essential.” 

The  Call-Chronicle  Newspapers 
pay  a  monthly  rental  of  $535  for 
the  equipment  used  (an  electric 
accounting  machine,  reproducing 
summary  punch,  sorter  and  alpha¬ 
betic  printing  punch).  All  main¬ 
tenance  is  included  in  the  rental 
fee.  Equipment  was  replaced  after 
15  years  of  service  at  no  extra 
cost. 

How  Machines  Used 

Mr.  Horn  outlined,  as  follows, 
how  the  Call-Chronicle  uses  the 
IBM  punched  card  method  of  cir¬ 
culation  accounting: 

“1.  Draw  Sheet  —  Morning, 
Evening,  and  Sunday — 1,200  ac¬ 
counts  daily. 

“As  we  print  the  daily  draws 
of  each  account,  we  automatically 
punch  a  summary  card  with  the 
accumulated  draw  and  cost  of 
copies  so  that  on  the  last  day  of 
the  billing  period,  we  not  only 
print  the  total,  but  also  make  total 
billing  cards  with  only  one  opera¬ 
tion. 

“Pre-established  control  totals 
are  an  important  part  of  punched 
card  accounting.  In  our  Carrier 
draw  work  we  use  a  file  of  pre¬ 
punched  cards  giving  various 
quantities  such  as  1-5-10-25  and 
the  cost  of  each  quantity.  At  the 
start  of  each  day’s  operation  we 
have  a  control  total  showing  the 


total  number  of  copies  and  the 
total  cost  of  copies  in  the  file.  In 
making  changes  to  the  individual 
carrier  for  the  start,  we  pull  a 
single  copy  card  from  the  storage 
file  and  transfer  to  the  active  file; 
for  a  stop,  we  reverse  the  proced¬ 
ure.  At  the  end  of  the  day  we  run 
the  cards  left  in  the  pre-punched 
file  and  in  approximately  one  min¬ 
ute  we  establish  a  new  control 
total  for  this  file.  The  difference 
between  the  first  and  second  con¬ 
trol  total  must  be  the  same  as  our 
start  and  stop  difference  for  the 
day’s  work. 

Carrier-Dealer  Billing 

“2.  Carrier  and  Dealer  Billing 
— Morning,  Evening,  and  Sunday: 
All  invoices  are  machine  addressed 
in  the  same  operation  which  lists 
and  calculates  the  individual 
charges  and  credits  on  each  ac¬ 
count,  plus  the  automatic  repro¬ 
duction  of  a  balance  forward  card 
for  use  in  heading  the  next  bill. 

“3.  Carrier  Bond  Statements — 
Morning,  Evening,  Sunday:  This 
operation  is  similar  to  Carrier 
and  Dealer  billing,  but  principally 
it  serves  to  control  the  amount  of 
money  each  carrier  has  deposited 
as  guarantee  of  bill  payment. 
Many  carriers  use  this  means  as  a 
savings  account,  adding  to  this  ac¬ 
count  each  billing  period.  At  the 
end  of  each  calendar  month  car¬ 
rier  bond  statements  are  sent  to 
850  carriers. 

“Payroll:  The  time  sheets  for 
each  department  and  the  work 
sheets  for  the  payroll  clerks  are 
listed  every  week.  At  any  desired 
time  it  is  possible  to  print  an 
employe  list  either  alphabetically, 
by  departments,  or  by  rate  of  pay. 

“5.  Carrier  and  Dealer  Office 
Pay  Accounts:  Each  week  we  cal¬ 
culate  the  amount  of  credit  to  be 


given  to  the  carriers  as  their  pay¬ 
ment  for  serving  approximately 
3,000  subscribers  who  forward 
their  subscription  payments  to 
our  office.  Credit  cards  for  the 
carrier  accounts  are  punched  for 
billing. 

“6.  Mail  and  Office  Pay  Billing 
— 14,000  Accounts:  Name  and  ad¬ 
dress  cards  for  all  mail  and  office 
pay  accounts  are  filed  by  expira¬ 
tion  date.  Fifteen  days  before  ex¬ 
piration  these  accounts  are  listed 
on  the  statements  to  be  mailed. 
After  payments  are  received  the 
cards  are  moved  to  new  expira¬ 
tion  date,  there  is  no  expiration 
date  punched  in  the  card,  this  date 
is  applied  mechanically,  saves  all 
repunching. 

“7.  Town  and  County  Reports— 
Morning,  Evening,  and  Sunday: 
This  report  gives  us  our  daily  net 
paid  circulation  by  county,  town 
and  township.  As  a  by-product 
of  the  daily  run  we  make  a  sum¬ 
mary  card  which  is  filed  mechanic¬ 
ally  by  town  and  township  for 
monthly  circulation  total  (also 
proves  ABC  book).  Summary 
cards  in  turn  are  also  used  for 
monthly  averages.  These  figures 
are  used  as  part  of  our  yearly 
Audit  Bureau  of  Circulations  Re¬ 
port  and  also  for  the  special  re¬ 
ports  we  make  for  our  advertis¬ 
ers,  and  each  month  for  our  pub¬ 
lishers. 

Office  Pay  Lists 

“8.  Office  Pay  Lists  to  Carrier 
— Morning,  Evening,  Sunday: 
Each  month  we  mail  to  850  car¬ 
riers  a  list  of  their  office  pay  ac¬ 
counts  showing  name  and  address 
of  subscribers  and  expiration  dates, 
which  they  enter  in  their  collec¬ 
tion  books  and  otherwise  verify 
their  records  of  payment. 

(Continued  on  page  46) 


QUALITY  THROUGHOUT  WHEN 
IT’S  STAMPED  BY 
HERMITAGE  STAMPING  CO. 


iFFECTIVE  ADVERTISING  .  .  .  LOW  COST 

NEWSPAPER  PROTECTION  .  .  .  SURSCRIBER  SATISFACTION 

CONSTANT  REMINDERS 

OF  SERVICE  AVAILABLE  TO  NON-SUBSCRIBERS 
BILLBOARD  EFFECTIVENESS  AT  A  FRACTION  THE  COST 


NASHVILLE,  TENN 


ROUND  or  SQUARE 

ROUTE  TUBES 

MAIL  BOX  BRACKETS  &  POSTS  FOR  MOUNTING 


Outstanding  construction  features: 

‘  Coated  steel  for  long  wear 
'  Exclusive  flanged  bracket.,  maximum  strength 
*  Sealed  in  back  end...another  exclusive 
'  Locked  seams 
‘  Riveted  brackets 

‘  Lettered  by  exclusive  machine  screen  process 
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SOFT  DRINKS 


1.  DENTAL  CARIES ..  does  anybody  have  the  answer? 


The  theory  that  sugar  is  a  cause  of  dental  cavities  became 
identified  with  Dr.  W.  D,  Miller  by  his  publication  of  it  in 
1890.  It  was  his  belief  that  carbohydrates,  when  retained  in 
the  mouth,  produce  acids  which  attack  enamel.  He  theo¬ 
rized  that  destruction  of  the  enamel  brought  about  in  this 
way  allowed  bacteria  to  enter  and  attack  the  organic  matrix 
of  the  tooth.  Certain  dentists  who  are  proponents  of  this 
theory  today,  and  who  have  attacked  soft  drinks  as  a  cause 
of  cavities,  disregard  two  important  facts.  First,  natural 
sugars  such  as  those  found  in  fruit  produce  the  same  type 
of  oral  acidity  as  refined  sugar.  Secondly,  bread,  potatoes, 
and  other  starches  and  vegetables  also  produce  acidity  and, 
as  Dr.  Miller  himself  pointed  out,  are  even  more  adhereht 
to  teeth.  Thus,  to  eliminate  the  alleged  danger  to  teeth 
from  carbohydrates,  it  would  also  be  necessary  to  remove 
from  the  diet  many  commonly  used  fruits,  vegetables,  and 
bread,  with  ultimate  serious  effects  on  general  health. 
However,  many  other  important  theories  about  the  cause 
of  dental  cavities  have  been  put  forth  by  outstanding  re¬ 
search  investigators.  All  of  them  point  to  the  necessity  for 
controlling  dental  caries  on  some  basis  other  than  the 
elimination  of  carbohydrate  foods. 


2.  DENTAL  CARIES . .  foods  differ  in  residue  and  acid  rate. 

Among  the  variables  in  the  Miller  theory  is  the  nature  of 
the  carbohydrate  food  consumed.  Some  foods  will  produce 
more  oral  acidity  than  others,  some  will  be  retained  in  the 
mouth  and  around  the  teeth  to  a  greater  extent  than  others. 
Recent  research  work  by  an  outstanding  team  at  the  East¬ 
man  Dental  Dispensary  in  Rochester  evaluated  the  acid- 
producing  properties  of  items  of  common  consumption. 
Their  criteria  were  (a)  the  amount  of  mouth  acid  pro¬ 
duced  by  each  soluble-carbohydrate  food,  and  (b)  the 
amount  of  residue  of  each  such  food  remaining  in  the 
mouth  after  the  normal  eating  or  drinking  process.  To 
these  factors  they  gave  the  name  “decalcification  potential.” 
Among  105  such  foods  evaluated  in  this  study,  soft  drinks 
rated  among  the  very  lowest  in  “decalcification  potential” 
and  many  times  lower  than  several  common  every-day 
articles  of  diet.  The  low  residue  of  carbonated  beverages 
on  the  teeth  sharply  distinguished  them  from  such  high 
residue  foods  as  boiled  and  mashed  vegetables,  dried  fruits, 
puddings,  and  some  cereals.  Miller’s  early  summary  of 
this  so-called  “acidogenic  theory”  made  the  same  distinc¬ 
tion  between  carbohydrate  foods. 


3.  DENTAL  CARIES . .  what  about  soft  drinks? 

Miller’s  acidogenic  theory,  by  over-simplification,  may  be 
definitely  misleading  when  its  advocates  point  an  accusing 
finger  at  soft  drinks.  The  University  of  Michigan  Work¬ 
shop  Report  of  a  group  of  dental  research  workers  and 
teachers  meeting  for  an  opinion-survey  on  dental  caries, 
mentions  several  factors  as  contributory  causes  of  cavities. 
These  include  mouth  conditions  which  favor  caries- 
susceptibility,  the  characteristics  and  position  of  the  teeth, 
the  presence  of  dental  appliances,  and  the  amount  of  saliva 
and  its  acid-buffering  capacity.  It  is  apparent  that  solid 
foods  which  adhere  to  the  surfaces,  or  between  the  teeth. 


are  most  likely  to  provide  opportunity  for  fermentation. 
This  is  not  true  of  liquids  which  are  not  chewed  and  leave 
virtually  no  residue.  They  pass  quickly  through  the  mouth 
with  little  opportunity  to  be  acted  upon  by  the  enzymes 
present.  This  fact  supports  a  position  which  widely  sepa¬ 
rates  such  liquids  as  soft  drinks  from  solid  and  sticky 
foods  in  any  consideration  of  their  theoretical  connection 
with  tooth  decay.  Even  in  1890,  Miller  distinguished  be¬ 
tween  sticky  foods  and  sugar-containing  liquids  when  he  said 
“readily  soluble  sugar  is  soon  diluted  and  carried  away.” 

4.  DENTAL  CARIES . .  a  word  about  tootb  erosion  as  compared 
with  tootb  decay  or  dental  caries. 

A  distinction  must  be  drawn  between  dental  caries  and 
dental  erosion.  Erosion  is  not  decay,  but  a  loss  of  enamel 
caused  by  dissolution  or  wearing-away  of  the  tooth.  Ex¬ 
perimental  studies,  on  animals  only,  have  shown  that  when 
they  are  fed  acidulated  liquids,  such  as  fruit  juices,  in 
abnormally  large  quantities,  the  acid  may  erode  the  teeth. 
On  this  basis,  some  have  assumed  without  sound  reason 
that  the  drinking  of  acidulated  liquids  may  cause  tooth 
erosion  in  the  human  mouth.  There  have  been  no  experi¬ 
mental  studies  on  \i\e  human  teeth  to  support  this  assump¬ 
tion.  Possible  structural  and  chemical  differences  between 
animal  and  human  teeth,  differences  in  the  manner  of 
drinking  by  animals  and  man,  the  protective  mucin  coat¬ 
ing  on  the  human  tooth,  and  the  washing  and  buffering 
capacity  of  human  saliva  are  all  important  distinguishing 
factors  which  may  differentiate  between  the  species.  A 
study  has  been  made  which  shows  that  the  acidity  of  the 
saliva  is  greater  after  drinking  fruit  juices  than  after  drink¬ 
ing  a  carbonated  soft  drink.  These  data  are  given  in  the 
table  below. 

The  strongest  argument  that  soft  drinks  and  truit  juices 
do  not  cause  tooth  erosion  is  the  fact  that  millions  of 
people  consume  these  beverages  every  day  and  yet  tooth 
erosion  is  very  uncommon.  The  late  Dr.  James  Nuckolls, 
who  for  many  years  was  Professor  of  Oral  Pathology  at 
the  University  of  California  Dental  School,  said  that  in 
his  twenty  years  of  part-time  practice  in  a  medical-dental 
group,  he  could  recall  only  three  cases  in  which  he  was 
absolutely  sure  that  he  was  dealing  with  acid  erosion. 


ACIDITY  OF  SALIVA:  BEFORE  AND  AFTER  DRINKING 


pH* 

Carbonaf*d 
Soft  Drink 

Orango 

Juico 

Gropo 

Juico 

Tomato 

Juico 

pH  before  drink 

6.45 

6.45 

6.55 

6.45 

pH  5  min.  after  drink 

5.17 

4.98 

4.82 

4.94 

pH  10  min.  after  drink 

6.02 

5.88 

5.98 

5.95 

*pH  is  the  symbol  used  in  expressing  acidity  or  alkalinity  of  all  substances. 
pH  7  is  the  neutral  point.  Above  7,  aikaiinity  increases;  beiow  that  figure, 
acidity  increases. 
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Mail  Promotion 
No.  1  Headache 
Of  Circulators 

Chicago 

Mail  promotion  continues  to  be 
the  No.  1  “headache”  among  cir¬ 
culation  managers  with  large  rural 
route  subscription  lists,  it  was  in¬ 
dicated  at  the  Spring  meeting  of 
Central  States  circulators  last  week. 

Now  that  it  is  necessary  to  show 
a  profit  from  all  circulation,  news¬ 
papers  have  had  to  double  the 
price  of  pre-war  mail  subscriptions 
to  farmers.  Some  papers  may  find 
it  necessary  to  raise  their  mail 
rates  again  after  the  new  postal 
rates  go  into  effect  April  1. 

More  Teaching  Needed 

Roger  W.  Carter,  Indianapolis 
(Ind.)  Star  and  News  mail  pro¬ 


business  and  finding  it  harder  to 
get.  Morning  papers  seem  to  be 
making  more  increases  than  even¬ 
ing  papers. 

Mr.  Carter,  incidentally,  said 
the  Indianapolis  papers  have  saved 
money  on  postage  and  in  mail 
room  help  since  Form  3542  was 
introduced. 

Carrier  trips  continue  to  be  the 
most  popular  and  productive  type 
of  promotion  with  carrier  organi¬ 
zations,  both  small  and  large  pa¬ 
pers  reported.  One  circulator  re¬ 
ported  a  new  gimmick  in  awarding 
cash  prizes.  His  paper  pays  a  sil¬ 
ver  dollar  for  the  first  four  new 
orders  turned  in  by  the  carrier, 
and  pays  a  $2  bill  for  the  fifth 
order.  The  same  procedure  is  fol¬ 
lowed  for  the  next  four  orders, 
with  a  $2  bill  for  the  10th  order. 

Tells  of  Achievement  Plan 

Paul  Bellman,  circulation  pro- 


Clarence  G.  Cooke,  Jackson 
(Mich.)  Citizen-Patriot,  was  elected 
president,  succeeding  Michael  E. 
Moyer,  LaPorte  (Ind.)  Herald- 
Argiis.  Ralph  E.  Heckman,  Fort 
Wayne  (Ind.)  Newspapers,  was 
chosen  vicepresident  and  C.  K. 
Jefferson,  Des  Moines  (la.)  Reg¬ 
ister  and  Tribune,  was  renamed 
secretary-treasurer  and  nominated 
as  ICMA  representative. 

Robert  C.  Furman,  Des  Moines 
Register  and  Tribune,  was  elevated 
to  the  p>ost  of  honorary  president 
in  recognition  of  his  many  years 
of  service  to  that  organization. 
Life  memberships  were  extended 
to  Roy  B.  Haan  and  Ed  E.  Towns, 
who  have  retired  as  circulation  di¬ 
rectors  respectively  at  the  Detroit 
(Mich.)  News  and  Sioux  City  (la.) 
Journal-Tribune. 

Midwest  Group  Elects 


Catledge  Says 
Explanation  of 
Facts  Is  Needed 

The  fact  that  freedom  of  speech, 
of  the  press,  of  religion  and  pub¬ 
lic  assembly  are  written  into  the 
Constitution  is  not  in  itself  a  guar¬ 
antee  that  these  freedoms  might 
not  be  brought  into  jeopardy.  Tur¬ 
ner  Catledge  said  March  18  in  a 
Patterson  lecture  before  students  of 
the  Department  of  Communication 
Arts  at  Fordham  University,  New 
York  City. 

Mr.  Catledge,  managing  editor 
of  the  New  York  Times,  spoke  in 
the  fifth  of  a  series  of  six  lectures 
initiated  under  a  grant  from  the 
estate  of  the  late  Joseph  M.  Patter¬ 
son,  founder  of  the  New  York 
Daily  News. 


motion  manager,  said: 

“There  is  still  a  heap  of  teach¬ 
ing  to  be  done  to  sell  the  farmer 
on  the  fact  that  ‘Christmas  is  over’ 
and  it  wilt  be  necessary  for  him 
to  buy  his  newspaper  at  about  the 
same  price  his  ‘city  cousin’  pays.” 

He  said  a  weekly  payment  plan 
is  often  favored  by  the  farmer, 
rather  than  a  yearly  subscription 
bill.  Sunday  motor  routes,  under 
the  weekly  pay  plan,  are  also  help¬ 
ful,  he  pointed  out. 

Newspapers  in  the  above  50,000 
circulation  bracket  reported  during 
roundtable  discussion  that  they  are, 
generally,  paying  more  for  new 


motion  manager  for  the  Daven¬ 
port  (Iowa)  Newspapers,  outlined 
the  carrier  achievement  program 
used  by  those  papers.  An  honor 
carrier  at  the  end  of  his  first  year 
is  credited  with  $25  in  his  scholar¬ 
ship  account.  An  additional  $25 
is  added  the  second  year  and  after 
third  year  the  master  carrier  re¬ 
ceives  an  additional  $50  for  his 
scholarship  account.  At  the  end  of 
four  years,  he  has  a  $200  scholar¬ 
ship. 

Walter  Aronoff,  Detroit  (Mich.) 
Times,  said  carrier  promotion  ex¬ 
pense  must  be  viewed  as  part  of  a 
newspaper’s  advertising  budget. 


The  best  current  fiction, 
is  in  the 

BOOK  OF  THE  WEEK 

a  1 2-page  supplement 
ready  to  use  in 
Sunday  newspapers 
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Stutzman  President 

Kansas  City.  Mo. 

Operation  of  the  Audit  Bureau 
of  Circulation  was  discussed  here 
this  week  by  Leo  Smith,  Chicago, 
chief  auditor  of  the  bureau,  at  a 
three-day  meeting  of  the  Midwest 
Circulation  Managers’  Association. 

Mr.  Smith  said  ABC  member¬ 
ship  has  increased  73%  in  the  last 
15  years. 

Claude  R.  Stutzman,  Kansas 
City  (Kan.)  Kansan,  was  elected 
president  of  the  association.  He 
succeeds  Earl  F.  Miller,  Hot 
Springs  (Ark.)  New  Era  &  Sen¬ 
tinel  Record,  who  will  become 
chairman. 

Other  new  officers:  Walter  D. 
Tetrick.  Jefferson  City  (Mo.) 
News-Tribune,  first  vicepresident; 
George  W.  Dunn,  Kansas  City 
(Mo.)  Star,  second  vicepresident; 
Frank  Long,  Wichita  (Kan.) 
Eagle,  secretary  -  treasurer,  and 
Mark  T.  Seacrest,  Lincoln  (Neb.) 
Star-Journal,  convention  secretary. 

Circulation 

continued  from  page  44 

“9.  Mail  and  Office  Pay  Re¬ 
serve — 14,000  Accounts;  At  the 
end  of  the  calendar  year  we  cal¬ 
culate  the  cash  paid  in  advance  by 
all  our  office  pay  subscribers  which 
includes  mail  and  those  delivered 
by  carrier  and  dealer. 

“10.  Cost  Ascertainment  and 
Zone  Analysis;  The  Postal  De¬ 
partment  now  requires  a  Zone 
Analysis  either  every  month  or 
daily.  Every  three  months  we 
make  a  tabulation  from  the  mail 
ledger  cards  which  are  filed  in 
town  and  county  order,  to  check 
our  running  zone  totals. 

“11.  Every  3  months  we  make 
a  machine  listing  of  our  related 
fi'es  and  double<heck  them  for 
missing  and  misfiled  cards. 

“12.  Code  Books  —  Morning, 
Evening,  Sunday:  We  list  on  our 
tabulator  all  of  the  following  code 
books:  Territory  covered  by  car¬ 
riers  in  all  the  large  towns  and 
boroughs;  Mail  Town  and  Coun¬ 
ty  Index;  Throw  off  Codes. 


After  paying  a  tribute  to  Captain 
Patterson  as  one  who  had  “con¬ 
tributed  as  much  as,  and  perhaps 
more  than,  anyone  else  in  the  de¬ 
velopment  of  mass  communication 
in  this  country,”  Mr.  Catledge  re¬ 
ferred  to  freedom  of  the  individual 
as  “the  most  distinguishing  attrib¬ 
ute”  of  the  American  way  of  life. 
“And  of  all  the  components  of  in¬ 
dividual  freedom,  as  we  know  it, 
none  is  more  indispensable,”  he 
said,  “than  the  right  of  free  ex¬ 
pression;  it  is  that  right  of  which 
the  press  has  become  the  chief 
custodian.” 

Only  by  a  “continuing  fight,” 
said  Mr.  Catledge,  has  the  Amer¬ 
ican  press  been  able  to  keep  itself 
“free  of  the  encroachments  of 
government.” 

Facts  Must  Be  Explained 

The  speaker  noted  that  in  recent 
years,  and  “because  of  the  increas¬ 
ing  complexity  of  our  civilization, 
a  new  requirement  has  been  added 
to  that  of  collecting  and  presenting 
the  facts.  I  refer  to  the  requirement 
of  explanation.” 

Mr.  Catledge  emphasized  that 
“cen-sorship  hovers  constantly  over 
any  American  correspondent  in 
Moscow.  He  can  report  only  sur¬ 
face  facts  and  observations.  Much 
of  what  he  can  report  appears 
trivial.  But  when  his  simple  facts 
are  presented  to  the  reader,  as  we 
strive  to  present  them,  alongside 
explanation  and  interpretation  pro¬ 
vided  by  our  Russian  expert  in 
New  York,  or  by  other  sources, 
they  take  on  a  new  and  larger 
meaning.” 

Warning  that  secrecy  can  dam¬ 
age  our  security  if  it  deprives  the 
public  of  facts  needed  for  balanced 
judgments  or  if  it  leads  the  citizens 
to  feel  smug  and  complacent  when 
they  should  be  “aroused  and  al¬ 
armed.”  he  held  that  Government’s 
responsibility  was  to  keep  the 
doors  of  public  offices  open  or  re¬ 
peatedly  to  justify  closing  them. 

The  public  itself  has  the  respon¬ 
sibility  of  keeping  itself  informed, 
he  said,  declaring  that  “never  be¬ 
fore  has  it  been  so  vital  for  men 
of  good  will  to  be  also  men  of 
sound  information.” 
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125  in  News  Corps 
At  Caracas  Confab 

By  Donald  J.  Gonzales 

United  Press  Staff  Correspondent 

Caracas  News  agencies  have  been  using 


Approximately  125  press  and 
radio  reporters  plus  a  dozen  pho¬ 
tographers  from  the  United  States 
and  other  Western  Hemisphere  na¬ 
tions  have  been  covering  the  10th 
Inter  -  American  Conference  on 
communism,  coffee  and  colonial¬ 
ism.  About  100  Venezuelan  news¬ 
men  and  photographers  also  are 
on  hand. 

Reporters  have  excellent  work¬ 
ing  quarters  at  the  conference  site. 
But  living  quarters  were  sparse 
at  the  start.  Many  American  re¬ 
porters  had  made  reservations  at 
the  new  hotel  Tamanaco  only  to 
find  they  had  been  cancelled  in 
favor  of  delegates.  Rooms  were 
found  in  other  downtown  hotels. 

Radio  men  reported  early  diffi¬ 
culties  in  getting  contact  with  their 
New  York  headquarters  to  meet 
program  deadlines.  Sometimes 
they  were  cut  off  during  broad¬ 
casts.  Improvements  were  made 
in  transmission  during  the  first 
week  of  the  conference  and  com¬ 
plaints  subsided. 

Reporters  and  photographers 
attend  plenary  and  committee 
meetings  and  come  and  go  as  they 
please  upon  showing  proper  cre¬ 
dentials — blue  lapel  badges,  a  pic¬ 
ture  badge  and  an  identification 
card. 

Dispatches  Uncensored 
Security  measures  were  tight  at 
the  outset  of  the  conference.  But 
they  were  tightened  more  imme¬ 
diately  upon  receipt  of  news  of 
the  shooting  in  the  House  of  Rep¬ 
resentatives  by  Puerto  Rican  ex¬ 
tremists.  Reporters  temporarily 
shifted  their  attention  from  the 
conference  to  the  security  measures 
taken  to  protect  Secretary  of  State 
John  Foster  Dulles. 

Reporters  were  assured  by  con¬ 
ference  authorities  that  there  would 
be  no  censorship  of  their  dis¬ 
patches. 

English-speaking  reporters  ran 
into  a  problem  when  the  confer¬ 
ence  announced  it  would  print 
delegates’  speeches  only  in  Span¬ 
ish.  This  caused  some  delays  in 
handling  of  advance  texts.  Re¬ 
porters  had  to  attend  conference 
sessions  to  make  notes  on  simul¬ 
taneous  translation  facilities. 

Delegates  are  more  accessible 
at  their  hotel  headquarters  away 
from  the  rapid-fire  conference  ac¬ 
tivities.  Mr.  Dulles  held  one  back¬ 
ground  briefing  at  the  American 
Embassy  residence  on  the  confer¬ 
ence  and  gave  a  preview  of  his 
first  speech.  The  delegation  dur¬ 
ing  the  second  week  arranged  to 
have  daily  briefings  for  U.  S.  re¬ 
porters. 

T^is  practice  is  not  followed  by 
Latin-American  delegations. 


six  hours  of  leased  time  daily 
spread  from  8  a.m.  to  midnight, 
to  send  their  report  on  the  con¬ 
ference.  The  United  Press  brought 
from  New  York  its  own  trans¬ 
mitting  teleprinter  which  is  con¬ 
nected  directly  with  RCA  New 
York,  from  where  the  report  is  j 
piped  into  the  U.P.  newsroom. 

For  the  transmission  of  press 
and  diplomatic  messages,  the  Ven¬ 
ezuelan  government  is  using  equip¬ 
ment  worth  approximately  $350,- 
000.  Transmitting  and  receiving 
facilities  have  been  installed  by 
the  Venezuelan  ministry  of  com¬ 
munications  with  the  cooperation 
of  RCA,  who  sent  from  New  York 
Louis  Debottari,  coordinator  of 
communications  for  the  confer¬ 
ence. 

Secretary  General  Ernesto  Val- 
lenvilla  appointed  a  veteran  news¬ 
man,  Antonio  Garcia  Delepiani, 
as  press  director.  His  assistants 
are  alt  experts  in  respective  fields 
of  communications. 

Ease  Up  After  Dulles  Leaves 

Most  correspondents,  and  partic¬ 
ularly  the  wire  service  reporters, 
found  the  conference  coverage  re-  : 
quired  at  least  12  to  14  hours  a  ; 
day. 

Correspondents  and  photograph¬ 
ers  focused  their  attention  during 
the  first  two  weeks  on  the  plenary 
sessions  of  the  conference  and  the 
juridical-political  committee  where 
the  U.  S.  anti-Communist  resolu¬ 
tion  was  debated.  Only  a  handful 
of  correspondents  stayed  through 
debates  in  other  committees. 

The  climax  on  the  anti-Commu- 
nist  debate  came  March  13 — two  | 
weeks  before  the  conference  was 
to  end.  After  reporters  had  re¬ 
corded  51  votes  during  a  three- 
hour  session  they  had  to  scurry  to 
file  stories  and  accompany  Mr. 
Dulles  to  the  airport  for  his  return 
to  Washington.  Many  American 
reporters  returned  home  shortly 
after  Mr.  Dulles  left. 

In  the  closing  days  of  the  parley 
the  authentic  press  corps  dwindled 
to  40,  including  24  from  Brazil. 

Security  measures  relaxed  no¬ 
ticeably  after  Mr.  Dulles  was  safe¬ 
ly  out  of  his  bullet-proof  car  and 
aboard  his  airplane.  It  was  much 
easier  thereafter  for  reporters  to 
enter  the  conference  grounds  and 
the  committee  rooms. 

Reporters  who  had  covered  con¬ 
ferences  in  other  parts  of  the  world 
were  pleased  with  the  press  ar-  ' 
rangements.  But  the  prices  for  ' 
rooms,  taxis,  and  food  in  Caracas  ' 
gave  many  a  newsman  a  surprise. 
One  who  ordered  a  hamburger  and 
a  cup  of  coffee  “to  economize”  I 
found  that  the  check  read  $1.30.  I 
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PHOTOGRAPHY 

Lensmen’s  Rights  Case 
Goes  to  Higher  Court 


Cincinnati 

The  battle  between  a  Kentucky 
police  chief  and  a  photographer 
to  determine  whether  the  latter 
was  entitled  to  take  pictures  of  a 
gambling  raid  is  going  to  a  higher 
court.  (E&P,  March  20,  page  8). 

Chief  George  Gugel  of  New¬ 
port,  just  across  the  Ohio  River, 
convicted  of  violating  the  civil 
rights  of  George  Bailey,  Louisville 
Courier-Journal  cameraman,  and 
fined  $1,000,  has  taken  his  case 
to  the  U.  S.  Circuit  Court  of  Ap¬ 
peals.  Charles  Lester,  Jr.,  his  at¬ 
torney,  said  he  will  carry  the  fight 
to  the  Supreme  Court  of  the 
United  States,  if  necessary.  He 
claims  the  14th  Amendment  cov¬ 
ering  civil  rights  never  was  legally 
adopted  into  the  Constitution. 

After  Federal  Judge  Mac  Swin- 
ford,  in  Covington,  instructed  the 
jury  that  Mr.  Bailey  had  the  right 
to  take  photos  and  gather  news 
during  a  raid  last  July,  the  jury 
required  only  25  minutes  to  find 
Chief  Gugel  guilty, 

'‘If  Mr.  Bailey  took  the  pictures 
in  an  orderly  and  peaceful  manner 
he  was  within  his  rights,”  said 
the  Judge  in  his  charge  to  the 
jurors.  ‘The  presence  of  Bailey 
himself  was  not  a  trespass.”  (It 
had  been  testified  earlier  by  de¬ 
fense  witnesses  that  Mr.  Bailey 
was  the  only  one  in  the  raiding 
party  who  went  about  his  business 
properly.)  “However,”  the  Court 
continued,  “had  Mr.  Bailey  car¬ 
ried  on  his  duties  in  a  rowdy  or 
boisterous  manner,  then  Gugel  had 
a  right  to  arrest  him  for  breach 
of  the  peace.” 

Mr.  Bailey  and  Gordon  Engle- 
hardt,  night  city  editor  of  the 
Courier-Journal,  accompanied  the 
club  raiders.  Mr.  Bailey  took  a 
picture  of  the  Chief  with  the  club 
owner.  Chief  Gugel  ordered  him 
arrested,  his  camera  confiscated 
and  the  plates  exposed.  Mr.  Bai¬ 
ley  was  jailed  for  several  hours. 
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In  his  charge.  Judge  Swinford 
also  said;  “The  photographer  had 
the  right  to  his  liberty  and  the  pos¬ 
session  of  his  camera.” 

District  Attorney  Denney  told 
the  jurors  the  raiders  wanted  news 
coverage  and  asked  the  Courier- 
Journal  men  to  accompany  them. 
“The  right  of  a  free  press  is  guar¬ 
anteed  under  the  Constitution,”  he 
said.  “Newspapermen  have  the 
right  to  gather,  edit  and  publish 
the  news.  If  you  jurors  find  that 
Bailey  misbehaved  himself,  I  in¬ 
vite  you  to  return  a  verdict  against 
the  government.” 

Courthouse  Edict 
Taken  to  State  Court 

The  Tribune  Review  Publishing 
Company  of  Greensburg,  Pa.  has 
asked  the  Supreme  Court  of  Penn¬ 
sylvania  to  determine  the  legality 
of  the  Westmoreland  County 
Courthouse  photo  ban  imposed  by 
Judge  Edward  C.  Bauer. 

The  Pittsburgh  Post  Gazette 
and  Pennsylvania  Newspaper  Pub¬ 
lishers  Association  joined  in  the 
case.  The  action  names  as  defend¬ 
ants.  Judge  Bauer,  President  Judge 
Richard  D.  Laird  and  Judge  John 
M.  O’Connell.  It  requests  a  writ  of 
prohibition  nullifying  the  judges' 
order  which  forbids  newspaper 
photographers  from  taking  pictures 
in  the  courthouse  at  Greensburg, 
the  jail  and  even  courthouse  steps. 
(E&P,  March  20.  page  80). 

*  *  * 

The  Clevelaiul  Press  contempt 
case,  involving  courtroom  photog¬ 
raphy,  also  was  taken  on  appeal 
this  week. 

Eisenhower  Presents 
Photography  Awards 

President  Eisenhower  and 
other  government  officials  were 
guests  at  the  11th  annual  White 
House  News  Photographers  Asso¬ 
ciation  dinner  March  20. 


UNITED  PRESS 


BEST  IN  SHOW — Mrs.  Dwight  D.  Eisenhower  congratulates  William 
.1.  Smith  of  Associated  Press  on  his  grand  prizewinner  in  the  White 
House  News  Photographers  Association  exhibit.  Picture  shows  Gen. 
Hoyt  Vandenberg  resting  during  a  congressional  hearing. 


The  President  presented  awards. 

William  J.  Smith,  Associated 
Press,  received  the  grand  award 
(the  George  Harris  trophy)  for 
his  first  place  winner  in  the  “per¬ 
sonalities”  class.  (See  cut). 

Other  winners: 

Milton  Freier,  United  Press 
Newspictures,  “pictorial”;  Maurice 
lohnson.  International  News  Pho¬ 
tos.  “Presidential”;  Mark  Kauff¬ 
man,  Life,  and  Paul  Schmick, 
Washington  .Star,  co-winners  of 
Spot  News  class;  Randolph  Routt. 
Star,  in  “sports”;  Elwood  Baker, 
Star,  “color,”  and  Harry  Good¬ 
win,  Washington  Post,  “feature.” 

The  prize-winning  photos  and 
500  other  top  news  pictures  will 
be  on  display  at  the  Library  of 
Congress,  open  to  the  public,  un¬ 
til  April  25. 

At  the  close  of  the  dinner  the 
gavel  passed  from  Thomas  J.  Cra¬ 
ven  of  United  Press-Movietone 
News,  retiring  president  of 
WHNPA,  to  George  R.  Gaylin  of 
United  Press  Newspictures,  who 
will  serve  through  1954. 

Boston  Awards 

After  a  seven-hour  judging 
session,  top  award  went  to  J.  Wal¬ 
ter  Green,  Associated  Press,  in  the 
Ramsdell  Trophy  contest  of  the 
Boston  Press  Photographers  Asso¬ 
ciation  show.  His  picture,  entitled 
“Hand  Beckons  for  Aid,”  show¬ 
ed  a  man’s  hand  protruding  from 
a  field  of  debris  as  rescue  workers 
arrived. 

Other  winners: 

Sports — Edward  A.  Cournoyer, 
Worce.ster  (Mass.)  Telegram; 
Pictorial  —  Paul  Kendall,  Lens- 
craft  Photos;  Sports  personality — 
Paul  Connell,  Boston  Globe;  Fea¬ 
ture — Gordon  Converse,  Christian 
Science  Monitor;  Personality — ^Ed 
Fitzgerald,  U.  P,  Newspictures. 

Snaps  Death  Series 

Russ  Reed,  Oakland  (Calif.) 


Tribune  photographer,  likes  auto 
races  and  follows  the  speedsters 
afield.  His  presence  at  time  trials 
in  Sacramento  produced  a  page 
one  Tribune  photo  sequence.  Reed 
snapped  the  spin,  the  roll  and  the 
death  of  driver  Ray  Smith. 

Ed  Sullivan  Presents: 

Ed  Sulmvan,  star  of  CBS-TV’s 
“Toast  Of  The  Town,”  presented 
plaques  and  cash  awards  to  the 
winners  of  the  1953  Look  Maga¬ 
zine  All  Sports  Photo  Contest 
March  21. 

The  $250  grand  prize  was  won 
by  Paul  Siegel,  Minneapolis 
(Minn.)  Star  and  Tribune.  AI 
Monteverde,  Los  Angeles  (Calif.) 
Examiner,  won  a  special  prize  for 
his  five-picture  combo  of  a  base¬ 
ball  rhubarb. 

The  divisional  winners,  each  of 
whom  receives  $100  and  a  plaque, 
are;  Bert  Emanuel,  Detroit  (Mich.) 
Free  Press  (two  prizes);  Tom 
Fitzsimmons,  New  York  Associ¬ 
ated  Press:  Russ  Reed,  Oakland 
(Cal.)  Tribune;  Doris  Blackburn 
Kaplan,  Pueblo  (Colo.)  Chief¬ 
tain;  Chuck  Scott,  Champaign- 
Urbana  (Ill.)  Courier;  Ed  Pierce. 
Miami  (Fla.)  Daily  News;  Josef 
Scaylea,  Seattle  (Wash.)  Times: 
and  Joseph  Davies,  INP,  London. 

Surgery  in  Pictures 

Working  in  natural  light  only. 
Ralph  Eichholz  made  a  full-page 
picture  sequence  of  a  .surgical  op¬ 
eration  for  the  Waukesha  (Wis.) 
Freeman.  With  the  cooperation  of 
hospital  authorities  he  made  100 
shots.  Gene  Bernhardt  wrote  the 
story. 

The  Freeman’s  managing  editor, 
G.  H.  Koenig,  gave  thanks  edi¬ 
torially  to  the  hospital,  the  board 
of  trastees.  the  staff  and.  the  city’s 
corps  of  physicians,  “all  of  whoffl 
demonstrated  their  confidence”  i* 
photo  journalism. 
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Microfilming  _  h. 

Il{  Tnt  Arfl'rrtlOn  ward  R.  Murrow,  CBS  newscaster, 

/\lUa  among  recipients  of  the  Russ- 

Terrill OC  wurm  Awards,  announced  by 

AyVAlUwO  Dowdal  H.  Davis,  chairman  of  the 

Cleveland  National  Negro  Newspaper  Week 
Forest  City  Publishing  Com-  Committee  and  general  manager 
pany,  publishers  of  the  Cleveland  of  the  Kansas  City  Call. 

P/a/n  Dealer  and  the  Cleveland  ■ 

Sews,  is  microfilming  the  librar-  Editor,  Teacher  Wed 
ies  of  the  two  newspapers.  In  the  Asbury  Park,  N.  J. 

past,  microfilming  has^  been  done  The  wedding  of  Wayne  D.  Me¬ 
at  the  Cleveland  Public  Library.  Murray,  editor  of  the  Asbury  Park 
Microfilming  of  clippings  in  the  Pfg^s,  and  Miss  Helen  M.  Bennett, 
files  of  the  two  newspapers  also  farmer  Elizabeth  high  school 
is  to  be  done.  ,  teacher,  was  announced  March  19. 

This  work  will  help  to  simplify  , 

the  task  of  moving  the  Plain  ^ 

Dealer  to  the  new  East  Side  plant  •• 
of  the  News,  announcement  of  Fre 

which  was  made  recently.  The  weekly  i 

Hodgdoii  Is  Controller  News,  originally 

Accounting  operations  h  a  v  e  2"!’  Mi^!r*^9  ' 
been  merged  under  the  direction  *“5^, 

of  Frank  T.  Hodgdon,  Jr.,  who  _ _ 

has  been  named  controller  and  as¬ 
sistant  treasurer.  M  ■ 

John  J.  Erb  has  been  designated  mm 

general  cashier  of  the  company.  MM  Mm  llj 
Named  assistant  to  Mr.  Erb  was 
Ray  N.  Tulloch,  formerly  assis¬ 
tant  treasurer  at  the  News.  # 

Accounting  operations  are  be-  SM 

ing  handled  in  remodeled  quar-  f  ^mM  wm 
ters  at  the  Plain  Dealer. 

Foster  A.  Miller,  maintenance 
superintendent  of  the  Plain  Deal¬ 
er,  has  been  named  superintendent 
of  maintenance  and  chief  engineer  . 

of  the  Forest  City  Publishing 
Company.  His  job  will  include 
maintenance  at  the  company’s  1 

garage  and  Art  Gravure  plant.  A  lAl 

Edgar  G.  Rowe,  superintendent  lA  II 

of  building  service  of  the  Plain  |  xmll 

Dealer,  has  been  appointed  to  the  j 
superintendency  of  such  service  ;  wv  • 

for  the  publishing  company.  He  I  H  A  f  M 
also  is  traffic  manager  for  news-  K^l'lll 
print  supply  operations  and  has 
charge  of  stockrooms.  I 

All  in  Welfare  Unit 
With  integration  of  operations,  i 
the  Plain  Dealer  Beneficial  Asso-  1 
ciation  has  become  the  Forest  '■ 

City  Beneficial  Association,  with  f  f)r\/^irk 
52.5  News  employes  joining  1,100  !  A 
P.D.  workers  in  the  group.  The 
association  affords  sick  and  acci-  | 
dent  benefits  and  insurance  pro- 
visions  to  employes  of  the  com¬ 
pany. 

Bert  Reesing  of  the  News  and  j 
Murray  A.  Seeger  of  the  Plain  y. 

Dealer  were  given  $25  as  winners  nere  IS  no 
of  a  contest  to  name  a  newly  ere-  ^  Ijkg  this  inte 
ated  house  organ  of  the  company.  | 

The  winning  name  was  the  For-  '  encyclopedr 

“  ,  More  than 

Tire  in  Full  Color  ''S 

Buffalo,  N.  Y.  every  query 

The  Courier  -Express  published  nrrJ#ir  x/mir 

a  four<olor  picture  of  a  ware-  ' 

house  fire  on  the  picture  page,  i  In  sturdy,  d( 

The  photo,  taken  by  James  N.  *7  cn  *  1  j 

Matthews,  marked  the  first  time  a  ,  ^/.DU  inclUC 

four-color  photograph  has  been 
used  in  any  Buffalo  newspaper  to 
illustrate  a  first-day  fire  story. 
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N.  J.  Weekly  75 

Frenchtown,  N.  j. 

The  weekly  Delaware  Valley 
News,  originally  the  Frenchtown 
Star,  celebrated  its  75th  anniver¬ 
sary  March  19  with  a  16-page 
edition. 


Country  Stringers 
Have  House  Organ 

Lockport,  N.  Y. 

The  Lockport  Union-Sun  and 
Journal  has  tackled  the  problem  of 
the  country  correspondent  by  pub¬ 
lishing  a  rural  area  house  organ, 
“The  Community  Reporter.” 

The  four-page  information  sheet 
sent  monthly  to  50  correspondents 
contains  information,  none  of  it 
technical,  on  the  essentials  of  gath¬ 
ering  “live”  rural  news. 

Emphasizing  the  need  for  per¬ 
sonals,  it  also  stresses  the  vital 
part  a  correspondent  can  play  in 
a  big  news  story.  As  a  house  or¬ 
gan.  it  uses  features,  biographical 
sketches  of  new  correspondents, 
run  with  one  or  one-half  column 
cuts. 

Pages  1  and  2  are  printed  in  a 
commercial  offset  shop  and  the 
inside  is  letter-pres.sed  in  the  US&J 
backshop  to  keep  expenses  low. 


New  C  Q  Editor 

Washington 
Clair  Johnson  has  resigned  as 
managing  editor  of  Congressional 
Quarterly  News  Features.  Nelson 
Poynter,  publisher,  announced  the 
promotion  of  LeRoy  Mattingly, 
news  editor  of  CQ,  to  the  vacancy 
left  by  Mr.  Johnson. 

■ 

New  Buffalo  Weekly 

Buffalo,  N.  Y. 
A  German-language  weekly 
newspaper,  Deutsches  Wochenblatt, 
will  be  published  here,  starting 
about  June  1,  Emil  A.  Pieper, 
owner  of  the  Pieper  Travel  Bu¬ 
reau,  has  announc^. 

■ 

Heads  Press  Club 

Indianapolis 
John  G.  Ackelmire,  editorial  di¬ 
rector  of  the  Indianapolis  News, 
has  been  elected  president  of  the 
Indianapolis  Press  Club. 


An  Indispensable  Retard  Book 
for  all  City  and  Sports  Desks 
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There  is  no  other  publication 
like  this  internationally  famous 
encyclopedia  of  the  turf. 
More  than  1,000  pages  of 
facts  and  figures.  Answers 
every  query  on  racing! 

Order  your  copy  now. 

In  sturdy,  deluxe  binding  — 
$7.50  including  postage. 


■Fill  IN  THIS  COUPON' 


DAILY  RACING  FORM,  731  Plymouth  Court,  Chicago  5.  III. 
Enclosod  find  $7.50  (postage  included)  for  which  please 
send  me  a  copy  of  the  1954  American  Racing  Manual. 


NAME . DATE. 


CITY . ZONE  NO . STATE . 

We  will  not  be  responsible  for  cash  sent  with  orders. 
Please  use  Postal  Money  Order  or  check.  No  C.O.D. 
service.  E-P. 


Howey,  Famed  Hearst 
Editor,  Dies  at  72 


Walter  Howey,  veteran  Hearst 
newspaper  executive  who  was 
termed  by  many  oldtimers  as 
the  “best  city  editor  in  the  busi¬ 
ness,”  died  in  his  Back  Bay  apart¬ 
ment  in  Boston,  March  21.  He 
■was  72. 

His  death  came  only  two 
months  after  that  of  his  wife, 
Gloria,  who  died  Jan.  24  of  pneu¬ 
monia  while  Mr.  Howey  was  in  a 
critical  condition  from  injuries  suf¬ 
fered  in  an  automobile  accident. 
At  the  time  of  his  death,  he  was 
editor  -  in  -  chief  of  the  Boston 
<Mass.)  Record  -  American  and 
Sunday  A  dvertiser. 

Gained  Fame  in  Chicago 

Walter  Crawford  Howey  was  a 
native  of  Fort  Dodge,  Iowa.  He 
began  his  newspaper  career  as  a 
young  reporter  on  the  Fort  Dodge 
Messenger  in  1902.  He  went  from 
the  Messenger  to  the  old  Des 
Moines  (la.)  Capitol  and  then  to 
Chicago  in  1903. 

Mr.  Howey  claimed  credit  for 
originating  in  Fort  Dodge  the 
newspaper  stunt  of  running  off 
two  editions,  one  with  a  “Guilty” 
line  and  one  with  a  “Not  Guilty” 
line,  in  a  famous  murder  trial, 
holding  them  in  the  pressroom  un¬ 
til  receiving  a  flash  from  the  court¬ 
room  (usually  by  a  repKtrter  signal¬ 
ling  to  another  at  a  window),  and 
letting  boys  rush  out  hawking  the 
verdict  even  before  the  judge  had 
dismissed  court. 

It  was  in  Chicago  where  Mr. 
Howey  gained  his  fame  as  a  city 
editor  and  later  as  a  managing 
editor  whose  real  life  city  room 
exploits  made  him  the  prdtotype 
of  Walter  Burns,  colorful  manag¬ 
ing  editor  in  the  play,  ‘The  Front 
Page,”  authored  by  two  former 
Chicago  newspapermen,  Charles 
MacArthur  and  Ben  Hecht.  Mr. 
Howey  hired  Mr.  MacArthur  as  a 
reporter  on  the  old  Chicago  Her¬ 
ald-Examiner.  Mr.  Hecht  was  a 
reporter  for  the  Chicago  Daily 
News. 

Mr.  Howey  began  in  Chicago  as 
a  reporter  for  the  Chicago  Evening 
American.  He  literally  stumbled 
on  the  first  word  of  the  Iroquois 
Theater  fire  in  which  602  persons 
were  killed,  when  a  manhole  cover 
opened  and  a  stream  of  panic- 
stricken  “elves”  popped  out.  They 
were  costumed  actors,  who  es¬ 
caped  through  the  sewer  opening 
which  led  from  the  theater  cellar. 
He  reported  his  story  to  the  Amer¬ 
ican  in  colorful  detail. 

Trained  Cub  Reporters 

Thase  who  remember  Walter 
Howey  best  in  Chicago  agree  he 
was  a  great  city  editor  and  a  great 
trainer  of  cub  reporters.  He  was 
the  youngest  big-city  C.  E.  in  the 
country  when  he  was  appointed  to 
the  job  on  the  old  Chicago  Inter- 
Ocean  at  the  age  of  24.  He  had 


the  faculty  of  knowing  how  to 
teach  young  reporters  what  to 
stress  in  their  stories  to  make  them 
of  front  page  value. 

He  strove  for  unusual  leads  and 
sought  out  suspended  interest 
stories.  He  constantly  kept  after 
reporters  to  freshen  their  style, 
never  permitting  them  to  fall  into 
a  rut.  Although  he  never  prided 
himself  as  a  great  copyreader,  he 
was  a  “great  condenser,”  striking 
out  extraneous  matter  and  making 
the  story  more  readable. 

In  1909,  he  went  to  the  Chicago 
Tribune  as  city  editor,  remaining 
there  until  1917  when  the  late 
William  Randolph  Hearst  hired 
him  as  managing  editor  of  the 
morning  Herald-Examiner.  Dur¬ 
ing  the  remainder  of  his  career,  he 
was  closely  associated  with  Mr. 
Hearst,  who  considered  him  one 
of  his  most  trusted  editors. 

Checked  Reader  Interest 

At  the  Herald-Examiner,  he 
often  followed  the  practice  of 
grabbing  the  first  edition  and 
boarding  an  elevated  train.  Once 
aboard  he  would  open  the  paper 
and  comment  to  a  train  passenger 
about  a  particularly  “hot”  front 
page  local  story.  He  would  gel 
“reader  reaction”  from  one  or  two 
men  and  the  same  number  of 
women.  Then  he  would  take  an¬ 
other  train  back  to  the  Loop. 
Back  at  the  Herald-Examiner,  he 
would  often  have  his  .staff  rewrite 
the  story,  stressing  or  clearing  up 
points  that  his  elevated  train 
friends  had  mentioned  in  discussing 
the  story. 

Former  associates  described  Mr. 
Howey  as  “a  dangeroas  enemy” 
and  “a  steadfast  friend.”  He  left 
the  Tribune  when  the  late  Capt. 
Joseph  Medill  Patterson,  later 
founder  of  the  New  York  News, 
complained  that  Mr.  Howey  was 
using  too  much  “press  agent  stuff.” 

Mr.  Howey  told  Mr.  Patterson, 
“Some  day  I’ll  show  you  what  a 
press  agent  really  is.”  After  join¬ 
ing  the  Herald-Examiner  he  suc¬ 
ceeded  in  planting  a  story  in  the 
Tribune  about  an  Indian  rajah, 
supposedly  in  Chicago  seeking  an 
American  bride.  Mr.  Howey  then 
exploded  the  hoax  by  revealing 
that  the  “Merchant  Prince”  was 
the  leading  character  in  a  serial 
story  soon  to  be  released  in  the 
Herald-Examiner. 

Trusted  His  Reporters 

Mr.  Howey  trusted  the  good 
judgment  of  his  reporters  as  evi¬ 
denced  in  the  Jack  Cook  murder 
case.  When  the  trial  took  place, 
the  Herald  -  Examiner  reported 
Cook  guilty  of  manslaughter,  al¬ 
though  the  morning  competition’s 
banner  line  said,  “Report  Cook 
Found  Not  Guilty.”  When  the 
jury,  which  had  been  locked  up 
overnight,  reported  its  verdict,  it 


The  late  Walter  Howey  in  a  typical  pose,  studying  one  of  his  papers 


was  manslaughter. 

What  Mr.  Howey  knew  was  that 
his  reporter,  “Hildy”  Johnson, 
had  entered  the  jury  room  after 
the  jurors  had  returned  to  their 
hotel.  Mr.  Johnson  collected  the 
discarded  ballots  on  the  floor  and 
checked  them.  Some  ballots  said 
“guilty  of  murder,”  others  “not 
guilty.”  But  there  were  no  ballots 
marked  “manslaughter.”  The.se, 
Mr.  Johason  reasoned,  were  col¬ 
lected  by  the  foreman  after  the 
jurors  had  reached  their  verdict. 
Mr.  Howey  concurred  with  Mr. 
Johason’s  deduction  and  ordered 
the  Herald-Examiner  to  report 
Cook  guilty  of  manslaughter. 

Mr.  Howey  remained  with  the 
Herald-Examiner  until  1922. 

Became  Consultant 

He  left  Chicago  to  become  man¬ 
aging  editor  of  the  Boston  Amer¬ 
ican  for  two  years.  Then  he  was 
called  to  New  York  in  a  coasul- 
tant  capacity  for  Hearst  papers. 
In  1924,  after  returning  from  Eng¬ 
land,  where  he  had  studied  tab¬ 
loid  journalism,  he  set  up  the  New 
York  Mirror  at  the  request  of  the 
late  Arthur  Brisbane. 

He  returned  to  Boston  in  1939 
as  editor-in-chief  of  the  three 
Hearst  papers.  He  later  became 
editor  of  the  American  Weekly  and 
also  served  as  supervising  editor 
of  the  Chicago  Herald- American, 
taking  an  active  part  in  the  latter 
paper’s  operations  during  the  two- 
year  printers’  strike,  1947-49. 

Several  projects  in  behalf  of 
war  veterans  are  memorials  to  his 
career  in  Boston. 

At  the  time  of  his  death,  he  was 
director  of  the  Hearst  Corporation 
and  a  trustee  of  the  Hearst  estate. 

Less  widely  known  was  Mr. 
Howey’s  career  as  an  inventor.  In 
1931,  his  invention  of  an  auto¬ 
matic  photo-electric  engraving  ma- 
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chine  was  unveiled  in  Washington 
in  the  pre.sence  of  Arthur  Brisbane, 
Paul  Block  and  officials  of  the 
Federal  Bureau  of  Engraving.  In 
1940,  photographs  were  transmitted 
over  a  “sound  photo  system”  de¬ 
veloped  by  Mr.  Howey. 

The  Fairchild  Scan-A-Graver  is 
a  further  development  of  that  idea. 

During  his  editorship  of  the 
American  Weekly  he  had  an  elec¬ 
tronics  laboratory  alongside  his 
gadget-littered  office.  There,  with 
an  assistant,  he  dabbled  in  numer¬ 
ous  inventions,  and  often  went 
abroad  in  search  of  lenses  and 
synchronized  motors  for  a  system 
of  projected  television. 

Mr.  Howey  played  a  principal 
role  in  “selling”  Mr.  Hearst  on  the 
feasibility  of  making  substantial 
savings  in  newsprint  by  cutting 
column  widths  down  to  II  and 
I()'/2  picas.  He  ran  an  experiment 
in  Boston  which  convinced  the 
publisher. 

Before  the  American  Weekly 
was  changed  to  tabloid  format  and 
,  printed  in  rotogravure,  Mr.  Howey 
,  had  featured  a  series  of  covers  re¬ 
producing  famous  works  of  art. 
On  a  trip  abroad  he  came  across 
'  a  set  of  paintings  which  he  im- 

*  mediately  secured  for  covers. 
“  Proud  of  his  “find,”  Mr.  Howey 

*  flew  out  to  California  to  show 
them  to  Mr.  Hearst.  He  con- 

>  fessed  later  he  was  somewhat 
crestfallen  when  the  publisher  told 
■  him  to  go  to  one  of  the  Hearst 
galleries  and  see  the  originals. 

'  Mr.  Howey  leaves  a  son,  Wil- 

*  liam  Randolph  Howey;  a  brother. 
Edwin,  St.  Paul,  Minn.;  and  a 

5  sister,  Mrs.  Josephine  Fields.  St. 
1  Clair,  Mich.  Funeral  services  took 
.  place  in  Boston  on  Tuesday.  M«- 
.  morial  services  were  conducted  in 
1  New  York  on  Thursday  and  burial 

-  took  place  in  St.  Michael’s  Church 

-  Yard.  Jackson  Heights.  N.  Y. 
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Referee  Sought 
As  Winchell 
Hearing  Ends 

The  fifth  pre-trial  examination 
of  Walter  Winchell  was  halted  ab¬ 
ruptly  last  week  by  former  Judge 
Simon  H.  Rifkind,  attorney  for  the 
New  York  Post  and  its  editor, 

James  A.  Wechsler.  The  paper 
and  Mr.  Wechsler  are  charging  the 
columnist  and  commentator  with 
libel  in  characterizing  Mr.  Wech¬ 
sler  as  a  Communist  and  the  paper 
a  follower  of  the  Communist  Party 
line.  The  action  involves  a  suit 
for  $1,525,000. 

Before  proceedings  were  called  Grand  IurV*S  RsDOrt 

off.  Judge  Rifkind  had  repeatedly  Held  'Privileaed' 
cautioned  Mr.  Winchell  against  ^  neia  rriVliegea 

volunteering  opinions.  Hopkinsville,  Ky. 

Judge  Rifkind  began  his  ques-  A  judge  here  this  week  held 
tioning  of  Mr.  Winchell  by  reading  “privileged”  a  Grand  Jury  report 
part  of  a  Winchell  article  of  Sept,  over  which  two  former  city  of- 
14,  1952  in  which  the  writer  re-  ficials  sued  four  newspapers  and 
ferred  to  an  editorial  in  the  Post  an  individual  for  $470,000  in  libel 
of  Sept.  10  as  the  first  anti-Red  actions. 

editorial  in  the  Post  on  anti-Red  Circuit  Judge  Ira  D.  Smith  said 
school  teachers.  Judge  Rifkind  the  report  issued  by  a  Federal 
asked  if  he  meant  the  first  anti-  Grand  Jury  at  Paducah  in  1952 
Red  editorial  or  first  anti-Red  edi-  could,  therefore,  be  quoted  from, 
torial  on  school  teachers.  Mr.  either  orally  or  written. 

Winchell  said:  “I  believe  it  was”  The  court  said  “it  may  be  true” 
the  first  anti-Red  editorial.  that  the  charges  made  in  the  re- 

“Had  you  made  any  effort  to  as-  port  were  “calculated  to  gain  the 
certain  whether  it  was  the  first  headlines  but  not  reveal  the  truth.” 
anti-Red  editorial?”  asked  Judge  But,  the  court  added,  it  was  con- 
Rifkind.  fronted  only  with  the  legal  right 

“1  relied  on  my  memory,”  re-  of  a  person  to  quote  the  report, 
plied  Mr.  Winchell.  The  judge  said  the  legal  angle 

Judge  Rifkind  then  brought  out  of  the  case  must  waive  “the  ques- 
numerous  editorials  from  the  Post  tion  as  to  the  motives  of  the  de- 
pre-dating  the  one  about  which  fendant  in  making  this  report 
Mr.  Winchell  wrote.  He  read  from  public  at  a  Rotary  Club  meeting, 
them  and  asked  the  columnist  if  the  lamentable  lack  of  Christian 
he  considered  them  anti-Red.  Mr.  charity  displayed  by  him,  and  the 
Winchell  termed  them  “token  dem-  utter  disregard  for  the  rights  and 
onstrations.”  reputation  of  his  felow  citizens.” 

At  one  point  in  the  examination.  The  ruling  came  about  when  a 
Charles  Henry,  attorney  for  the  defendant  raised  the  question  of 
Hearst  Corporation,  said,  “I  can’t  privilege  in  his  answer  to  the 
permit  the  witness  to  interpret  doc-  libel  complaint, 
uments.”  Of  the  suits  against  the  news- 

Judge  Rifkind  objected  to  Mr.  papers,  only  that  against  the 
Henry’s  providing  the  answers.  Louisville  Courier-Journal  still  is 
At  another  point  Mr.  Winchell  in  circuit  court.  Those  against  the 
admitted  he  had  written  a  piece  out-of-state  newspapers  have  been 
stating  the  Post  had  shown  a  loss  transferred  to  Federal  Court  at 
in  resort  advertising.  Judge  Rif-  Paducah, 
kind  then  produced  Media  Records 
figures  of  the  period  showing  the 
Post  had  gained  in  linage. 

“That  doe-sn’t  mean  anything  to 
me.”  Mr.  Winchell  said.  He  con¬ 
tinued  that  he  understood  they 
lost  in  revenue. 

When  Judge  Rifkind  called  the 
proceedings  to  a  halt,  he  said  the 
record  had  been  sabotaged.  He 
said  he  would  call  for  an  official 
referee. 


Why  do  meat  prices 
change  so  often? 


Japanese  Dailies 
Abolish  Piemiums 

Tokyo 

Six  Japanese  daily  newspapers 
with  nationwide  circulations  have 
abolished  the  practice  of  giving 
premiums  for  subscriptions. 

The  action  was  taken  to  avoid 
“confusion”  in  competition  among 
the  big  dailies,  a  spokesman  of 
the  Mainichi  group  said. 

Premiums  ranged  from  hand- 
towels  and  theatre  tickets  to  cook¬ 
ing  utensils. 

The  ban  also  applied  to  prem¬ 
iums  already  promised  to  readers. 


answer 


prices  encourage  people  to 
buy  more  meat.  If  they  didn’t, 
some  of  the  meat  would  re¬ 
main  un-sold  and  spoil. 

So,  if  your  meat  money 
doesn’t  buy  as  many  jjork 
chops  today  as  it  did  yester¬ 
day— or  last  month— you’ll 
know  it’s  simply  because 
there  are  fewer  pork  chops  to 
buy.  If  it  buys  more,  it’s 
because  there  are  more  to 
buy.  There  are  always  more 
of  some  cuts  and  kinds  than 
of  others.  These  are  your 
meat  man’s  "specials.”  Watch 
for  them  and  take  advantage 
of  them. 


As  these  newspajier  clippings 
so  clearly  show,  the  amount  of 
meat  there  is  to  buy  varies 
widely  from  day  to  day. 

Peoples’  apfjetite  for  meat, 
on  the  other  hand,  changes 
very  slowly.  They  want  about 
the  same  amount  of  meat  one 
day  to  the  next,  but  they  don’t 
always  buy  the  same  amount. 
The  price  determines  that. 

When  supplies  go  down  and 
prices  go  up  people  buy  a  little 
less  meat.  If  they  didn’t,  re¬ 
tailers  would  soon  have  emp¬ 
ty  counters. 

When  supplies  go  up,  lower 


Our  Unique 

INSURANCE 
takes  the  sting  out 
of  these  and  similar  claims. 
It's  adequate,  costs 
amazingly  little!  Let  us 
outline  a  cover  to  fit 
your  publication  exactly! 


8,626,934  CaUs 

Chicago 

The  26  operators  on  the  main 
switchboard  of  the  Chicago  Trib¬ 
une  handled  8,626,934  calls  in 
1953.  Of  these,  6,643,323  were 
incoming  calls,  according  to  the 
record  kept  by  Margaret  Riley, 
manager  of  telephone  service. 
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AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 


February 

Linage 


AKRON,  OHIO 

1954  1953 

Beacon  Joumal-e  .  1,767,111  1,824,104 

(Beacon  Joumal-S . .  690,701  704,969 

Grand  Total .  2,457,812  2,529,073 

(  Includes  PARADE,  41,110  lines. 
ALBANY,  N.  Y. 
Knickerlxicker- 


Xews-e . 

Times  Union-m  . 
♦Times  Union-S. 


916,952  1,025,326 
646,853  694,123 


Grand  Total .  1,945,897  2,122,218 

♦  Includes  AMERICAN  WEEKLY, 
40,820  lines  and  COMIC  WEEKLY, 
17,142  lines. 


Joumal-m . 
Moumal-S. 
Tribune-e .  . 


ALBUQUERQUE,  N.  M. 


Grand  Total .  2,143,950  2,021,950 

§  Includes  PARADE,  41,110  lines.  Retail 

ANDERSON,  IND.  Febr 

Bulletin-e .  758,231  750,811 

Herald-m .  497,956  466,353 

Herald-S .  179,355  166,546  Yeai 

Grand  Total .  1,435,542  1,383,710  Departn 

ATLANTA,  GA.  p„ht 

Constitution-m .  1,092,289  1,069,366  t 

Journal-e .  1,569,395  1,611,202  Jam 

Journal  &  Ycai 

Constitution-S.  . .  621,980  669,876 

Grand  Total .  3,283,664  3,350,444  General 

Notb:  Constitution;  Febi 

1954—1,092,289  includes  15,597  t„jj^ 

line*  of  part-run  adver- 
tising.  *  *5ai 

1953— 1,069,366  includes  17,9l7 

lines  of  part-run  adver-  Antnivtn 
tising.  AUlomo 

Journal:  Fcbl 

1954 —  1,569,395  includes  10,547  Jam 

linp  of  part-run  adver-  Yea 

tising. 

^  ATLANTIC  CITY,  N.  J. 

Press-m .  504,303  560,488  rinanci 

Press-S .  368,273  137,484  Feb 

Grand  Total .  872,576  697,972 

BALTIMORE,  MD. 

♦American-S .  531,074  474,942  - 

News-Post-e .  1,046,888  1,079,336 

Sun-m .  1,007,655  1,030,121 

Sun-e .  1,614,022  1,712,555 

tSun-S .  1,094,103  1,015,197  Tnbune-ni 


NEWSPAPER  LINAGE— 52  CITIES 

(Compiled  by  EDITOR  &  PUBLISHEB  from  Media  Records 
Measurements) 

1954 

1953 

%of 

E&P 

Linage 

Linage 

1953 

Index 

Total  Advertising 

February . 

180,731,702 

186,114,916 

97.1 

102.4 

January . 

182,932,199 

182,718,344 

100. 1 

105.5 

Year  to  date. . . 

363,663,901 

368,833,260 

98.6 

Display 

February . 

136,232,84<} 

136,636,061 

99.7 

101.0 

January . 

136,878,063 

132,665,943 

103.2 

104.9 

Year  to  date. . . 

273,110,909 

269,302,004 

101.4 

Classified 

February . 

44,498,856 

49,478,855 

89.9 

107.2 

January . 

46,054,136 

50,052,401 

92.0 

107.0 

Year  to  date. . . 

90,552,992 

99,531,256 

91.0 

Retail 

February . 

97,962,744 

99,001,188 

99.0 

100.6 

January . 

99,989,269 

98,303,948 

101.7 

104.1 

Year  to  date. . . 

197,952,013 

197,305,136 

1(X).3 

Department  Store 

February . 

36,130,658 

37,096,021 

97.4 

97.0 

January . 

37,360,276 

36,381,027 

102.7 

102.9 

Year  to  date. . . 

73,490,934 

73,477,048 

100.0 

General 

February . 

26,572,885 

26,537,245 

100.1 

96.1 

January . 

22,626,046 

21,432,888 

105.6 

100.8 

Year  to  date. . . 

49,198,931 

47,970,133 

102.6 

Automotive 

February . 

0,240,357 

8,720,194 

106.0 

118.1 

January . 

10,191,543 

9,121,176 

111.7 

118.8 

Year  to  date. . . 

19,431,900 

17,841,370 

108.9 

Financial 

February . 

2,456,860 

2,377,434 

103.3 

116.7 

January . 

4,071,205 

3,807,931 

106.9 

119.8 

Year  to  date. . . 

6,528,065 

6,185,365 

105.5 

40,820  lines  and  COMiC  WESKLV, 
17,142  lines. 

t  Includes  THIS  WEEK,  58,084  Uius 
(Includes  PARADE,  41,110  Unes. 
DULUTH,  MINN. 

1954  1953 


Herald-e .  6119,710  717,020 

News-Tribune-m .  .  .  412,847  478,712 

News-Tribune-S _  382,834  377,517 

Grand  Total .  1,435,391  1,573,249 

EL  PASO,  TEXAS 

Times-m .  917,853  952,013 

(Times-S .  410,642  452,739 


Herald-Post-e . 


1,002,922  1,068,947 


Grand  Total .  2,331,417  2,473,699 

(Includes  PARADE,  41,110  Unes. 
ERIE,  PA. 


Dispatch  Herald-d 
Dispatch  Herald -S. 

Times-e . 

Times-S . 


962,900  1,013,765 
221,750  226,900 


Grand  Total .  2,036,963  2,127,916 

EVANSVILLE,  IND. 

Courier-m .  1,114,419  1,125,875 

Pres.s-e .  1,113,294  1,132,538 

(Courier  8:  Press-S . ,  459,018  433,218 

Grand  Total .  2,686,731  2,691,631 

(Includes  PARADE,  41,110  lines. 

FORT  WAYNE,  IND. 
Joiunal-Gazette-m. .  843,934  838,869 

(Joumal-(',azette-S .  389,146  404,618 

News-Sentinel-e _  1,350,867  1,327,327 

Grand  Total .  2,583,947  2,570,814 

^^Includes  PARADE,  41,110  lines. 

FORT  WORTH,  TEXAS 
Star-Telegram-m .  . .  67.3,800  681,178 

Star-Telegram-e _  1,344,395  1,381,836 

(Star-Telegram-S. . .  575,729  5.53,948 

Press-e .  563,538  679,634 


l’,094',103  l'.015;i97  Tribune-m . 

_  J _  Tnbune-S . 

5.293,742  5,312,151  tDaily  News-e 


CHICAGO,  ILL 
1954 


Grand  Total .  5,293,742  5,312,151  tDaily  News 

♦Includes  AMERICAN  WEEKLY,  American-e. 

40,820  lines  and  COMIC  WEEKLY  ♦American-S 

17,142  lines.  Sun-l'imes-d 

t  Includes  THIS  WEEK,  58,084  lines.  (Sun-Times-! 


1954  1953 

2,1.34,951  2,279,266  Dispatch-e 
1,2.33,258  1,268,342  Dispatch-S 
1,398,730  1,468,467  Citizen-e  .  . 


COLUMBUS,  OHIO 
1954 


IQCa  1443 

1,220,089  1,197,667 


Grand  Total .  3,157,462  3,296,596 

(  Includes  PARADE.  41,110  lines. 
FRESNO,  CALIF. 

Bee-e .  992.209  1,084,179 

Bee-S .  .366,571  395,450 

Grand  Toul .  1,. 3.58,780  1,479,629 

CARY,  IND. 

Post-Tribune-e .  1.184,.376  1,163,779 

GLENS  FALLS.  N.  Y. 
Post-Star  (see  Note)  506,618  .505,500 

NoXB:  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e) .  Linage  of  one  edition, 
Post-.Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,692,877  1,678,326 

HARRISBURG.  PA. 

Patriot-m .  941,704  990,127 

(Patriot-News-S. . . .  290,473  2.35,770 

Grand  ToUl .  1,232,177  1,225,897 

Notb  ;  News  (e)  carries  same  amount  of 


763,203  (Citizen-S . 

254,86.3  Ohio  State  Joumal-n 
897,097  Star-w . 


592,235  advertising  as  Patriot  (m). 

307,326  (  Includes  PARADE,  41,110  lines. 

517,826  HARTFORD.  CONN. 

68,013  Courant-m .  62.3,892  646, 


BAYONNE,  N.  J.  Tot 

Ttnies-e .  407,813  .393,016  vjie  195 

BINGHAMTON,  N.  Y. 

Press-e .  969,961  937,442 

Press-S .  155,250  182,958 

.  315,257  314,523 

Grand  Total .  1,440,468  1,434,923 

BOSTON,  MASS. 

Amencan-e .  529,506  492,710 

Rerord-m .  61,3,469  578,163  195 

♦Adverttser-S .  275,282  283,639 

Globe-e .  961,773  959,673 

Globe-m .  879,643  852,085 

Si'ete-S .  778,850  787,007 

Herald-m .  1,005.857  1,039.444 

tHerald-S .  813,400  813,163 

Traveler-e .  1,209,985  1,252,018 

Post-m .  577,389  555,834 

(Post-S .  324.981  252.680  ♦includes 

-  -  40,820  line; 

Grand  Total .  7,970,135  7,866,416  17,142  Unes 

♦  Includes  AMERICAN  WEEKLY,  t  Includes 
40,820  lines  and  COMIC  WEEKLY  (  Includes 

17,142  lines. 

t  Includes  THIS  WEEK,  58,084  lines.  „ 

(Includes  PARADE,  41,110  Unes.  E^uirer-m. 

BUFFALO,  N.  Y. 

^urier  Express-m..  759,707  782,466  Times-Star-i 

♦Courier  Express-S.  862,973  801,178  ' 

News-e . 


Grand  Total .  7,a35.716  7,241,867 

Notb:  1954—2,1,34,951  includes  462.312 


(Includes  PARADE,  41,110  lines. 


— - - -  (Courant-S . 

3,468,912  3,467,030  Times-e  . 


1,611,446  1,699,013 


part-run  adver-  LMLm  1,651,177 


tising.  So  c . 

1,23.3,258  includes  726,137  ;  •  •  •  • 

lines  of  part-run  adver-  Xil"®* 
tising.  *T.mes  Herald-S. 

257,612  includes  151,987  ...  .  , 

lines  of  part-run  adver-  ,  J  *  V; 

rising  Includes  AJ 

-  .  .  .  _ _  an  non  on 


Grand  Total .  2,818, .570  3,006,257 

asi  177  5  Includes  PARADE,  41,110  Unes. 

«7«’9a4  HOUSTON,  TEXAS 

«.37an3  Chronicle-e .  1,794,116  1,864,.391 


•  •Tt'l'TOI  1  007  ,4  AO  V_/firOuiCie~C  ..•<••••  Iti  ,  I  lO 

♦Chronicle-S .  81?,.321 


i!nJo  nf  nor.  nfn  ohJ.,  Grand  Total .  4..351,255  4,7.38,043 

^  part-run  adver-  ,  includes  AMERICAN  WEEKLY. 

1953— 2,279,2^  includes  701,552  r'"“  WEEKLY, 

Un«^of  part-run  adver-  ^  THIS  WEEK,  58,084  Unes. 

1,268,342  includes  777,553  DAYTON,  OHIO 

lines  of  part -run  adver-  Joumal-m .  1,281,923  1,259,518 

tising  News-e .  1,553,102  1,552,612 

254,863  includes  155,004  News-S .  590,271  576,641 


4..351,255  4,7.38,043  J, . 

ICAN  WEEKLY.  ‘  . 


1,228,690  1,261,687 
569.,587  570,, 304 


lines  of  part-run  adver-  ,  "I  o'trro 

rising.  t  Includes  THIS 

1,268,342  includes  777,553  DAYTO 

lines  of  part-run  adver-  Joumal-m . 

tising.  News-e . 

254,863  includes  155,004  News-S . 

Unes  of  part-run  adver¬ 
tising.  Grand  Total . 

♦Includes  AMERICAN  WEEKLY.  DENVEl 

40,820  Unes  and  COMIC  WEEKLY.  Rocky  Mt.  News-m 
17,142  Unes.  (Rocky  Mt.  News-S 

t  Includes  THIS  WEEK,  .58,084  Unes.  Post-e . 

(Includes  PARADE,  41,110  Unes.  Post-S.. . 


CINCINNATI,  OHIO 

Enquirer-m .  1,168,004  1,186,313 


♦JEnquirer-S . 

Times-Star-e . 


1,108,886  1,099,732 
1,0.54,906  1,133,754 


1,913,916  1,932,881  Grand  Total .  4,350,542  4,529,252 

‘Includes  AMERICAN  WEEKLY, 
3,036,696  3,516,525  an  son  lines 

ICAN  WEEKLY.  f  Includes  THIS  WEEK,  58,084  Unes. 
.  „  ,  CLEVELAND.  OHIO 


Grand  Total .  3,536,596  3,516,525 

♦  Includes  AMERICAN  WEEKLY, 
40,820  Unes. 

CAMDEN,  N.  J. 

Courier-Post-e .  884,373  921,702 

CHARLOTTE,  N.  C. 

News-e .  859,387  858,227 


1,018,746  1,109,453  Register-m. 

-  -  Tribune-e.  . 

4 ,350,542  4 ,529,252  tRegister-S 
:ICAN  WEEKLY, 


Grand  Total .  3,402,182  3,38: 

(Includes  PARADE,  41,110  lines 

DES  MOINES.  IOWA 

egister-m .  550,396  53* 

ribune-e .  684,592  71 

^egister-S .  476,639  49 


xjtyiiK.  Grand  ToUl .  5,135.072  5,304,749 

'EFK  58  084  lines  NoTB:  1954 — 1,794,116  includes  85,025 
EEK,  58,084  Unes.  p^.^un  adver- 

,  OHIO  tising. 

1,281,923  1,259,518  1953—1,864.391  indudes  45,780 

1,553,102  1,552,612  lines  of  part-run  adver- 

590,271  576,641  tising. 

— -  -  ♦Includes  AMERICAN  WEEKLY, 

Grand  Total .  3,425,296  3,388,771  40,820  Unes. 

DENVER,  COLO.  t  Includes  THIS  WEEK,  58,084  lines. 

ockyMt.  News-m.  1,055,3.38  1,007,049  INDIANAPOUS,  IND. 

locky  Mt.  News-S  260,020  247,962  News-e .  1,393,625  1.3:m,M5 

}st-e .  1,537,195  1,581,546  Star-m .  1.326,.377  l.J26.*93 

3st-S .  549,629  550,963  fStar-S .  .  H’??? 

-  Times-e .  941,295  1,028,171 

3,402.182  3,.387.520  (Times-S .  327,078  358,662 


550,963  fStar-S. . 
-  Times-e . 


^7«.039  492,348  Clarion  Ledgrr-m.*:: 

1,711,627  1,742,213  n;ri?v  ’ 

.^8  084  lines  L'"  Y  it'*’'  * . 


Plain  Dealer-m. 


1,477,422  1,619,239  Free  Press-m. 


Grand  Total .  1,711,627  1,742,213 

t  Includes  THIS  WEEK,  58,084  Unes 
DETROIT,  MICH. 


Grand  Total .  4,722.989  4,927,423 

t  Includes  THIS  WEEK.  58,084  lines 
(Includes  PARADE,  41,110  Unes. 
JACKSON,  MISS. 

iarion  Ledger-m . . .  617,108  628,909 

iarion  I,edger-S  . .  213,079  255,611 


921,702  *+piain  Dealer-S.'!  '.  l',417‘.905  l',416’,526  (Free  Press-S .  354,626 

News-e .  618,072  651,687  News-e .  1,877,684 


858,227  Fress-e .  1,925,491  2,053,168  JNews-S. 


Observer-m .  1,079,649  1,087,768  -  -  Times-e., 

tObserver-S .  499,802  531,694  Grand  Total .  5,438,890  5,740,620  •Times-S 

-  -  ♦  Includes  AMERICAN  WEEKLY, 

Grand  Total .  2,438,838  2,477,689  40,820  Unes.  Grand 

t  Includes  THIS  WEEK,  58,084  lines.  f  Includes  THIS  WEEK,  58,084  Unes  •  Inolu. 


971,.308  1,192,954  Grand  Total ..  . 

354,626  413,920  JACKSO 

1,877,684  2,060,007  Times  Union-m .  . 
927,219  974,648  JTimes  Union-S. . 

985,351  1,120,070 

393,208  423,521  Grand  Total.. 


Grand  Total .  1,669,575  1,826,529 

JACKSONVILLE,  FLA. 
imes  Union-m ...  .  1,190,6.59  1.227,7M 

rimes  Union-S. . . .  532,677  528,391 


Grand  Total .  5,509,396  6,185,120 

•  Includes  AMERICAN  WEEKLY, 


Grand  Total .  1.723,.TJ6  1.756,111 

t  Includes  THIS  WEEK,  58,084  lines 

(Continued  on  page  54) 
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Make  an  Appointment 


with  some  very  Impoi*tant  People! 


ANPA  CONVENTION  APRIL  19th-22n<l. 


Your  First 
Appointment! 

April  17 

★ 


Your  Second 
Appointment! 

April  24 

★ 


Wouldn’t  it  be  advantageous  to  niake  an  appointment  with  the  very 
executive  you  leant  and  need — to  sell  your  service,  your  feature,  your 
equipment — at  a  time  when  he  is  free  from  home  business  activities? 

It  might  be  anything  from  a  new  press  to  a  battery  of  linotypes,  a 
special  selection  of  needed  equipment,  a  clever  innovation  in  comic 
strips,  a  desirable  neivspaper  color  process,  newspnnt,  ink  ...  a 
feature  that  has  grown  to  be  popular  the  nation  across  ...  a  plan  for 
increasing  circulation. 

You  can  MAKE  AN  APPOINTMENT  WITH  THIS  EXECUTIVE 
. . .  as  tho  you  chatted  with  him  face  to  face.  AND  HERE’S  HOW  .  .  . 


Pre-Convention  ISSUE  ★  T'l,*'* 

Two  special  numbers  of  Editor  &  Publisher,  released  before  and 
during  the  ANPA  Convention,  offer  you  an  excellent  opportunity 
to  “Make  an  Appointment.”  Your  man  will  read  YOUR  MESSAGE. 
It  is  one  of  his  ways  of  keeping  posted  on  the  things  he  needs  .  .  . 
sooner  or  later  intends  to  BUY.  He  looks  to  the  Pre-Convention  Issue 
for  this  message  as  well  as  for  the  names  and  hotel  addresses  of  all 
those  who  are  attending  the  Convention,  the  complete  programs,  star 
events,  etc.  Forms  close  April  2nd. 


Convention  ISSUE 


★ 


with  its  Bull  Doq  edition  to  be  distributed 
early  Thursday  morning  Arpil  22nd. 


Finally  .  .  .  that  big,  popular,  newsy,  and  indispensable  Convention 
Number,  with  a  comprehensive  record  of  what  happened — speeches, 
humor  of  the  Convention,  revolutionary  ideas  and  suggestions,  an 
inside  view  of  the  dinners,  entertainments,  unusual  pictures  of  who’s 
who  and  why.  Form.s  close  April  9th. 


Act  Promptly,  Youll  BE  GLAD  YOU  DID! 

Time  is  getting  short.  Write,  phone  or  wire  your  reservation. 
Rates — Full  page,  $460.00;  half-page,  $260.00;  quarter-page, 
$145.00;  eighth-page,  $95.00;  or  contract  rates  apply. 

Editor  &  Publisher 

Suite  1700,  Times  Tower,  New  York  35,  N.  Y. 
Tel.;  BRyont  9-3052 

QNPn 

SPECIAL  Convention  ISSUES 


editor  &  PUBLISHER  lor  March  27.  1954 


53 


February  Linage 
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JERSEY  CITY,  N.  J. 

19S4 


MIAMI,  FLA. 

1954 


Herald-m . 

*Herald-S . 

News-e . 

tNews-S . 


2,658,11.3 

1,184,115 

1,285,012 

466,508 


1953 

2,566,926 

1,039,817 

1,246,691 

421,400 


IJersey  Joumal-e.  . 
* ’Jersey  Journal — 

North  End-e . 

’’Jersey  Journal — 
South  End-e. 


811,58:{ 


773,307 

_  751,739 

t  Includes  114,591  lines  of  part-run  ad¬ 
vertising  in  1954. 

”  Includes  part-run  linage  in  1953  which 
cannot  be  segregated. 

JOHNSTOWN,  PA. 

Tribune-Democrat-d  937,577  990,505 

Notb:  Tribune  (e)  sold  in  combination 
wi^  Democrat  (m).  Linage  of  one  edition, 
Tribune  (e)  only,  is  given. 

KANSAS  CITY,  MO. 

Star-e .  1,269,967  1,279,672 

Star-S .  824,113  768,210 

Times-m .  1,227,117  1J238,439 


Grand  Total .  5,593,748  5,274,834 

Note:  Herald; 

1954-1,184,115  includes  182,118 
lines  of  part-run  adver¬ 
tising. 

»  Includes  AMERICAN  WEEKLY, 
40,820  lines. 

t  Includes  THIS  WEEK.  58,084  lines. 

MILWAUKEE,  WIS. 


Sentinel-m . 

’Sentinel-S . 

Joumal-e . 

tJoumal-S . 


787,325  675,595 

312,156  305,555 

2,284,044  2,287,936 
1,217,219  1,241,675 


Grand  Total 
’  Includes 
40,820  lines 
17,142  lines. 

tincludes  THIS  WEEK,  58,084  lines. 
MINNEAPOLIS,  MINN. 


.  4,600,744  4,510,761 

AMERICAN  WEEKLY, 
and  COMIC  WEEKLY, 


^Grand  Total .  3,321,197  3,286,221 


KNOXVILLE,  TENN. 

Journal-m .  433,081 

•Joumal-S .  278,437 

News-Sentinel-e ....  661 .4415 

}News-Sentinel-S. . .  317,292 


448,673 

187,698 

621,001 

251,528 


Grand  Total .  1,690,256  1,508,900 

’  Includes  AMERICAN  WEEKLY, 
40,820  lines. 

I  Includes  PARADE,  41,110  lines. 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  857,663  793,292 

{Arkansas  Gazette-S  362,722  371,889 


Tribune-m .  1,049,106 

Star-e .  1,678,101 

fTribune-S .  685,938 


1,021,755 

1,614,469 

753,920 


1954—1,091,320  includes  753,748 
lines  of  part-mn  adver¬ 
tising. 

1953— 1,087,637  includes  760,972 

lines  of  part-mn  adver¬ 
tising. 

Joumal-Aiiierican  (e): 

1954—  754,151  includes  56,744 
lines  of  part-mn  adver¬ 
tising. 

1953—  848,667  includes  60,854 
lines  of  part-mn  adver¬ 
tising. 

Joumal-American  (S): 

1954—  276,914  includes  17,309 
lines  of  part-rtm  adver¬ 
tising. 

1953—  305,359  includes  20,966 
lines  of  part-mn  adver¬ 
tising. 

’  Includes  AMERICAN  WEEKLY, 
40,820  lines  and  COMIC  WEEKLY, 
17,142  lines. 

”  Includes  COMIC  WEEKLY,  11,750 
lines. 

tincludes  THIS  WEEK,  75,050  lines. 

#  Includes  SPLIT-RUN.  246,547  lines  in 
(m)  and  168,.367  lines  in  (S). 


Oregonian-m . 

*Oregonian-S .  .  . . 

Joumal-e . 

tJoumal-S . 


PORTLAND,  ORE. 

1954 


1,206,018 

639,101 

1,032,518 

407,075 


I9S3 

1.207481 

624.638 

1.115.601 

442,112 


Grand  Total .  3,284,712  3,389.734 

’  Includes  AMERICAN  WEEKLY. 
46,404  lines  and  COMIC  WEEKLY, 
20,703  Unes. 

tincludes  THIS  WEEK,  58,521  lines. 


POUGHKEEPSIE,  N.  Y. 


New  Yorker-e. 
New  Yorker-S . 


Grand  Total. 


670,512 

149,902 


626,437 

130466 


820,414  756,703 


PROVIDENCE,  R.  I. 

Uulletin-e .  1,410,912 

Joumal-m . 

tJoumal-S . 


1.386.712 
543,431  501.529 

502,933  468.718 


NIAGARA  FALLS,  N.  Y. 


Grand  ToUl .  3,413,145  3,390,144 

tincludes  THIS  WEEK,  58,084  lines. 

MODESTO,  CALIF. 

Bee-e .  694,950  702,821 

MONTREAL.  CANADA 

ttStar-e .  2,006,495  1,930,343 

Gazette-m .  1,065,363  1,044,311 

La  Pres,se-e .  2,046,870 

La  Patrie-e .  174,808 

La  Patrie-S .  227,407 


Ledger-Dispatch-e . 
Virginian-Pilot-m . . . 
SVirginian-Pilot-S .  . 


1954 
990,681 
NORFOLK,  VA. 


1,044,944 

1,312,132 

578,805 


I9S3 

1,024,188 

1,046,326 

1,386,267 

601,681 


Grand  Total .  2,457,276  2.356.95# 

tincludes  THIS  WEEK,  58,084  Unes. 

QUINCY,  MASS. 

Patriot  Ledger-e _  614,740  551,736 

READING.  PA. 

Eagle  (see  Note) .  .  .  960,852 

Eagle-S .  212,717 


Grand  Total .  1,220,385  1,165,181 

i  Includes  PARADE,  41,110  lines. 

LONG  BEACH,  CALIF. 

Indcpendent-m .  1,224,982  1,068,388 

{Independent/ 

Press-Telegram-S.  .502,100  466,735 

Press-Telegram-e. . .  1,292,572  1,223,201 


1,962,329 

185,176 

214,432 


Grand  Total .  5,520,943  5,336,591 

tt  Includes  Weekend  Picture  Magazine, 
85,389  lines. 

MUNCIE,  IND. 

Press-e . 

Star-ni . 

Star-S . 


715,437 

712,149 

213,510 


675,098 

655,109 

208,933 


Grand  Total. 


1,641.09«5  1,539,140 


Grand  Total .  3,019,654  2,758,324 

Noth;  Independent: 

1954—1,224,982  includes  101,905 
lines  of  part-mn  adver¬ 
tising. 

1953- 1,068,388  includes  81,5.33 

lines  of  part-mn  adver¬ 
tising, 
r  ress-Telegram : 

1954— 1.292,572  includes  101,905 

lines  of  part-mn  adver¬ 
tising. 

1953—1,223.201  includes  81  ..5:13 
lines  of  part-mn  ailver- 
Using. 

^{Includes  PARADE.  41,110  lines. 

-  LONG  ISLAND,  N.  Y. 

Newsday— Suffolk-e  1,097.482  1,163,121 
Newsday— Nassau-e  1,444,326  1,442,176 


NASHVILLE,  TENN. 

Banner-e .  976,815 

Tennessean-m .  975,757 

Tennessean-S .  486,497 


979,047 

976,639 

489,447 


Grand  Total .  2,439,069  2.445,133 

NEW  HAVEN,  CONN. 


Grand  Total .  2,935,881  3,034,274 

Notb;  Ledger-Dispatch: 

1954—1,044,944  includes  18,210 
lines  of  part-mn  adver¬ 
tising. 

1953— 1,046,326  includes  17,484 

lines  of  part-mn  adver¬ 
tising. 

Virginian- Pilot; 

1954— 1,312.132  includes  15,723 

lines  of  part-mn  adver¬ 
tising. 

1953-1,386,267  includes  14,639 
lines  of  part-mn  adver¬ 
tising. 

{Includes  PARADE,  41,110  lines. 

OAKLAND,  CALIF. 

T  ribunc-e .  1 ,343 ,303 

{Tribune-S .  573,641 


990,101 

214.0*7 


Grand  Total .  1,173,569  1,204.1*8 

Note:  Eagle  (e)  and  Times  (m)  sold  ia 
combination.  Linage  of  one  edition.  Eagle 
(e)  only,  is  given. 


Joumal-Courier-m . 
Register-e . 
Register-S . 


314,499  332,985 

1,101,520  1,160,101 
382,,586  388,918 


Grand  Total. 


I,798,0a5  1,882,004 


NEW  LONDON,  CONN. 

Day-e .  62.5,529  6.36,015 

NEW  ORLEANS,  LA. 
Tjmes-Picayune-m . .  1,689,538  1,667,902 


Grand  Total .  2,541,808  2,605,297 

LOS  ANGELES,  CALIF. 


tTinies-Picayune  & 

States-S . 

Item-e . 

’Item-S . 

States-e . 


722,046 

804,931 

237,345 

882,349 


736,770 

761,840 

307,871 

886,209 


Eaaminer-m 

•Examiner-S . 

Times-m . 

tTimes-S . 

Daily  News-m . . . . 

Daily  News-S . 

Herald-Express-e. . 
Mirror-e . 


1,272,055  1,367,014 
701,553  816,68:1 

2,207,576  2,317,556 
1,298,981  1,361,813 


578, .304 


1,009,955 

832,006 


543,904 

164,688 

1,022,606 

877,607 


Grand  ToUl .  4.336,209  4,360,592 

’Includes  AMERICAN  WEEKLY, 
40,820  lines. 

tincludes  THIS  WEEK.  58.084  lines. 
NEW  YORK,  N.  Y. 

Times-m .  1,363,969 

Times-S .  1,743,150 

Herald-Tribune-m . .  789,168 

tHerald-Tribune-S  . .  751,611 


Grand  ToUl .  7,900,430  8,461,891 

Note:  Times: 

1954-1,298,981  includes  94,634 
lines  of  part-mn  adver¬ 
tising. 

1953—1,361,813  includes  72,750 
lines  of  part-mn  adver¬ 
tising. 

•  Includes  AMERICAN  WEEKLY, 
46,404  lines  and  COMIC  WEEKLY, 
19,683  lines. 

tincludes  THIS  WEEK,  58,521  lines. 

LOUISVILLE,  KY. 

Courier  Joumal-m. .  1,0.58,:169 

Courier  Joumal-S.. .  6.39.566 

Tinies-e .  1,206,407 


Mirror-m 
”Mirror-S. 

#News-m . . . 

#News-S .  1.09i;320 

Joumal-American-e.  754,151 
’Joumal-American-S 

Post-e . 

Post-S . 

World-Telegram  and 

Sun-e . 

Eagle-e . 

Eagle-S . 


703,236 

329,850 

1,275,5.59 


276,914 

873,669 

97,710 

846,383 

597,653 

216,665 


1,111,054 

663,702 

1,273,765 


Grand  Total .  2,904,342  .3,048,511 


MEMPHIS,  TENN 
Commercial 
Appeal-m .... 
tCommercial 

Appeal-S .  786,60.3 

Press-ScimiUr-e. . . .  876,154 


1,431,480  1,497,148 


642,786 

926,874 


Grand  ToUl .  3,094,2.37  3,066,808 

tincludes  THIS  WEEK,  58,084  Unes. 

MERIDEN,  CONN. 

Record  Journal  (see 

Note) .  5.30,442  552,719 

Note;  Record  (m)  and  Journal  (e)  are 
sold  only  in  combination.  Linage  of  one 
edition.  Record  (ml  only,  is  given. 


News  I.eader-e .... 
Times- Dis-patch-m. . 
tTimes- Dispatch -S . 


RICHMOND,  VA. 


1,303,444 

1,016,991 

665,628 


1,243,*** 

1,029,060 

650.M3 


Grand  Total .  2,986,063  2.923391 

tincludes  THIS  WEEK.  58,084  lines. 


Times-m . 

{Times-S . 

World-News-e 


ROANOKE,  VA. 

653,916 


.300,768 

665,703 


694.425 

308,627 

697.081 


1,381,145 

547,123 


Grand  ToUl .  1,916,944  1,928,268 

{  Includes  PARADE,  50,283  lines. 

OKLAHOMA  CITY,  OKLA. 


Grand  ToUl .  1,620,387  1.700,133 

{Includes  PARADE,  41,110  lines. 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m .  1,176,573  1.145,03* 

tDemocrat  &  “d 

Chronicle-S .  59.3,152  600,637 

Times-Union-e .  1 ,359,52 1  1 .333,573 


Oklahoman-m. 
Oklahoman-S. 
I'imes-e . 


773.294 

422.583 

872,857 


800,785 

405,719 

793,864 


Grand  Total .  3,129,246  3,079,24* 

t  Includes  THIS  WEEK,  58,084  lines. 


1,390,849 
1,634,0.39 
746,583 
785,614 
658,092 
31.5,581 
I. .353,109 
1,087,637 
848,667 
305,359 
776,014 
87,840 

899, .527 
6.54.756 
200,420 


Grand  Total .  2.068,7:14  2,000,368 

Note:  Times;  872,857  includes  96,896 
lines  of  part-run  adverti.siiig. 

OMAHA.  NE.BR. 
World-Herald  (see 

Note) .  9:i6..335  984,172 

World-Herald-S _  .5.57,298  591,837 

Grand  Total .  1,49.3,833  1,575,209 

Note:  World-Herald  sold  in  combina¬ 
tion  morning  and  evening.  Linage  of  one 
edition,  (e)  only,  is  given.  . 

PASADENA,  CALIF. 

SUr-News-e .  720,848 

Star-News-S .  299,7.37 


ST.  LOUIS.  MO. 
Glol>e-Den’ocrat-m .  751.4.31 

’tGlobe-Democrat-S  .532,502 
Post-Dispatch-e  .  . . .  1,583,100 

{Post-Dispatch-S. . .  885,060 


Graml  Total. 


7.57,642 
592,534 
1 ,642,841 
969,755 


3,7.52,093  3,962,772 


722,218 

297,999 


Grand  Total .  1,020,585  1,020,217 

PAWTUCKET.  R.  I. 

Times-e .  808,960  812,097 

PEORIA,  ILL. 

Journal  (see  Note). .  1,004,433 

{Journal  SUr-S ... .  417,371 


'  Includes  AMERICAN  WEEKLY. 
40,820  lines. 

t  Includes  THIS  WEEK,  58,084  lines 
{  Includes  PARADE,  38,583  lines. 


ST.  PAUL.  MINN. 

Pioneer  Pres.s-m. . . .  864,836 
’Pioneer  Press-S. . . ,  69.5,355 
EHspatch-e .  1,128,853 


1,115.308 

521,429 


Grand  Total .  1,421,804  1,636,737 

Note:  Journal  (e)  and  Star  (m)  sold  in 
combination.  Linage  of  one  e<Ution,  Journal 
(e)  only,  is  given. 

{Includes  PARADE,  41,110  lines. 


Grand  ToUl .  11.711,008  11.744,087 

Note;  Mirror  (m); 

1954—  703,236  includes  124,943 
lines  of  part-mn  adver¬ 
tising. 

1953—  658,092  incimles  96,217 
lines  of  part-mn  adver¬ 
tising. 

Mirror  (S) : 

1954—  329,850  includes  83,781 
lines  of  part-mn  adver¬ 
tising. 

1953  -  315,581  includes  96.627 
lines  of  part-mn  adver¬ 
tising. 

News  (m): 

1954-1,275,559  includes  614,.309 
lines  of  part-mn  adver¬ 
tising. 

1953—1,383,109  includes  685,897 
lines  of  part-mn  adver¬ 
tising. 

News  (S) ; 


PHILADELPHIA,  PA. 


Bulletin-e. 

’tUulletin-S . 

Inquirer-m . 

Inquirer-S . 

News-e . 


1,619,685 

406,295 

1,467,319 

1,239,581 

.363,894 


1,777,759 

403,352 

1,618,811 

1,202,482 

333,467 


Grand  Total .  5,096,694  .5,335,871 

*  Includes  AMERICAN  WEEKLY, 
40,820  lines. 

tincludes  THIS  WEEK,  58,084  lines. 

PITTSBURGH,  PA. 
Post-Gazette-m ....  790,172 

Press-e .  1,242,192 

tPress-S .  700,63.3 

Sun-Telegraph-e. . . .  743,102 

*Sun-Telegraph-S.. .  424,911 


775,110 

1,410,006 

716,663 

849,724 

482,345 


Grand  ToUl .  3,901,010  4,233,848 

’  Includes  AMERICAN  WEEKLY, 
40,820  lines  and  COMIC  WEEKLY, 
17,142  Unes. 

tincludes  THIS  WEEK,  58,084  lines. 


869,789 

690,62* 

1,201,519 

2,761.934 

WEEKLY. 


Grand  Total .  2,689.044 

’  Includes  AMERICAN 
40,820  Unes. 


ST,  PETERSBURG.  FLA. 

Times-m .  1,561  ,:i22  1,, 526,009 

Times-vS .  597,815  596,781 


Grand  Total .  2,159,137  2,122,790 


SACRAMENTO,  CALIF. 

.  1,424,993  1,. 591,502 

_  435,117  456,54* 

212..345  178.85* 


Bee-e . 

Union-m . 

Union-S . 

Grand  ToUl .  2,072,455  2.226.90* 

SAN  ANTONIO,  TEXAS 

Express-m .  1,086,602  1,049,894 

tExpress-S .  540,768  5.59,4W 

News-e .  1,196,105  1,205,238 

Light-e .  1,228,807  1..356.8« 

’Light-S .  527,606  531,20? 

Grand  ToUl .  4,579.888  4.702,*4» 

’Includes  AMERICAN  WEEKLY, 
40,820  Unes  and  COMIC  WEE'KLl. 
17,142  Unes. 

tincludes  THIS  WEEK,  58,084  lintt 

SAN  DIEGO,  CALIF. 

Union-m .  1,181,799  1.192,4a 

{Union-vS .  563,896  5M,5» 

Tribune-e .  1,538,057  1,507,631 

Grand  ToUl .  3.283.752  3,256,5*9 

I  Includes  PARADE*  41,110  lines. 
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SAN  FRANCISCO.  CALIF. 


1954 

1953 

Chronicle-m . 

7:i6,881 

811,716 

t(3ironicle-.S . 

435,823 

449,922 

Ezaminer-m . 

.  1,267,97.3 

1,283,474 

•Ezan’iner-S . 

678,315 

651.190 

C^I-BuIletin-e  . . . 

647,072 

658,098 

Nea*s-e . 

777,180 

780.192 

TLLSA.  OKLA.  DAYTONA  BEACH.  FLA. 

1954  1953  1954  1953 

1  1.292,420  News-e .  M9.039  .142.829 


ADVZHTISING  UNAGE  SERVICE 

AUGUSTA,  GA. 

1954  1953 


^«92'  World-m  .  1,272, 80;i  1.247,774  News-Journal-S _  170,310  191,905  .  ,  ‘/S' 

”"•^£7  .  ’janiwi  91R  .iiioa-jQ  MI  Chronicle-m .  729 


(•.rand  Total .  4,543,244  4,5.35,492  UTIC/ 

N'»tk:  Chronicle;  Observer  Dispatch^e 

1954 — 435,823  includes  14,195  Otjserver  Dt»patch-S 

lines  of  part-run  adver-  Press-m . 

tisinit.  ^  . 

19.'B— 449,922  includes  10,589 

lines  of  part-nm  adver-  WASHING 

tisinit.  Times-Herald-m. . . . 


Grand  Total .  3,045,173  3,041,410 

UNION  CITY.  N.  J. 

Hudson  Dispalch-m  548,0.51  5*25,74.3 

UTICA,  N.  Y. 

Observer  Dispatch-e  724.274  705,613 


19.53— 449.9‘22  includes  10,589  Grand  ToUl  . .  ..1,739,145  1,702,930  KENNEWICK-^I 
lines  of  t>art-nm  adver-  WASHINGTON,  D.  C.  _  _ 

ti"“e  Times-Herald-m  ...  1,079.726  1,115,830  Tri-City  Herald-e. . . 

♦Includes  AMERICAN  WEEKLY,  •Times-Herald-S .  . .  Tn-City  Herald-S. . 

46,404  lines  and  COMIC  WEEKLY.  N'ews-e .  r'2S 

ioAK{  linM  Post*m .  1,199,565  1,245,540  Orand  Total . 

*  t  Includes'  THIS  WEEK,  58,52 l_lines.  |Post-S .  WI.2M  5§0.59,3  _  LAFAYI 

SAN  JOSE,  CALIF. . 


501,216  Journal-m .  519,9.39  531,555 

.041,410  Grand  Total .  1,229,288  1,265,290  Herald-e 

GRAND  FORKS.  N.  D.  ..  . 

6-25.74.3  Herald-meS .  423,805  4'29,758  urand 

GREEN  BAY.  WIS.  „  , 

705,613  Press-Gazette-e .  953,524  988.008 

213.653  HYANNIS,  MASS. 

782,554  Cape  Cod  Standard-  Telegrap 

-  Times-e .  266,644  283,612  „  . 

,702,930  KENNEWICK-RICHLAND-PASCO, 

WASH. 

.115,830  Tri-City  Herald-e...  389,459  371,616 

454,688  Tri-City  Herald-S. .  85,526  83,349  „  ,, 


968,210  932,306 

1,031,011  1,021.090 


Merctiry-m . 

News-e . 

Mercur>--News-S . 


Grand  Total .  2,394,3.83  2,315,824 

“  SCHENECTADY,  N.  Y. 

Gazette-m .  890,771  851,306 

Unioo-Star-e .  766,010  760,9-20 


tStar-S .  933,147  973,855 


Unkm-Star-e .  766,010  760,9*20  Repiiblican-m 

-  -  Republican-S . 

Grand  Total .  1,656,781  1,612,220  Aiuerican-e .  . 

SCRANTON,  PA. 

Trilnine-m .  431,837  4.30,649  Grand  Tota 

LScrantonian-S .  287.558  275.479  WEST( 

Tinies-e .  935,608  880,603  MA< 


C.rand  Total .  7.196,.308  7,349,15.3 

•  Includes  AMERICAN  WEEKLY 
40,820  lines. 

t  Includes  THIS  WTtEK.  58,084  lines 
i  Includes  PARADE.  41,110  lines 
WATERBURY.  CONN. 

Repiiblican-m .  759,501  685,501 

Republacan-S .  274,792  *264,62( 

American-e .  967,554  890,43f 


1,199,565  1,245,540  Grand  Total .  474,985 

601.256  580.593  LAFAYETTE,  LA. 

2,2ai.0e8  2,173,500  Advertiser-eS .  594,468 

933,147  973,855  MADISON,  WIS. 

- -  —  Capital  Times-e. . . .  699,601 

7,196,308  7,349,153  W'i.scon.sin  State 

LICAN  WEEKLY.  Journal-m .  720,916 

iWiscoasin  State 

ITtEK.  58,084  line-s.  Journal-S .  340,102 


431,837  4.30,649  Grand  Total .  2.001,847  1,840,.568 

287,558  275.479  WESTCHESTER  COUNTY 

935,608  880,603  MACY  GROUP.  N.  Y. 

-  -  Mamaroneck 

654,703  1,586,731  Times-e  .  367.189  .1 

,  41.110  lines.  Mt.  Vergon  Argus-e  544,037  f 

WASH.  New  Rochelle  Stan- 

969.784  876,317  dard-SUr-e .  .838.771  i 

489,086  414,98*2  Ossining  Citizen- 

,.370,781  1,413,878  Register-e .  366,618  5 


Grand  Total .  1,654,703  1,586,731 

I  Includes  PARADE,  41.110  lines. 
SEATTLE,  WASH. 

Post-Intelligencer-m  969,784  876,317 


•Post-Intelligencer-S 

Times-e . . 

Times-S . 


Grand  ToUl .  1,760,619  1,661,167  '-.tanu 

685,508  I  Includes  PARADE 

*264,624  MOLINE-ROCK  ISLAND,  ILL. 

890,436  Dispatch-e .  798,798  843,850  *tepori 

-  Argus-e .  740,175  811,481 

,840,.568  -  -  Tim^ 

/■  r-— .1  I  R'ju  oTs  1  Azz  iimes-o. 


Grand  Total .  1,. 8*18,97.3  1,655,331 

MONTGOMERY.  ALA. 


Chronicle-S .  215,545  254,615 

266  290  Herald-e .  740,175  737,809 

4«»7*Ut  Grand  Total .  1,684,899  1,758,295 

a.j.roo  BLUEFIELD,  W.  VA. 

988  008  Telegraph-m  (see 

J88.UOW  3472211  336,124 

Telegrapb-S .  128,646  120,603 

Grand  Total .  475,857  456,7*26 

'  Notb:  Telegraph  (m)  sold  in  combina- 

171  Ria  I'mi  with  Sunset  News  (e). 

8.1 140  CHARLESTON.  W.  VA. 

Gazette-m .  811,354  805..594 

444  064  <-«*ette-S .  294,100  307,790 

404.U00  Mail-e .  7ai.025  683,155 

jQ5  27e  Mail-s .  275,263  213,153 

oAAom  Grand  Total .  2,113,742  2,009,691 

COLUMBIA.  S.  C. 

R71J174  State-m .  679,911  721,298 

oro.o/o  ijtate-S .  376.337  363,153 

323  265  Record-e .  656,590  689,850* 

Grand  Total .  1,712,838  1,774,301 

,ooi,io(  FOND  DU  LAC.  WIS. 

,1 1  (2ominonwealth- 

Reporter-e .  577,418  544,688 

ail  481  HAMMOND,  IND. 

Times-e .  879,953  765,293 

I  A44  111  Times-s. 342,139  355,375 


444  0fl4  l»azette-S 
454,963  Mail-e.  . . 


Advertiser-m. 
.331,878  Advertiser-S. 
501,114  Journal-e _ 


qi4  HAVERHILL,  MASS. 

Gazette-e .  4.*17,115  443,238 

HUNTINGTON.  W.  VA. 

1  am  mo  Herald  Dispatch  -m 

1.0U.l,llK  Tsrnl.l  778  610 


c.rand  Total . . . 


l,.370,781  1,413,878  Register-e . 

461,159  477,408  Pedcskill  Star-e.  . . . 

- -  Port  Chester  Item-e 


NEW  BEDFORD,  MASS.  „  la  *  i  _  c 

327,130  Standartl-Times-e...  708,218  728,518  Herald-Advertiser-S 

263,.375  Standard-Times-S.  .  217,764}  190,834  Grand  Total 

360',902  Grand  Total .  925,982  919,352 

i  Includes  PARADE.  40,916  lines. 

548,2.59  OIL  CITY,  PA. 

Derrick-m .  460,673  498,073  * 

652,417  Blizzard-e .  4.30,184  498,394  _.  ,  v'  t  ' 


Grand  Total .  3.290,810  .3,182,.565  Tanytown  News-e. . 

•Includes  AMERICAN  WEEKLY,  Yonkers  Herald 

46,404  lines  and  CXIMIC  WE'EKLY,  .Statesman-e . 

19,663  lines.  153iite  Plains  Re- 

SHRTVEPORT,  LA.  porter  Dispatch-c 

Jpurnal-e .  686,765  . 

Tinies-ni .  847,084  .  Grand  Total . 

Tinies-S .  3:14,811  .  WHEELIN 


Grand  Total .  1,868,680 

SIOUX  CITY,  IOWA 
Journal-Tribune-e  676, .588 

Journal-S .  24.3,782 

Grand  Total .  920,370 

SOUTH  BEND,  IND. 


Grand  Total .  4,256,317  4,021,512 

WHEELING.  W.  VA. 

Intelligencer-m .  692,992  66.5,.32.5 

News-Register-e. . . .  674,048  651,665 

}News-Register-S. . ,  :i48,86:i  310,*203 


Grand  Total .  1,077,115  _ 

919  352  Noth;  Herald-Dispatch  (m)  sold  in 
'  combination  with  Advertiser  (e). 

‘”*  JAMESTOWN,  N.  Y. 

zoaiYTi  Post-Journal-e .  758,6:14  814,983 

aoa  w  LAWRENCE.  MASS. 

*  Trilmne-e  (see  Note)  715,515  640,638 

996  467  Noth:  Tribune  (e)  sohl  in  combination 


66.5,325  Herald-News-e. 


}News-Register-S. . ,  :i48,86:i  310,*203  Journal-m . 

- -  News-Journal-S 

Grand  Total .  1,71.5,903  1,6*27,193  News-e . 

}  Includes  PARADE.  41.110  lines. 

WICHITA,  KANS.  Grand  Total. 

Beacun-e  .  0.58.:i81  9:1.3.242  ,  POT 


PENSACOLA.  FLA. 

.  305,046 

nal-S _  232,032 

.  189,6.10 


Ttibune-e .  1,116.692  1,227,610  Beacon-,S .  5.50.451  390,898  Mercury-m 


Grand  Total .  726,708 

,  POTTSTOWN,  PA. 


Tnbune-.S .  448,:i03  506,538  Eagle-m. 

-  -  Eagle-e 

Grand  Total .  1,.564.995  1.734,148  }Eagle-S 

SPOKANE,  WASH. 

Spokesman-  (5ran<l 

Reriew-m .  624,051  639,646  }  Inclu 

tSpokesnian- 

Review-S .  46.3,301  516,297  Telegram 

Chronicle-e .  810,227  872,304  Telegram 


1,079,186  1,078,831 
909,645  894,079  Star-m. 


ROCKFORD,  ILL. 

.  764,3.58 


LOWELL 

,  MASS. 

S«n-e . 

505,393 

507,469 

Sun-S . 

152,31.3 

151,102 

Grand  Total . 

657,706 

658,571 

LYNN, 

MASS. 

Item-e . 

502,011 

472,210 

Telegram-News-e. . . 

.392.9:i:i 

.397,474 

TeleKrain-Xews-S. . . 

133,090 

127,276 

Grand  ToUl . 

l,028,0:i4 

996,959 

392,327  397,348  Register-Republic-e.  1,201,944  1,294,678  ,,,  . , 

- : -  -  Star-S . : .  465.9.14  454,496  WorW-m  (see  Note)  443,007 

889  990  3  694  398  - - WorlO-f) .  ISZ.MO 


Graml  Total .  3,889,990  3,694,398 

}  Includes  PARADE.  41,110  lines. 
WORCESTER.  MASS. 


Grand  ToUl .  1,897,579  *2.028,247 

t  Includes  THIS  WEEK.  58,521  lines. 
STOCKTON,  CALIF. 


516,297  Telegram-S . 

872,304  Telegram-m . 

-  Gazette  &  Post-e. . . 


426,7.83  Post-e. 
682,1.58  Post-S 


Grand  Total .  2,4.34,2;i6  2,605,414 

SALISBURY,  N.  C. 

wt-e .  4.57..576  463,400 

)st-S .  189,112  167,846 


Rccord-e .  1,179,076  1,198,103  Vindicator 

SYRACUSE,  N.  Y.  Telegram 


Grand  Total .  2.008,3.33  1 ,988,580 

YOUNGSTOWN,  OHIO 


Graml  Total .  646,688 

SUPERIOR,  WIS. 
Telegraiii-e .  425,138 


Herald-Journal-e .  . . 
•f  Herald-Amer.-S. . 
Post-Standard-m . . . 
Post-Standard-S. . . . 


l,.^32,215  1.3.38.545  )Vindicator 
555,952  514.617  Telegram-S 

808,625  826,482 

249,594  270,535  Grand  Tota 


1,019,688  1,110,485 
677,506  670,263 


Grand  Total .  1,697,194  1,780,748 

}  Includes  PARADP),  41,110  lines. 
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PR  Story  Behind  the  Battle  of  the  Railroad  Giants 


continued  from  page  1 

Both  systems  are  working  well. 
Newsmen  are  delighted  with  the 
press  service  in  both  corners  of 
the  Big  Ring.  Nowhere  in  this 
bold  boxing  match  are  they  en¬ 
countering  a  public -be-damned 
policy.  There’s  an  open  door  for 
the  press  at  each  dressing  room, 
where  the  fighters  flex  and  feint. 

Experts  in  Command 

Experienced  and  able  newspa¬ 
permen  are  in  command  of  the 
public  relations  armies  on  both 
sides.  They  are  newsmen  and 
they  know  newsmen  and  news¬ 
men's  needs. 

Business  “outs,”  like  their  po¬ 
litical  counterparts,  have  an  ad- 
\'antage  in  public  appeal  and  col¬ 
orful  copy  over  the  “ins,”  who 
naturally  arc  placed  on  the  de¬ 
fensive  in  the  very  nature  of 
things.  The  outsiders  can  hurl 
charges  of  mismanagement  and 
shout  defiant  challenges,  while  the 
insiders  have  got  to  run  a  railroad 
and  fight  a  rear  guard  action  at 
the  same  time. 

Mr.  Young's  pen-armed  (might¬ 
ier  than  the  sword)  soldiers  like 
to  picture  him  as  a  modern  Sir 
Gallahad  in  the  railroad  business, 
challenging  the  dragons  of  sloth 
waste,  inefficiency  and  outmoded 
machines  and  methods — or  a  little 
David  from  Texas  defying  Go¬ 
liath  from  the  House  of  Morgan. 

Mr.  White’s  mobilized  mimeo¬ 
graphs  profile  and  profane  rail¬ 
roader  Young  as  a  muddler  and  a 
meddler. 

Meet  Ray  Klosser 

Let’s  visit  Ray  Blosser’s  Public 
Relations  Department  at  the  New 
York  Central.  As  manager  of  the 
department.  Ray  does  work  under 
a  vicepresident  but  reports  directly 
to  President  White.  He  was  Cleve¬ 
land  chief  of  the  Associated  Press 
for  years  and  before  that  he  was 
with  the  Dayton  (Ohio)  News  and 
the  Sandusky  (Ohio)  Register.  He 
was  public  relations  director  of 
the  Jersey  Central  before  he  took 
his  present  post. 

The  assistant  manager  of  public 
relations  is  James  R.  Briigeer,  for¬ 
merly  with  the  United  Press  in 
Cleveland  and  with  the  Cleveland 
Press.  T.  E.  (Ted)  .Applegate, 
who  had  been  with  the  .AT’  26 
years  in  Indianapolis,  Detroit  and 
New  York,  where  he  handled  rail¬ 
ways  and  other  business  news 
since  194.S,  became  director  of  the 
News  Bureau  of  the  Public  Rela¬ 
tions  Department  last  July. 

Helping  the  department  in  the 
current  hot-and-cold  “war”  emer¬ 
gency  is  the  national  public  rela¬ 
tions  firm  of  Robinson-Hannagan 
Associates,  Inc.  William  J.  Robin¬ 
son,  former  publisher  of  the  New 
York  Herald  Tribune,  heads  this 
organization. 

Advertising  of  the  New  York 
Central  System  is  handled  by  the 
Foote,  Cone  &  Belding  agency, 
whose  representatives  sit  in  on 


Robert  Young  conducts  an  impromptu  press  conference  in  his  home 
town,  Canadian,  Texas, 


strategy  sessions  twice  weekly.  No 
advertising  has  been  placed  or  pre¬ 
pared  yet.  Although  the  Central 
men  are  careful  not  to  reveal  their 
battle  plans  to  the  “enemy,”  it’s 
known  that  the  F  C  &  B  boys  will 
be  earning  their  15%  on  special 
war  ads  before  May’s  .Armistice 
Day  and  that  the  ads  will  be  run 
nationally. 

A  Central  Scoop 

The  White  newsmen  say  they 
scooped  the  Young  newsmen  on 
their  own  story  by  announcing 
the  sale  of  a  key  block  (800,000 
shares)  of  New  York  Central 
stock  by  the  C  &  O  to  two  Texas 
friends  of  Mr.  Young  on  the  day 
before  the  C  &  O  board  met. 

“The  press  is  doing  a  good  over¬ 
all  job  for  a  story  of  this  com¬ 
plexity.”  remarked  Mr.  Blosser. 
“The  story  has  been  pretty  well 
backgrounded  in  spite  of  its  many 
ramifications.  This  is  a  legal 
battle,  too,  you  know,  and  phases 
of  it  already  have  gone  to  one 
court  and  to  one  government 
agency.” 

■A  Dow  Jones  ticker  in  the  de¬ 
partment  flashes  statements  from 
Wall  Street  and  from  the  Young 
headquarters.  .A  photostat  machine 
makes  copies  of  wire  storie.s  or 
ICC  rulings  or  clippings  in  15  sec¬ 
onds  to  keep  the  command  post 
alerted  during  the  day.  The  rail¬ 
road’s  teleprinter  room  is  ready 
to  carry  hurry-up  news  out  over 
the  system’s  entire  network  to 
newspapers  all  over  the  country. 

Many  liiquirics 

Inquiries  pour  in  from  newspa¬ 
pers  and  magazines  and  they  are 
immediately  answered.  Arrange¬ 
ments  are  made  for  many  inter¬ 
views  with  Mr.  White  and  for  him 
to  make  many  speeches.  The  day 
your  reporter  was  there,  he  was 


being  photographed  in  home  sur¬ 
roundings  with  his  family  by 
photographers  of  INP  and  the 
New  York  News. 

It  may  be  “a  hell  of  a  way  to 
run  a  railroad,”  but  the  PR  men 
and  the  rail  executives  are  trying 
to  carry  on  their  regular  railroad 
work  as  best  they  can  in  addition 
to  having  to  exert  their  ener¬ 
gies  to  the  fullest  in  “the  war  ef¬ 
fort.”  Executives  make  themselves 
available  to  the  press  when  pos¬ 
sible.  but  a  problem  is  posed  be¬ 
cause  Mr.  White  often  is  in 
Buffalo.  C  Icveland  or  Chicago  on 
regular  rail  business. 

Oiiick  Siiiiimons 

“Mr.  Young  has  an  advantage 
in  that  he  is  not  the  executive 
head  of  a  railroad  and  would  be 
sitting  in  Palm  Beach  if  he  was 
not  making  this  fight  and  presum¬ 
ably  he  has  all  the  time  in  the 
world.”  observed  Mr.  .Applegate 
of  the  Central’s  News  Bureau. 

(Social  note:  Current  hou^e 
guests  in  the  Palm  Beach  villa  of 
the  Youngs  are  their  intimate 
longtime  friends,  the  Duke  and 
Duchess  of  Windsor). 

One  great  advantage  of  the 
Central  is  that  it  has  a  list  of 
41,198  stockholders  of  record  and 
can  make  direct  appeal  to  them 
for  proxies.  It  is  presumed  there 
are  approximately  65.000  stock¬ 
holders.  as  much  stock  is  held 
by  brokers  for  customers. 

Press  conferences  are  called  on 
the  spur  of  the  moment.  For  in¬ 
stance.  it  was  after  3  p.m.  when 
Mr.  White  had  a  conference  called 
for  4  to  divulge  the  purchase  of 
the  C.  &  O.-held  stock  by  Mr. 
Young’s  two  Texas  friends.  Tele¬ 
phone  calls  were  split  in  the  Pub¬ 
lic  Relations  Department  so  each 
worker  had  only  about  two  news¬ 


papers  or  news  agencies  to  reach. 
Twenty-five  reporters,  six  still 
cameramen  and  three  TV^  men 
showed  up  in  a  matter  of  minutes. 

The  story  is  covered  principally 
by  business  and  financial  writers, 
but  there  always  is  a  sprinkling  of 
columnists,  general  reporters,  spe¬ 
cial  writers  and  Sunday  feature 
writers  in  one  of  the  conferences. 
Some  do  personality  pieces. 

Bargain  Fare  for  Press 

Central  sends  out  releases  by 
messengers  for  simultaneous  de¬ 
livery,  if  there  is  sufficient  time. 
However,  if  a  story  breaks  late 
in  the  day  when  financial  writers 
are  about  to  leave  their  offices  or 
the  agency  financial  wires  are 
about  to  close  at  6  p.m.,  the  ma¬ 
terial  is  split  among  staff  mem¬ 
bers  who  telephone  all  the  re¬ 
porters  at  once. 

Sometimes  releases  are  tele¬ 
graphed  and  released  simultane¬ 
ously  in  New  York,  Chicago, 
Cleveland  and  Boston. 

The  Central  PR  men  use  a  two- 
page  order  blank  for  each  release, 
showing  to  whom  it  is  to  go:  Fi¬ 
nancial  writers,  syndicated  colum¬ 
nists.  travel  editors,  city  desks, 
dailies,  weeklies,  editorial  writers,  _ 
magazines  of  various  types,  news 
editors,  feature  syndicates,  photo 
editors,  and  so  on. 

Incidentally,  reporters  will  have 
the  usual  privilege  of  riding  the 
Central’s  special  train  from  New 
York  City  to  Albany  for  the 
stockholders’  Donnybrook.  The 
round-trip  fare  with  breakfast  anJ 
lunch  is  only  $3.50 — including  tax 
yet. 

Meet  Mr.  Dcegiin 

So.  let  us  bid  farewell  to  our 
cx-newsmen  friends  at  466  Lex¬ 
ington  Avenue  and  stroll  up  that 
same  avenue  to  the  Chrysler 
Tow'cr  whose  45th  floor  is  given 
over  to  lush-plush-posh  headquar¬ 
ters  of  the  .Alleghany  Corporation, 
of  which  Mr.  Young  is  chairman, 
and  which  says  it  has  the  invest¬ 
ment  responsibilities  of  some  1- 
1  '5  billion  dollars. 

■Amid  the  mahoghany  and  the 
tooled  leather  is  Tom  Dcegan.  an 
affable  and  eloquent  spokesman- 
associate  of  Mr.  Young  for  a  dec¬ 
ade,  a  vicepresident  of  the  C.  &  () 
and  of  the  Greenbrier  Hotel  until 
Mr.  Young  relinquished  them,  and 
formerlv  on  the  New  York  Times 
for  eight  years. 

“First,  let  me  say  that  we  are 
not  using  any  outside  public  re¬ 
lations  organization  or  advertising 
agency,”  requested  Mr.  Deegan 
with  a  quick  and  warming  smile. 
“We  have  made  a  point  over  the 
Central  using  an  outside  firm  and 
we  brought  suit  against  the  direc¬ 
tors  two  weeks  ago  for  the  misuse 
of  company  assets.  They  are 
using  the  Hannegan  public  rela¬ 
tions  firm  and  Georgeson  &  Com¬ 
pany,  professional  proxy  solicitors 
(Continued  on  page  57) 
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pages  of  New  York  newspapers  is 
not  intended  as  part  of  the  attack 
on  the  Central  citadel.  The  ads 
were  written  by  Mr.  Young  last 
November  and  December  and 
planned  for  publication  at  this 
period  when  the  Securities  Ex¬ 
change  Commission  is  conducting 
hearings  on  proposed  modification 
of  competitive  bidding.  Mr. 
Young’s  ads  cogently  set  forth  his 
arguments  against  the  proposed 
relaxation  of  its  competitive  bid¬ 
ding  rule. 

The  ads  have  to  be  cleared 
through  the  SEC,  which  must  b,e 
satisfied  the  material  is  factual. 
In  case  of  outright  misrepresenta¬ 
tion  of  facts,  the  SEC  might  step 
in.  The  ads  have  elicited  one 
page  ad  in  reply  from  one  of  their 
targets,  Morgan  Stanley  &  Co. 

“We  have  no  advertising  agency 
as  Mr.  Young  likes  to  write  his 
own  copy — the  same  as  he  did  in 
the  case  of  the  famous  a-hog-can- 
but-you-can’t  ride  from  coast  to 
coast  without  a  change  ad,”  ex¬ 
plained  Mr.  Deegan.  “He  drafts 
an  ad.  we  have  a  story  conference 
and  rework  the  material.  This 
gives  us  greater  flexibility  and  we 
Th:y  do  place  the  advertising  direct, 
provided  . 

have  a 

il  exper-  “That  way  we  can  move  swiftly 
.  necean  vvithout  intermediaries.”  he  con- 
R  assign-  tinned.  “We  have  had  advertising 
on.  Mr.  agencies  in  the  past  but  in  this 
erneships  set-up  we  want  great  mobility.  A 
ite  field.  Alleghany  Corpora- 

r  of  the  reaches  the  top  on  a  news- 

Procress.  paper  immediately,  whereas  an 
relations  agency  man  could  not  get  direct 
an  award  decisions  at  once.” 

Even  as  the  E&P  reporter  talked 
to  him,  a  telephone  call  came  in 
ge  adver-  from  the  \’ew  York  Herald  Trih- 
Corpora-  ^fr.  Deegan  ordered  a 

financial  [Continued  on  patie  .^8) 
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INTERNES  IN  PUBLIC  RELATIONS — Thomas  J.  Deegan,  Jr.,  at 
right,  vicepresident  of  Alleghany  Corporation,  discusses  the  New  York 
Central  Railroad  proxy  battle  with  Robert  W.  Baron  and  John  G. 
Gelinas,  who  are  serving  intemeships  in  his  office  for  three  months. 
They  arc  honor  students  at  Boston  University’s  school  of  public 
relations. 
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page  ad  to  be  run  opposite  the 
financial  page  the  next  day  but 
only  if  that  particular  position  was 
open. 

Mr.  Young  especially  liked  an 
interview  written  by  Inez  Robb, 
Scripps-Howard  columnist,  under 
title  “Tycoon  Talking.”  Miss 
Robb’s  lead: 

“Robert  R.  Young  is  a  slight, 
immaculate  man  with  rosy,  cher¬ 
ubic  face  topped  by'  snow-white 
hair  and  pin-pointed  by  shrewd, 
appraising  eyes  of  Irish  blue.  He 
does  not  look  like  a  19th  century 
tycoon  or  empire  builder.  Yet  he 
is  rocking  the  American  railroad 
world  today  as  it  has  not  been 
shaken  since  the  all  but  legendary 
days  of  Commodore  Vanderbilt, 
Jay  Gould,  Jim  Fisk  and  Daniel 
Drew.” 

Reporters  note  even  trivia  in 
the  railroad  battle  of  the  century. 
The  New  York  Times  quoted  a 
restaurant  keeper’s  report  on  the 
number  of  Wall  Streeters  who 
came  to  lunch  to  hear  Mr.  White 
and  the  number  who  came  to  hear 
Mr.  Young.  The  statistics  were 
scarcely  significant,  it  was  admit¬ 
ted. 

■ 

Henri  Gagnon  Retires 

Quebec  City 

Forty  years  of  service  with  Le 
Soleil  and  L’Evenement  -  Journal, 
two  of  Quebec’s  three  French-lan¬ 
guage  dailies,  has  ended  for  Henri 
Gagnon,  who  retired  last  week  as 
vicepre-sident  of  the  publishing 
company.  Born  in  Montreal  70 
years  ago,  Mr.  Gagnon  started 
newspaper  work  in  that  city. 


Who'll  Pay  For 
Mr.  Young's  Lunch? 

Ralph  Hendershot,  financial  edi¬ 
tor,  New  York  World-Telegram 
and  Sun,  was  asked  by  Thomas 
J.  Deegan,  Jr.,  vicepresident  of 
the  Alleghany  Corporation,  to 
lunch  in  midtown  with  him  and 
the  president  of  the  corporation, 
Robert  R.  Young,  rail  tycoon,  to 
discuss  Mr.  Young’s  current  cam¬ 
paign  to  gain  control  of  the  New 
York  Central  System. 

Mr.  Hendershot  replied  that  he 
did  not  have  time  to  come  up 
town.  It  was  agreed  to  lunch  at 
the  Downtown  Athletic  Club. 
After  a  bounteous  meal,  the  three 
started  to  leave.  The  head  waiter 
coughed  diffidently  and  suggested 
that  they  had  forgotten  something 
— would  a  club  member  please 
sign  the  check? 

Each  of  the  three  men  looked 
expectantly  to  the  other  two.  It 
developed  none  was  a  member 
and  privileged  to  sign.  After  em¬ 
barrassed  hemming  and  hawing, 
Mr.  Hendershot  remembered  that 
Lee  B.  Wood,  his  executive  edi¬ 
tor,  is  a  member  of  the  club.  Mr. 
Wood  was  stuck  with  the  check. 


Robert  Young  talks  to  reporters  in  Washington. 


Arbiter  Reinstates 
Telephone  Operator 

Cleveland 

In  the  first  arbitration  hearing  in 
the  history  of  Cleveland  Local 
No.  1,  American  Newspaper 
Guild,  Mrs.  Marie  Arelt,  a  guild 
steward  at  the  Cleveland  News, 
last  week  was  ordered  restored  to 
her  job  as  a  telephone  operator. 

The  ruling  by  Samuel  S.  Kates, 
arbiter,  awarded  Mrs.  Arelt  her 
job  and  $1,232.37,  including  seve¬ 
rance  pay  and  unemployment  com¬ 
pensation.  Mrs.  Arelt,  the  arbiter 
said,  was  fired  April  8,  1953,  as  a 
result  of  her  union  activity,  but 
Mr.  Kates  concluded  the  News 
was  not  anti-union.  He  also  con¬ 
cluded  that  the  firing  came  about 
by  personality  conflicts. 

■ 

Jordan  Appointed 
U.P.  Jakarta  Manager 

Tokyo 

Appointment  of  Frank  J.  Jordan 
as  United  Press  bureau  manager 
in  Jakarta,  Indonesia,  was  an¬ 
nounced  this  week  by  Earnest 
Hoberecht,  vicepresident  and  gen¬ 
eral  manager  for  Asia.  Mr.  Jordan 
has  worked  in  U.P.  bureaus  in 
Japan  and  Korea  and  in  the  United 
States. 

Mr.  Jordan,  26,  joined  the  U.P. 
after  graduation  from  the  Colum¬ 
bia  University  graduate  school  of 
journalism  in  1950.  He  worked 
in  the  Charleston,  W.  Va.,  and 
Newark,  N.  J..  bureaus  before  go¬ 
ing  to  Korea  to  cover  the  war  in 
February,  1953. 

■ 

60  Papers  Analyzed 

San  Antonio,  Tex. 

Sixty  newspapers — 15  dailies 
and  45  weeklies — are  participating 
in  the  “Page  One  Project”  inau¬ 
gurated  by  Vern  Sanford,  general 
manager  of  Texas  Press  Associa¬ 
tion.  (E&P,  Feb.  27,  page  57). 
TPA  does  a  detailed  critique  of 
the  front  pages,  analyzing  the  mast¬ 
head,  makeup,  dateline  treatment, 
headlines,  etc. 


Contractor  Plan 
Taken  Into  Court 

Washington 

The  Washington  Post  and  the 
Washington  Newspaper  Guild  have 
gone  to  Federal  Court  over  the 
former’s  move  to  convert  some  of 
its  home-circulation  division  em¬ 
ployes  to  independent  contractors. 

The  paper  asked  the  court  to 
rule  that  issues  raised  by  the  con¬ 
version  arc  not  arbitrable,  while 
the  Guild,  representing  the  em¬ 
ployes,  asked  the  court  to  refrain 
from  .acting  on  the  Post’s  motion 
for  a  declaratory  judgment.  The 
Post  also  obtained  a  restraining 
order  prohibiting  the  American 
Arbitration  Association  from  pro¬ 
ceeding  with  arbitration  sought  by 
the  Guild. 

In  the  meantime,  the  Guild  has 
filed  an  unfair  labor  practioc  com¬ 
plaint  with  the  NLRB  charging 
the  Post  with  violating  its  con¬ 
tract.  and  with  refusing  to  bargain 
with  the  union  in  making  indepen¬ 
dent  contractor  agreements  with 
some  circulation  department  em¬ 
ployes. 

■ 

5  Executives  Share 
Half  of  Daily's  Profit 

Tucumcari.  N.  M. 

Five  department  heads  of  the 
Tucumcari  Daily  News  are  in  ef¬ 
fect  “owners”  of  the  paper  for 
the  year  1954,  Lincoln  O’Brien, 
president  of  New  Mexico  News¬ 
papers,  Inc.,  recently  announced. 

Under  the  plan,  half  of  what¬ 
ever  p«ofit  is  made  by  the  Daily 
News  will  be  divided  among  the 
business  manager,  the  advertising 
manager,  the  circulation  manager, 
the  editor  and  the  mechanical  su¬ 
perintendent. 

■ 

Printers  Take  $3.75 

Members  of  Local  6,  Interna¬ 
tional  Typographical  Union,  voted 
this  week,  365  to  43,  to  accept  the 
$3.75  package  offer  in  a  new  con¬ 
tract  with  the  New  York  City 
newspapers  which  runs  through 
Dec.  7. 


Fairchild  Has 
Variable  Copy 
Engraver  Ready 

An  electronic  engraving  ma¬ 
chine  which  will  enlarge  or  re¬ 
duce  copy  for  plastic  halftones 
will  be  unveiled  at  the  American 
Newspaper  Publishers’  Association 
convention,  April  19-22. 

John  H.  Clough,  president  of 
Fairchild  Camera  and  Instrument 
Corporation,  said  the  new  ma¬ 
chine  is  named  the  “Scan-A-Si- 
zer.”  It  is  the  third  electronic  en¬ 
graver  offered  by  Fairchild  since 
its  introduction  of  the  Scan-A- 
Graver  in  1949.  More  than  one 
third  of  the  daily  newspapers  in 
the  United  States  and  Canada, 
and  several  hundred  weeklies,  are 
using  the  Scan-A-Graver  and 
Cadet  models,  he  said. 

The  Scan-A-Sizer  will  take  any 
size  copy  up  to  18  x  22  inches, 
and  produce  any  size  plastic  half¬ 
tone  up  to  11  X  14.  Besides  the 
enlarging  and  reducing  feature, 
the  new  machine  also  has  a  vari¬ 
able  screen  device  which  allows 
the  operator  to  make  85  or  120- 
screen  halftones  at  will. 

Other  models  are  limited  to 
same-size  copy  reproduction. 

A  reorganization  of  Scan-A- 
Graver  sales  and  service  districts 
has  recently  been  completed. 

Major  changes  affect  Scan-.\- 
Graver  users  in  the  Atlantic  states 
from  Connecticut  to  Virginia,  and 
those  in  the  South  from  Texas  to 
■Mabama.  Users  in  the  former 
are  now  in  the  East  Coast  District 
under  Chandler  Abbott,  with  a 
district  office  in  Walpole,  Mass. 
The  Southwest  area  has  been  in¬ 
corporated  with  the  south  .Atlan¬ 
tic  states  to  form  a  new  Southern 
District  managed  by  Wallace 
Douglass.  Headquarters  for  this 
District  is  presently  in  Dallas. 

A  minor  change  in  the  West 
Coast  District,  directed  by  Eino 
Heronen  from  Pasadena,  enlarges 
that  district  to  include  New  Mex¬ 
ico.  Arizona  and  Colorado. 

The  Mid-West  District  was  not 
changed.  Its  headquarters  remain 
in  Chicago  with  Robert  McPher¬ 
son  as  manager. 

By  reorganizing  to  four  districts 
Fairchild  has  been  able  to  assign 
a  District  Customer  Encineer 
Manager  to  each.  They  are:  Frank 
Chapman.  West  Coast;  Ruben 
Lee.  Southern;  .Arthur  Lawrence. 
Mid-West;  and  .Austin  Mayberry. 
East  Coast. 

■ 

Heads  Zugsmith  Firm 

Los  Angeles 
Arthur  B.  Hogan,  stock  broker 
and  board  chairman  of  Universal 
Recorders.  Inc.,  has  been  elected 
president  of  Albert  Zugsmith 
Corporation,  brokers  in  newspa¬ 
pers,  television,  radio  stations  and 
motion  picture  properties,  accord¬ 
ing  to  announcement  by  Albert 
Zugsmith.  chairman  of  the  board. 


EDITOR  &  PUBLISHER  for  March  27.  1954 


58 


PBK  Reporter  Wins 
Lee  Evans  Award 

Cincinnati 

William  B.  Collins,  27,  Texas- 
born,  Phi  Beta  Kappa,  Enquirer 
reporter,  has  won  the  fourth  an¬ 
nual  Lee  Evans  Round  Table  me¬ 
morial  award,  a  medal  and  $50 
cash.  Second  prize,  $25,  goes  to 
William  B.  Styles,  30,  Cincinnati 
Post;  third  prize,  $15,  to  Jack  Mc¬ 
Donald,  28,  Enquirer;  honorable 
mention,  Ed.  Chapin,  Times  -  Star; 
Mary  Butler  and  Richard  Rawe, 
both  of  the  Post;  and  Edwin  Seitz, 
the  Enquirer. 

The  contest  is  open  to  local  re¬ 
porters  of  less  than  six  years  ex¬ 
perience. 


52-Page  Tabloid 
For  Livestock  Show 

Monroe,  La. 

One  of  the  largest  livestock  edi¬ 
tions  ever  published  in  Northeast 
Louisiana  came  off  the  Monroe 
Daily  News-Digest  press  Feb.  26. 
The  edition,  in  recognition  of  the 
Annual  Northeast  Louisiana  Live¬ 
stock  show,  devoted  52  tabloid 
pages  to  the  event  and  carried 
36,505  lines  of  advertising. 

In  addition,  full  picture  and 
news  coverage  was  given,  plus  ra¬ 
dio  time  purchased  by  the  Daily 
News-Digest  to  carry  spot  news  of 
the  program  to  outlying  areas. 

The  Daily  News-Digest  is  now 
in  its  third  year  of  operation. 


:  Classified  Section  : 

LINE  RATES  For  EACH  Consecutive  Insertion: 

SITl.\TIOX.S  W.ANTI-m — (Payable  With  Ordrr) 

4  timrs  45c  line  ea<-h  insertion;  3  50c;  2  6  65c;  1  @  66c 

Add  15c  lor  Box  Service 

AIX  OTIIKR  CUASSinC.XTIOXH: 

4  times  <fi  OOc  line  each  insertion:  3  @  96c;  2  @  $1.00;  1  @  $1.10. 
.'I  line  minimum;  15c  additional  for  bt'X  service. 

Deadline  Wednesday  2  P.  M.  (After  last  mail). 

COrXT  .‘10  units  iier  line,  no  abbreviations  (add  1  line  lor  box  informa¬ 
tion!.  Itoxholdcr-'  identities  held  in  strict  eonlidenee.  Reillies  mailed 
daily.  Editor  Sc  I’ublisher  reserves  the  ripht  to  edit  all  copy. 
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ANNOUNCEMENTS 


Newspaper  Brokers 


PRICED  Right  I  No  other  Brokers 
have  our  California  Listings.  Both 
Dailies  and  Weeklies  Properly  Priced. 

J.  R.  OABBERT 

3837  Orange _ Riverside,  California 

WILL  be  at  the  Waldorf,  New  York 
April  18th  to  23rd 
Statler  Hotel,  Washington,  D.  C. 
April  15th  to  17th 
W,  H.  GLOVER  CO, 

_ Ventura,  California _ 

MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  8t.,  Sioux  City,  Iowa 
may  BROTHERS,  Binghamton,  N,Y, 
Established  1914,  Newspapers  bought 

and  gold  without  publicity. _ 

SALES,  Appraisals,  Management  Con¬ 
sultants.  NEWSPAPER  SERVICE  CO., 
610  Georgia  Bank  Bldg.,  Atlanta,  Ga. 


I 


For  better  newspaper  properties. 
Good  selection  dallies,  weeklies, 
ODETT  &  ODETT,  Brokers 
P.  0.  Box  527,  San  Fernando,  Calif. 
JOSEPH  ANTHONY  SNYDER 
Western  Newspapers 

3570  Frances  Ave. _ Venice.  Calif. 

^★30  YEARS  on  the  Pacific  Coast. 
A.  W.  Slypes  &  Co.,  625  Market  St., 
Ban  Francisfo  5,  California. 


LENTEIOHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal- 
tied  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


Newspaper  Appnriaerg 


APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re- 
macement.  Purchases,  Refinancing, 
Mortgage  Loans,  Liquidations,  etc. 


PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7.  N.  Y. 
“Newspaper  Plant  Specialists’’ 


ANNOUNCEMENTS 
_ Newspaper  Appraisers _ 

NEWCPAPKH  VALUATIONS 

Tax  and  all  other  purposes 

Experienced  court  witness 

35  years  in  newspaper  work 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn.  N.  Y. 

Newspaper  Consultants 

NEWSP.4_PER-TV  sales,  purchases, 
management,  finance,  personnel  prob¬ 
lems.  Publishers  Service,  P.  O.  Box 
3132,  Greensboro,  North  Carolina. 

Publicarions  for  Sale _ 

BOOM  TOWN  weekly  8,0U0  circula¬ 
tion,  can  be  16,000.  Must  growl  Pos¬ 
sibly  daily.  No  plant.  ’53  grosa  $75,- 
000.  Chart  Area  2.  Box  1003,  Editor 
St  Poblisher. 

NEW  JERSEY  WEEKLY,  no  plant, 
terrific  field,  easy  commuting  New 
York.  Excellent  opportunity  news-ad¬ 
vertising  team  increase  present  grosa 
over  $60,000,  preaent  net  over  $15,000 
year.  At  least  $15,000  cssb.  Box  1006, 
Editor  Sc  Publisher. 

WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  A 
Associates,  4958  Melrose  Ave.,  Lot 

Angeles  29,  California. _ 

JUST  STARTING  to  produce.  This 
Ohio  paper  in  town  of  2,000  needs  only 
new  management  to  be  big  prodneer. 
Good  town,  equipment,  staff.  Priced 
low;  down  payment  $10,000.  Larry 
Towe  Agency,  1807  S.  Shore,  Holland, 
Michigan. 

NORTHWEST  MICHIGAN 
Travel  Guide.  $2,000 

Box  1304,  Editor  A  Publisher 
LONG  Established  Conneotient  County 
Seat  Weekly.  Operating  in  the  black, 
but  potential  not  yet  tapped.  Ideal 
community.  Principals  only.  For  infor¬ 
mation  write  Box  1238,  Editor  A  Pnb- 

lisher. _ 

CAN  you  swing  big  Virginia  weekly, 
gross  over  $100,000!  Write  fully  t 
Dial,  640  W.  Willis,  Detroit  1,  Mich. 


ANNOUNCEMENTS 
PubliaitkMis  for  Sale 


BIG  CALIFORNIA  WEEKLY 

★★★  YOU’LL  find  no  competition — 
not  even  a  job  ahop — in  this  lovely 
city  lurrounded  by  Califomia’a  finest 
frnit  orchards.  This  paper  hat  been 
nnder  one  ownership  for  35  years.  The 
publisher  is  now  retiring  on  earnings 
from  the  profitable  operation.  You 
niuit  have  $47,000  cash  for  a  down 
payment.  Excluaive  lilting  of  A.  W. 
STYPES  A  CO.,  625  Market  Street. 
San  Francisco  5,  California. 

GROWING  TABLOID  WEEKLY,  no 
plant,  booming  big  city  suburb.  Chart 
Area  2.  High  prestige  and  local  accept¬ 
ance.  $9,000  gross.  Box  1233,  Editor 

Sc  Publisher. _ 

DAILY,  absentee  owner,  netting  $1000 
month.  Chart  Area  3.  Attractive 
price.  Terms.  Broker,  Box  1348,  Edi- 
tor  A  Publisher. _ 

FLORIDA  MONTHLY  MAGAZINE 
and  Printing  Business  for  sale  to  qual¬ 
ified  buyer.  Highly  profitable,  factual 
monthly  magaxine,  established  4  years. 
Nationwide  paid  subscription  circula¬ 
tion  now  pushing  20,000,  and  still 
growing;  ready  for  heavy  newsstand 
distribution.  Attractive  office  and 
printing  plant  (leased  equipment),  in 
bi-autiful  Southeast  Florida  commu¬ 
nity.  Low  overhead.  Unusually  profit¬ 
able  subscriptions  and  advertising  se¬ 
cured  by  mail  promotions,  with  huge 
untapped  potential.  Job  and  publica¬ 
tion  printing  department  now  being 
organised  to  add  to  volume  and  profits. 
This  unique  Florida  publishing  and 
printing  business  will  be  sold  only  to 
substantial,  experienced  buyer.  Please 
state  business  and  financial  qualifica¬ 
tions  in  your  letter  of  inquiry.  Box 
1336,  Editor  St  Publisher. 


NEWSPAPER 

CENTRAL  WISCONSIN:  Top  drawer 
weekly  in  rich  agricultural  field.  Gross 
38,000  and  growing  fast.  Requires 
$22,000  to  handle.  Investigate  NOW. 
Libby  .\gency,  35  E.  Kellogg,  St. 
Paul.  Minnesota. _ 


SUBURBAN  PUBLISHERS 
AHENTION 

WEEKLY  chain  in  Great  Lakes  State. 
Gross  $172,000.  Net  24%;  a  truly 
high  grade  property  in  fast  growing 
field.  Good  solid  communities  with  un¬ 
limited  potential.  Includes  building 
ami  modern  plant.  Will  bear  your  close 
investigation.  Libby  Agency,  35  E. 

Kellogg.  St.  Paul,  Minnesota. _ 

TEXAS  WEEKLIES:  $30,000  County 
.Seat  Exclusive,  also  twin  weeklies 
grossing  $13,000,  health  farces  sale  at 
$12,500  with  building.  Bailey-Kreh- 
biel  Newspaper  Service,  Box  88,  Nor- 

ton,  Kansas. _ 

WEEKLY  newspaper  Chart  Area  7, 
good  equipment,  great  potential,  new 
shopping  centers  galore,  population  has 
doubled  last  seven  years;  3,500  paid 
subscribers.  Good  job  printing  busi¬ 
ness  included.  $48,000.  Box  1345, 
Editor  A  Poblisher. 

Busin  ew  Opportiwittes 

SMALL  DAILYiTFint^rest  only  avall- 
able  to  experienced  ad  man  for  $12,- 
500.  Want  to  expand.  Write  fully  to 

Box  1303,  Editor  A  Publisher. _ 

94th  year  publishing  local  news,  pic¬ 
tures,  ads,  .Sanders  3  is  the  Living¬ 
ston  County  buy,  Geneseo,  N.  Y. 

Busiiitss  Opportunities  Wanted 

EXPERIENCED  editor  seeks  manage- 
ment  of  small  daily  or  substantial 
weekly,  with  opportunity  to  scqnire 
stock  or  ownership  within  year  if  ar¬ 
rangement  mutually  satisfactory.  Box 
1028  Editor  A  Publisher. _ 


NEWSPAPER  SERVICES 
Newspaper  Representatives 

IF  NOT  represented  or  unhappy  with 
present  connection,  particularly  in 
Philadelphia.  Baltimore,  and  Jersey  re¬ 
sort  area,  long  established  National 
Advertising  Representative  suggests 
confidential  discussion  at  ANPA  con¬ 
vention.  Box  1348,  Editor  A  Pub¬ 
lisher. 


NEWSPAPER  SERVICES 
Circulation  Promotion 

THE  W  I  L  L  1  A  .M  S  CIRCULATION 
SERVICE  Company  now  handles  the 
circulation  on  a  large  number  of  United 
Statei  dailies.  YVe  operate  on  a  com¬ 
mission  basis  and  basically  do  not  fet 
paid  unless  we  show  substantial  gams 
in  net  paid  circulation  and  net  cash  to 
the  publisher.  We  operate  over  a  longer 
period  of  time  and  do  not  conduct  high 
pressure  campaigns.  References  from 
papers  now  using  onr  service.  Twenty 
years’  experience.  Write,  wire  or  call 
Williams  Circulation  Service,  408  Lons¬ 
dale  Building,  Duluth,  Minnesota. 

_ Syndicates— Features 


PERSONALIZED  NUMBERS 
CONTEST 

Copyrighted  Feature 
That  Will  Interest 
Multitudes  of  Readers. 
Box  1327,  Editor  Sc  Publisher 


Periodical  Subscriptions 

-Are  you  the  last  one  on  the  Office 
reading  list! 

Then  enter  an  EDITOR  A  PUB¬ 
LISHER  subscription  to  your  home  ad¬ 
dress. 

$6.50 — one  full  year  (52)  issues 
Write  0.\ICB,  Editor  A  Publisher. 


Press  Engineers 


DISMANTLED  -  MOVED  -  ERECTED 
Service — Maintenance — Repairs 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-bed  Webs 

311  Lincoln  Ave.,  Lyndhurst,  N.  J. 
Phone  Geneva  8-3744 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTLING 

551  W.  22nd  St.,  New  Y’ork  11,  N.  Y. 
_ PHONE  ORegon  5-7760 _ 

.MACHINISTS  —  Dismantling,  moving, 

assembling,  entire  newspaper  plants. 

Repairs,  maintenance,  service  nation- 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3ti2(>— 31  St.,  Long  Island  City  1,  N.Y. 
_ STilwell  6-0098-0099 _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  East  4th  Street,  New  York  8,  N.  Y. 
Phone  spring  7-1740 


K.  P.  WALLMAN  A  CO. 
Machinists,  Movers,  Erectors.  Repairs, 
Maintenance,  Erections  all  typei  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


MACHINERY  and  SUPPLIES 
_ Composing  Room 

16  TABLOID  Daily  Compass  Chases, 
inside  measurements  21-11/16x14-9/16. 
Perfect  condition.  $30  each.  Shipped 
freight.  C.O.D.  Town  and  Village,  814 
E.  14th  St.,  New  York, _ 

LINOTYPES  and  Intertypes,  Models 
5,  8,  14,  26,  Intertypes  B — C — CSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 

BLUE  STREAK  MIXERS 

5  Model  29  Linotypes — 4  Msgssine 
2/72  and  2/90  Channel 
Microtherm  Electric  Pots,  AC 

6  Molds,  Mohr  Saw  and  Accesioriei. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .Ave. — BR  9-1132 — N.  Y.  36 
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MACHINERY  and  SUPPLIES 
_ Photo  Engraving _ 


MACHINERY  and  SUPPLIES 
Press  Room 


MACHINERY  and  SUPPLIES 
Press  Room 


MACHINERY  and  SUPPLIES 
_ Stereotype _ 


COMPLETK  EngraviriK  Room,  3  years 
old.  Robertson  20"  Camera,  l^ns, 
Eiglits.  Temperature  Sink,  Vacuum 
Frame,  Whirler,  Stainless  Etcher, 
Stove,  Cooler,  Powder  Cabinet,  Guil¬ 
lotine,  etc.  Complete. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  Xew  York  36 


Press  Room 


For  Sale 

HOE  PANCOAST 

1K>UBLE  octuple  with  2  double  fold¬ 
ers,  spindle  fed,  7/16"  i)lates,  90  de¬ 
cree  stagger,  electric  paper  lioists,  jtair 
DC  drives. 

M.IKE  AN  OFFER 


8  PAGE  DUPLEX  FLATBED 

AC  Drive — Cliases  and  Accessories. 
Located  Illinois — Available  Keb.  15. 


6  HOE  BALCONY  UNITS 
(Web  No.  2209) 


20  PAGE  DUPLEX  TUBULAR 

Complete  Stereo — 22^" — uAC  Drive 
Combination  K  pg  Folder 


4  DECK  GOSS 

2  Plate  wide — 23  9/16" — ^Stereo 

3  UNIT  HOE— 2550 

Steel  Cylinders.  Uoller  Hi'arinjrs — 
21^^" — Complete  StertMi — AC  Drive 

3  UNItTi'oE— 2148 

Steel  Cylinders 
Roller  Hearings — 22}i" 

4  UNIT  HOE— 2804 

Vortical  Type  — -AC  Drive — 22^" 

3  Arm  Reels.  Ten.sioiis  and  Pasters 


4  UNIT  HOE— 2283 

Steel  f’yliiider.s — K  oiler  Ilea  rings — 
23-9/ 16" — f’line  Keels  anti  Tensions 


6  UNIT  HOE 

Vorti.-al  Typi - DC  Drive — 21^1" 


AKHAXGKD  in  line — 3  units,  folder; 
3  units,  folder — 7/16"  plates,  spindle 
fed,  hand  tensions,  fudge  line  attacli- 
ments,  pair  DC  drives.  Xew  in  1927, 
Can  be  purcbasiol  for  a  nominal  figure. 


Apply  I 

HEARST  NEWSPAPERS  ' 

Room  227,  959  Eighth  Avenue,  New  I 
York  19,  X.  Y.  ■ 


GOSS 

STRATGHTUXK  OCTUl’LK  PRESS. 
4  deck  double  width,  23*9/16"  cut  off. 
A.C.  drive.  2  folders,  1  equipped  with 
*4  foil!.  Equijq»ed  to  run  1  color  both 
sides;  top  deck  reversible  for  extra 
color.  Includes  idectrical  and  stereo 
equipment,  electric  paper  hoists,  extra 
rollers  and  spare  parts.  In  exccjition- 
ally  good  condition;  can  he  seen  oper¬ 
ating.  Minneapolis  Shojiping  News, 
Minneapolis  14.  Minnesota.  _ 


2  UNIT  DUPLEX 

Scmi-Cylindiical — 22' j" — 16/32  pgs 
Cumpl.t.'  stcifo,  AC  Drivu 

BEN  SHULMAN  ASSOCIATES 

.">1)0  Fifth  Avi',.  N.  V.  36.  N.  Y. 


ME.VI)  I’AI’ER  MRKAK.S  with  Splic¬ 
ing  Tapt‘<.  .\ls()  iicwsiirint.  Hunge  Puli)  | 
&-  PapiT  Co..  4.5  W.  l.'ith  .St..  N.  Y.  36  ' 


24-PAGE  HOE 
FOR  SALE  j 

Sfralghtllne  Web  Press,  2  plates  wide,  ' 
3  decks  high,  with  A.C.  motor  ard  ' 
stereotype  equipment. 

Also  32  and  48  page  i 

Rotary  Presses  i 

Immediately  available.  I 

For  furlher  particulars  write:  j 

THOMAS  W.  HALL  CO.,  Inc.  I 
Stamford,  Connecticut  I 


6.)  INCH  Miehle  ;7292  with  Dexter 
Suotion  feeder  *7637,  excellent  condi¬ 
tion.  without  motor.  $3,2.''>0.  Glen  Ste- 
ven.son.  1426  Grand,  Kansas  City.  Mo. 

SACRIFICE 

FORCED  to  vacate  premi.ses  of  the 
former  Philadelphia  Record  and  are 
offering  at  a  great  reduction  the  finest 
equipment  available  on  the  present 
market. 

4  UNIT  HOE  (No.  2fi04) 

Steel  Cylinder-Roller  Be.aring- 
Spray  Fountain — 2234"  cut¬ 
off — AC  Drive,  Reels.  Ten¬ 
sions  and  Auto  Pasters. 

_  This  equipment  was  installed  new 
in  1938  and  shut  down  Jan.  1947.  It 
has  had  proper  maintenance. 

For  information  and  inspection  call 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.  New  York  36,  N.  Y. 
BRyant  9-1130 


Used  Presses 

ir  Since  newsi>apers  constantly  are 
rojdaring  presses  with  nrw  GOSS 
units,  wo  usually  have  a  list  of  goo<l 
used  presses  available  or  wiiieli  may  I 
be  available  soon,  for  lu'wsiiapers  of  ' 
all  sizes.  I 

★  GOSS  engineers  can  adapt  such  i 
equipment  to  vour  specific  neefls.  j 

★  CORRESPONhENCE  invited.  j 

THE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Paulina  St.  Chicago,  Illinois 


FOR  SALK:  2 — 16-page  Hoe  units  for  i 
23  9M6"  sheet  cut,  15"  diameter  plates,  i 
7/16"  thick.  Arch  Tyiie.  Thomas  W. 
Hall  Co.,  Stamford,  (hinneoticut.  I 

DUPLEX  UNITUBULAR  j 


6  I'nits — 24  Pages — 10  extra  Color 
Cylinders  with  2  Folders — Twinned^  j 
AC  Drive  and  Modern  Stereo. — Local-  | 
ed  Detroit — Available  May. 

BEN  SHULMAN  ASSOCIATES  I 

500  Fifth  Ave.,  New  York  36 


30-5  H.P.,  AC.  CLINE-WESTING- 

HOUSE  press  drive  complete  with  con¬ 
trol  board,  grids,  push  button  stations, 
pan,  chain,  sprocket,  etc.  Only  six  ! 
years  old.  This  drive  replaced  by  larg-  | 
er  one  when  more  units  addl'd  to  our  i 
Duplex  Tubular.  Crated  and  ready  for  , 
shipment.  First  .$2,500.00  gets  it.  The  I 
Reporter-Telegram,  Midland.  Texas.  i 

IP  YOU  Are  looking  for  a  Good,  Clean 
NEWSPAPER  PRESS  : 

in  .V-1  Mechanical  condition.  ] 

complete  in  every  detail,  which 
will  be  in.stalled  and  put  into 
operation  on  a  OUAR.VNTEED  BASIS: 
CONTACT  US! 

SAM  S.  PUNTOLILLO  CORP. ! 

311  Lincoln  Ave.,  Lyndhnrst,  N.  J.  1 
Phone  Geneva  8-3744  j 

SPECIALIZING  in  Duplex  and  Goss 
Flatbed  Web  Perfeetors.  I 


ONE  36"  Precise  Engineering  6  color 
gravure  press.  Almost  new.  Behrens, 
427  2nd  Ave.,  N.  Y.,  N.  Y. 


DUPLEX  METROPOLITAN 

20  Page  —  2244"  —  1  Unit  5  Plate 
Wide.  .\('  Chain  Drive  —  Half  and 
Quarter  Fold. 

COMPLETE  STEREO 
DUPLEX  .Mat  Roller;  Gas  .Metal  Fur¬ 
nace:  Piiiiiii  and  Sjioiit:  Curved  Cast¬ 
ing  Box;  Shaver;  Tail  Cutter;  Chip¬ 
ping  Block;  Curved  Router;  Scorch- 
it;  16  Chases;  and  16  new  Turtles. 
A  COMPI.ETE  COMPACT  PACKAGF. 
A  V  A 1 1..\  BLE  IM  M  E  DI ATELY — 
L(K;ATED  WYOMING 

BEN  SHULMAN  ASSOCIATES 

.500  Fifth  .\ve..  New  York  36 


Two  100  H.P.  AC  motor  drives,  one 
complete  with  control  board.  George 
C.  Oxford.  Box  903  Boise,  Idaho. 


HOE  2-unit  32-page  Press 
GOSS  4-deck  64-page  Press 
HOE  Unit-Type  Octuple  Press 

JOHN  GRIFFITHS  CO..  INC. 

11  W.  42nd  St.,  New  York  36.  N.  Y 


8  PAGE  Duplex  double  drive,  Hat  bed 
newspaper  press,  angle  bar  folder. 
22 !c"  cutoff.  1.5  H.P.,  AC  220  motor. 
Produces  good  jiapcr.  See  running. 
Terms.  Broker,  Box  1400,  Editor  & 
Ptihlislicr. 


MAGAZINE  AND  NEWSPAPER 
PRESSES 

Priccil  for  Quick  Sale 

64  P.\GE  Goss  High  Speed  magazine 
jiresB.  Produces  niaximuiii  8J4"  x  11'4" 
signature.  1154"  cut-off.  33"  to  39" 
roll  width.  .Ac  or  DC  motor. 

GOS.S  High  Spci’d  magazine  jiress. 
cajiahli'  of  iiroducing  64  iiages  comic, 
32  page  taliloid,  16  tiage  newsiiaper. 
4  jilati's  wide.  Color  cyliiiilers.  Modern 
high  sjieed  folders.  .AC  motor.  Stereo- 
typ>'  equipment.  -Available  at  once. 

64  P.AGE  Cottrell  magazine  press,  4 
plate.s  wide.  Maximum  9"  x  12"  signa¬ 
ture.  Produces  up  to  64  pages,  two 
colors  both  sides.  Latest  model  dryer 
worth  more  than  price  of  entire  outfit. 
.AC  motor. 

32  P.AGE  Goss  High  .Speed  newspaper 
press,  4  p'atos  wide.  23-9/16"  cut-off. 
Double  high  speed  newspaper  folder. 
.AC  motor.  Will  sacrifice  if  sold  from 
jiresent  preiiiises. 

TURNER 

Printing  Machinery,  Inc. 

26:10  Payne  .Avenue 
Cleveland  14,  Ohio.  TOwer  1-1810. 
Offices:  Chicago — -Detroit 


_ Stereotype 

ROYLE  and  Wesel  Flat  Ronten,  f2S 
Vandercook  full  page  proof  press. 
Thomas  W.  Hall  Co.,  Inc.  Stamford, 
Connecticut. _ 


1  RIGHT  and  1  Left  Hand  Jr.  Auto 
Plate  22  34"  cut-off 

Finishing  Machine 

Double  Truck  casting  box  with  pump. 
Double  Truck  Shaver 
Double  Truck  Router 
Miscellaneous  Spare  Parts  and  equip¬ 
ment. 

SACRIFICE  PRICE 

For  further  information,  price,  etc. 
CONTACT 

B.  W.  Warnock,  Business  Manager 
GIBSON  PUBLICATIONS 
Vallejo,  California 


FOR  SALE — 4500J  Metal  Furnace 
with  gas  burners  and  hood.  Newspaper 
Publishers  Supply  Co.  1639  North 
Lorel  .Avenue,  Chicago,  Illinois. 

_ Wanted  to  Buy 

CURVED  ROUTER,  good  mat  roller, 
hand  casting  outfit.  George  C.  Oxford, 
Box  903,  Boise,  Idaho. 

EDITOR  &  I 


NEW 

PAGE  PROOF  PRESS 

PULL  page  proof  press  perfect  for  fait 
proofs  for  Editors  and  advertisers  can 
be  mounted  on  any  wall  or  column 
saves  floor  space,  hand  operated  guar¬ 
anteed  you  install,  price  F.  0.  B. 
$225.00. 

MARGACH  PIG  TRUCKS 

Designed  for  efficient  handling  of 
metal  pigs  steel  welded  frame  with  1 
casters. 

PAPER  CHUCKS 
For  Non-Returnable  Cores 

PRESS  ERECTORS 

ALL  makes  dismantled  &  erected  in 
South  &  South  East. 

WEBB  MACHINE  WORKS 

1252  Daizcll  St. 

Shreveport,  Louisiana 


W'anted  to  Buy 


NEWISPAPEU  I’RESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .Aveiiue,  New  York  36,  N.Y. 


ROliL  fed  offset  press  to  economically 
produce  tabloid  picture  weekly.  Thi 
Graphic.  Portland.  Indiana. 


_ HELP  W.4NTED _ 

_ Administrative _ 

AA’ANTEl),  Business  Manager  (who 
could  develop  into  General  Manager) 
of  well-established  English-language 
newspaper  in  Latin  America.  Must 
speak  Spanish.  Must  know  advertising 
and  circulation.  Must  he  good  organ¬ 
izer  and  have  selling  ability.  For  such 
a  man  we  offer  a  unique  opportunity, 
with  possibility  of  later  becoming  a 
partner.  Please  write  detailed  letter, 
including  complete  chronological  re¬ 
sume  of  education  and  evperience  to 
Box  1203,  Editor  &  Piililii'ier, 

Cireulation 

CIRCULATION  MANAGER  WANTED 
Experienced  man  who  can  show  sound 
results  on  three  ABC  weeklies  in  south¬ 
ern  New  Jersey.  Permanent  job  at 
right  salary  for  man  with  proven  abili¬ 
ty.  Write  Box  1100,  Editor  &  Pub¬ 
lisher^ _ 

F.AST  OROAVINO  Newspaper  in  need 
of  Circulation  Manager  with  knowl¬ 
edge  of  Merchant  Plan.  ABO  and 
strong  on  promotion.  Good  opportuni¬ 
ty  for  live  wire.  Prefer  A’oiing  District 
Alanager  now  employed.  Detailed  in¬ 
formation  by  yourself  necessary  and 
strictly  in  confidence.  Write  Box  1248, 
Editor  A-  Piihlisher  or  Box  1620  car* 
of  Publisher,  Huntington.  West  Va^ 

Ic  per  .ABC  siihserilur  per  week  is 
offer  to  young,  well  trained  circulation 
man.  Each  week's  pay  based  on  pre¬ 
vious  week's  .ABC.  On  this  basis,  pay 
2  years  ago  would  have  bi-en  $51.68; 
year  ago.  $62.11:  today.  $70.97.  New 
deal  at  10,000  wliieh  jiresent  jilans  (in¬ 
cluding  unique  "breakfast  edition") 
could  make  come  soon.  If  wife  is 
teacber.  A’lima  teachi-r  pay  is  nn- 
iisiially  high.  Please  do  not  apply  un¬ 
less  you  arc  reliable,  exiii-rienoed^  and  | 
can  give  references.  Daily  Sun,  Yuma, 
Ariz.  (The  plant  that  was  an  8-pager 
a  year  ago;  is  now  a  16-pager;  will  he 

a  40-pager  hy  autumn.) _ 

$6,000  S.AL.ARY,  Raises  as  you  increase 
profits.  Send  full  history  and  eight  ref¬ 
erences  proving  capacity  to  earn  above 
salary  in  first  letter.  Job  is  one  man 
department  with  25  carriers  on  small 
competitive  Central  California  Daily 
with  great  future.  Long  hours,  hard 
work^^Boxl306j]EdUor_&_Piiblisher^ 

Classified  Advertisiiig 

EXPERIENCED  Classified  Salesman 
to  augment  staff  of  seven  men.  Perma¬ 
nent  position.  Unlimited  opportunity. 
Call  or  write  R.  McComas.  Evanavill* 
Courier  &  Press,  Evansville,  Indiana. 

U  B  L  I  S  H  E  R  for  March  27.  1954 
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HELP  WANTED 
Classified  Advertising 


CLASSIFIED  OPPORTUNITY 

Opening  for  proven,  aggressive  classi¬ 
fied  salesman  to  advance  to  Assistant 
Classified  Manager  on  Daiijr-Sunday. 
Chart  Area  12.  Circulation  over  100,- 
000.  State  experience,  present  salary, 
family,  etc.  This  is  an  unusual  oppor¬ 
tunity  for  the  future.  Box  1139,  Edi¬ 
tor  &  Publisher. 


WANTED:  CLASSIFIED  MANAGER 
Leading  Southern  Daily  with  outstand¬ 
ing  volume  classified  seeks  experienced 
man.  Salary  above  average,  unlimited 
opportunity.  Please  include  full  infor¬ 
mation  in  first  letter.  Box  1144,  Edi- 
tor  &  Publisher. 

ADVERTISING  EXECUTIVE  —  must 
be  thoroughly  acquainted  with  sales 
and  management  of  Classified  Adver¬ 
tising  Department  of  weekly  publica¬ 
tion  in  Metropolitan  New  York  area. 
First  letter  must  contain  complete  de¬ 
tails  regarding  experience.  Information 
held  in  strict  confidence.  Box  1207, 
Editor  A-  Publisher. 


$6,000  YEAR  TO  START 
for  qualified  telephone  supervisor  on 
important  Eastern  daily.  Chart  Area  2. 
HERE’S  a  Rare  Opportunity 
with  advancement  possibilities! 
Write  fully  to 

Box  1232,  Editor  &  Publisher 


Display  Advertisiiig 

NATIONAL  ADVERTISING  Depart- 
ment  of  a  medium  eastern  daily  is 
looking  for  a  young  man  to  nnderstndy 
the  National  Manager,  with  the  op¬ 
portunity  of  taking  over  the  depart¬ 
ment  when  ready.  'This  is  a  good  open¬ 
ing  for  an  advertising  agency  man  or 
one  who  is  working  in  the  National 
department  of  a  large  newspaper  and 
desires  to  leave  the  metropolitan  area. 
Write  complete  resume  and  salary  re¬ 
quirements  first  letter.  Box  1145,  Edi- 
tor  &  Publisher.  _ 

EXCELLENT  OPPORTUNITY  FOR 
aggressive  advertising  salesman  to  sell 
and  Service  display  advertising  ac¬ 
counts  on  5200  .ABC  afternoon  daily. 
Town  of  10,000  located  on  I.uike  Mi¬ 
chigan.  Two  man  staff.  Salary  and 
bonus  based  on  experience  and  ability. 
Write  for  interview  and  give  age,  ex¬ 
perience  and  availability.  .A.  I.  Cloud, 
Business  Manager,  Daily  News,  Lud- 
ington.  Michigan. _ 

HARD  hitting  Salesman  with  good 
character  reference  and  performance 
record  can  do  well  on  our  Salary 
Bonus  Plan  in  Excellent  North  Caroli- 
.City.  Age  32  to  45.  Give  details, 
availability,  money  expected.  Corres¬ 
pondence  in  confidence.  Box  1108, 
Editor  ft  Publisher. _ 

ADVERTISING  SALES  MANAGER 
experienced  in  layouts  and  selling. 
Past  growing  daily  in  western  town 
of  10.000.  State  experience,  housing 
needs  and  expected  salary  in  first  let¬ 
ter.  Paid  vacation,  hospitalization  and 
life  insurance.  Write  R.  J.  Scanlan, 
Star  Printing  Co.,  Miles  City,  Mont. 

DISPLAY  ADVERTISING  Solicitor 
southeastern  Pennsylvania  daily  in  col¬ 
lege  town  of  15,000,  wants  a  hustling 
salesman.  One  who  is  experienced  in 
buyout,  and  good  sound  selling 
ability.  Must  have  late  model  ear  and 
be  married.  To_  this  man  we  offer  a 
permanent  position,  chance  for  ad¬ 
vancement  and  salary  and  commis- 
sions.  Box  1201,  Editor  ft  Publisher. 

WANTED:  Advertising  salesman. 
Must  be  able  to  sell  and  make  good 
layouts.  State  salary  expected.  Jones- 
boro  Evening  Sun,  Jonesboro,  Ark. 

WANTED:  Young  lady  graduate  of  ad¬ 
vertising  course  at  journalism  school 
who  can  sell  and  make  good  layouts. 
Chart  Area  9.  State  salary  expected. 
Box  1245,  Editor  &  Publisher. _ 

AD  Man — Progressive  afternoon  daily; 
university  city  at  30,000:  ad  staff  of 
6:  prefer  man  abont  30  with  good  rec¬ 
ord  in  daily  field;  permanent;  housing 
available ;  _  attractive  salary,  other  be¬ 
nefits;  mild  climate.  Position  open 
about  May  1.  Write,  giving  experience, 
present  earnings,  references.  Tran¬ 
script,  Norman.  Oklahoma. 

■editor  &  PUBLISHER  f< 

i 


_ HELP  WANTED _ 

Display  Advertising 

LEADINU  Ohio  daily  (oO  to  100,000 
population)  has  opening  on  retail 
staff  for  good,  promotion  conscious 
service  man  for  active  list  aggressive 
retailers.  Salary  and  bonus.  Auto  Ex¬ 
pense.  Write  in  detail  to  Box  1206, 
Editor  &  Publisher. 

ADVERTISING  MANAGER  for  25- 
50,000  circulation  New  England  daily. 
Pleasantly  located.  Must  be  tops  in  all 
respects.  30  to  40,  conservative,  well 
educated,  well  trained,  ambitious.  Will 
conduct  meticulous  personal  investiga¬ 
tion.  Position  for  solid,  sound  thinking, 
well-matured,  work-loving,  aggressive 
family  man.  No  light-weights,  no  has- 
beens,  no  plodders,  no  drifters.  Top 
drawer  opportunity  for  quality  self¬ 
starter.  Can  interview  at  ANPA.  Write 
Box  1347,  Editor  &  Publisher. 
ADVERTISING  SALES.M.AN  on  his 
way  np.  We  want  the  kind  of  man  who 
is  anxious  and  able  to  move  into  a  po¬ 
sition  of  greater  responsibilities.  Pref¬ 
erence  given  to  a  man  presently  em¬ 
ployed  oil  a  smaller  Mid-Western  daily 
newspaper.  There  are  exceptional  op¬ 
portunities  here  for  such  a  man,  whose 
future  is  before  him.  .All  applications 
held  confidential.  Write  or  wire  Louis 
D.  Young,  advertising  director.  The  In¬ 
dianapolis  Times,  A  Scripps-Howard 

Newspaper. _ 

.AGGRESSIVE  daily  of  10,000  needs 
advertising  manager  direct  staff  of 
three,  also  handle  National.  Not  a  soft 
job.  Write  fully  experience,  salary  ex- 
ected,  three  references,  availability. 
.  O.  Amos;  Sidney,  Ohio,  Daily  News. 
GOOD  .SOLICITOR  NEEDED — To  fill 
out  seven  man  staff — must  be  able  to 
make  good  layouts  and  prepare  all 
kinds  of  copy.  7-morning,  6-evening 
combination  in  fine  college  community 
of  60.000.  Salary,  some  commissions, 
free  life  insurance,  hospitalization  in¬ 
surance,  car  allowance.  Prefer  family 
man  who  desires  good  steady  position. 
Write  or  wire  Wayne  Botkin,  Adver¬ 
tising  Manager.  Star  &  Press,  Muncie, 
Indiana. 


_ EdHorfad 

STATE  editor  desk  on  brisk,  growing 
daily  offers  key  post  of  permanence, 
responsibility,  opportunity  to  qualified 
young  man  or  woman.  Pleasant,  pros¬ 
perous  Illinois  county  seat.  23.000 
circulation,  44  stringers,  news  staff  of 
17.  Attractive  salary,  raises  with  in¬ 
creased  capability,'  annual  bonus,  com- 
nany-paid  pension  fund,  other  benefits. 
Write  details  of  training,  experience 
>0  Box  1104,  Editor  A  Publisher. 

AGGRESSIVE  Newspaper  looking  for 
Editor  to  handle  small,  smart  staff, 
do  considerable  writing.  Age  40-50. 
Pay  Good.  Pleasant  community.  Chart 
Area  7.  Tell  all  first  letter  giving  re¬ 
sume  and  references,  please.  Box  1202, 
Editor  &  Publisher. _ 

EDITOR  for  national  prise  winning 
offset  weekly  5000  circulation.  Big  job, 
genuine  opportunity,  open  June  1. 
Write  complete  details  and  salary  ex- 
pected.  The  Graphic,  Portland.  Ind. 

SOCIAL  NEWS  EDITOR 
CENTRAL  Pennsylvania  daily  of 
13,000  circulation.  Experience  neces¬ 
sary.  Would  prefer  J-grad  girl.  State 
Background.  Write  fully  to  Dick  Ruble. 
The  Sentinel,  Lewistown,  Penna. 
AGRICULTURAL  JOURNALIST,  pre¬ 
ferably  Corn  Belt  farm-reared,  well 
versed  in  agricultural  matters,  to  be 
field  editor  on  farm,  live-stock  paper; 
must  write  well  on  modern  farming, 
use  camera  to  illustrate  work;  ran 
live  in  rural  community.  Write  fully 
of  background,  salary  requirements. 

Box  1346,  Editor  &  Publisher. _ 

ANOTHER  all-around  man  in  editorial 
staff  familiar,  to  some  extent,  with 
sjiorts.  handling  copy,  possible  assign¬ 
ments.  Good  opportunity  for  one  who 
will  stick.  Submit  full  particulars  and 
salary  requirements  to  start.  Address 
P.M.H.,  Review-Times.  Fostoria,  Ohio. 
BUREAU  MAN— Needed  by  large  Up¬ 
state  New  York  paper  for  nearby  city. 
Promotion  causes  vacancy.  Staffer  must 
handle  city  and  county  top  stories  by 
teletype,  and  photos.  Car,  camera  es¬ 
sential.  Good  pay,  oar  allowance,  other 
benefits.  Airmail  special  your  back¬ 
ground  including  education,  experience, 
references,  family  status  and  salary 
expected  to  State  Editor,  The  Post- 
Standard.  Syracuse  1.  New  York. 

r  March  27.  1954 


_ HELP  WANTED _ I 

Editorial  i 

DESK  MAN,  thoroughlyexperienceSTn 
all  phases  and  desirous  of  assuming 
administrative  responsibilities.  Chart 
Area  2  PM  Daily.  Please  submit  full 
particulars  and  salary  reqnirements  to  ' 
Box  1254,  Editor  A  Publisher.  I 

CH.AKLESTON  (West  Virginia)  Ga- | 
zette  needs  experienced  woman’s  edi¬ 
tor  to  supervise  department.  Must  ' 
write  heads,  read  copy,  do  make-up.  I 
West  A’irginian  or  person  familiar  with 
area  preferred.  Writing  ability  essen¬ 
tial.  Send  details,  clippings  and  salary 

exiiected  to  Managing  Editor. _ 

COMBIN.ATION  desk  and  rew-rite  man  i 
for  good  Ohio  daily,  city  25,000.  ' 
Write  Managing  Editor,  I>ancaster  ; 
Eagle-Gazette.  Lancaster,  Ohio.  I 

EIGHT  P.AGE  Daily  in  Lake  Michigan  ' 
City  of  6,000  has  opening  for  young 
desk  editor  with  small  city  experience.  ; 
$300  to  $400  monthly.  Box  1337,  Edi-  I 
tor  &  Publisher.  | 

PHOTOGRAPHER  —  REPORTEBi  ' 
small  northern  Indiana  daily.  Send  all  j 
details  including  references,  experience,  ' 
salary  desired,  family,  draft  status. 
J.  H.  Nixon.  Peru.  Indiana,  Tribune. 
REPORTERS.  editoriai  department 
staffers,  eomhination  editorial-advertis¬ 
ing  situations  on  Pennsylvania  daily 
and  weekly  papers.  Apply  to  PNPA, 
304  Telegraph  Bldg.,  Harrisburg. 
Pi-nnsylvania. 

.SOCIETY  EDITOR — With  weekl^^r 
small  daily  experience  for  growing  dai¬ 
ly  in  rapidly-expanding  community. 
Gather-w-rite  club,  church,  personal, 
featura  articles.  Write  full  details  in 
longhand,  giving  salary  expected  to 
Daily  Herald,  Fairborn,  Ohio. 

UP.ST.VTE  New-  A'ork  morning  daily 
with  40,000  circulation  needs  young 
aggressive  rei>orter  with  at  least  one 
year's  experience.  Please  give  complete 
history  including  experience  and  refer- 
ences.  Box  1308,  Editor  &  Publisher. 

W'.ASHINGTON  Correspondent  needs 
legman.  1-2  years  experience  small 
daily  ilesirahle.  Modest  starting  salary 
lint  offers  opportunity  for  rapid  ad¬ 
vancement  in  political  reporting.  Box 
13.~>0.  Editor  &  Publisher. _ 

A’OUNG  M.AN  or  woman  for  editorial 
opening  on  small  daily.  Indiana.  Give 
hackgroiind.  (>|>ening  available  at  once. 
Box  1302,  Editor  &  Publisher. 

Promotkm— FuMk  Retadoi 

COBEECE  GRADUATE,  under  3o. 
with  at  least  one  year  experience  as 
rejiorter  to  handle  publicity  and  do 
other  w-riting  for  iarge  life  insurance 
company  in  New  England.  Send  re¬ 
sume.  Box  1307,  Editor  &  Publisher. 

NEED  A'OUNG  newsman  3  to  5  years 
New  A’ork  daily  or  wire  service  experi- 
eiK-e.  Strong  on  writing  and  ideas,  for 
exciting  publicity  job.  Send  brief  let¬ 
ter.  Box  1301,  Editor  &  Publisher. 

_  Mcchaninl  _ 


PRINTER  wanted  immediately.  After¬ 
noon  daily,  $2.25  scale,  paid  vacation, 
pension  plan,  present  employees  union 
members.  Roy  Davis,  Foreman,  News, 
Tuscaloosa,  Alabama. _ 

MACHINIST-Operator,  three  Inter¬ 
types  producing  three  Weeklies  and 
job  printing.  40  Hour  AVeek,  good 
w-ages  to  right  man.  Hamden  Chron¬ 
icle,  3013  Dixwell  Avenue.  Hamden, 
Connecticut.  Telephone  ATwater  8- 
1661.  _ 


WANTED.  Mechanical  Superintendent 
capable  of  supervising  Press,  Stereo¬ 
type  and  Composing  Rooms.  ’This  is  a 
combined  morning  and  evening  opera¬ 
tion,  open  shop,  in  Chart  Area  9.  We 
would  like  to  have  a  cost-conscious  me¬ 
chanical  genius  but  recognizing  human 
frailties,  we’U  take  a  man  capable  of 
coordinating  department  work  with 
sufficient  practical  knowledge  to  deter¬ 
mine  the  capabilities  of  his  employees. 
All  correspondence  will  be  held  strictly 
confidential.  Write  Box  1142,  Editor 
&  Publisher. 

MACHINIST 

INDIANA  DAILY  has  a  permanent 
situation  for  a  machinist  with  teletype¬ 
setter  experience  or  traininff.  Excel¬ 
lent  pension  benefits,  hospitalization 
and  free  life  insurance.  Write  George 
Kuns,  South  Bend  Tribune,  South 
Bend,  Indiana. 


— . .  ■■■  . . 1 

_ HELP  WANTED _ 

Mechanical 

WANTED — Competent  assistant  ma¬ 
chinist  (night.  Union)  16  machine 
plant  in  Ohio.  Scale  $109.37.  Sick, 
accident,  hospitalization.  Free  pension. 
Write  full  Particulars  Box  1107,  Edi¬ 
tor  &  Publisher. 


WRITERS  SERVICE 
_ Literary  Agency 

EDITORS,  FREE-LANCERS,  Journal- 
ist.sl — Fiction  and  non-fiction  wanted 
for  submission  to  top  markets.  Write 
for  terms — TODAA'I  Mead  Agency, 
419-4th  .Avenue,  New  York  16,  N.  Y. 


INSTRUCTION 
Classitied  Advertising 


CLASSIFIED  STAFF  MEMBERS: 
you  can  get  ahead  faster!  A  great 
future  belongs  to  you  ...  if  you 
train  for  it. 

THE  new  Howard  Parish  Course  In 
(’lassitied  Advertising  makes  experts 
of  earnest  people.  You  get  want-ad 
fundamentals.  selling,  copywriting 
methods  .step-by-step. 

20  LESSONS  CAN  CHANGE  YOUR 
LIFE  .  .  .  AND  YOUR  FUTURE! 

20-WEEK  correspondence  program  su¬ 
pervised  by  practical  specialists.  Writ¬ 
ten  examination  required.  Scores  of 
top  newspapers  represented  by  stu¬ 
dents  in  training. 

CO.MPLETE  Course  $44  per  student. 
Send  only  $6  for  registration  and  first 
lesson.  Then  pay  $2  week.  19  weeks. 
Write  for  descriptive  folder — or  EN¬ 
ROLL  BY  RETURN  .MAIL  TO  START 
FAST! 


HOWARD  PARISH 
School  of  Classified  .Advertising 
29110  N.W.  79lh  St.,  Miami  47,  Florida 


NOTICFi* 


ARE  YOU  MOVING? 

Please  allow-  two  weeks  for  a  change 
of  address  anil  be  sure  to  give  US  the 
OLD  as  well  as  the  NEW  address. 
Saves  time! 

Editor  A  Publisher  Circulation  Dept. 


SITUATIONS  WANTED 
Administrative 

ADVERTISING  DIREC’TOR, 
competitive 

experienced  in  100,000  circulation, 
and  have  been 

Business  Manager  &  Advertising  Man¬ 
ager,  also  publisher  on  small  daily 
in  active  competitive  area. 
Available  April  first.  References 
galore.  Capable  re-organizer.  Knows 
how  to  produce  profits.  Box  1184 
Air  Mail  to  Editor  &  Publisher. 


BUSINESS  MANAGER,  advertising 
director  with  15  years  successful 
operation  in  newspaper,  radio,  maga¬ 
zine.  Employed  but  present  opportuni¬ 
ties  limited.  Desirous  of_  change. 
$15,000  minimum.  Would  be  interested 
in  part  ownership.  Complete  back¬ 
ground  furnished  upon  inquiry.  Box 
1221,  Editor  &  Publisher 


EDITOR  or  assistant  te  publisher  op¬ 
portunity  sought  on  daily  in  midwest 
or  east  by  editor-manager  of  large 
Pennsylvania  weeklies.  Age  42,  mar¬ 
ried.  AB.  6  years  here.  Use  blind  ad 
to  protect  employer  who  is  familiar 
with  ad  and  w-ill  furnish  appraisal. 
AVill  answer  all  letters.  Write  Box 
1331,  Editor  &  Publisher. 


EXPERT  AT  NOTHING 
except  hard  work.  Seeking  job,  not 
position,  on  daily  or  weekly  newspaper 
in  Florida,  Georgia  or  Carolinas.  Have 
been  advertising — sales  manager  in  de¬ 
partment  store  chain  for  past  5J-4 
years.  Tired  of  moving — want  perma¬ 
nent  opportunity.  ABJ  (Don’t  worry, 
that’s  been  pounded  out  of  me  some 
5  years).  .Age  28.  Married,  Box  1340, 
Editor  &  Publisher. 
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SITUATIONS  WANTED 


Administrative 


ONLY 

ONE  NEWSPAPER 
IN 

THE 

WORLD 

CAN  QUALIFY 

FOR 

The  Services  of 

THIS  COMPETENT 
GENERAL  MANAGER 

Who  is  especially  qualified 
in  Labor  Relations  and  Personnel, 
Cutting  Costs  and  Increasing  Profits. 


SITUATIONS  WANTED 


Correspondents 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


YOU  TOO  CAN  NOW  AFFORD  A 
CORRESPONDENT  IN  EUROPE 
Exclusivity  for  your 
Circulation  Areal 

Experienced  newsman,  10  years  Euro¬ 
pean  coverage,  now  plans  return  Paris. 

Knows  problems,  speaks  languages. 

Once  or  twice  a  week  airmailers  on,  o 

international  affairs.  amusements, 

home-town  requests.  Make  your  offer,  oTnnn’ 


o  •  -I  SPORTSWRITER 

REPORTER — 2  years  varied  experi-  T»v-w*iutTn  -ir.t  oa  i  _ 

ence.  beat,  assignment,  feature,  em-  23,  J-Orad,  1  jtu 


Box  1103,  Editor  &  Publisher. 


Display  Advertising 


ADVERTISING  MANAGER  —  Thor¬ 
oughly  experienced,  energetic,  sales 


phasis  now  on  columns,  25,000  mid- 
western  daily.  Wants  to  relocate,  any- 


Stars  &  Stripes  sports  reporter — copy- 
reader — feature  writer,  seeks  sporti 


where,  newspaper,  magazine.  26,  vet, 

J  grad,  singleV  iar,  good  photogral  copy.  Box  1246,  Editor  &  Publisher. 
pher,  cUps,  references.  Box  1123,  Edi-  WOMAN,  12  years  out  of  J  School;  7 


tor  &  Publisher. 


years  top  reporter,  eopyreader,  on  city 


conscious,  employed  married  man  of  ^ORTS  Need  Boost!  SporU  editor  dailies:  columnist,  feature  ^  s«. 

30  aopkil  nnnnrtiinitv  tn  head  local  daily  (6,500)  five  years  needs  tion  editor;  light  touch,  Hair  for  good 

Spi.;  ...J""? “mil?  dlnrs  K  '!■■■«•;  *w  .<•  '■•■II*  .'“"““S.."!*"";;  ‘.I?’!!™",? 

KbSi.r'”'"'  ®“  “'*•  *  airMrrri.VMr've.'B.rwSi 

fisher^*****^*'  WASHINGTON  EDITOR 


DESIRE  Opportunity  to  build  and  |  -  mi-o — 7 — : - ^ — 

maintain  Church  Advertising  Section  CRACK  REIP(>RTER,  feature  write^ 


He  Is  Willing  to  go  to  work  maintain  Church  Advertising  Section 

soon  on  the  ONE  NEWSPAPER  which  j  (P-ven  Prestige  and  Circulatio^n^  rg^ne^r^r^iercS.^AirbeTC^^^^ 

5,  4,  or  3.  Fine  past  record;  15  years  specialist).  27,  veteran,  single.  Willing  | 
newspapers;  good  references.  Write  t®  relocate.  Box  1251,  Editor  | 

Box  1240,  Editor  &  Publisher.  &  Publisher.  _ _ _ _ 

ADVERTISING  manager  or  number  1  EDITOR  —  Good  knowledge  domestic 
man.  Thoroughly  exptrienced  on  12,-  «.”<1  foreign  Monomics  and  politics; 


he  feels  can  best  profit 
by  his  effort. 


SALARY  Depends  on 
Opportunity  to  Gradually 
acquire  some  stock  interest  or 
other  Profit  Sharing  Incentive. 


000  daily.  Layouts,  copy,  sales  and  simple,^  effecti^  style;  trade 


OAN  ARRANGE 
PERSONAL  INTERVIEW 
IN  NEW  YORK 
DURING  ANPA  CONVENTION 
BOX  1226 

EDITOR  &  PUBLISHER 


service.  Good  business  background. 
Active  in  civic  affairs.  Mature,  finan¬ 
cially  solvent,  4  dependents.  Prefer 
South  or  Southwest,  but  will  consider 
opportunity  anywhere.  Box  1314,  Edi¬ 
tor  &  Publisher. 


ground;  age  3-5;  mailed;  relocate 
anywhere.  Box  1229,  Editor  A  Pub¬ 
lisher. 


WASHINGTON  EDITOR 
for  your  publication  or  chain. 
Young  (32)  writer-editor  will 
help  strengthen  your  present 
staff  or  inaugurate  new 
service  providing  Washington 
story  as  it  affects  your  area. 
Nine  years  varied  newspaper, 
Lucemagaiine  experience. 
Solid  background  Capitol  scene. 
Top  references.  Personal  in¬ 
terview  my  expense.  Let’s  ex¬ 
plore  possibilities. 

Box  1210,  Editor  A  Publisher. 


ADVERTISING  manager,  top  sales¬ 
man.  22  years  retail,  national.  43,  mar- 
DO  YOU  need  team  two  executives  I  ried,  family.  Permanent.  Excellent  ref- 


EXPERIENCED  EDITOR,  rewrite,  re-  YOUNG  MAN,  eager  to  work  on  smsll 
porter,  feature  writer;  married,  25;  newspaper.  Chart  Area  2  preferred, 
prefer  New  York  or  Pacific  metropoli-  b.A.,  24,  will  start  at  bottom.  Boi 
tan  daily.  Box  1228,  Editor  A  Pub-  1250,  Editor  A  Publisher. 


EXPERIENCED  reporter,  desk  man,  I  COLLEGE  journalism  graduate  Si- 
vet  22  sinirU  BS  InnrnalUm  wanU  experienced  editor  of  weekly  newspi- 


with  know  how  in  business,  advertis-  erences.  $100  minimum,  plus  reason-  vet,  22,  single,  BS  journalism  wants  '  p  \  emnW 

ing,  mechanical,  and  editorial  depart-  able  percentage.  Box  1342,  Editor  A  job  on  medium — large  daily,  prefer-  P  pP  ,P  P„^ 

ments!  Increased  present  business  Publisher.  ably  in  Chart  Areas  9,  10  or  12.  Box  'i5oi  *FHitj»r  *  ^k. 


100%  over  1947.  Go  anywhere  except 
Alaska.  Can  also  bring  competent  me¬ 
chanical  help.  Box  1218,  Editor  & 
Publisher. 


.\DVERTISING  salesman  thoroughly 
experienced  selling,  layout,  servicing; 
promoting  new  business.  References. 
Prefer  daily,  chart  area  it2.  Box  1309, 
Editor  &  Publisher. 

MAN.4.GER  or  editor,  25  years’  experi- 

ence  large  weeklies,  small  daily  in  all  rktAIL  experienced  young  adman,  27, 


1234,  Editor  A  Publisher. 


England.  Box  1321,  Editor  A  Pub¬ 
lisher. 


BUaiNEBS,  POLmCAL  BDI’TOR  - ; - — - 

GET  expert  coverage  key  departments  EDITOR  or  assistant  to  publisher  op- 
with  seasoned  editor,  writer;  seven  portunity  sought  on  daily  in  midweit 


capacities.  Re-locate  in  responsible  job 
only.  Chart  area  6.  J-school,  family. 


working  on  one  of  nation’s  best  big 
city  morning  dailies  offers  skills  gain- 


years  top  experience  business,  con¬ 
sumer  press.  Knows  all  phases  news¬ 
paper  work.  Handles  Speed  Graphic, 
28  years  old.  Chart  Area  2.  Box  1249, 
Editor  A  Publisher. 


nublUher”‘“‘^"'‘-  t  years’  experience  (iylnding  GENERAL  REPORTING  desired  .  by  |  j^dUo"  A  Publisher'. 


or  east  by  editor-manager  of  large  Penn¬ 
sylvania  weeklies.  Age  42,  married, 
AB,  6  years  here.  Use  blind  ad  to 
protect  employer  who  is  familiar  with 
ad  and  will  furnish  appraisal.  Will 
answer  all  letters.  Write  Box  1332, 


toughest  competition  in  the  league). 
'PUBLISHERS:  Need  an  assistant  ex-  Has  worked  in  South,  Mid-West  and 
ecutive  in  administration  or  editorial  East  and  will  go  anywhere  for  right 
department?  Managing  editor  11  years  offer — say  $115  and  np.  Schooling  in- 
60,000  daily,  highly  experienced  in  eludes  editorial  training  and  some  art. 
promotion,  at  liberty  and  available  for  Box  1310,  Editor  A  Publisher, 
interview  in  New  York  during  ANPA. 

Box  1335,  Editor  A  Publisher. 


PUBLISHERS 

10.000  to  20,000  CIRCULATION 


20  YE.IRS  BAPKGUOUND  AS  ADI  Box  1242,  Editor  A  Publisher 


ambitious  young  man,  29.  Married,  — - : - 

veteran.  Missouri  BJ,  AB.  Ad  copy-  _ _ _ _ 

writer  for  3  years.  Now  in  Iowa  but  EXPERIENCED  editor,  reporter,  wort 
will  re-locate.  Box  1215,  Editor  A  make-up,  state,  copy,  magazine,  eitj 
Publisher.  desks.  Seven  years  on  midwest  paper 

sn  XT .  ALTXT^ — oTyTT - Tt — v"" s - Tz  with  175,000  circulation.  Want  re 

MANAGING  Editor  small  daily  15  gponsible  post  on  smaller  paper;  jo) 

permanent  Past,  accurate,  Velisile. 


Married,  28,  available  April.  Box  1328. 


M.VNAGER  and  salesman  metropolitan  REPORTER— Top  flight  staffer,  age  |  Editor  A  Publisher. 


and  smaller  city  dailies  at  your  com- 


xT/xTir  J  -  ,  -  .  .  .XT  J  .  91-  New  Jersey  resident,  9  years  me- 

Sshe"  or5  OOO^o7o"Soo'■d“ail?  4^  7laHo^bTit7t?K  GraUwh^^^^^^  tropoUtan  daily,  radio  publicity,  ad  it  HAPPENED  EVERY  THURSDAY 

puniisner  on  o.uuu  to  lu.uuu  uaiiy,  4ya  dilation  nut  siymiea.  uo  anywnere  out  agency  experience,  seeks  news  spot,  when  r  was  Woman’s  Page  Editor 

^ars  this  capacity,  wants  to  advance,  southern  states.  Versed  all  phases  busi-  will  re-locate.  Box  1225,  Editor  A  Tw?  vea«  exneHence  VlSs  cS 

Will  give  midwest  or  west-coast  pub-  ness.  Aggressive,  tactful,  good  copy  Publisher  ®  years  experience,  _  piua 


lisher  aggressive  and  smooth  function-  and  layouts.  Handle  personnel,  strong 
ing  business  management.  Eight  years  on  specials,  abundance  initiative,  en 


soiitnern  states,  versea  ail  pnases  Dusi-  will  re-locate.  Box  1225,  Editor  A  ^ ‘  "  erience  olSs  coH«e 

ness.  Aggressive,  tactful,  good  copy  PnhlUliar  ”  years  experience, _  pius  coiiep 

and  layouts.  Handle  personnel,  strong  — v — t: - ; - n -  education,  youth,  enthusiasm,  topnotch 

TTTT  xTToxixU  ■> h,i T, H x T, initixiiTTx  xn.  REPORTEIR,  23,  draft  exempt,  college  references,  are  my  assets.  Also  fomier 


advertising  experience;  Classified,  viable  record,  excellent  references.  years  large  New  York  State  Womans  and  Faslrton  Editor  for  10,000 

General.  Legal  and  Retail,  three  dif-  Prefer  city  under  50.000  population,  daily — general,  federal,  county  beat^  daily.  Resume.  Philadelphia  area  « 


ferent  cities  for  same  publisher.  Now  Box  1322,  Editor  A  Publisher, 
heading  staff  of  eight,  successfully  in¬ 
doctrinated.  Experience  in  labor  prob-  j 
lems  and  public  relations.  What  I 
don’t  know  I’ll  learn,  will  work  long 


go  anywhere.  Box  1241,  Editor  A  Pub¬ 
lisher. 


summer  position  in  South  Jersey  n- 
sort.  Box  1316,  Editor  A  Publisher. 


CHART  AREA  12 


hard  hours  to  do  it.  Married,  29.  Top  rewrite  man  leg  work.  Box  1029, 

healthy,  neat  and  loyal.  Available  after  Editor  A.  Publisher. _ 

resignation.  Write  to  Box  1338,  Editor  GAL  reporter:  experienced  fea^re, 
A  Publisher.  general  news,  recent  MA  Jonmalism; 

seeks  creative  job  in  New  York  City 
area.  Box  1112,  Editor  A  Publisher. 


m  TxmTXTxxTTam  EDITORIAL  WRITER,  impressive  list 

c-«rTTi:.r>TT:.xTj?^^ accomplishments,  seeka  editor  of 
Strip  and  editorial  page  post  with  progressive 
Editorial  Cartoonist.  Work  has  ap-  Southern  daily  interested  in  expand- 
peared  in  National  magazines  and  top  reputation  for  public  service.  Ex¬ 

newspapers.  Wishes  to  assist  comic  perienced  in  selecting  and  processing 


EDITOR  &  PUBLISHER'S  CHART  AREA 


A  rtists — Cartoonists 


strip  cartoonist  or  newspaper  work,  columns,  cartoons,  letters  and  deiiKn- 
Box  1126,  Editor  &  Publisher.  \  jng  page.  Youne  (32)  married.  Native 

Southerner  familiar  with  section’s  eco- 


Circulation 


CIRCULATION  MANAGER 


nomic,  social  problems.  Nine  years 
or  all  I  beat  experience.  $100  per  week  mini- 
aronnd  position  where  promotional  ac- 1  mum.  Box  1128.  Editor  A  Publisher. 


tivities  is  the  major  concern.  Evening 


EXCELLENT 


preferred.  Box  1222,  Editor  A  Pub-  PHOTO,  sports,  features.  news.  Work 


Correspondents 

ME  COVERA(}B  —  Vatican,  film 


my  specialty.  Box  1133,  Editor  A  Pub¬ 
lisher. 


SMALL  CITY  DAILY 
AN  experienced  newspaperman,  now 


colony,  politics,  features.  Yon  CAN  teaching  writing,  journalism  at 'major 


afford  services  of  experienced  U.  S.- 
British  freelance  team.  Write;  Ameri- 
eani.  Via  Paganini  7.  Rome,  Italy. 


university,  would  like  to  return  to 
news  work  in  May  as  managing  or  city 
editor  of  good  small  daily.  Smsll  city. 


WASHINGTON  spot  news  coverage  on  metropolitan,  AP  experience,  good  re- 
specials;  personal  attention,  no  hand-  ferences.  30  years  old.  Seeks  perma- 


Uie  CHART  AREA  Number  in  Ad  copy  for  showing 


outs;  space;  1  new  client  wanted.  Box 
1311.  Editor  A  Pnblisher. 


nent  spot.  Box  1121,  Editor  A  Pub¬ 
lisher. 


LOCATION  without  roENTIFl 


>py  lor  stu 
CATION 
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gooa  experieuKB  ucn  spaijci  iuk, 
service,  editor-publisher  weekly,  editor 
zenersl  circulation  magazine.  College 
grad.  Be  New  York  City  Mid-April. 
Box  1211,  Editor  &  Publisher. 


KEY  desk  chief  stalled  on  small  daily 
seeks  vital  post  wire,  sports,  make-up. 
Chart  area  1  or  2.  Box  1323,  Editor  & 
Publisher. 


JUNIOR  EDITOR  —  (Tied  to  desk) 
wants  chance  to  write  features  in 
technical  fields.  Prefer  daily  or  college 
^pot  in  large  western  city.  M.A.  in 
English.  7  years  daily,  37,  married. 
Will  travel.  References.  Write  Box 
1317,  Editor  &  Publisher. 


MAN.lGlNG  EDITOR — for  daily  re¬ 
quiring  top,  thoroughly  grounded  news¬ 
man  who  knows  his  business,  wide  ex¬ 
perience,  energetic  worker,  now  in  re¬ 
sponsible  position.  Box  1334,  Editor 
&  Publisher^ _ 


SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Editorial 

Editorial 

All  Departments 

All  Departments 

YOUNG  MAN  whose  grandfather  came 
west  wants  to  go  east — Ten  years 

Keporter  with  2'/>  years 
I^rience  on  Chicago  daily  with 
lion  circulation,  2)^  years  with 

ex- 

mil- 

Na- 

Bl 

tional  News  Magazine  in  New  York 
and  Washington  wants  job.  Chart  area 
12,  6  or  2.  Box  1312,  Editor  &  Pub¬ 
lisher. 


Instruction 


WOMAN  Assistant  Professor  mna»  . 
change  from  extremely  humid  riimste  1 
Can  teach  specialized  journalism.  Box 
1118.  Editor  ft  Piihlisher 


Photognphy 


NATIONAL 
HOME-SEJtVICE 
Magazine  Editor, 


newspaper  work,  photographer  (know 
darkroom),  32,  female,  college  grad¬ 
uate,  prefer  west  or  southwest.  Box 
1343,  Editor  ft  Publisher. 


NBWISM.XN,  knowhow:  college;  single, 
travel;  left  eye  bad;  want  back  to 
press,  was  out;  take  novice  pay  to 
start.  Box  1339,  Editor  &  Publisher. 


PUBLISHERS  —  Promote  the  POOD 
ADVERTISING  in  your  paper  through 
sparkling  editorial  features,  menus, 
contests.  Two  years  radio  and  televi¬ 
sion  homemakers'  programs.  Seven 
years  writing  food  copy,  food  column 
and  home  economics  releases;  five 
years  cooking  schools.  Some  food  pho¬ 
tography.  Box  1330,  Editor  ft  Pub¬ 
lisher. 


CREATIVE  Mechanically  inclined  Pine 
Arts  college  graduate  with  seven 
years  experience  Industrial  Advertis¬ 
ing  Photography  and  Feature  Picture 
assignments  for  house  organs  and 
trade  press,  wants  job  in  Chart  Area 
3,  4,  5,  utilizing  artistic  and  mechan¬ 
ical  abilities  plus  diversified  interests. 
Age  31,  married,  veteran.  Resume 
and  portfolio  available.  Box  1033, 
Editor  ft  Publisher. 


CHIEF  photographer,  25.  7  years  on 
25,000  daily,  seeks  staff  position  on 
larger  paper.  Assignment  experience 
for  wire  service.  Aerial,  Fairchild,  also. 
Family  man,  car.  free  to  travel.  Box 
1320,  Editor  ft  Publisher. 


Promotion — PubHc  Rdatiom 


NEWSMAN.  28.  wants  to  tie  up  with 
New  York  City  press  agent.  Haa  news 
paper,  trade  magazine,  and  some  pub¬ 
licity  experience.  Minimum  $85.  Box 
1120,  Editor  ft  Publisher. 


ADVERTISING  SECRETARIAL 
ASSISTANT 


RECENTLY  released  Washington 
based  PRO  and  editor  of  official  pub¬ 
lication  is  looking  for  same  sort  of  thing 
in  Washington  where  he  is  resident, 
house  owner  and  member  of  National 
Press  Club.  Must  have  $150  -  $175  to 
start.  Family  man.  Wide-spread  jour¬ 
nalism  experience.  Box  1333,  Editor  ft 
Publisher. 


REPORTER,  three  years’  experience, 
available  now  for  chart  area  2,  3, 
p.m.  daily.  Veteran,  single,  college  de¬ 
gree,  graphic,  own  ear.  Box  1344,  Edi¬ 
tor  ft  Publisher. 


SPORTS  EDITOR — eight  years  expe¬ 
rience.  Good  habits.  Single.  Don’t 
drink.  No  floater.  Articles  have  appear¬ 
ed  in  major  sport  publications.  Not 
afraid  to  work.  Write  column,  fea¬ 
tures.  Well  versed  in  make-up  and 
layouts.  Box  1324,  Editor  ft  Publisher. 


SPORTS  writer,  27,  3)4  years  experi 
ence,  large  dailies,  B.A..  vet.  Chart 
area  2,  4,  12.  Box  1329,  Editor  ft 
Publisher. 


For  the  first  time  in  many  years  the 
most  thoroughly  experienced  woman  in 
her  field  is  available  for  New  York 
area.  Newspaper  experience,  four  na¬ 
tional  magazines  (secretary  to  adver¬ 
tising  or  promotion  manager),  handles 
all  correspondence,  knows  mechanical 
prodnetions,  all  print  media,  can  write 
Wants  to  be  right  hand  to  busy  adver¬ 
tising  man  in  anv  field.  In  her  thirties 
$n0.  Box  1227.  Editor  ft  Publisher. 


SPORTS  PUBLICITY  or  Public  Rela¬ 
tion  spot  desired.  5  years  metropoiitan 
magazine  and  newspaper  experience 
Publicity,  features,  reporting,  rewrite, 
picture  editing.  Vet,  27.  single.  Will 
relocate.  Box  1252,  Editor  ft  Pub 
Usher. 


Mechanical 


SPORTSWRITER,  four  years  newsma¬ 
gazine,  daily  experience;  all  around 
knowledge  sports,  best  on  features,  in¬ 
terviews;  seek  50,000  daily  or  com¬ 
parable;  World  War  II,  Korea  vet, 
single,  27.  Box  1325,  Editor  ft  Pub¬ 
lisher. 


TIMES-HERALD  STAFFER 
Top-flight  rewrite  and  leg  man.  7 
years  experience  police  and  sports.  De¬ 
sire  cityside  with  large  daily.  Chart 
Area  9  or  6.  Minimum  $100.  Box  1319, 
Editor  &  Publisher. 


WRiTiNG  Reporter,  6  years  experi¬ 
ence  Chicago,  New  York  and  Washing¬ 
ton  wants  job  with  forward  looking 
newspaper.  Box  1313,  Editor  ft  Pub¬ 
lisher. 


YOUNG  reporter,  3  years  with  AP 
foreign  bureau,  college  grad.  J-  school, 
photographer,  go  anywhere.  Mr.  U. 
Scholdstrom,  703  S.  Manhattan  PI. 
Los  Angeles  5,  California. 


YOUNG  DESKMAN,  Reporter  -  Pho¬ 
tographer,  seeking  non-suburban  small 
town  ne>vs  editorship,  daily  or  weekly, 
opportunity  for  extensive  local  feature 
work,  eastern  U.  S.  or  Canada.  Car, 
Press  Camera,  Degree.  Expect  $70. 
For  samples,  interview,  wire  Adver¬ 
tiser,  care  of  Western  Union,  North 
Bay,  Ontario,  Canada. 


AID  in  solving  your  newspaper  press 
operating,  printing  problems.  Also  in 
buying  or  starting  any  siae  new  or 
used  press.  Retired  foreman  available 
for  short  term  Jobs.  47  years  press¬ 
man.  inventor,  teacher,  designer  of 
press  accessories.  R.O.P.  color  since 
1921.  Kenneth  G.  Laycock.  Shaver- 
town.  Pennsylvania.  Phone.  Dallas,  Pa 
4-4482. 


PRODUCTION  MANAGER.  15  yearr 
on  2  of  largest  papers  in  U.  S.  Un¬ 
usual  ability  and  work  record.  *^0 
terms  ANPA  Mechanical  Committee 
Wide  knowledge  all  departments,  in¬ 
cluding  labor  negotiations.  Age  48 
Rot  1129.  Editor  and  Publisher. 


MECHANICAL  superintendent  or  fore¬ 
man,  with  extensive  practical  and 
executive  experience  all  composing  and 
mechanical  departments,  desires  per¬ 
manent  connection  where  proven  abil¬ 
ity  will  bring  advancement.  Nonunion. 
State  Press  Associations  invited  to 
contact.  Box  1214.  Editor  ft  Publisher 


PBE3SM.AN  or  stereotyper  or  both, 
27.  non-union.  Prefer  job  in  New  York 
State.  Seven  years  on  24  page  rotary 
with  small  daily.  Hard,  clean  worker. 
B  it  1328.  Editor  ft  Publisher. 


PRESSROOM  Foreman  26  years  press¬ 
room  experience.  5  years  as  Press  and 
Stereotype  Foreman  on  medium  opera¬ 
tion.  Age  52.  Desires  permanent  posi¬ 
tion  with  opportunity.  References,  de¬ 
tails  upon  inquiry.  Box  1341,  Editor 
ft  Publisher. 


WORKING  FOREMAN,  medium  or 
small  daily  by  A-1  printer-operator. 
Former  ad-markup  large  daily.  Ex- 
Publisher,  age  32,  married,  available 
in  April.  Chart  Areas  3.  4,  5.  Box 
1318,  Editor  ft  Publi.sher. 


ABIE,  EXPERIENCED,  TALENTED 
MEN  AND  WOMEN  AVAIIABIE 


MANY  FORMER  EMPLOYES  OF  THE  WASH¬ 
INGTON  TIMES-HERALD  ARE  BEING  ABSORBED 
INTO  THE  NEW  WASHINGTON  POST  AND 
TIMES-HERALD  OPERATION  OR  HAVE  ALREADY 
RECEIVED  OFFERS  OF  EMPLOYMENT  ELSE¬ 
WHERE.  OTHERS  ARE  STILL  AVAILABLE  FOR 
JOB  OFFERS.  THE  GROUP  INCLUDES  A  WIDE 
VARIETY  OF  SKILLS— CLERICAL  AND  SALES 
AS  WELL  AS  PROFESSIONAL  AND  EXECUTIVE: 
WRITERS.  PHOTOGRAPHERS.  COMMERCIAL 
ARTISTS,  TYPISTS.  SECRETARIES.  ACCOUNT¬ 
ANTS.  MESSENGERS.  SALESMEN.  EDITORS.  IN 
FACT.  ALMOST  EVERY  TYPE  OF  ABILITY  WHICH 
ANY  EMPLOYER  MIGHT  REQUIRE. 


THE  WASHINGTON  POST  COMPANY  IS  OFFER¬ 
ING  TERMINATION  PAYMENTS  TO  THESE  MEN 
AND  WOMEN  AND  IS  GIVING  THEM  FIRST 
CONSIDERATION  FOR  ANY  ADDITIONAL  EX¬ 
PANSION  OF  THE  PERSONNEL  OF  THE  NEWS¬ 
PAPER.  AN  EMPLOYMENT  ASSISTANCE  OFFICE 
HAS  BEEN  SET  UP  TO  EXPEDITE  THE  PLACEMENT 
OF  PEOPLE  WHO  CANNOT  BE  ABSORBED  INTO 
THE  WASHINGTON  POST  AND  TIMES-HERALD. 


POTENTIAL  EMPLOYERS  ARE  URGED  TO 
WIRE— WRITE— OR  PHONE: 


ROBERT  THURSTON. 

TIMES-HERALD  BUILDING. 

1317  H  ST..  N.W..  WASHINGTON.  D.  C. 
PHONE:  REPUBLIC  7-1234 


SIMILAR  ADVERTISE.MENTS  ARE  BEING  PUBLISHED 
IN  OTHER  NEWSPAPER  TRADE  PUBLICATIONS. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


William  O.  Douglas,  associate 
justice  of  the  Supreme  Court  of 
the  United  States,  has  started 
something  that  may  turn  out  to  be 
disastrous  both  mentally  and  phy¬ 
sically  for  newspaper  editorial 
writers.  If  his  idea  “catches  on,” 
it  can  make  life  more  strenuous 
for  editorial  writers,  to  say  the 
least. 

It  seems  that  two  Washington 
editorialists  —  Robert  Estabrook, 
editor  of  the  editorial  page  of  the 
Post  and  Times-IIerald,  and  edi¬ 
torial  writer  Merlo  Pusey  —  fa¬ 
vored  construction  of  a  parkway 
along  the  184-mile  government- 
owned  Chesapeake  &  Ohio  canal. 
Justice  Douglas  said  this  would 
spoil  tihe  natural  beauty  of  a 
wilderness  area  that  should  be  de¬ 
veloped  for  the  use  of  campers 
and  other  outdoor  enthusiasts.  He 
challenged  the  editorial  writers  to 
hike  the  length  of  the  old  water¬ 
way  to  see  for  themselves. 

The  canal  runs  from  Cumber¬ 
land.  Md„  to  Washington,  D.  C., 
and  was  formerly  used  for  trans¬ 
portation  of  coal  from  the  Cum¬ 
berland  region  to  the  Potomac.  It 
is  68  feet  wide  and  6  feet  deep, 
no  longer  used  for  transportation, 
but  said  to  have  cost  about  $14,- 
000,000. 

Douglas’s  challenge  was  accept¬ 
ed  and  the  entourage  left  Wash¬ 
ington  by  train  Friday  night  to 
start  their  hike  back  to  Washing¬ 
ton  on  Saturday  morning.  Forty- 
five  were  in  the  original  party,  25 
were  expected  to  make  the  trip, 
but  only  23  remained  as  of  Tues¬ 
day.  At  that  time  they  had  cover¬ 
ed  61  miles  and  expected  to  be 
back  in  Washington  by  Saturday 
— a  week’s  trek. 

Justice  Douglas  is  well-known 
as  a  hardy  outdoor  man.  But  desk¬ 
riding  newspapermen  usually  are 
not.  If  Estabrook  and  Pusey  com¬ 
plete  the  hike  they  not  only  will 
have  set  some  kind  of  a  record 
for  newspapermen  but  they  will 
have  earned  the  admiration  of 
their  profession  for  having  walked 
farther  than  around  the  corner  to 
the  drugstore,  bar  or  eatery. 

♦  ♦  ♦ 

How'evf.r,  the  thing  that  dis¬ 
turbs  us  about  the  whole  project 
is:  suppose  others  who  hold 
opinions  contrary  to  newspaper 
editors  should  challenge  the  writ¬ 
ers  to  similar  “see  for  yourselves” 
projects!  The  nation’s  newsnaoer 
editorial  rooms  might  be  devoid 
of  writers  who  would  be  out  hi¬ 
king,  tramping,  climbing,  testing, 
even  working. 

We  happen  to  be  in  favor  of 
statehood  for  Hawaii,  so  we  would 
welcome  a  challenge  from  an  op¬ 
ponent  to  go  out  there  and  inves¬ 
tigate  for  a  month  or  two.  But  if 
we  should  have  the  same  or  a 
contrary  opinion  about  Alaskan 
statehood,  we’d  gladly  survey  the 
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territory  by  air  but  decline  an  in¬ 
vitation  to  examine  the  hinterland 
on  foot. 

Can  you  visualize  the  editorial 
writer  who  attacks  the  operation 
of  the  Department  of  Sanitation 
and  is  invited  to  witness  it  first 
hand  by  donning  a  uniform  and 
pitching  in? 

How  about  the  editorial  writer 
who  thinks  something  is  wrong 
with  the  food,  care  of  patients,  or 
management,  of  the  state  mental 
institution  and  is  invited  to  spend 
a  few  weeks  as  an  inmate  to  see 
for  himself? 

There  has  been  considerable 
argument  over  various  routes  for 
the  450-mile  New  York  Thruway. 
How  would  you  like  to  examine 
those  possibilities  on  foot? 

And  the  editorial  writer  who 
chides  the  police  for  not  catching 
a  well-known  desperado!  Would 
he  like  to  be  given  the  assign¬ 
ment  of  doing  it  himself? 

Picture  the  sports  writer  calling 
the  home  team  a  bunch  of  bums, 
and  asserting  it  ought  to  do  some¬ 
thing  about  the  hole  at  short  stop, 
when  he  is  invited  to  step  out  to 
the  park  and  show  them  how  it 
should  be  done.  Be  sure  to  have 
an  ambulance  handy.  Especially 
if  th;  sports  scribe  belittles  the 
local  pride  of  the  ring  and  is  in¬ 
vited  to  step  in  to  spar  for  a  few 
rounds  to  give  a  few  pointers. 

It’s  wrong  to  stop  people  from 
goinc  over  Niagara  Falls  in  a  bar¬ 
rel?  How  do  you  know?  Have  you 
ever  tried  it? 

This  thing  could  get  out  of 
hand! 

*  *  * 

Probably  the  most  amazing  re¬ 
ply  to  a  job  applicant  we  have 
ever  seen  in  the  newspaper  busi¬ 
ness  went  like  this: 

“Job  applicants  ordinarily  dis¬ 
qualify  themselves  by  inadequacy; 
your  background,  on  the  contrary, 
is  too  good.  .  .  .  About  all  1  can 
do  is  wish  you  luck.” 

This  was  to  a  man  who  had  19 
years  experience  with  one  paper, 
holding  practically  every  news  job 
up  to  managing  editor,  plus  10 
years  previous  experience,  who 
currently  finds  himself  on  the  out¬ 
side,  looking  in.  by  his  own  de¬ 
cision. 

“Now  that’s  downright  discour¬ 
aging.”  writes  our  friend  in  pass¬ 
ing  on  the  comment  of  the  “friend- 
Iv  publisher.”  And  we  can  believe 
it. 

Most  employers  who  are  trying 
to  fill  a  spot  examine  the  back¬ 
ground  and  training  of  an  appli¬ 
cant  with  a  microscope.  The  usual 
comment  with  a  turn  down  is  “not 
enough  experience.”  Now  we  get 
a  variation  of  that  which  amounts 
to:  ‘Too  much  experience.” 

Is  that  possible?  Is  it  possible 
for  a  newsman  to  have  a  back¬ 
ground  that  is  “too  good?” 


There  are  a  lot  of  good,  experi¬ 
enced  newspapermen  and  women 
looking  for  jobs  this  week  because 
of  a  recent  merger.  We  hope  they 
all  land  soon  in  comparable  or 
better  jobs.  Some  of  them  are 
bound  to  run  into  situations  where 
a  publisher  has  a  policy  of  ad¬ 
vancement  within  the  organization 
— which  is  good  in  providing  in¬ 
centive  and  maintaining  staff  mo¬ 
rale.  But  we  hope  that  the  news¬ 
paper  business  is  not  coming  to 
the  day  when  experience  and  back¬ 
ground  cannot  command  attention 
and  consideration. 

■ 

Everybody's  Daily 
Struck  for  2  Days 

Buffalo.  N.  Y. 

A  two-day  strike  of  Local  212, 
Office  Workers  (AFL)  against 
Everybody’s  Daily  Publishing 
Company,  Inc.,  publisher  of 
Polish  Everybody’s  Daily  and  sev¬ 
eral  weekly  newspapers,  ended 
March  18  with  the  signing  of  a 
memorandum  in  which  the  com¬ 
pany  agreed  to  recognize  the  un¬ 
ion  as  bargaining  agent  for  all  em¬ 
ployes  within  its  jurisdiction.  Pub¬ 
lication  was  resumed  March  19. 

The  company  and  the  union  also 
agreed  to  begin  contract  negotia¬ 
tions  by  April  1,  and  to  submit 
the  cases  of  three  workers  to  arbi¬ 
tration. 

Besides  the  Polish  and  English- 
language  daily  which  suspended 
publication  for  the  first  time  in 
its  47  years  March  17,  the  River¬ 
side  Review,  Lackawanna  Leader 
and  South  Baflalo  News  missed 
publication  March  18  because 
Everybody’s  prints  them.  When 
35  office  workers  walked  off  their 
jobs  March  17,  mechanical  union 
members  refused  to  cross  the 
picket  line. 

■ 

Advertisers'  Window 

Madison,  Wis. 

Madison  Newspapers,  Inc.,  has 
appointed  Fred  Gage  as  special 
services  representative  in  connec¬ 
tion  with  a  new  merchandising 
service.  The  publisher  has  set  up 
a  display  window  in  the  building 
which  is  offered  for  displays  by 
advertisers  in  the  Capital  Times 
and  Wisconsin  State  Journal. 


E&P  CALENDAR 

April  2-3  —  Hoosier  State 
Press  Association,  annual  meet¬ 
ing,  Hotel  Lincoln,  Indianapo¬ 
lis. 

April  3-4 — Nevada  State  Press 
Association,  spring  meeting. 
Las  Vegas.  Nev. 

April  8-10  —  North  D^ota 
Press  Association,  annual  con¬ 
vention,  Valley  City,  N.  Dak. 

April  9-10 — Florida  News¬ 
paper  Publishers  Association, 
meeting,  Dcland,  Fla. 

April  10-11 — Florida  Associ¬ 
ated  Press  Managing  Editors, 
meeting,  DeLand,  Fla. 

April  11-13 — 1  nstitute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers,  spring  confer¬ 
ence,  Hotel  Jefferson,  Rich¬ 
mond,  Va. 

April  15-17 — American  Soci¬ 
ety  of  Newspaper  Editors,  an¬ 
nual  meeting.  Hotel  Statler, 
Washington,  D.  C. 

April  19 — Associated  Press, 
annual  membership  meeting, 
Waldorf-Astoria  Hotel,  New 
York  City. 

April  19-21 — New  York 
S »  r  t  e  Circulation  Managers, 
sprir.;;  meeting.  Hotel  Syracuse, 
Syracuse,  N.  Y. 

April  19-22 — American 
Newspaper  Publishers  Associa¬ 
tion.  annual  convention,  Wal¬ 
dorf-Astoria  Hotel,  New  York 
City. 

April  22-24 — Nebraska  Press 
Association,  annual  state  con¬ 
vention,  Fontenelle  Hotel,  Om¬ 
aha,  Neb. 

April  22-24 — American  As- 
stKiation  Advertising  Agencies, 
convention,  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.  Va. 

April  23-24  —  Advertising 
Managers  Association  of  Wis¬ 
consin  Daily  Newspapers,  spring 
conference.  The  Northernairc, 
near  Three  Lakes,  Wis. 

April  24-25 — I  PA  third  me¬ 
chanical  conference.  Hotel  Le- 
land,  Springfield,  Ill. 

April  25-27 — -Ohio  Circula- 
t  i  o  n  Managers’  Association, 
spring  meeting,  St.  Francis  Ho¬ 
tel,  Canton,  Ohio. 

April  26-May  1 — Internation¬ 
al  Federation  of  Journalists, 
second  World  Congress,  Bor¬ 
deaux,  France. 
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FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701  K  Street,  N.  W.,  Washington,  D.C. 
Lincoln  Building  . . .  New  York,  N.  Y. 


EDITOR  &  PUBLISHER  for  March  27.  1954 


How  to  boost  output,  cut  costs 


^  ^  *'bW!K^ 
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Keyboard  your  big  display  and  heads 
on  modern  Wide  Range  Linotype  Mixers 


.Vo  other  mixer  hixs  tlu*  main  magazine  range  of  a  Model  3>  Linot\  pe. 
Its  wide  fX)-eliannel  inaga/.ines  give  yon  IS  extra  eliannels  to  kevhoard 
displav  eliaraeters  from  normal  24  pt.  to  36-pt.  condensed  .  .  .  \ on  set 
displav  figures,  pins  superior  figures  and  save. 

With  wide  72-channel  magazines,  you  can  set  up  to  normal  -36  pt.  and 
4S-pt.  condensed.  For  sizes  up  to  6()-pt.  condensed,  use  a  .Model  .36 
with  its  ('xtra  capacity  from  auxiliary  magazines. 

(]ut  floor  time,  save  work  and  overtime  on  hig  mixed  display  with 
modern  Wide  Range  Linotvpe  Mixers. 

MERGENTHALER 


(  •  LINOTYPE  • 


LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  N.  Y. 


y  n  as ' ' 

,  vm. 


Depend  «)n  Wide  Range  Linotypes 
for  easiest  magazine  shifting,  great¬ 
est  safety,  dependable  distribution 
and  simplified  maintenanee. 

Set  IN  LimitytH-  f  ulrilfH4a  and  .SiwrfuM  familivM 


Agancitt:  New  York,  Boston,  Chicago,  Dallas,  Atlanta,  Clevelond,  San  Francisco,  Los  Angeles.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


Pnnt«.U  in  the  O.  8.  A. 


Business  is  Better... in  Knoxville!  j 

2nci  city  in  the  nation  in  1953  in  percent  of  business  gain!*] 


Knoxville’s  Metropolitan  Area: 

Is  Tennessee’s  second  largest 
Is  53rd  in  nation  •'  • 

Has  population  of  337,105 
Includes : 

KNOXVILLE — 3rd  largest  Tennessee  city  with 
effective  buying  income  per  family  of  $4,958 
OAK  RIDGE — 5th  largest  in  state^ — with 
effective  buying  income  per  family  of  $7,512 

Is  covered  by  KNOXVILLE  NEWS- 
SENTINEL,  leading  newspaper  in  trading  ^ 
area  of  over  1,000,000  people.  1 

Here’s  what  The  Knoxville  news- 
SENTINEL  offers  you: 


COVERAGE:  ^ 

93.9%  of  ABC  city  zone 

24,795**  more  daily  circulation  than  any  other 

newspaper  in  this  market. 

CIRCULATION: 

Daily— 105,043 
Sunday — 108,402 

82.4%  of  total  national  exclusive  accounts 
70.6%  of  total  national  lineage 
Lowest  millines 


TEST  MARKET 

Knoxville  is  4th  most-recommended  “test  city”  in 
South  and  Southeast,  75,000  to  150,000  population. 
(Sales  Management’s  Test  Market  Study) 


Best  Dam  Market 
Knoxville— Home  of  TVA 


*Soiirce:  Rand  McNally  Bulletin,  .January  1954. 


**ABC  12  months  ending  6130153, 


Complete  merchandising  co-operation  for  our  advertisers 


The  KNOXVILLE  NEWS-SENTINEL 


SCRIPPS-HOWARD  ’  .VSPAPERS 


NEWYORK.WorM-T.(.srain  i  The  Sun 

CIEVEIAND . Press 

PITTSBURGH . Press 

SAN  FRANCISCO . News 

INDIANAPOLIS . T  •  mes 


COLUMBUS . Citizen 

CINCINNATI . Post. 

KENTUCKY . Post 

Covington  edition,  Cincinnati  Post 
KNOXVILLE . News-Sentinei 


Ganoral  Advertieing  Daportmant,  230  Pork  Avanua,  Naw  York  City 


DENVER  .  .  .Rocky  Mountain  Newt 

BIRMINGHAM . Post-Herofd 

MEMPHIS . PresS'Seimitor 

MEMPHIS  ...  .Commercial  Appeal 
WASHINGTON . News 


EVANSVILLE . Presi 

HOUSTON . Press 

FORT  WORTH . Press 

ALBUQUERQUE . Tribune 

EL  PASO . Heroid-Post 


Chicoga  San  Frandeco  Oatralt  Clndnnoti  Philodalphla  DoUai 
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